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r)) Ch rhll hU r N

LIBERTY
Music to encourage you

during these trying times.
rdi) LISTEN NOWI

VH1 STATIONS

f
r ~

OASIS
Smooth Iazz performers

make it sound rrsy too assy'. - ','d))
LISTEN NOWI ','

I1

'OCK 4

NUGROOVE
Tha sound of the city
rrithout all that traffic

r(I) LISTEN NOWI

I

'

~C
SAY IT LOUD!

Traditional and contamporsiy
black music in America.

4)) LISTEN NOW!

R&B 4 100 GREATEST

& VHlatWork
Artjsts includ«i
Lenny i ravitz, r1adonna,
Dave r lstthevz Band.

4 )) L I S 7 EN NOWI

) Libertv
[Positive Sounds]
Arbsts include:
The Byrds. Bnb Dylan, frrarvin
Gave, Louis Armstrong,
Whitney Hour ton.

Q)) LISTEN NOW!

& Sav It Loud
[Black Music in America]

& Altern80s
['80s Modern Rock]
Arbsts include:
Oevo. Echo and the
Bunnymen. The Smiths.

Q)) LISTEN NOW!

& Alter-Native
[Rock-Re99ae]
Arbsts induder
311. The Police, Sublime.

L)) LISTEN NOW!

& Axis
[World Class Rock)
Arbsts include i
Tracy Chapman, Counting

& Down Low
[Url!an]
Artists inctuder
Erykah Badu. D'Angelo, R.
Kelly.

Q)) LISTEN NOW!

& Giant Steo Radio
[Giant Step Style]
Artists inckider
Groove Collective. Thievery
Corporation, Huyorican Soul.

AI) LISTEN NOWI

& Groove
'Soul]

Arista induder

& 100 Greatest Dance
Sonos
[Essential Danie)
Arbsts include:
Madonna. Janet Jacl.mr .

Ciana Ross

0)) LISTEN NOW!

& 100 Greatest Rock and
, Roll Sonas
[Essential Roc.k]
Arbst.s inr.lude i
Bnb Cylan, The C~nnrr. Silly
Joel

Q)) LISTEN NOW!

Iii

: fg)o Intelnrrt —--"--~



gite
Arbsts indudei
Sf 1, The Police, Sublime

Q)) LISTEN NOWI

& Sav It Loud
[Black Music in America]
Ar)ists incluilei
Loui*. sino)bong, piince, Jimi
Hendii: .

Q)) LISTEN NOW!

& Poo For Sale
[hlusic From
Con)mercials]
Arlists include:
iaoby. Th=- Wiseguys. The
Who.

~f)) LISTEN NOW!

& Rock Across America
[Top d0]
Arbsts include:
Pad Hot Chdi Peppais,
Chiirtina agu)lais, Sugai Ray,

Q)) LISTEN NOW!

& Behind the Music
[Eclectic]
Artisis ini.ludei
Fleetwood Macr Metall)car TLCe

Q)) LISTEN NOW!

& Dives 2001
[Divas]
Arusis include:
niatha Fi ant)in, Destiny'
Child, Celine C ion,

Q)) LISTEN NOWI

[World Class Rock]
Arbsts include)
Tracy Chapman, Counting
Crows, Vert)cal Hor)son
~g)) LISTEN HOWl

& Bands on the Run
[Rock]
Arbsts include)
Beatles, Police, Radiohead.

0)) LIST'EN NOWI

& Crunch
[Alternative]
Artists include:
Blink-182, No Doubt, Red Hot
Chai Peppers.
Q)) LISTEN NOW!

[Grunge]
Arusts indudei
Alice ln Chains. the Dwarves,
Mudhoney.

i)) LISTEN NOWI

& Reunion
[Classic Rock]
Artists lndudei
The Eagles, Jimi Hendrix. Led
Zeppelin.

1)) LISTEN NOWI

& Rocks
Fertfun Qnrlrl

Q Radio VH1: VHl.co)n -!dic)osolt Inlemel Explo)e)

ge g,dk pie)v FEvcriles Zocis

~c).*  ii ~Q -. ~ '+~ Q
Back Sk)p Ref)ash Hans . Seech Favc)he Hiskay

Add)ess hap:/As)vsv.vhl.ccsN)scundavisiana/vhlabvcrkl

[Positive Sounds)
Arbi ts uicludei
The Byidr, Bob C~ylsn, Maivin
Gsye, Louis nimstiongr
Whitney Houston.

Q)) LISTEN NOW!

a e
Artists include:
Groove Collective, Thievery
Corporation, I!uyorican Soul.

0)) LIST'EN NOWI

& Groove
[Soul]
Artists includes
James Brown. Eakh, Wind Si
Fire, Barry White.

1)) LISTEN NOWI

& 3et Set
[Elegant Mix]
Arusts include i
Mary J Blige Massive Attack
Sade.

i)) LISTEN NOW!

& NuGroove
[Young Urban]
Arusts includes
Craig David, Missy Elliott,
Outkast.

)d)) LISTEN NOWI

& Soul Citv
[Soul Hits]
Arbsts include:
Al Green, Otis Redding, Sam
and Dave

0)) LISTEN NOWI

& RS)B Essentials
[Essential RikB]
Artists include)
Etta James, Al Green, Sam
Cooke.

1)) LISTEN NOW!

& 100 Greatest Rock and
Roll Sonqs
[Essential Rock]
Ariists include:
Bob Dylan. The C~oorc. Billy
Joel

g)) LISTEN NOW!

& 100 Greatest Rock and
Roll Albums
[Essential Rock]
Arbsts include:
The Beatles, iiiivsns, )laivin
Gaye. Jim) Hend« .

0)) LISTEN NOWI

& 100 Greatest Women
of Rock
[All Women]
Arbsts include:
Joni ietchell, 8!oik, aie)ha
Fi anklin.

0)) LISTEN NOWI

& 100 Greatest Hard
Rock Artists
[Essential Hard Rock]
Arbsts includ«i
Led Zepp!in, Gunr Ti P.orar,
Aeiosmith

g)) LISTEN NOW!

& 100 Greatest Music
Videos
[Pop Culture Standards]
Arbsts includei
8)oil„eeastie Boys. P.E.M.

~S)) LISTEN NOW!
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& 100 Greatest Rock and
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[Lssential Rock)
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AT&sts include:
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Rock Across An)erica
[Top 40]

) Crunch
[Alternatitfe)
Artiste include:
Blink-182, No Doubt, Red Hot
Chili Peppers.
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W.'00
Greatest Songs of Rock'N'oll

From power ballads to protest songs,
three-chord headbangers to micro
symphonies, VH1 has assembled the
ultimate playlisti The JOO Greatest So»ris of
Rock 'O'oll. Discover the remarkable
stories behind each one of these dassic
cuts. Hear the a*ists explain the tunes'rigins.And find out if your all-time faves
have made the ultimate list.

& ISESSAGE BOARDS
Dissgiae with oui list7
post your ownl

100 Greatest...
& Artists of R'N'
&~5 ~ iR'N R
& V/omen of R'N'
& R'N' IIoments on V~DS ~

& Arbsts of Hard Rock
& Videos of All lime

ost Shockin hromants

100 Greatest Songs of Rock'N'oll

~ ~ i

m

a f/
1. The Rolling Stones

(I Can't Get No)
Satisfaction
3oin Fanclub!

13

1. The Rolling Stones 11.
(i Can't Get No)
Satisfacbon 12.

2. Aietha FrankQn
Respect

3. Led Zeppelin
Stairway to Heaven 14.

4.. Bob Dylan
Like ~ Rolling Stone 15.

S„Bruce Springsteen
8om to Run 16.

6. Eagkis
Hotel California 17.'.

The Doors
siirir Aliis i

The Ktngsmen
Louie Lour~
The Beatles
Yesterday
The Who .

My Generation
Harvin Gaye
What's Going On
Chuck Berry
Johnny 8. Goods
Derek h The Dominos
Layla
The V/ho
Won't Gat Fooled Again
sawrii

rea es
OllSr
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100 Greatest Songs of Rock'O'oll
/Go

1. lhe Rolling Stones
(I Can't Bet leo)
Sagsfscteon
3oin Fanclub!

1.

2

3

4,

5.„

6!

8.

9.

10.

The Rolling Stones
(I Can't Gat Iro)
8atisfa dion
Aratha Franklin
Respa*
Lad Zeppegn
Stairvay to Heaven
Bob Dylan
Uke a Rolling Stone
Bruce Spr4ngstaan
Bom to ftun
Eagles
Hotel California
lbe Doors
Ught My Fire
lbe Beach Boys
Good Vibrations
lhe Beatles
Hey Jude
3ohn Lennon
I ma gin a

11,

12

13,

lhe lgngsmen
Louie Louie
lha Beatles
Yesterday
Th Wl
My Generation
rearvtn 6aya
WhaY» Going On

15, Chuck Berry
Johnny B. Goods

16. Dervak % lhe Domkros
Lsyla

18

19

Elvis Presley
Jailhouse Rock
Don McLasn
American Pie

20, lha Beatles
A Dsy In The Ufa

17. lhe Who
Won't Gat Fooled Again

res es
OQ 8-r

58. Billy 3oel
Piano Man3~iI b!

96. Bruce Spnngsteen
lhunder Road
3oin Fanclub!

h4 ).

21,

22

23

24,

25.

26,

27,

28.

29,

30.

3ames Bnrrvvn
I Got You (I Feel
Good)
Stevie Wonder
Superstition
lhe Bestkur
I Want to Hold Your
Hand
lhe Roang Stones
Brovn Sugar
Jbnr Handrtx
Purple Hate
lba going Stones
Sympathy for the Devil
Queen
Bohemian Rhapsody
lhe IGnks
You Really Got Me
Roy Ortdson
Oh, Pretty Woman
Qmon 4 Carfunkel

31.

3 2!

Elvis Prasiey
Hound Dog
lbe Beatles

33I

34

35,

36.

37.

38;= Marvkr Caya

39,

I Heard It Through the
Grapevine
Craadenca Ckrarvvater
Revival
Dmaid Msn

Let It Be
OHs Radrgng
(Sitgn'n) Tbe Dock of
the Bay
lha 3krd Hendr4x
Experience
All Along the
Wstchtovar
hesosmlth
Walk This Way
lha Temptations
My Girl
BN Hahry R His Comets
Rock Around the Clock
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19 April 2000
Page 1

NPD Custom Research

Page Table Title

Pro)ect ZZ4AJBOO21 ONLINB LISTBNINO HABZTS

Base Total

Q.la In Ths Past 12 Months Listened To Musio,
Sporting Events, News Talk
or Other Programming Ovsa'he Internet Fromi
-An AH/pM Radio Station Accessed prom Radio
Station's Web Site Or From h Service-

8224

Q.lb In Tho Past 12 Months Listened To Musio,
Sportiny Events, News Talk
or Other Programming Over The Internet Promi
-An Internet Only "Streaming" Service-

Q.2 How Long Have Been Listening To AM/FN Radio
Stations On The Internet

8224

14

Q.3 Time Spent Zn An Average Nook Listening To

AM/PM Radio Stations On The Internet

Q.4 proportion Of Time In hn Average Nook Bpend
Listening To Music

Q.5c State Of Station

Q.Sd Number Of Hours Listen To Station Over The
Internet Zn An hveraye Week

Q.Ss Can Station Ordinarily Be Hoard ht Home, ht
Work Or In Your Car'2

1933

1933

1933

1933

1933

15

16

18

19
(

20

21

22

28

10

12

13

15

16

Q.5f Zs This Station Within 150 Miles Of The
Computer That You Oso To Listen
To This Station2

Q.Sh Why Choose To Listen To h Non-Local Station

Q.6a Time Spend Listening To Music Programs

Q.Sb Time Spent Listening To Non-Nusic
Programming

Q.7 What listened To Most Recently

Q.8 Where Were You When You Listened Most
Recently

Q.9c Btate Of Btation

Q.9d Number Of Hours Listeniny To This Station
Over The Internet In Average Nook

1933

69'2

1933

1933

1933

1933

1933

1933

This report is CONFIDENTIAL ... produced solely for use by NPD clients f2'PN~=:~
THE NPD GROUP, 84C,



19 April 2000 Page 2

NPD Custom Research
Project IZ4AJBOO21 ONLINR LISTSNINO HABITS

Page Table Title Base Total

29

30

17

18

Q.9e Can This Station Ordinarily Be Hoard ht
Home ht Work Or In Your Car

Q.9f Zs This Station Within 150 Miles Of The
Computer That You Uso To Listen
To This Station1

1933

1933

31

38,

40

41

19

20

21

22

23

24

25

Q.9j Btate Of Station

Q.9k Number Of Hours Listoniny To This Station
Over The Internet In hn hveLage Meek

Q.91 Can This Station Ordinarily Be Hoard ht
Home, ht Work Or Zn Your Cart

Q.tm Is This Station Within 150 Miles Of The
Computer That You Use To Listen To This Station1

Q.10 Zn The Last 12 Honths, Have You Visited The
Web Bite Of An AM/PH Radio
Station, Regardless Of Whether You Listened1

Q.ll Which Of The tollowing, Zf Any, Motivated
You To Visit This Radio Station'
Web Bite On The Internet tor The tirst Time

Q.12 During Your Most Recent Visit To This AM/PM
Radio Station's Wob Site, What Did You Do On The
Weh Site2

1933

1933

1933

1933

1933

1294

1294

41

51

52

21

30

31

Q.I.3a Thinking About 'Your Host Recent Visit To
This AM/tH Radio Station's
Web Bite, Did You....1

Q.13b How Much Time Was Spent Surfing1

Q. 14 Thinking About The Last Music CD, Cassette,
Or Album That You Purchased
Which Of The tollowing Motivated Your Purchase1

Q.15a/b Over The last 12 Months, Has Listening
To Husio On AH/PN Radio
Stations Over The Internet,...?
Q.16a Phrase That Bast Applies To You Over The
Last 12 Months

Q.16b Past 12 Month CD Purchases

1294

981

1933

1933

1933

459

This report is CONFIDENTIAL ... produced solely for use by NPD clients I,et,Nf 1 ~:-~
THE NPD GROVE INC.



19 April 2000 Page 3

NPD Custom Research
Prefect ZI4AJBOO21 ONLINB LISTBNINO HABZTB

Paya Table Title Base Total

53

55

32

33

Q.16b past 12 Month Cassette purchases

Q.16b Past 12 Month Record Album Purchases

Q.16c Whether Purchased Any CD's, Cassettes, Or
Record Albums Over Tha Internet
While I isteniny To An AN/FN Radio Station Over
The Internet

460

460

459

58

59

35

36

Q. 17 CD's Purchased Zn Past 12 Months Overall

Q. 17 Cassettes Purchased In Past 12 Months
Overall

{}.17 Reoord Albums Purchased In Past 12 Months
Overall

1933

1933

1933

60

61

63

65

66

67

70

72

38

41

43

Q.18 Whether Heard An Artist Or Sony On An AM/FN
Radio Station Over The
Internet That You Liked But That You Had Never
Heard Before7

Q.19 How Many Hours In An Average Week Do You
Spend On The Internet7

Q.20 How Long Have Been Listeniny To Znternet-
Only "Streaming" Services

Q.21 Amount Of Time Zn Average Week Spent
t,isteniny To Proyramminy On
Internet-Only "Streaminy'ervices7

Q.22 When You Listen To Internet-only
"Streaming'ervices, About What
proportion Of The Time In An Average Week Do You
Spend Listeniny To Nusio,
Not Includiny Time Listeniny/Watohiny Music
Videos, Sample Audio Clips,
And Downloadsl

Q.23 Internet-Only "Streaming" Service Listened
To Most Recently

Q.24 What Notivated You To Visit The Web Bite Of
This Service For The First Time

Q.25a Hours Spent Listeniny To Streaming Music
Programming

1933

1933

1492

1492

1492

1492

1492

1492

This report is CONFIDENTIAI ... produced solely for use by NPD clients sXUPNi==:
THE NPO GROUP, INC.



19 April 2000 Paya 4

NPD Custom Research
Project 114AOSOO21 ONLIHS LIBTBHINO HABITS

Page Table Title Base Total

46 Q.25b Hours Spent Listening To Other Btreaming
Programminy

1492

16

78 50

Q.26 The Most Recent Time That You Listened To
"Streaminy" Programming On hn
Internet-Only Service, Which Of The Polloving,
Zf Any, Did You Do While You Were Listening?

Q ~ 21 The Most Recent Time That You Listened To
"Streaming" Proyramminy On
An Zntarnet-Only Serviae, Whore You... ~

Q.28a Thinking About Your Most Recent Visit To
The Web Site Of hn Internet
Only Service Did You...

Q.28b Thinking Abb out Your Host Recent Visit To
The Wab Bite Oi hn Znternet
Only Service, Approximately How Much Time Did
You Spend Just Sxploriny/'Surfing'he

Web Bite1

1492

1492

1492

775

79 51 Q.38 Thinking About The Last Musie CD, Casette,
Or Album That You Purchased,
Which Of The Polloving, Zf hny, Motivated, ht
Least In Part, Your Purchase1

1492

81

83

86

88

90

53

54

55

56

51

58

59

Q.39a/b Over The Last 12 Months ~ Has Listening
To Music On Internet-Only
"Streaming'ervices.. ~ .

Q ~ 40a Over Tha Last 12 Honths ~ . ~ ~

Q ~ 40b CD Purchases Motivated

Q ~ 40b Cassettes Purchases Motivated

Q.40b Record Albums Purohases Motivated

Q.40c Online musio store

Q.41 Past 12 Months Overall CD Purahases

Q.41 Past 12 Months Overall Cassette Purohases

Q.41 Past 12 Months Overall Record Album
Purchases

1492

1492

641

641

641

1492

1492

1492

This report is CONFIDENTIAL ... produced solely for use by NPD clients lib'ViV fif 1 H-—
THE NPO GROVE INC.



19 April 2000 Page 5

HPD Custom Research
Pro3ect ZZ4AJS0021 ONLINS LISTBNINQ HABITB

Page Table Title Base Total

92 61 Q.42 Have You Bver Heard An Artist Or Song On An
Internet-Only "Streaming'ervice
That You Liked But That You Had Never Heard
Before2

1492

93 62

94 63

95 64

Q.43 Hov Many Hours Zn An Averaye Weak Do You
Spend On The Internet

Q.44 In The Last 12 Months, Have You Visited The
Web Bite Of An AM Or PM

Radio Station2

Q.45 Which Of Tha Pollowiny, Zf Any, Motivated
You To Visit This Radio
Station's Web Site On The Internet Por The Pirst
Time2

1492

4798

1741

97 65

99 66

100 67

106 68

Q.46 During Your Most Recent Visit To This AN Or
PM Radio Station's 2feb Bite&
What Did You Do On. The Web Sita

0.47 Thinkiny About Your Most Recent Visit To An
AM Or PN Radio Station's
Web Site, Approximately How Much Time Did You
Spend Just Bxploring/'Surfing'he

Radio Station's Web Site

Q.48 In Past 12 Months, Overall Purchases Of CD's

Q.48 Zn past 12 Months, Overall purchases Of
Cassat'tes

1741

1741

4798

479S

109 69

112 70

113 'I 1

114 72

122 73

123 '24

124 75

126 'I 6

Q.48 In past 12 Months, Overall purchases Of
Record Albums

Q.49 How Many Hours In An Averaye Weak Do You
Spend On The Znternet

Q.50 Sender Of Respondent

0.51 Age Of Respondent

Marital Status

Household Bise

Household Composition

Household Inoome

4798

4798

8224

8224

8224

8224

8224

8224

This report is CONFIDENTIAL ... produced solely for use by NPD clients g'y'ygygg~=~
THE NPD GROLIP, INC.



19 April 2000 Page 6

NPD Custom Research
Pro)ect II4AJBOO21 ONLINB LZSTBNZNO NABITS

Page Table Title Base Total

128 77

129 '78

130 79

139 80

140 81

141 $ 2

142 83

143 84

144 85

146 86

147 87

149 88

150 89

Age 8 Presence Of Children

Oender Of Panel Member

Age of Panel Member

Bducation Of Panel Member

Ma/or Occupation Of panel Member
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Table 1
Q.ia Zn The Past 12 Months Listened To Music, Sporting Events, News Talk

or Other ProSramminS Over The Internet Promi
-An AM/PM Radio Station Accessed From Radio Station's Neb Site Or Prom A Service-

Page 1
19 Apr 00

LBNOTH OP TIME
LISTBNED OVER INTBRNBT

SAMPLE LON

OROUP OBR
(BSB 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TEBNS 3 NOS MOS YBARS YBARS

NUMBER OP
HOURS SPBND ON ZNTBRNBT

«5 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/NBEK /WBBK /NBBK /NBEK /NBEK

Base& Total Respondents

Yes

th) (S) (C) (D) ('$1 (P) (O) (H) (I) (J) (K) (L)

8224 746'1 751 $ 8'1 1033 $ 35 53S 1163 2088 2183 1907 844
100 ~ 0 100.0 100 ~ 0 100 ~ 0 100.0 100iO 100.0 100 ~ 0 100.0 100 ~ 0 100.0 100 ~ 0

3064 2188 276 769 918 771 499 262 666 '85 854 480
31.3 3'1.3 36 ' 86.7 8' 92.3D 92 'D 22 ' 31 'H 36 NOH 44.$H 56 'HZJK

B B I IJ

No 4638 4257, 381 93 94 SS
56.4 5'C 50 ' 10.5PO 9.1PO 6.6

36 SOS 12SO 1273 945 319
6.7 6S.6Z 61.3J 58.3K 49 'L 3'7 ~ 8

JKL KL L

Don' Know/Don' Remember/Not 522 422 100 25 21 9

Sure 6.3 5.'I 13 ~ 2B 2.$PO 2.00 F 1
4 92 142 125 108 45

0.7 1.9JK 6.$ 5.'1 5.1 Se3
L

$ 22 ~ 1461 1S'1 887 1033 835 539 1163 2088 2183 1907 844
100 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Mcanal Columns Tested (10t risk level) - B/C - D/B/p/O H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Project IZ4AJEOO21 ON(INE LZSTBNINO HABITS

This report is CONFIDENTIAL ... produced solely. for use by NPD clients H,MEN&a-—
THE NEO GRO(II,'NC.



Table 2
()&lb Zn The Past 12 Nonths Listened To Music, Bporting Bvents& News Talk

or Other Programming Over The Internet Prom&
-An Internet Only aBtreaming" Service-

19 Apr 00

Sasei Total Respondents

Yes

IBNOTH OP TZNB
LIBTSNBD OVBA INTBRNBT

NUHSBR OP
SANPLB LON HOURS SPBND ON ZNTBRNBT

OROUP OBR
LBBB 1 TO THAN cS 6 10 11 20 21 40 - 40t

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

TOTAL ADULT TBBNS 3 NOS HOS YBARS YBARS /'NBBK /NBBK /NBBK /NBBK /NBBK

(A) (8) (C) (D) (B) (P) (0) (H) (Z) (J) (K) (L)

8224 7467 757 887 1033 835 539 1163 2088 2183 1907 844
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

1916 1674 242 473 590 452 324 1S3 371 490 S39 352
23.3 22.4 32 ~ OS 53 ~ 3 57.1D 54.1 60.1D 13&2 17 ~ OH 22.4H 28.3H 41 ~ 7HIJK

P I ZJ

5533 S130 403 315 339 289 180 884 1529 1486 1197 419
67 3 68 7C 53 ' 35 ' 32 8 34 ~ 6 3' 76 ~ OZ 73 'J 68 1K 62 BL 49 6

JKL KL L

Don' Know/Don' Remember/Not 77S 663 112 99 104 94 35 126 188 207 171 73

Bure 9.4 8.9 14.88 11.20 10.10 11,30 6.5 10.8ZK 9.0 9.5 9.0 8.6

Sigma 8224 7467 757 887 1033 835 539 1163 2088 2183 1907 844
100 ~ 0 100 ~ 0 100&0 100&0 100 ~ 0 100&0 100 ~ 0 100&0 100&0 100.0 100&0 100&0

Proportions/Neans~ Columns Tested (10t risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pro)est ZI4AJBOO21 ONLZNB LISTBNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients s2yVVNi'=
ZHf NPD G OUP,(NC.



Table 3

Q.2 How Long Have Been Listening To AM/PM Radio Stations On Tha Internet

19 Apr 00

LBNOTH OP TIMB
LZSTBNBD OVER INTBRNBT

SAMPLE
OROUP

LBBS
TOTAL TOTAL THAN 3-11

TOTAL ADULT TEENS 3 NOS MOS

LON
OER

1 TO THAN
1 1/2 1 1/2
YEARS YEARS

NUMBER OP
HOURS SPEND ON ZNTERNBT

c5 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/NEBR /NBBK /NBBK /NBBK /WEBB

Basai Total Radio Station
Listeners

iA) &Bl (C) (D) tB) {P) ta) tH) &I) &J) tK) (L)

1933 1790 143 508 573 500 290 179 460 505 51'7 260

100.0 100.0 100eO 100eO 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100IO 100 ~ 0 100 ~ 0 100.0

Less than 3 months 508 454
26.3 25.4

54 508
3'7.8 100.0EPO
B

65 149 136 111
36.3J 32.4J 26.9K 21.5
KL KL L

43
16,5

3-6 months 397 361 36
20.S 20.2 25 ~ 2

397 - 1 47 87'06
69 ~ 3DPO 0. 3 26. 3I 18. 9 21. 0

L

108 48
20.9 18 '

7-11 months 176 165
9.1 9.2

11
7 ~ 7

176
30 ~ 7DPO

'7
9.5

35
7a6

46
9.1

57
11.0Z

21
8.1

About 1 year 362 343 19
18.7 19 ~ 2C 13.3

362
72.4DEO 13.4

94 91
20.4H 18.0

88
17. 0

62
23iSHJK

About 1 1/2 years

About 2 years

138 134
7,1 7 ~ SC

176 171
9.1 9s6C

5
3a5

138 - 10
27 'DBO - 5a6

176 3
&0.7DB 1.7
P

30
6.5

32
YoOH

39
').7

43
8 I3

16
6.1

49 55 37
9 7H 10 'H 14 ~ 2HIJ

I

About 3 years

Hors than 3 years

61 61
3.2 3.4C

52 48
2.7 2.7 2.8

v 61 1
21 BODB 0.6
P

52 3
1'7 ~ SDB 1.'7
P

12
2.6

3
Os7

14
2. SH

13
2 'Z

22
4.3H

17
3.3I

11
4a6H

16
6.2HZJK

proportions/Meanai Columns Tasted (10% risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Pro)eat II4AJBOO21 ONLINE LISTEMINS HABITS

This report is CONPIDENTIAL ... produced solely for use by NPD clients 44iV.fjf s m— ~
THE NPD GROUP )NC.



Table 3

().2 How Long Have Seen Listening To AM/PM Radio Stations On The Internet

19 Apr 00

LBNOTH OP TZMB
LZSTRNBD OVSR INTBRNET

SAMPLB LON"
OROUP OBR

LBSS 1 TO TEAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOS YEARS YBARB

I

NUMBER OP
HOURS SPEND ON INTERNET

e5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBSK /WBBK /WBBK /WBBK

Bases Total Radio Station
Listeners

(A) (B) (C) (D) (S). (P) (O) (H) (I) (6) (K) (L)

1933 1790 143 505 573 500 290 119 460 505 S17 260
100.0 100.0 100 ~ 0 100&0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100 ~ 0

Don't know/Don't Remember/Not
Sure

63 53 10
3.3 3.0 7&OB

9 15
SaOJL 3.9

11
2 ~ 2

16 5
3 ~ 1 1.9

Sigma 1933 1790 143 505 5'73 SOO 290 119 460 505 517 260
100.0 100.0 100 ' 100 ' 100.0 100 ' 100 ' 100.0 100.0 100.0 100.0 100.0

Proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Pro)est ZZ4MROO21 ONLINE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients E)J/y.PNi~::
TMf NPD GROUP. 94C.



Table 4
0.3 Time Spent Zn An Average Week Listening To AM/PM Radio Stations On The Internet

19 Apr 00

LBNOTH OP TZMB
IZSTBNBD OVBR ZNTBRNBT

SAMPLB LON"
0ROUP OBR

LBSB 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS MOS YBARB YBARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

c5 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURB
/WBBK /WBBK /WBBK /WBBK /WBBK

Rasa~ Total Radio Station
Listeners

{h) (8) (C) (D) (B) (P) (0) (H) (I) (J) {K) (L)

1933 1'790 143 508 513 500 2SO 1'19 460 505 517 260
100 ' 100 ' 100 ' 100.0 100 ' 100.0 100 ' 100 ' 100.0 100 ' 100 ' 100 '

Less than one hour per week 1140 1042 98 370 333 266 131 141 322 317 244 111
59 ' 58 ~ 2 68.5B 72 'B 5S ~ 10 53 '0 45 ' 78 FBI 70 'J 62.8K 4' 42,7

PO JKL KL L

1-5 hours per week 555 523 32 112 116 163 103 27 106 153 118 89
28 ~ 1 29 'C 22 ~ 4 22.0 30 'D 32 'D 35.5D 15.1 23 NOH 30.3H 34 'H 34.2HZ

I I

6 10 hours per week 109 108 1 9
5.6 6 ~ OC 0 ~ 1 1.8

35 33 31 - 9 27 46 26
6 'D 6.6D 10.1DBP NOH 5.3HI B.SH 10 ~ OHIJ

IJ

11-20 hours per week 41 43
2.4 2.4

4 5 15 15 12 2 6
28 10 26D 30D 41D 11 13 08

25 9
4 ~ BHZ 3 'IJ
J

21-40 hours per week 39 38 1
2 ' 2.1 0 ~ 7

3 12 15 9 2 5 1
0 ' 2.1D 3 'D 3.1D 1.1 1 ~ 1J 0.2

Over 40 hours per week 9 7 2 2
Os5 0 ' 1.4B 0 '

4 3 1
EBB 1.0B - 0.2

1 7 11 3
0 ' 3 'JK 2 'J 0 ~ 6

L

Don't Know/Don't Remember/Not 34 29 5 '7 2 4

Sure 1 ~ 8 1.6 3 ' 1.4B 0 ' 0 ~ 8

15 16
2 ~ SZJ 6 'HZJK

1 7
0 ~ 2 2 ~ 7HZJK

8 2
1.5 0.8

Bigma 1933 1790 143 508 573 500 290 119 460 50S 511 260
100.0 100 ~ 0 100.0 100 ~ 0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 3.00.0 100.0

Proportions/Means& Columns Tested (105 risk lovel) - 5/C - D/B/P/0 - H/I/J/K/L
Overlap Eormulaa used.

MPD Custom Research
Pro)ect ZI4AJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients H6'fifN
THE NPD GROUP, INC



Table 5
{}.4 Proportion Of Time In An Average Week Spend Listening To Music

1S hpr 00

SANPLB
CROUP

TOTAL TOTAL
TOTAT, ADULT TBBNS

LBNOTH OF TIMB
LISTBNBD OVBR ZNTBRNBT

LON-
OBR

LBBB 1 TO THAM
THAN 3-11 1 1/2 1 1/2
3 NOS NOS YBARS YBARS

NUNBBR OF
HOURS SPBND ON INTBRNBT

cS 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURB HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Basei Total Radio Station
Listeners

(h) (5) (C) (D) (B) (F) (O) (H) (I) (J) (K) (T.)

1933 1790 143 508 S13 500 290 1'T9 460 505 511 260
100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0 100.0 100.0 100.0

None or a small proportion of 85'T 791 66 249 246 205
the time 44 ~ 3 44 2 46 ~ 2 49 ~ OB 42 ~ 9 41 ~ 0

P

126 98 218 222 216 9$
43.4 54.7Z 47&4K 44 ~ OL 41.$ 37 ~ 7

JKL L

About one-quarter of the time 225 202 23 52 69 69 33 18 54 59 59 35
11.6 11 ~ 3 16.1$ 10.2 12.0 13.$D 11.4 10.1 11.7 11.7 11.4 13.5

About half of the time 170 162 8889156 44 3854 31 7
8.7 6.6 10.8B 10.'7B 3.9

33 52 53 23
1.2 10.3H 10.3HZ 8+SH

I

About three-quarters of the
time

142 135 7 30 41 33
7.3 7.5 4 ' 5 ' 8,2 6&6

31 12
10 ~ 'TDP 6.7

28 31
611 6. 1

44 26
8 ' 10oOZJ

All or nearly all of the time 49'7 465 '32 121 165 128
25.7 26&0 22.4 25.0 2$ .$0 25.6

Don't Know/Don't Remember/Not 42 35 '7 6 8 11
Sure 22 2 0 4oSB 12 14 22

67 40 112 136
23.1 22.3 24.3 26.9

2 4 15 5
0.1 2.2 3.3J 1.0

135 73
26.1 28sl

10 5
1.9 1.9

Sigma 1933 1790 143 508 S73 500 290 179 460 505 517 260
100.0 100.0 100.0 100.0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0

proportions/Neanst Columns Tested (10$ risk level) - B/C - D/B/F/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pro)ect ZZ4AJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients tXf~pNi~=:~
THE NPD GROUP, IP(C.



Table 6
0.5o State Of Station

19 Apr 00

LBNOTH OP TZMB
LZSTBNBD OVER INTBRNET

SAMPLE LON
OROUP OER

LESS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TEBNS 3 MOS MOS YBARS YEARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

«5 6 10 11 20 21-40 40t
HOURS HOURB HOURS HOURS HOURS
/NBBK /NBBK /WBBK /NBBK /WBBK

Sasei Total Radio Btation
Listeners

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (I)

1933 1790 143 508 573 500 290 1'79 460 505 517 260
100.0 100.0 100&0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

AL

AK

AR

CA

CO

22 18
1.1 1.0

2 1
0.1 0.1

23 21
1.2 1.2

5 5
0.3 0.3

238 219
12.3 12.2

23
1.2 1.2

4
2.8B

1
0&7$

8
1.6

6
1.0 1.4

1 2
O&3 1.1

6 6
1.2 1.2

1
0.2

3
1.2

1
0&4

2 9 10
1.4 1.$P 1.7P

3 1
1.0P 0 ' 0.9

10 7 1
2.0L 1.4 0.4

2
0.4

1
0.2

2
0.7P

2 1 2
0.4 0.2 0.4

19
13.3

55
10&8

69 6839 20 52 62 71
12.0 13.6 13.4 11.2 11.3 12.3 13.7

29
11. 2

1 6 9 7 1 2 3 10 6 2
0.'7 1 ~ 2' ~ 6 1.4 0 ~ 3 1.1 0.7 2 ~ OI 1 ~ 2 0 ~ 8

CT

DB

DC

PL

5 5
0 ' 0&3

6 5
0.3 0.3

39 38
2 ' 2.1

92 87
4.8 4.9

3
0.5

1
0.7

2
0.4

3
0.5

1 14 6
0 ' 2 'E 1 ~ 0

5 19 24
3.5 3.7 4.2

2
0.4

12
2.4B

26
5.2

1
0 ~ 6

7 5
2.4 2.8

20 10
6.9DB 5.6

3 2
0.6Z 0.4

7
1.5

13 9
2.6 j&7

22
4.8

26 20
5.1 3.9

I

2 1
0.4 0.2 0.4

5
1&9

13
5.0

proportions/Means& columns Tasted (10% risk level) - B/c - D/E/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Prefect ZI4AJBOO21 ONLINE LISTENIN0 HABITS

This report is CONPIDENTIAL ... produced solely for use by NpD clients N.4'.61Ni~:
THE NPD GROUP, INC



Table 6

Q.Sc State OE Station

19 hpz 00

LBNOTH OP TIMB
LISTENED OVER INTERNET

SAMPLB LON-

OROUP UBR

LESS I To THAN

TOTAL TOTAL THAN 3-11 I I/2 I I/2
TOTAL ADULT TSENB 3 MOS MOS YBARS YBhRS

NUNSBR OF
HOURS SPBND ON INTBRNET

&5 6 10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBEK /WBBK /WBBK /WBBK

Sass~ Total Radio Station
Listeners

(A) (S) (C) (D) (B) (P) (O) (Hl (I) (J) (K) (L)

1933 1790 143 508 573 500 290 I'79 460 505 517 260

100.0 100.0 100 ' 100 ' 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100.0

HI

58
3.0

3
0.2

53 S

3&0 3e5

3
0.2

10
2.0

I
Oa2

20 14
3.5 2.8

2
Oe4

13 3 15
4 ~ 5D 1.7 3,3

18
3o6

I
0.2

14 8
2.7 3 ~ I

2
0 ~ OZK

ID

IL

IN

Ih

0.2
4

0.2

2 '

12
0,6

14
0.7

8
0.4

26
1.3

43 I
Oe7

10 2
0.6 1.4

13 I
0.7 Os7

8
0 ~ 4

24 2
1.3 1.4

75 70 5

3 ' 3.9 3 '

I
0.2

26
5.1F

9
1,8

5
1.0

2
Oo4

0.4

4
0.8

I
0.2 0.4

18 12
3 ~ I 2 ~ 4

12 12
2&1 2.4

2 2
0.3 0.4

5 2
0.9 0.4

2
0.3 0.4

'7 10
1.2 2. 0

I
0.2

18 7 22
6.2BF 3.9 4.8

10 5 6

3.4 2.8 1.3

2 3 2
0.7 1.7J 0.4

5 «4
1.7DF 0.9

I - 4
0.3 Oa9

5 3 5
1.7 1.7 1.1

I
0.2

16
3.2

10
2.0

I
0.2

2
0.4

15 15
2.9 SoSJK

18 5
3.5Z I ~ 9

5 I
1.0 0.4

4
0. 8

6 8

1.2 3.1IJK

4 4 I
0.8 0.8 0.4

2
0.4

4
0.2

3 I
0.2 0.7

2
0.3

2 I
0.7DP 0.2

3
Oe6J

proportions/Means i Columns Tested (108 risk level) - s/C D/B/P/0 H/I/J/K/L
Overlap formulae used.

NPD Custom Research Project ZZ4AJEOO21 ONLINE LISTENINO HABITS

This report is CONFIDENTIM ... produced solely for use by NPD clients H,VX if'~~
THE NPD GROVE INC.



Table 6
g.5c State Of Station

19 Apr 00

Basei Total Radio Station
Listeners

LBNSTH OP TIMB
LZSTBNBD OVER INTBRNBT

NUMBBR OP
LON- HOURB SPEND ON INTERNETSANPLB

OROUP
LESS

TOTAL TOTAL THAN 3-11
TOTAL ADULT TBBNS 3 MOS NOS

OBR
1 TO THAN e5 6 10 11 20 21 40 404
1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
YEARS YBARS /WBBK /WBRK /NRBK /NBBK /NEBK

(A) (B) (C) (D) (B) (t) (O) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 SOS 517 260
100 ~ 0 100ec 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100&0 100aO 100 ~ 0 100.0 100 ~ 0 100 ~ 0

23
1.2

21
lo2

2 7 5
1.4 1s4 Oo9

4
1.4 1.4

1
Oa6

3 8
0.7 1.6

8 2
1.5 0+8

MI

MO

NB

36 32
1.9 1.8 2.8

45
2 ~ 3

28
1.4

8
0.4

38
2 '

12
Oo6

7
0,4

4 12 14 5
0.8 2.1D 2.8D 1.7

3 6 11
1.7 1.3 2.2

2 10 17
1.1 2.2 3.4K

9 16
1.8 2.8

41
2 ~ 3

12 7
2e4 2 '

9
1.8 1 ~ 4

1 1
0.2 0.3

11 5
2.2 1.7

2.8

1
0 '

9 5
2.0 1.0

26 2 4 11
1.5 1.4 0.8 1.9

1 4 2
Os6K 0.9K 0.4

6 14 7
3.4JL 3.0JL 1.4

5 1
1.0E 0.2

1
0.7

7
0.4

31 7 12 9
17 49B 24 Ia6

5 2 2
1.0D 0.7D 1.1

1 8
0.2 1.0

5
0.9D

11
Oo6

7
Oa4

0.7

5
1.0B

1 1
0.2 0.3

3
0 ~ 7J

5 11
1 ~ 0 4. 2 IK

8 8
Ie5 3al

9
1.7 l. 5

1
0.4

10 1
1.9L 0.4

2 2
0.4 0.8

2 2
0.4 O.SJ

5
0.3

15
0.8

5
Oa3

15
0 '

2 1
0.4 Oo2

1
0 ' Oe2

2
0.7P

8 1
1.6B 0.3

1 1
0 ' 0.2

5 5
1.1T 1.0

I

3
Oo6

1.0

proportions/Means i Columns Tested (108 risk level) - 8/C - D/E/t/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
prefect ZI4AJBOO21 ONLINB LIBTRNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients P&KViVXE 1 M-~
THE NPD GROUP, (NC.



Table 6
Q.5c State Of Station

19 Apr 00

LBNOTH OP TIME
LISTENED OVER ZNTERNET

SAMPLB
OROUP

LRBB
TOTAL TOTAL TRAN 3-11

TOTAL ADULT TBBNS 3 NOS MOS

LON
UBR

1 TO THAN
1 1/2 1 1/2
YBARS YBARS

NUMBBR OP
HOURS SPBND ON INTERNET

c5 6-10 11-20 21-40 40+
HOURB HOURS HOURS HOURB HOURB

/WEBK /WBBK /WBBK /WEBB /WBBK

Saset Total Radio Station
Listeners

(A) (5) (C) (D) (R) (P) (0) (H) (I) (J) (K) (L)

1933 1790 143 5085'T3 500 290 17S 460 505 S17 260
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0

l
0.2

4
0.2

1
0.2 - Owl

1 1 1
Oo3 0+6JK 0.2

2
o.eJK

OH

OK

OR

PA

141
7 ~ 3

23
1.2

0.2

6$
ao5

15
0. 8

23
1.2

'79
4.1

131 10
7 ~ 3 7ao

22 1
1,2 0.7

3 1
0.2 Oa7

40 38 32
7 9 6 6 6 4

6 4 8
12 07 1 6

1 1 1
o.a o.a o.a

15
0.8

22 1
1.2 0.7

74 5
4.1 3.5

7 1
0.$ 1 ~ 2P 0.2

4 12 3

o.e 2.1DP o.l
25 33 12

4.9P 5 ~ SPQ 2.4

64 4 1817 23
3.6 2.8 3.5 3 ' 4 '

26 17 35 25
9.0 9,5J 7.6J 5.0

43 20
8.3J 7.7

4
1.4 aaaK

9 3 3
o.e l.eK o.e l.a

1 1
0.3 0.6K

9 9
3.1 5 '

2
Oo7

1
1.4 0.6

1
0.2

14 13
3.0 2.6

4 5
0.9 1&0

5 7
la 1 1.4

2
OaelK

21 10
F 1 3 '

5 1
1.0 0.4

9 1
1.'7 0.4

S. 7 17 2820
3 ~ 1 3 ~ 9 '.'T 5.5L 3.9 2.7

RI 9
0.5

8 1 3 4 2
0.4 0.7 0.6 0.7 0. ~

1
0. 6

5 1
1 ~ IJL 0.2

2
0 ~ ~

11
0.6

11
0.6

1
0.2

5 5
0.9 1.0DQ

2
1.1

1 3
0.2 0.6

I

4 1
0.8 0.4

proportions/Means~ columns Tested (10% risk level) - B/c D/B/p/0 - H/I/J/K/L
Overlay formulae used.

NPD Custom Research Prefect IZlhJBOO21 ONLINE LIBTENZNO HABITS

This report is CONF'ZDRNTZAL ... produced solely for use by NPD clients SiLfPXENiN-—
THE NPO GROUP, INC.



Table 6
Q ~ Sc State Of Station

19 hpr 00

LBNOTH OP TIME
LZSTENBD OVER ZNTBRNBT

SAMPLE
OROUP

LBBS
TOTAL TOTAL THAN 3-11

TOTAL ADULT TBBNS 3 MOS MOS

LON
GER

1 TO THAN
1 1/2 1 1/2
YBARS YEARS

NUMBBR OP
BOURS SPBND ON INTERNET

c5 6 10 11-20 21-40 40+.
HOURS HOURS HOURS HOURS HOURS
/WBBK /WEBK /WBEK /WBRK /WBBK

Sass& Total Radio Station
Listeners

(A) (B) (C) (D) (B) (P) (0) ;(H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100 ~ 0 100.0 100 ~ 0 100IO 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100aO 100 ~ 0 100 ~ 0 100 ~ 0

SD

TX

3 2
0.2 0 ~ 1

38 36
2.0 2.0

142 131
7 ' 7,3

23 20
.1.2 1 ~ 1

1
0.7B

2
1.4

11
7 '

2.1

1 2 1
0 ' 0 4 " " 0 2

8 16 9
1.6 2.8O 1.5

3 4 7 13
1.0 2.2 1 ~ 5 2 '

10 9 2 1 5 10 2
2eOPS 1 ~ 6P 0.4 0.3 2.8JK 2.2JK 0 ~ 4

L

36 44 40 20 8 30 41
71 77 80 69 45 65 81

2
0 ~ 4

11 3
2.1 1 ~ 2

39 21
7 ~ 5 8.1

4
0.8 0 '

WI

No Answer

1 1
0 ' 0.2

2 3 1
0.4 1 ~ OR 0 '

1 1
0.2 0 '

1
0.7

1
0 ~ 2 0 '

6 5
0 ' 0,3

18 14
0.9 0.8

63 61
3.3 3.4

2 2
0.1 0 '

14 12
0.7 0.7

5 7 6 - 2
I ~ 00 1.20 1 ~ 20 - 1 ~ 1

3 5 6 2

0.7 1 ~ 0 1.2 0 ~ 82 'B
2

1 ~ 4
12 1'7

2oi 3.0
18 14 4

3.6 4,8D 2.2
20 16

4.3K 3 '
12 11

2.3 4.2
I

1
0 ~ 4

1 1
0 ~ 2 0.2

1
0 '

3 5, 6 - 2 P 1
0.6 0.9 1.20 - F 1 1.1J 0.2

2 4
0.4 1.5JK

86 42
16 ' 16 '

2
1.4

83 84
18.0 16.6

32'7 305 22 102 91 77 32 32
16 ~ 9 17 ~ 0 15 ~ 4 20 ~ 1R 15 ~ 90 15 ~ is 11 ~ 0 17 ~ 9

PO

proportions/Neansi colure Tested (10% risk level) - s/C - D/R/p/0 - H/I/J/K/L
Overlap formulas used.

NPD Custom Research
Project IZ4AJEO021 ONLINE LIBTBHINO HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients I~X)~N- =
THE NPD GROUP, (NC.



Table 6
0.5c State Of Station

19 hpr 00

Basei Total Radio Station
Listeners

Sigma

LBNOTH OP TIMB
LZBTBNBD OVBR INTBRNBT

NUNBBR OF
HOURS SPBND ON ZNTBRNRTSAMPLB

OROUP
I BSS

TOTAL TOTAL THAN 3 11
TOTAL ADULT TBBNS 3 MOS MOS

LON-
QBR

1 TO THAN
1 1/2 1 1/2
YBARS YRARS

(C) (D) (B) (F) (O) (H) (I) (J) (K) (L)

a5 6-10 11-20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/WSBK /WBBK /WBBK /WRBK /WBBK

(A) (B)

1933 1790 143 508 523 500 290 129 460 505 517 260
100 ' 100.0 100.0 100.0 100 ' 100o0 100.0 100.0 100.0 100.0 100.0 100oO

1933 1790 143 509 523 500 290 179 460 505 517 260
100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Meansi Columns Tested (105 risk level) - B/C - D/B/F/O - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Project IZ4AJBOO21 ONLINB LZSTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients i2kiwN==:-
THE NPO GROUP, INC.



Tahla 7
Q.5d Number Of Hours Listen To Station Over Tha Internet In An Averase Week

19 hpr 00

LENOTH OP TIME
LISTBNBD OVER INTBRNBT

SAMPLE
OROUP

LESS
TOTAL TOTAL THAN 3 11

TOTAL ADULT TBBNS 3 MOS MOS

LON
OER

1 TO THAN
1 1/2 1 1/2
YBARS YEARS

NUMBBR OP
HOURS SPEND OM INTBRNBT

c5 6 10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WEBK /WBEK /WEEK /WBBK /WEEK

Bassa Total Radio Station
Listeners

0 hours

(h) (B) (C) (D) (B) (P) (0) (H) (Z) (J) (K) (L)

1933 1790 143 508573 500 290 17S 460 505 517 260
100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100 ' 100 ' 100.0

464 421 43 138 134 101 48 71 125 129 94 41
24.0 23.5 30.1B 27.2P 23 '0 20.2 16.6 39.7Z 27.2K 25.5K 18.2 15.8

0 JKL L L

1 hour 792 733 59 246 232 201 98 19 230 220 171 88

41.0 40.9 41.3 48.4B 40.50 40.20 33.8 44. 1K 50.0J 43.6K 33.1 33.$
PO L KL L

2 hours 221 201 20
11.4 11.2 14.0

49 18 52 41 12
9.6 13 'D 10.4 14.1D 6.7

44 52 81 31
9.6 10.3 15.7H 11.9H

IJ

3 hours 123 115
6.4 6.4

8 2$ 40 31 22 5
ST 6 5 ' 7 ' 6 ' 7 ~ 6 ' '

29 37 35 11
6.3H To3H 6.8H 6.5H

4 hours 63 60 3 12 14 23 13 4

3.3 3.4 2 ' 2 ' F 4 4.6DB 4 'D 2.2
5

1.1
20 11 15

4 ~ OI 3 ~ 3I 5 ~ 8HZ

5 hours 81 '79 2 13
4.2 4.4C 1.4 2.6

16 27 25 1
2 ~ 8 5 4DB 8 'DB 0 '

P

12
2.6

18 41 9
3.6H 7.9HZ 3.5H

JL

6+ hours 188 181 '7 22 59 65 42 7

9.7 10. 1C 4 ~ 9 4.3 10.3D 13.0D 14.5DE 3.9
15

3 ~ 3
29 78 58

5.7I 15.1H 22.3HIaTK
IJ

No Ansuer 1
0 ~ 1

1 1
0.1B 0.3

1
0.4

Sigma 1933 1790 '143 508 513 500 290 179 460 5((5 511 260
100,0 100 ~ 0 100oO 100sO 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100.0 100.0

proportions/Neansa Columns Tasted (10h risk level) - B/C - D/B/p/0 - H/I/J/K/I
Overlap formulae used.

NPD Custom Research Pro)act ZI4AJBOO21 ONLINB LIBTBNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients eumN-=
THE NPD GROIJP, INC.



0
Table 8

Q.Se Can Station Ordinarily Be Heard At Home, At Work Or In Your Car7

19 hyr 00

LENGTH OF TIME
LISTBNBD OVER INTBRNBT

SAMPLB LON
OROUP OBR

LESS 1 To THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL'ADULT TEBNS 3 MOS MOS YEARS YBARS

NUMBER OF
HOURS SPEND ON INTERNET

c5 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/WSBK /WEBK /WEBB /WEBK /WBBK

Basei Total Radio Station
Listeners

Yes

No

(h) (5) (C) (D) (E) (P) (O) (H) (I) (J) (K) (L)

1933 1790 1 ~ 3 508 573 500 290 179 460 505 517 260
100 ' 100 ' 100.0 100 ' 100 ' 100.0 100.0 100 ' 100 ' 100 ' 100 0 100 '

1033 937 96 285 317 273 133 105 252 251 275 143
53 ~ 4 52 ' 67 '$ 56 F 10 55 '0 5'0 45 ' 58 ~ 7J 54 ' 49 ' 53 ' 5$ ~ 0

722 690 32 146 214 196 147 54 173 206 192 93
37 ' 38 'C 22 F 4 28 ' 37 'D 39 ~ 2D 50 'D 30 ' 37 'H 40 'H 37 'H 35 '

BP

Don' Know/Don' Remember/Not 177 163 14 77 42 31 9 20
Sure 9 ~ 2 9 ~ 1 9 ~ 8 15 ~ 2BP 7 ~ 30 6 ~ 20 3 ~ 1 11 ~ 2

0

35 4$ 50 23
7 ' 9 ' 9 ' 8 ~ 8

No Answer 1 1 1
0 ~ 1 - 0 ~ 78 0 ~ 3

1
0 ~ 4

Sigma 1933 1790 143 508 573 500 290 17 9 460 505 517 260
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100, 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Means& Columns Tested (10t risk level) - 8/C - D/B/F/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pxoject II4AJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients l7~~ANi~=
THE NPD GROUP, INC.



0
Table 9

Q.SE Zs This Station Within 150 Miles Of The Computer That You Use To Listen
To This Station7

19 Apr 00

LBNOTH OF TIMB
LISTENED OVER INTBRNET

SAMPLB LON-

0ROUP OBR

LBSS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBENS 3 NOS MOB YBARS YBARS

NUMBER OF
HOURS SPBND ON INTERNBT

«5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/MBBK /MBBK /MEEK /WBBK /WBEK

Basei Total Radio Station
Listeners

(A) (B) (C) (D) (E) (P) (0) (H) (I) (sT) (K) (L)

1933 1790 143 508 S'73 500 290 179 460 505 511 260

100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

No

1006 921 85 O'T'T 314 263 132 S5 247 256 273

52 ~ 0 51 ~ 5 5S.4S 54.50 54 ~ 80 52.60 45.5 53 ~ 1 S3 ~ '1 50.1 S2.8

696 669 27 142 201 190 142 53 169 186 178

36 ' 31 ~ 4C 18 ' 28 ~ 0 35 ~ 1D 38 'D 49 'D 29 ' 36 ~ 1H 36 ASH 34 '
BF

127
48.8

101
41 ~ 2HK

Don' Know/Don' Remember/Not 230 200 30 89 58 47 15 31 44 63 66

Sure 11 9 11 ~ 2 21 OB 11 ~ SB 10 ~ 10 9 40 5 ~ 2 11 ~ 3IL 9 ~ 6 12 5 12 ~ 8

F0

25
9.6

No Answer 1
0 ~ 1

1
0 ~ 7B

1
0 ~ 3

1
0.4

1933 1790 143 508 513 500 2SO 179 460 505 517 260

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0

Proportions/Means& Columns Teated (10% risk level) - B/C - D/B/F/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Pro)est ZZ4AJEOO21 ONIZNE I.ISTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Im&MING~=
THE NPD GROUP, INC



0
Table 10

R ~ Sh Why Chaose To Listen To A Non-Local Station

19 hpr 00

LBNOTH OP TZMB
LZBTBNBD OVBR ZNTBRNBT

l

SAMPLB LON-
OROUP OBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNB 3 MOS MOS YBARB YBhRS

NUMBBR OP
HOURS SPBND ON INTBRNBT

c5 6 10 11 20 21-40 40t
HOURS HOURS HOURB HOURS HOURS
/WBBK /WBBK /WSBK /WBBK /WBBK

Basei Total Radio Station
Listeners That Listen Ta
Btation 150 Miles Away

(A) (B) (C) (D) (B) (P) (0) (H) (I) (IT) (K) (L)

691 610 2'7 ~ ~ 143 201 190 142 53 ~ 169 187 118 10'7
100 ' 100 ' 100 AORS 100 100 ' 100 ' 100 ' 100 ~ Os100 ~ 0 100 ' 100 ' 100 '

I listened to that station an
the radio »hen I lived in the
~ tatian' local broadcast area

110
24 ~ 4

165 5 26
24 ' 18 ~ 5 18 '

53 41 40 13 44
26.4D 21 ' 28 'D 24 ~ 5 26 '

51 39 22
21 3 21 9 20 6

I preferred the station's
music programming

223 215 8 41 65
32 ' 32.1 29.6 28.7 32 '

60
31 ~ 6

49
34 '

12 52
22o6 30.8

55 67 37
29 ' 37 'H 34 '

I preferred the station' non-
music programming (such as
sporting events/news/weather/
talk/other programs)

150 143 7 21 45 42 41 9 35 39 43 24
21 ~ 5 21 3 25 ~ 9 14 7 22 4D 22 ~ 1D 28 ~ 9D 17 ~ 0 207 20 S 24 2 22 ~ 4

I wanted to find out about
local news, sports, events, or
weather in that station's
broadcast area

117
16 '

113 4 16
16 ~ 9 14. 8 11 ~ 2

31
15.4

34 29 11 28
11. 9D 20 ~ 4D 20 ~ 8 16 ~ 6

34 26 17
18 ~ 2 14 ~ 6 15.9

I wanted to listen to an event
or aoncert that the station
was carrying

I was curious to hear what the
station was like

111
15 ~ 9

186
26 ~ 7

102 9 18 32 29 30 10 16 21 42 16
15 ~ 2 33 ~ 3 12 ~ 6 15 ~ 9 15 ~ 3 21.1D 18.9I 9 ~ 5 14 ~ 4 23 ~ 6Z 15.0

JL

116 10 56 53 47 24 15 53 47 43 28
26.3 3').0 39.2B 26.40 24s70 16 ' 28 ~ 3 31.4 25. 1 24.2 26.2

PO

proportions/Means: Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
overlap iormulae used. 'mall base) ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research
Pro)eot ZZ4AJBOO21 ONLZNB LZBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients kY Yii'tN~
THE NPD GROVE INC.



Table 10
Q.Sh Nhy Choose To Listen To h Non-Local Station

1S hpr 00

BAMPLB
GROUP

TOTAL TOTAL
TOTAL AUDIT TBRNS

NUMBER OF
HOURS BPBND ON INTBRNET

LBNGTH OF TIME
IISTBNBD OVER INTBRNBT

LON
OER

LEBB 1 TO THAN 45 6-10 11-20 21-40 40»
THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 MOS MOS YBARB YEARS /NBBK /MEEK /NBBK /NBEK /NBBK

Rasei Total Radio Btation
Listeners That Listen To
Station 150 Miles Away

(h) (5) (C) (D) (R) (P) (0) (H) (I) (J) (K) (L)

697 6'TO 27 ' 143 201 190 142 53» 169 187 178 107
100.0 100 F 0 100 F 0»» 100 100.0 100.0 100.0 100.0 F 100.0 100 ' 100.0 100 '

I was unable to listen to any
local station carrying similar
programming over the Internet
(e.g., because the looal
station(s) did not stream or
because the stream(s) did not
work)

118
16o9

112 6 22
16.7 22.2 15.4

31 35 26 12 31 29
15.4 18.4 18.3 22.6 18.3 15.5

28 18
15.7 16a8

Tha station streamed a type of
music or other programming
that is not available on any
local station

132 124 8 19 41 35 33 6 25 38
18.9 18 ' 29.6 13.3 20.4D 18.4 23 'D 11.3 14.8 20.3

40 23
22 ~ 5H 21a5
I

Other 87 83 4 16 24 28 15
12.5 12.4 14.8 11.2 11.9 14.7 10.6

5 26 22 22 11
9.4 15.4 11.8 12.4 10.3

1294 1233 61 235 375 351 287 93 310 342 350 196
185.7 184.0 225.S 164 ~ 3 186.6 184,7 202.1 175.5 183.4 182,9 196.6 183,2

proportions/Means& Columns Tested (108 risk level) - B/C - D/B/p/O - H/I/J/K/L
Overlap formulae used. » small baseI ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research
Pro)ect IIiAJROO21 ONLINB LISTRNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients a~tzV)Ni':
THE NPD GROUP, INC



Table 11
().6a Time Spend Listening To Music Programs

19 Apr 00

LBNOTH OP TZMB
LZSTBNBD OVBR ZNTBRNBT

SAMPLB LON
CROUP OBR

LBSB 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNB 3 NOB MOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

45 6 10 11 20 21 40 40+
HOURB HOURB HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Sasai Total Radio Btation
Listeners

Less than 1 hour

(h) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 1'790 143 508 S13 500 290 179 460 505 517 260
100oO 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100sO 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

813 153 60 233 219 201 119 89 221 230 178 88
42.1 42.1 42 ~ 0 45 ~ 9B 38.2 40 ~ 2 41.0 49.7K 48.0K 45 ~ SK 34.4 33 ~ 8

P L L L

1 to less than 2 hours 665 610 55 181 209 166 8'7 64 168
34,4 34.1 38.5 36.80 36.50 33.2 30.0 35.8 36.5

174 172 87
34.5 33.3 33.5

2 Hours e 45l 42'7 21 88 145 133 53 26
23.5 23.9 18 ~ 9 11.3 25 ~ 3D 26.6D 28 ~ 6D ll.5

11
15.4

101 167 84
20 ~ OI 32 'H 32o3HZJ

IJ

No Answer 1
0.1

1
0 '5 1

Oa3
1

Owl

Bigma 1933 1'790 143 508 573 500 290 179 460 505 S17 260
100.0 100.0 100.0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0

Proportions/Meansi Columns Tested (10% risk level) - 5/C - D/B/P/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Prefect ZZ4AJBOO21 ONLINB LISTBNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients iXUPNi=::
THE NPD GROUP, INC.



Table 12
0.6b Time Bpent ListeninB To Non-Music ProBrsmminS

1S hpr 00

LBNOTH OF TIMB
LISTBNBD OVBR INTBRNBT

SAMPLB LON-
OROUP OBR

LBSB 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
'TOTAL ADULT TBBNB 3 MOS MOS YBARS YBARS

NUMBBR OF
BOURS SPEND ON ZNTBRNBT

c5 6 10 11 20 21-40 40+
HOURB HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Basal Total Radio Station
Listeners

Less than 1 hour

(h) (S] (C) (D) (B) (F) (0) (H) (Z) (a7) (K) (L)

1933 1790 143 508 573 500 2SO 17S 460 505 517 260
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100o0

1174 1066 108 367 356 210 138 122 293 326 285 141
60 ~ 7 59 ~ 6 75 5B 72 ~ 25 62 ZF 54 ~ 00 47 ~ 6 68 ~ 2K 63 ~ 7K 64 ~ 6K S5 ~ 1 S4 ~ 2

FO 0 L L L

1 to less than 2 hours 398 380 18 94 116 116 62 35 . 108 96
20 ~ 6 21o2C 12 ~ 6 18 ~ 5 20 ~ 2 23 ~ 2D 21o4 19 ~ 6 23 ~ SJ 19 ~ 0

102 53
19.7 20,4

2 Hours + 360 344 16
18. 6 19. 2C 11. 2

47 101 114 89 22
9 ~ 3 11 6D 22 ~ SD 30 ~ 1D 12 ~ 3

B BP

59 83
12 ~ 8 16.4

130 65
25&IH 25,0HZB
ZJ

No Answer 1 1 1
0.1 0.78 0.3

1
Oo4

SISma 1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0

Proportions/Mcanal Columns Teated (10t risk level) - B/C - D/B/P/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Pro)est ZI4AJBOO21 ONLINB LIBTBNINO HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients
THE NPD GROUP, INC



0
Table 13

0.7 What Listened To Most Recently

iS hpr 00

LBNOTH OF TIMB
LISTBNBD OVBR INTBRNBT

SANPLB LON
OROUP OBR

LBSS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS NOS YBARS YBARS

NUNBBR OF
HOURS SPBND ON 1MTBRMBT

45 6 10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Sass& Total Radio Station
Listeners

(A) (B) (C) (D) (B) (F) (0) (H) .(I) (J) (K) (L)

1933 1'790 143 508 513 SOO 290 17S 460 505 517 160
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Bxplore the web site where you 630 513 5'7 176 190 155 S4 5'7 155 167 163 84
launched the radio broadcast 31.6 32.0 39 'B 34 ' 33 ' 31.0 32 F 4 31.8 33.7 33.1 31.5 32.3
(e.g., the radio station's web
~its or a web site such as
Yahoo Broadcast ~ coRI)

Bxplore ths other web sites 1062 963 99 251 325 294 170 $ 0 242 296 2$ 3 158
54.9 53 ' 69 '8 49.4 56 'D 58.8D 58 ~ 6D 44 ' S2.6H 58.6H 54 ~ 7H 60 'HI

I

Leave the player visible on 606 565 41 14'7 181 164 91 52 154 164
the screen and do something 31.4 31.6 28.7 28.9 31.6 32.8 33.4 29,1 33.5 32 ~ 5

else not involving ths
Internet

153 80
29 ' 30.8

Remove the player irom sight 611 566 45 121 180 181 111 54 131 121
and do something else not 31 ' 31 ' 31 ' 23 ' 31 'D 31 'D 38 'D 30 ' 29 ' 25 '
involving the Internet B B

189 102
36 'I 39.2HIJ
J

Other

No Answer

121 106 15 24
6.3 5 ~ 9 10 'B 4 '

28 39 21 9 20 31
4 9 7 ~ SDB 7 2 5 0 4 3 6 '

14 9
0 ~ 1 0 ~ 5

5 4 2 1 2 3 4

3 'B 0 ~ 8 0 ' 0 ' 0 ' 1 ~ 7J 0.9J

34 24
6 ' 9 ~ 2I

3 3
0 ~ 6J 1.2J

Sigma 3044 2'782 262 723 906 840 49S 255 112 786 825 451
151.5 155 ~ 4 1$ 3e2 142i3 158 ~ 1 168 ~ 0 1'70 ~ 1 142 ~ 5 154 ~ 8 155 ~ 6 1S9 ~ 6 173 ~ 5

proportions/Means~ Columns Tested (10% risk level) - B/C - D/B/F/0 - H/I/O/K/L
Overlap formulas used.

NPD Custom Research
Prefect II4AJBOO21 OMLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients ALU YifN&e-
TME NPD GROUP, INC.



Tahia 14
Q.S Where Were You When You Listened Most Recently

19 Apr 00

SAHPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OF TZHB
LZSTBNBD OVBR INTBRNET

4

LON
OBR

LBSS 1 To THAN
THAN 3-11 1 1/2 1 1/2
3 MOS HOS YEARS YBARS

NUMBER OF
HOURS SPBND ON INTBRNET

&5 6-10 11 20 21-40 40t
HOURS HOURS HOURS BOURS HOURS

/WEBB /WBBK /WBBK /WBBK /WEEK

Basei Total Radio Station
Listeners

At home

At work

(A) (B) (C) (D) (E) (P) (0) (H) (I) (J) (K) (L)

1933 1790 143 508 S73 500 290 1'79 460 505 517 260
100.0 100 ' 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100 ' 100.0

1347 1224 123 366 399 331 203 121 322 370 357 170
69.7 68 F 4 86.08 72.0P 69 F 6 66.2 70 ' 67.6 70.0 73.3L 69.1 65.4

487 484 3 108 152 145 77 45 109 111 142 78

25.2 2'7 ~ OC 2 ~ 1 21 ~ 3 26.5D 29.0D 26.6D 25;1 23.7 22.0 27.5J 30.0IJ

At school

Other

No Answer

41 36
2.1 2.0

5 13 7 9
3.5 2o6 1.2 1e8

12 9 3 2 4 3060521B040706

46 3'7 9 19 11 12
2.4 2 ' 6s3B 3 ~ 7BO 1.9 F 4

3 5 14
1.0 2 ' 3.0

14
2.8

1 4 3
0.3 2.2IJ 0.7

1
0.2

6 4 12 9
2.1 2.2 2 ' 1.8

8 5
1.5 1.9

9 5
1.7 1.9

1 2
0.2 0+8

1933 1790 143 508 573 500 290 179 460 505 517 260
100 ' 100.0 100.0 100.0 100 ' 100.0 100.0 100 ' 100 ' 100.0 100.0 100.0

Proportions/Means& Columns Tested (108 risk level) - B/C - D/B/P/0 - H/Z/J/K/L
Overlap formulae used.

NPD Custom Research Pro)act ZIiAJBOO21 ONLINE LISTBNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients s757@Ni=::
THE NPD GROUP, P4C,



Table 15
0.9c State OE Station

19 Apr 00

LRNQTH OF TIMB
LZSTBNBD OVBR ZNTBRNBT

SAHPLB LON
OROUP OBR

~ ---- ----- LBSS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 HOS MOS YBARS YBARS

NUNBBR OP
HOURS SPBND ON ZNTBRNRT

&5 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Base& Total Radio Station
Listeners

(A) (B) (C) (D) (B) (P) (0) (H) (I) (0) (K) (L)

1933 1790 143 508 573 500 290 1'79 460 505 517 260
100,0 100,0 100.0 100&0 100 ~ 0 100&0 100 ~ 0 100 ~ 0 100&0 100 ~ 0 100.0 100 ~ 0

32 28
1.7 1&6

4 11 8 12 1
2.8 2&20 1.4 2&40 0&3

2 10
1.1 2&2

9
1,8

8 3
1 ~ 5 1.2

AS

3 3
0.2 0.2

22 21
1.1 1.2

7 7
0.4 0.4

1 1
0.2 0.2

1
0.2

1 8 10 1
0.7 1 ~ 6P 1.7F 0.2

2 1 5
0&7 0 ~ 6 1.1

4 2 - 1 1 2
O.SP 0.3 0.3 0.6 0.4

1
0.2

9
1.8

0 '

1
0.4

6 1
1.2 0.4

0.4

CA

CO 22 21
1.1 1&2

7 5
0.4 0.3

1
0.7

5 9
1.0 1.6 1.4

2 1 3 2
1.4B 0.2 0.5 0.4

1 3 3
0.3 1.7 0.7

1 1
0 3 - 0 '

233 214 19 51 67 65 44 19 47
12. 1 12 ' 13&3 10.0 11.7 13.0 15 'D 10.6 10.2

62
12.3

8
1.6

3
0&6

72 30
13.SI 11.5

6 2
1.2 0.8

2 1
0.4 0.4

DB

DC

FL

3
0&5

38 37
2.0 2 ~ 1

92 86
4.8 4.8

1 15
0.7 3.0

10 8
1&7 1. 6

6
4.2

22 22 27
4.3 3.8 5.4

7 6 1 2
0 ' 0 ' 0 ' 0.4

1
0.6 0.9

5 4 6
1.7 2.2 1,3

19 12 20
6.6B 6 ~ 7K 4.3

1
0.2

14
2&8

27
5&3

I

1
0.2

9 5
1.7 1. 9

1'7 15
3.3 5.8

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/F/0 - H/I/0/K/L
Overlap formulae used.

NPD Custom Researoh
Pro)eot ZIiA&7BOO21 ONLIHR LISTBNIH0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Iy.y'y.g & ~— ~
THE NPD GROUP, INC.



0
Table 15

Q.9c.state Of Station

19 Apr 00

SANPLB
CROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMR
LISTBNBD OVBR ZNTBRNBT

LON"
OBR

LBSS 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS HOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON 1NTBRNBT

ee 6-10 11 20 21 40 40+
HOURS HOURS HOURB HOURS HOURB
/MBBK /WBBK /WBBK /NBBK /WBBK

Basei Total Radio Btation
Listeners

(A) (8) (C) (D) (B) (P) (O) (H) (I) (&7) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

57 52 5 10
2.9 2.9 3.5 2.0

20 15
3.5 3.0

11 3 15
3.8 1.7 3.3

18 14 7
3.6 2.7 2.7

Nl

ID

2
0.1

4
0 ~ 2

2
0.1

4
0 '

1
0 ~ 2

2
0.4

1 2
0,2 0.4

1
0 ~ 2

1
0 '

1
0.2

2
0.4

1
0.4

IL

IN

72
3 ~ 7

43 42 1 8
2.2 2.3 0.7 1.6

12 11
2.1 2 '

67 5 25 18 12
3 7 3 5 4 9P 3 1 2 4

15 7 20
5.2P 3 ' 4.3

11 5 5
38D 28 1 ~ 1

14
5&4J

9
1.8

19 5
3.7IJ 1.9

15 16
3.0 3.1

IA 14 12 2
0.7 0.7 1.4

6 . 2 3
1 ~ 2 0 ' 0 '

3
0 ~ 7 2.2ZJ 0&7

L

1 5 1
0 ' 1.0 0.4

12
0 '

0.4

11 1
0&6 0,7

7
0.4

2
0 '

2
0.4

5 1
0 ~ 9 0&2

2 2
0.3 0.4

1.4P 0.9

0&9

0.8

2
0 ~ 4

2
0&4

1
0.2

1
0.4

22
1.1

20 2
1.1 1,4

3
0 ~ 6

5 9 5 3 4
0.9 l.&8D 1 ' '&7 0.9

4
o.e o.e

7
2.7IJK

2 1 101010 YB
1

0.2
1

0.3
1

0.2
1

0.2

proportions/Neans& columns Tested (10% risk lovel) - B/c - D/B/p/0 - H/I/J/K/L
Overlap formulae used.

HPD Custom Research
Prefect ZI4AJBOO21 ONLZNB LISTBNINQ HABITS

This report is CONPIDENTIAL ... produced solely for use by NPD clients I Ly tMNi~=
THE NPD GROUP, )NC.
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Table 15

Q.9c State Of Station

19 Kpr 00

Basei Total Radio Station
Listeners

LBNUTH OP TZMB
LISTBHBD OVBR ZNTBRNBT

NUMBBR OP
SAMPLB LON HOURS SPEND ON INTERNET
0ROUP OER

LBSS 1 TO THAN e5 6-10 11-20 21-40 40+
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

TOTAL ADULT TBBNS 3 MOS MOS YEARS YBARS /MBBK /NBBK /NBEK /MBBK /WBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) 'L)
1933 1790 143 508, 513 500 290 119 460 . 505 517 260

100.0 100.0 100 ~ 0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

21
1.1

19 2 6
1.1 1.4 Io2

3 1
0.5 1.4

5 1 3 9
1.7E 0 ' 0.7 1IS

6 2
1.2 OIS

40 36 4
2.1 2.0 2.8 0.8

12 17 6 4 9 9
2alD 3 4D 2 1 2i2 2 0 lo8

7 11
1 ~ 4 4 I2IJK

MZ 44
2 ~ 3

40 4 11
2.2 2.8 2.2

14 .12
2.4 2.4

6 2 9 17 8 8
2 ~ 1 1 1 2 ~ 0 3 ~ 4K 1 ~ 5 3 1

25 24 1 4 9 8
1.3 1.3 0.7 0.8 1.6 1.6

4 8 5141 ~ 1H10
7 4

1.4 1.5H

MS

HO

8
0.4

41
2.1

1
0 ~ 1

7 1 5
0.4 0.7 1+OB

34 7 11
1.9 4.9B 2.2

1
0.1

1
0 ~ 2

9 14
1.6 2.8

1
0.2

2 1 4 2
0.'7E 0.6K 0 ~ 9K 0.4

6 6 14 1
2.1 3 ~ 4JL 3.0JL'.4

1
0.2

1
0 '

13 1
2.5L 0.4

NE ll
0.6

5
0.3

9 2
0.5 1.4

5 - 2
0.3 0.4

2
0.4

1
0.3

5 4 2
0. 9D 0. 8D 0.1D

1 5
0.2 1.0

1
0.2

2 1
0.4 0.4

3 1
0 6J 0.4

0 ~ 2
3 1

0.2 0.2
1

0 '
1

0 ~ 3
1

0.2
2

0.4

proportSons/Means& Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Pro)ect IZ4AJEOO21 ONLZNB LISTBNINO HABITS

This report is CONPIDENTIAL ... produced solely for use by NPD clients s" wN =
THE NPD GROUP, INC.



0
Table 15

O.9a State OE Station

19 Apr 00

LENGTH OP TINB
LISTBNBD OVER INTBRNBT

SANPLE
CROUP

LBSS
TOTAL TOTAL THAN 3 11

TOTAL ADULT TBBNS 3 NOS NOS

I ON

UER
1 TO THAN
1 1/2 1 1/2
YBARB TEARS

NUMBER OP
HOURS SPEND ON INTBRNET

c5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/WBBK /NBBK /NBBK /WBBK /WEBB

Baser Total Radio Station
Listeners

(A) (B) (C) (D) (B) (P) (O) (H) (I) (IT) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 511 260
100.0 100 ~ 0 100&0 100 ~ 0 100 ~ 0 100 ~ 0 100&0 100&0 100 ~ 0 100&0 100 ~ 0 100 ~ 0

16
0.8

0.2

15 1
0.8 0.7

0.2

4 2
0 ~ 8 0,3

1
0.2

7 2
1.4B 0.1

1
0&4 0&3

5
1.1L 0.8

1 1
0.6JK 0.2

7
1,4L

2
O.SJK

OH

OK

136
7&0

25
1.3

0 '

69
3.6

15
0.8

12'1 9
7.1 6.3

24 1
1.3 0 ~ 7

3 1
0 ' 0.7

65 4
3.6 2.8

15
0&8

34 39
6.7 6.8

33 25
6 ' 8.6

14
'1 ~ 8

6 4 8 5
1 ~ 2 0.7 1.6 1.7 2 ~ 2

1 1
0 ~ 2 0&2

1 1 1
0 ' 0.3 0 'K

5 7
1 ~ OP 1 ~ 2P

2
O.TP

16 17 25 10 . 9
3.1 3.0 S.OE 3.4 5.0

33 24
7.2 4,8

42 22
8&1J S.SJ

1
0&2

12 13
2.6 2.6

4 5
0&9 1&0

2
0. SIR

22 12
4.3 4.6

5 1
1.0 0 ~ 4

4 9 4
0.9 1.8 0.8 1.5

OR

PA

25
1 ~ 3

81
4 ~ 2

8
0.4

24 1
1&3 0 ~ 1

76 5
~ .2 3.5

1 1
0.4 0&7

3 4
0.6 0.1

1
0&2

5 13 3 4
1.0 2.3DP 0 ' 1.4

24 34 13 9
4.7P 5.9PO 2.6 3.1

1
0.6

6 19 28
3 ~ 4 4 ~ 1 5 ~ 5

19 9
3.7 3 '

1
0.6

5 1
1&lJK 0.2

I

1
0 '

6 7 10
1 ~ 3 1.4 1.9L 0 '

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pro)eat II4AJSOO21 ONLINE LISTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients ay.mrNi-=-
THE NPD GROVE INC,



Table 15
1.9c State Of Station

19 Ayr 00

LBNOTH OF TIMB
LISTBNED OVER INTBRNBT

SAMPLE
OROUP

LESS
TOTAL TOTAL THAN 3-11

TOTAL ADULT TBBNS 3 MOS MOS

LON-
OBR

1 TO THAN
1 1/2 1 1/2
YBARS YEARS

NUMBER OP
HOURS SPBND ON INTERNET

45 6 10 11 20 21-40 40t
HOURS BOURS HOURS HOURS HOURS
/WEEK /WBBK /WEBK /WBBK /WBEK

Base( Total Radio Btation
Listeners

(A) (B) (C) (D) (B) (I') (O) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100 ~ 0 100 ~ 0 100&0 100&0 100 ~ 0 100&0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100.0

12
0.6

3
0.2

12
0.1

2
0.1

2 5 5
04 09 100

1 1 2
0.78 0.2 0.4

2
1&1

1
0.2 0.8

1
0.2

4 1
0.8 0.4

2
0.4

VA

WI

38
2.0

36
2 ~ 0

2 9 16 9
1.4 1.8 F 80 1.8

13'1
7&1

22
1.1

20
1.1

6 5
0.3 0.3

16
0.8

12
0,1

5'1 54
2.9 3 '

13 12
0.7 0 '

2 10 9 2
1.4 2.0PO 1.6P 0.4

1 1 1 2
0.7 0&2 0&2 0.4

4 4 5 7
2.85 0.8 0 ~ 9 1.40

12 16 15
2.1 2.4 2.8 3.0

1 4 5 4
0.7 0.8 0.9 0.8

127 10 30 44 38
1 1 1 0 5 ' 1 1 7 6

3
1 ~ 0

23
1.9

1
0.3

3
1.0B

11
3.8

2 ~ 2

9
S,O

4
2&2J

1
0.6

2 '

2
1&l

6 13
1.3 2&6

32 35
1.0 6.9

10 2
2.2JK 0.4

1 2
0.2 0.4

4 5
0 ~ 9 1.0

19 15
4 ~ 1K 3&0

2
0.9 0&4

11 4
2.1 1.5

39 20
1.5 1.7

2
0.8 0.8

1 2
0&2 0&8

5 1
1 ~ 0 0.4

10 8
1 ~ 9 3 ~ 1

1
0 ~ 2 1.5JK

1
0.1

1
0.1

1
0 ~ 2

1
0.2

proyortions/Meansi Columns Tested (10% risk lovel) - B/C D/5/p/O - H/Z/J/K/L
Overlay formulae used.

NPD Custom Research
Project ZI4AJBOO21 ONLINE LZSTENINQ HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients H,fly.t/f & ~—
THE NPD GROUP, INC.
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Table 15

Q.9c State Of Station

19 Apr 00

LBMOTH OP TIME
LISTBNSD OVER INTBRNBT

SAMPLE LON"
OROVP OBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOS YBARS YBARS

NUHBBR OP
HOURS SPEND ON INTERNET

cS 6 10 ll 20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/MEBK /MBEK /MBBK /MBBK /MBSK

Baser Total Radio Station
Listeners

(h) (B) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 SOS Sl'7 260
100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 0 100 0 100 ~ 0

Don' Know 244 228 16 75 66 59
12@6 12 ~ 7 11 ~ 2 14 ~ 80 11 ~ 5 11 ~ 8

25 27
8.6 15.1

62 63 64 28
13.5 12 ' 12.4 10.8

No Answer 104 9'7 7
5.4 S.4 4.9

39 31 19
7 ~ 7PO 5.4 3 '

9 7 24 28 30 14
3 ~ 1 3 ~ 9 52 5 ~ 5 58 54

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100.0 100.0 100.0 100.0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100aO 100aO

Proportions/Means i Columns Tasted (10% risk level) - S/C - D/B/P/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pxoject ZZ4MBOO21 ONLINE LZBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients eMINED~=
IHE NPD GROUP, INC.



0
Table 16

Q.Sd Number Oi Hours Listening To This Station Over The Internet Zn Average Week

19 Apr 00

SAMPLE
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMB
LZSTBNBD OVER INTBRNET

NUMEBR OP
LON HOURS SPEND ON INTERNET
OER

LESS 1 TO THAN c5 6-10 11-20 21-40 40+
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 MOS MOS YBARS YBARS /WBBK /WBBK /WEBB /WEEK /WEEK

Base& Total Radio Station
Listeners

0. hours

1 hour

(A) (5) (C) (D) (H) (P) (0) (H) (Z) (J) (K) (L)

1933 1190 143 508 573 500 290 11S 460 505 51'7 260
100.0 100.0 100 F 0 100.0 100 F 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

533 490 43 174 142 113 61 70 152 149 108 4S
27.6 '27.4 30. 1 34.3B 24.8 22.6 21.0 39.1J 33.0K 29.5K 20.9 18.8

PO KL L L

143 682 61 219 242 184 85 '78 200 201 167 88
38.4 38.1 42 ' 43.1P 42.2P 36.80 29.3 43.6K 43.5K 41.0K 32.3 33.8

0 0 L L L

2 hours

3 hours

188 1'76 12
S.7 9.8 8 '

3S 56 56 36 14 46
7 ' 9.8 11 'D 12 'D 7.8 10.0

126 116
6.5 6 '

25
5.4

10 33 38 31 22 5
7&0 6.5 6 ' 6.2 7 ' 2 ~ 8

43 61 23
S.S 11.8J 8.8

38 43 14
'7.5H So3HI 5.4

4 hours

5 hours

62 57 5 10 10 23 18 5
3.2 3.2 3.5 2.0 1.7 ~ .6DB 6.2DB 2.8

96 94 2 14 28 31 22 2

5.0 5.3C 1.4 2 ' 4+SD 6 'D 7.6D 1,1

8
1.1

14
3.0

17 16
3.4 3.1

16
6,2ZJK

25 44 11
5,0H 8oSHZ 4o2H

JL

6+ hours 184 115 9 19 5'7 62 45 5

9.5 9.8 6.3 3.7 9 ~ 9D 12.4D 15.5DB 2 ~ 8
15

3.3
26 '78 58

5 ~ 1 15.1H 22.3HIJK
ZJ

No Answer 1 1 1

0.1 - 0.7B 0.3
1

Oui

Sigma 1933 1190 143 508 573 500 290 119 460 508 511 260
100.0 100 ' 100 ' 100 0 100 ' 100.0 100 F 0 100 ' 100.0 100 0 100.0 100 '

proportions/Meansi columns Tested (10% risk level) - B/e - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Pro)est IZ4AJBOO21 ONLINE LIBTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Su~ktN
THE NPD GROUP, INC,



Table 11
Q. 9e Can This Station OrdinarilY Be Heard At Home At Work Or Zn Your Car

19 Apr 00

TOTAL

(A)

LBNOTH OP TZWB
LISTBNBD OVBR INTSRNBT

NUHBBR OP
BANPLS LON- HOURB SPBND ON INTBRNBT
0ROVP 0BR

LBSS 1 To THAN eS 6 10 11 20 21 40 40t
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
ADULT'TBBWS 3 NOS MOS YBARS YBARS /WBBK /WBBK /WBBK /WBBK /WBBK

(B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Baset Total Radio Station
Listeners

Yes

1933 1190 143 508 513 500 290 119 460 505 511 260
100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100aO 100 ' 100 ' 100.0 100 ' 100 '

1000 911 89 2'70 312 264 128 103 239 247 211 135
51.1 50.9 62 ~ 2B 53.10 54.50 52.80 44.1 57.5J 52.0 48.9 52.4 51.9

No 714 680 34 147 207 194 148 54 114 197 188
36.9 38.0C 23.8 28.9 36.1D 3S.SD 51.0D 30.2 37.8H 39.0H 36.4

BP

96
36s9

Don't Know/Don't Remember/Not
Sure

218 199 19 91 54 42 13 22 47 61 58 28
11.3 11 ~ 1 13.3 11 ~ 9RP 9 ~ 40 S ~ 40 4 ~ 5 12 ~ 3 10 ~ 2 12 ~ 1 11.2 10 ~ 8

0

No Answer 1
0.1

1 1
0 ~ 18 0.3

1
Oo4

Siyma 1933 1'190 143 508 573 500 290 179 460 505 511 260
100.0 100.0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100,0 100.0 100.0

Proportions/Means& Columns Tested (10% risk level) - B/C D/B/P/0 - H/I/J/K/L
Overlap formulae used,

NPD Custom Research
Prefect II4AJR0021 oNLINB LIBTBNIN0 HABITs

This report is CONFIDENTIAL ... produced solely'or use by NPD clients Q,1'".YifN&~
THE NPD GROUP P(C



Table 1S
() ~ 9E Zs This Station Within 150 Miles OE The Computer That You Use To Listen

To This Station7

19 Apr 00

LENOTH OP TIME
LISTBNBD OVER INTBRNET

SAMPLB LON"
OROUP ORR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 NOB MOB YEARS YEARS

NUMBER OF
HOURS SPBND ON INTBRNET

c5 6-10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/NBEK /MEEK /NEBR /NEBK /NBBK

Base~ Total Radio station
Listeners

(A) (S) (C) (D) (B) (F) (0) (H) (I) 4J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100.0

999 919 80 270 312 261 133 100 243 253 274 123
Sla'7 51 ~ 3 55 ~ 9 53 F 10 54 50 52 ~ 20 45 ' 55 ~ 9L 52 ~ 8 50 1 53 ' 47 '

670 643 27 137 190 188 138 51 159 183 170
3'7 35 'C 18,9 27.0 33.2D 37 'D 47.6D 28.5 34.6 36 'H 32 '

BF

104
40.0HK

Don't Know/Don' Remember/Not 263 228 35 101 71 51
Sure 13 ' 12 ~ 7 2'B 19 'B 12 '0 10 '0

FO

18 28
6 ' 15 ~ 6

58 69 73
12 ' 13 ' 14 '

32
12 ~ 3

No Answer 1
0 ~ 1

1 1
0 'B 0.3

1
0.4

Sigma 1933 1790 143 S08 5')3 500 290 179 460 505 517 260
100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

Proportions/Means& Columns Tested (105 risk level) - B/C - D/B/F/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Researoh
Projaot ZI4AJBOO21 ONLZNB LISTBNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by MPD clients S ~ayNNi~=
THE NPD GROUP, INC.



Table 19
O ~ 9$ State Ot Station

19 hpr 00

LBNGTH OP TIME
LISTENED OVER INTBRNET

SAMPLE LON
GROUP GER

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEBNS 3 MOS MOS YEhRS YBARS

NUMBBR OP
HOURS SPEND ON INTERNET

e5 6 10 11 20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/NEBK /NBBK /NBEK /MEEK /NEBR

(h) (8) (C) (D) (B) (P) (G) (H) (I) (G) (K) (L)

Beset Total Radio Station
Listeners

1933 1790 143 508 573 500 290& 1'79 460 805 517 260
100 ' 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

10 9 1
0.5 '.5 0 '

2 3
0 ' 0.3 0 '

1 1
0.3 0.6

3
0.1

2 3 1
0.4 0.6 0.4

2
0.1

1 1
0.1 0 ~ 15 0,2

1
0.2

1
0.2

1
0,4

CA

12
0 ~ 6

12
0.1

5
0.3

115 108 7
5.9 6.0 4.9

0.8

19
3.'7

5 2
0.9 Oe4

2
0.3 Oo4

1 1 3
0.3 0.6 0.7

1
0.3

22
4.8

33 31 25 7
5.8 6.2D 8.6D 3.9

6 2
1.2L 0.4

1 4
0.2 0 ~ 8Z

33 39 12
6eS 7+5HZ 4o6

Co 11 10 1
0 ' '.6 0,7

2
0.4

4 4
0.7 0,8

1 1
0.3 0.6

3
0 '

5 1
1 ~ OK 0.2

DB

PL

7
0.4

0.4

20
1 ~ 0

'7

0.4

7
0.4

19 1
1.1 0 ~ 7

33 31
1.1 1 ~ 1 1 ~ 4

0 ~ 8

5
1.0

6 8

1.0 1,6

9 10
1.6 2.0

1 4 2
0.2 0.1 0.4

1 2 2
0 ~ 2 0.3 0.4

1
0.3

2 2
0.7 1.1

5
1.1

8 3 1
2. SD 1.1 1. 5

2 4
0 ' 0 'Z

1 4 2
0.2 0.8I O.SZ

5 7 1
1.0 1. ~ 0.4

8 9 5
'1. 6 1.'1 1. 9

proportions/Means& Columns Tested (10% risk level) - B/C - D/E/P/G - H/I/J/K/L
Overlap Eormulae used.

MPD Custom Research
Pro)ect 114AJEOO21 ONLINB LISTBMIMG HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients iy.U.fUNi=::
THE NPD GROUP, INC.



Table 19
Q.9j State Of Station

19 hpr 00

LBNGTH OP TIMR
LISTBNBD OVBR INTBRNRT

SAMPLB LON
GROUP GBR

LBSS 1 TO THAN
TOTAL TOTAL THhN 3"11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS NOS YBARB YBARS

NUMBBR OP
HOURS SPBND ON ZMTRRNRT

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /NBBK /WBBK /WBBK /NBBK

Base& Total Radio Station
Listeners

(h) (5) (C) (D) (B) (P) (G) (N) (I) (J) (K) (L)

1933 1190 143 508 513 500 290 1'19 460 505 51'1 260
100.0 100.0 100.0 10D.O 10D.O 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Gh

NZ

28 25
1 ' 1&4

2 2
0 ~ 1 0,1

3 8
2&1 1.6

9 9
1.6 1.8

1
0 ~ 2

2
0&1

2
1.1

11 9
2.4KL 1.8

1
0.2

5 1
1 ~ 0 0&4

1
0.4

ID

ZL

IH

IA

KY

2 2
0.1 0,1

35 34
1 8 . 1 ~ 9

18 16
0.9 0.9

6 5
0.3 0.3

8 6
0.4 0.3

3 3
0.2 0.2

1 1
0.2 0.2

1
0 'J 1

0 '

2
'

1.4 0.4

1 3
0.7 0&6B

4 5
0.7 1.0

2
0.4

6 1
2 ~ 1DR 0.6

2
1.1ZL

2 3
0.4 0.6

2
O.i

7 5
1.4 1.9ZJ

2
0.4

2 4
1.45 0. 8

1 1 1
0.2 0.2 0.3

4 1
0.9 0.2

1
0.2

1
0 ~ 2

1
0.3

1
0.2

2
0.4

1 11 10 1 6 1 6 10 9 9
0 ~ 7 2 ~ 2 1.7 1.4 2 ~ 1 0.6 1.3 2.0 1.1 3.5HZ

17 15 2 1
0 ' 0.8 1.4 0.2

7 5
1&2D 1&OD

4 1
1.4D 0.6

4 3
0.9 0.6

3 6
0&6 2.3JK

4 3 1 1 1 1 1
0.2 0.2 0.7 0.2 0.2 0.2 0.3

2 1
0.4 0&2

I

1
0.2

proportions/Mcanal Columns Tested (105 risk level) - B/C - D/B/p/G - H/I/J/K/L
Overlap formulae used.

NPD Custom Researcb
Pro)ect IZ4AJBOO21 ONLINB LISTBNING HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients k@tXf & ~—
THE NPD GROUP, INC.
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Table 19

().9$ State OE Btation

19 Apr 00

LENOTN OP TIME
LISTENED OVER INTERNET

SAMPLE LON-
0ROUP OER

LBSS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBENS 3 HOS NOS YBARS YBARB

NUHBBR OP
HOURS SPEND ON INTERNET

c5 6-10 11-20 21 40 40t
HOURB HOURS HOURS HOURS HOURB

/MBBK /MBBK /MSBK /MBBK /MEEK

Easel Total Radio Station
Listeners

(A) 'B) (C) (D) (E) (P) (0) (H) (I) (J) (K) (L)

1933 1790 143 508 5'73 500 290 179 460 505 517 260
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

MZ

13 '2
0.7 0.7

16 15
0.8 Oo8

16 14
0.8 0.8

1
0.1

2
1.4

3
0.6

3
Oo6

1 5
0.7 1.0

5 1
0.9 0.2

0.5 1 ~ 4

7 4
1.2 0.8

2 2 1
0.7 la 1 0.2

2 1 4
0.7 Oo6 Oo9

2 - 3
0 7 - 0 ~ 1

6 3
1.2Z Oo6

4 3
Oa8 0 '

5 5
1.0 1.0

0.4

3
1.2

12 ~ 11
0,6 0.6

5 5
0 ' 0 '

10 7
0.5 O.i

1
0 '

3
2. 1B

1
0.2

2
0.4

3
0.6

1 1
0.2 0.2

1
0.2 0.8

1 - 2
0.3 0.4

2 3 4
Oa7 ls7JK 0 ~ 9

L

0.6K

1 2
0.2 0.4

3 6 2 1 6 2 2 1
0.5 1.2D 0.1 0.6 1.3 0.4 0.4 0.4

2 1
0.1 0.1

8 8
0.4 0.4

4 4
0.2 0.2

1 1
0 ~ 1 0.1

1
0.7B

2
0.4

3
Oo6P

1 1
0.2 0.2

3 1
0.5 0.2

1
0.2

1
0.2

1
0.6JK

2 1
0.7 Oa 6

1
0. 6J

1
0.2

2 3
0.4 0.6

1
Oe2

1
0.4

2
0 ~ 8I

1
0.4

1
0.4

proportions/Meanest Columns Tested (IOt L'isk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Pro)eot IZ4AJEOO21 ONLINE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients ikM.k'IN =~
THE NPD GROUP, )NC,



Table 19
0.9$ State Ot Station

19 hpr 00

Basei Total Radio Station
Listeners

LBNGTH OF TIME
LZSTBNBD OVER XNTBRNRT

NUMBBR OP
SAMPLB LON HOURS SPEND ON INTERNET
GROUP GER

LBSS 1 TO THAN cS 6-10 11-20 21-40 40+
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

TOTAL 'ADULT TBBNS 3 MOS MOS YBARS YBARS /WBBK /WBBK /WEEK /WBEK /WEBB

(h) (B) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100 ' 100 ' 100 ' 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100 '

14
0.7

1
0.1

13 1
0 ' 0 '

1
0 ~ 1

3
Oo6

4 5
0 ~ 7 1 ~ 0

1
0 '

2 1 2
0.7 0&6 0.4

1
0 ~ 2

2
0 ~ 4

8 1
1 ~ SZJ 0 ~ 4

NY

NC

63 . 59 4
3,3 3,3 2 8

8 7 1
04 04 0 ~ 7

2 1 1
F 1 0 ~ 1 0 'B

11
2 '

2
0 ~ 4

23 16
4.0D 3.2

2 1
0.3 0 ~ 2

1 1
0.2 0 ~ 2

13 7 16
4 ~ 5D 3.9 3.5

2 1 2
0 ' 0 ~ 6 0 '

1
0 ~ 6JK

10
2 '

2
0.4

21
4,1J

1
0 ~ 2

9
3e5

2
0 ~ 8

1
0 ~ 4

OH 33
1.1

27 6 10
1 ~ 5 4 'B 2 '

5 12 6 3 5
09 24B 21 17 11 1.2

10
i&9

8
3 ~ 1IJ

OR

6
0.3

11
0 ~ 6

6

0 ~ 3

ll
0.6

1
0.2

2
F 4

3 1
0 ~ 5 0 '

3 3
0 ' 0.6

1
0 ~ 3

3 - 2
1 ~ 0 - 0.4

2
0 '

4
0.8

0 ~ SZ

4
0.8

1
0.4

PA 35
1 ~ 8

33 2
1 ~ 8 1 ~ 4

13 11 1
2 ' 1 ~ 9 1.4

2 8 14 1 4
1 ~ 4 1 ~ 1 1 ~ 7 2 ~ 8 1 ~ 4 1 ~ 5

RZ 4
0 '

3 1
0.2 0 ~ 7

1 3
0.2 0 'D

2
0 ~ 4

1
0.2

I

1
0 ~ 2

proportions/Meansi ColusLns Tested (108 risk level) - B/C - D/B/F/0 - H/I/O/K/L
Overlap 8orjaulae used.

NPD Custon Reseaich
Pro]ect II4AJBOO21 ONLINB LISTENING HABZTS

This report is CONFZDENTIAI ... produced solely for use by NPD clients E~V~JN
7HE NPD GROUP (NC.



Table 19
0.93 Btate OE Station

19 hpr 00

LBNOTH OP TZMB
LZBTBNBD OVBR INTBRNBT

BAMPLS LON

0ROUP OBR
LBSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOB MOB YBARS YBARB

NUHSBR OP
HOURS SPBND ON ZNTBRNBT

cs 6 10 11 20 21 40 40+
HOURB HOURS HOURS HOURS HOURB

/WBBK /WBBK /WBBK /WBBK /WBBK

Base) Total Radio Station
Listeners

(h) (S) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100,0 100.0 100.0 100.0

BD

3
0.2

1
0 ~ 1

3
0.2

1
0&1

0.2

0.2

1
0 ~ 2

1
0 ~ 3

2 1
0 ' 0 ~ 2

1
0 '

TN

TX 69
3 '

63 6
3 ~ 5 4 ~ 2

16 15 1
0 ~ 8 . 0.8 0.1

4
0 ~ 8

12
F 4

6
1.0 0 ~ 8

20 15
3 ' 3.0

2 3
0.7 1.7Z

20 3
6 ~ 9DB 1 ~ 7
P

5 3
1 ~ OZ 0 ~ 6

12 15 21
2 ' 3 0 4 1

5
1 ~ 9IK

16
6 ~ 2)IZJ

11 10 1
0 ~ 6 0 ~ 6 01

5 5 1
1 ~ 00 0 ~ 9 0 ~ 2

2 8 1
1 ~ 1JL 1 ~ 7JKL - 0 ~ 2

VA

2
0 ~ 1

7
0.4

34
1 ~ 8

1
0 ~ 1

1 1
0 ~ 1 0 '5

6 1
0 ~ 3 0 '

32 2
1 ~ 8 1 ~ 4

1
0.1

2
0 ~ 4

1
0.2

8
1 ~ 6

2
0 ' 0.8

10 12
1 ~ 7 2.4

1
0 ~ 2

1
0.6

4 1
F 4 0 '

1
0 ~ 2

11
2 'K

10 5
2 ' 1 ~ 0

2 2 2
0 ' 0 ~ 4 0.4

1
0.4

7
2 ~ 1K

1
0.4

WI 10 9 1 2

0 ' 0 ~ 5 0 ~ 7 0 '
3 4

0 ~ 5 0 ~ 8
1 2

0 ~ 3 1 ~ 1
3

0 ~ 7
1 2

0&&2 0&4
2

0 ~ 8

proportions/Means) Colusu)~ Tested (10% risk level) - S/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Pro)act II4AJBOO21 ONLINB LIBTBNINQ HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients s~mrN
THE NPD GROUP, INC.



Table 19
Q.9$ State OR Station

19 Apr 00

LBNOTH OF TIME
LISTBNBD OVER INTBRNBT

SAMPLB LON-
OROUP OBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS MOS YBARS YBARS

NUMBER OF
HOURS SPBND ON INTERNET

e5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/WEEK /WBBK /WBBK /WBBK /WBBK

Base& Total Radio Station
Listeners

(A) (5) (C) (D) (E) (t) (O) (H) (I) (J) (K) (L)

1933 1190 143 508 513 500 290 119 460 505 S17 260
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100o0 100 ~ 0 100 ~ 0

Don't Know 271 252 19 81 76 59
14.0 14.1 13.3 15a9t 13.3 11.8

0

33 28 62 75
11 ~ 4 15 ~ 6 13o5 lha9

72
13 '

34
13 ~ 1

No Answer 899 835 61 256 211 227 124 91 228 238
46,5 46.8 42.1 50.40 47.3 45.4 42.8 50 8L 49.6L 47.1

230
44.5

110
42a3

Sigma 1933 1790 143 508 S73 500 290 179 460 50S 517 260
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100&0 100e0 100 ~ 0 100 ~ 0 100o0 100 ~ 0

Proportions/Means i Columns Tested (10% risk level) - S/C - D/B/F/O - H/I/O/K/L
Overlap tormulae used.

NPD Custom Research
Pro)ect llhAOEOO21 ONLINE LIBTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EXt~pNi=::
THE NPD GROUP INC.



Table 20
0.9k Number 0! Hours Listening To This Station Over The Internet In An Average Week

19 Apr 00

SAMPLE
OROUP

TOTAL TOTAL
TOTAL ADULT TBENS

LBNOTH OF TIME
LZSTBNBD OVER ZNTBRNBT

LOH
OBR

LESS 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPEND ON INTERNET

c5 6-10 11-20 21 40 404
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WEEK /WBBK /WBBK

SaaeJ Total Radio Station
Listeners

0 hours

(A) (B) (C) (D) (B) (P) (0) (H) (I) (0) (K) (L)

1933 1790 143 808 513 500 290 119 460 505 511 260
100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0

486 440 46 159 131 106 56 51 129 132 110 52
25 ~ 1'4J6 32J2$ 31.3E 22 ~ 9 21J2 19 ~ 3 31 ~ 8K 28 ~ OK 26J1K 21&3 20JO

PO L L II

1 hour 358 326 32 71 123 104 50 24 78 100 100 54
18 ~ 5 . 18 ~ 2 22 ~ 4 15 ~ 2 21.5D 20 ~ SD 17 ~ 2 13 ~ 4 11 ~ 0 19 ~ SH 19.3H 20 ~ 8H

2 hours 85 84 1
4.4 4 ~ 7C 0.7

13 22 24 25 5 11 19
2.6 3 ' 4.8D 8.6DE 2.8 2.4 3.8

F

40 10
7.7HZ 3J8
JL

3+ hours 168
8.7

158 10
8.8 7 '

27 50 42 44 9 25 31 57 45
5 ' 8 7D 8J4D 15 'DE 5 ~ 0 5 ' 6 ' 11 NOH 17 .3HZJK

P IJ

No Ansuer 836 782 54 232 247 224 115 84 217 223
43.2 43.'I 3' 45 '0 43 ' 44 ' 39.7 46.9L 47.2K 44.2

L

210 99
40 ' 38 F 1

Bigma 1933 1790 143 508 513 500 290 179 460 505 51'I 260
100.0 100 ~ 0 100 ~ 0 100JO 100 ~ 0 100IO 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100,0

prcpor8ions/Means J Columns Teated (1st risk level) - B/C - D/B/F/0 - H/I/J/K/L
Overlap formulae used.

NFD Custom Research
Pro)act IZihJEOO21 OHI,INE LISTBNINO HABITS

This report is CONPIDENTlhl ... produced solely for use by NPD clients &~8 vN- =
THE NPD GROUP, INC.



Table 21
0.91 Can This Btation Ordinarily Be Heard At Home, At Nork Or Zn Your Cart

19 Apr 00

LENOTH OP TIME
LZSTBNED OVER INTERNET

SAHPLE LON
OROUP OSR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 NOS MOS YBARS YEARS

NUMBER OP
HOURS SPBND ON INTERNET

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/NSBK /NBBK /MEEK /NEBR /MBBK

Base& Total Radio Station
Listeners

Yes

No

(A) (B) (C) (D) (E) (P) (0) (H) (Z) (J) (K) (I)

1933 '790 143 508 573 500 290 179 460 505 517 260
100oO 100 ~ 0 100.0 100sO 100 ~ 0 1'00.0 100 ~ 0 100 ~ 0 100 ~ 0 100aO 100 ~ 0 100 ~ 0

441 ~ 392 49 109 131 128 62 38 97 111 129 61
22 ~ 8 21 9 34 ~ 3B 21 ~ 5 22 ~ 9 25 6 21 ~ 4 21 ~ 2 21 ~ 1 22 0 25 ~ 0 23 ~ 5

401 391 16 65 129 106 100 25 .93 101 121 64
21ol ZleOC 11.2 12.8 22.5D 2lo2D 34.5D 14ao 20.2H 20.0H 23 ~ 4H 24.6H

BP

Don't Know/Don't Remember/Not 300 275 25 114 76 56 24 34 64 77 79 43
Sure 15.5 15.4 17.5 22s4B 13 ~ 30 11.2 8.3 19.0 13.9 15.2 15.3 16.5

PO

No Answer 185 732 53 220 23'1 210 104 82 206 216 188
40o6 40 ~ 9 3'I ~ 1 43&30 41e4 42 ~ 00 35.9 45oOK 44 ~ 8K 42 ~ OK 36 ~ 4

L L L

92
35.4

Bigma 1933 1790 143 508 573 500 290 179 460 505 517 260
100. 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 0

Proportions/Means& Columns Tested (10% risk level) - B/C - D/S/P/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Project ZZ4AJBOO21 ONLINE LZBTBMZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients tuXHfNi~=
THE NPO GROUP, INC,
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Table 22
().9m Is This Btation Within 150 Miles OE The Computer That You Use To Listen To This Station?

19 hpr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LENGTH OP TIME
LZSTENBD OVER ZNTSRNBT

ION
OER

LBBB 1 TO THAN
THAH 3-11 1 1/2 1 1/2
3 MOB MOS YEARB YBARS

NUNBBR OP
HOURS SPEND ON ZNTERNET

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURB HOURB
/WEBB /WBBK /WEBB /WEBB /WBBK

Basei Total Radio Btation
Listeners

Yes

(h) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 17 90 143 508 S73 500 290 17 9 460 S05 51'7 260
100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0

428 386 42 103 133 119 66 32 94 105 135 57
22. 1 21 ' 2'8 20 ' 23.2 23.8 22.8 17.9 20 ' 20.8 26 'H 21.9

ZJ

3'79 364 15 62 116 102 89 25 85 98 106 63
19.6 20.3C 10.5 12.2 20 ~ 2D 20 ~ 4D 30 'D 14.0 18.5 19.4 20.5H 24.2NZ

BP

Don't Knov/Don't Remember/Not
Sure

346 313 33 126 88 72 30 37 77 88 92 49
17 ~ 9 17 ~ 5 23 'B 24oSB 15 F 40 14 ' 10 ' 20 ~ 7 16 F 7 17 ~ 4 17 ' 18 8

PU

No Answer 780 ?27 53 217 236 207
40.4 40 ~ 6 3'? ~ 1 42 ~ '?0 41 ~ 2 41.4

105
36 ~ 2

85 204 214 184 91
47 5K 44 'K 42 'K 35 ' 3S ~ 0
L L L

Sigma 1933 1790 143 508 573 500 290 179 460 505 517 260
100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100+0 100 ~ 0 100 ~ 0 100.0 100.0

proportions/Meanest Columns Tested (10% risk level) - S/C - D/B/P/0 - H/I/J/K/L
Overlap Eormulae used.

NPD Custom Research,
Project ZZihJBOO21 ONLZNB LISTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients sxuwNi-:
THE NPD GROUP INC.



Table 23
Q&10 In The Last 12 Months, Have You Visited The Web Sito Of An AM/PM Radio

/ Station, Regardless Of Whether You Listened7

19 Ayr 00

LBNOTH OP TZMB
LISTBNBD OVBR INTBRNBT

SAHPLB LON
CROUP USR

LBBB 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TRBNS 3 MOS MOS YEARS YEARS

NUMBBR OP
HOURS SPEND ON INTRRNBT

«5 6 10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURB
/WEEK /WSBK /WBRK /WEEK /WBBK

sasei Total Radio Btation
Listeners

(h) (S) (C) (D) (E) (P) (0) (H) (I) (&7) (K) (L)

1933 1190 143 508 513 500 290 119 460 505 517 260
100.0 100 ' 100&0 100&0 100.0 100&0 100 ' 100.0 100.0 100&0 100 ' 100&0

1294 119'7 97 313 385 355 211 115 299
66 9 66 ~ 9 61 ~ 8 61 6 67 ~ 2D 71 ~ OD 12 ~ SD 64 ~ 2 65 0

E

345
68.3

356
68.9

111
68.8

494 464 30 158 143 112
25 ~ 6 25 ~ 9 21&0 31&1B 2S ~ 0 22 ~ 4

PO

58 54 123
20&O 30.2K 26&7

122 123 11
24.2 23.8 2'

Don't Know/Don't Remember/Not 144 129 15 31 4S 33
sure 74 72 10 5 73 79 66

20 10 38
6 ' 5 ~ 6 8.3

38
7 ~ 5

38
1.4

17
6.5

No Answer 1 . 1
0.1 - 0.75

1
0.3

1
0.4

Sigma 1933 1790 143 508 S'73 500 290 179 ~ 60 SOS 517 260
100,0 100.0 100.0 100.0 100.0 100.0 100 ' 100&0 100 ' 100 ' 100.0 100&0

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/p/O - H/I/O/K/L
OverlaP formulae used.

NPD Custom Research
Pro)act 114AJBOO21 ONLINE LIBTBNZMO HABZTS

This reporr. is CONFIDENTIAL ... produced solely for use by NPD clients EikfiYifif 1 H-~
THE NPD GROUP, (NC.



Table 24
().11 Which Of The Pollowing, If Any, Motivated You To Visit This Radio Station'a

Web Site On The Internet For The First Time

19 hyr 00

LBNOTH OF TIMB
LISTBNBD OVBR ZNTBRNBT

SAMPLB LON
OROUP OBR

LBSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 NOS NOB YBARS YBARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

s5 6-10 11-20 21-40 40+
HOURS HOURB HOURS HOURS HOURS
/WBBK /WBBK /WBRK /WBBK /WBBK

(h) (B) (C) (D) (R) (F) (0) (H) (Z) (0) (K) (L)

Baaei Total Radio Station 1294 1197 97s 313 385 355 211 115 299 345 356 171
Listeners That Visit Web Site 100.0 100.0 100.0s100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Of AM/PM Radio Station

I wanted to enter a contest 301 276
23.3 23.1

25
25.8

76 108 13 40 21 64 90 87
24.3 28.1F 20.6 19.0 18.3 21.4 26.1X 24.4

0

38
22.2

Listening (Net) 566 511 55 127 1$ 5 150
43.7 42.1 56.75 40.6 48.1D 42.3

4'7 106 143 118
48.58 33.9 37.1 33.2

I wanted to listen to music 442 395
programming 34.2 33.0

99 54 121
46 ' 47.0 40.5

70 43 98
33.2 37.4 32.8

148 161
42.9 45.2

115 124
33&3 34&8

78
45.6

59
34.5

I wanted to listen to non- 169 158
music programming, auoh aa a 13.1 13.2
sporting event

11 30 55 45 38 13 32 46 51
11.3 9.6 14.3D 12.1 18.0D 11.3 10.7 13&3 14.3

P

26
15.2

Obtaining Information (Net)

I wanted to obtain 392 358
information about community 30.3 29.9
events, station events, or
Concerts

3 ~ 91 120 109 55 29 91
35 1 29 ~ 1 31 ~ 2 30 ~ 7 26 ~ 1 25 ~ 2 30 ~ 4

801 740 61 190 '35 224 129 66 186
61.9 61 F 8 62.9 60.7 61.0 63 ' 61.1 57&4 62.2

221 220
64&1 61.$

117 102
33&9H 28.7

103
60 '

51
29.8

I wanted to obtain
information about an artist,
an album, music reviews,
other music news, or the
station's playlist

221 179
17.1 15,0

42 51 69 61
43.3B 16,3 11.9 . 17,2

33 22 48
15 ~ 6 19 ~ 1 16. 1

61 62
17&7 17&4

26
15&2

proportions/Meansi coleans Tested (10% risk level) - B/c - D/B/F/0 - H/I/O/K/L
Overlap formulae used. ~ small base

NPD Custom Research
Pro)act ZI4AOBOO21 ONLINR LISTBNINO HABZTB

This report is CONFIDENTIAL ... produced solely for use by NPD clients AY kkkfNas-—
THE NPD GROUP, INC,



0
Table 24

O.11 Which Of The Following, If Any, Motivated You To Visit This Radio Station's
Web Sits On Tha Internet For The First Time

19 hpr 00

LBNOTH OF TZNB
LISTBNBD OVBR INTBRNBT

SAMPLB
CROUP

LBSS
TOTAL TOTAL THAN 3 11

TOTAL ADULT TBBNS 3. NOS MOS

LON
OBR

1 TO THAN
1 1/2 1 1/2
YSARB YRARB

NUHBBR OF
HOURS SPBND ON INTBRNBT

c5 6 10 11 20 21-40 404
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Base& Total Radio Station
Listeners That Visit Web Site
Of AN/FN Radio Station

I wanted to obtain
information about an on-air
personality or other
information about the station

(A) (B) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

1294 1191 9'1 ~ 313 385 355 211 115 299 345 356 111
100.0 100.0 100.0 ~ 100.0 100.0 100.0 100a0 100 ~ 0 100.0 100 ~ 0 100.0 100 ~ 0

419 397 22 97 123 123 69 40 93 125 107 53
32.4 33,2C 22.7 31.0 31.9 34.6 32.1 34.8 31.1 36.2K 30.1 31.0

I wanted to obtain news,
sports, or ~esther
information

205 195 10 48 60 53 39
15.8 16 ~ 3 10 ~ 3 15&3 15 ~ 6 14 ~ 9 18 ~ S

5 49 59 56 36
4,3 16.4H 1'7.1H 1S.TH 21.1H

Other 168 155 13
13 ~ 0 12a9 13,4

41 49 53 1'7 20 41
15.00 12,70 14 ~ 90 8.1 17.4J 13.7

34 48 24
9a9 13.5 14.0

Ho Answer

Sigma

3 3 1 1 ]
0,2 3 ~ 1B 0.3 0.3 0,9JK 0.7

2320 2113 20'1 547 728 635 361 194 518 647 631 313
179.3 176,5 213.4 174.8 189 ~ 1 178.9 171.1 168 ~ 1 173.2 187.5 178.9 183.0

proportions/Weansi Columns Tasted (10% risk level) - B/C - D/8/9/0 - H/I/J/K/L
Overlap formulae used. ~ small bass

NPD Custom Research
Pro)ect ZI4AJBOO21 ONLINB LZSTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients kfÃ).V
THE NPD GROUP, INC.



Table 25
O.12 During Your Most Recent Visit To This AM/FM Radio Station's Web Site, What Did You Do On The Web Site2

19 Apr 00

IBNt3TX OP TZMB
IISTBNBD OVBR INTBRNBT

SANPLB LON
OROUP OBR

LRSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBRNS 3 MOS MOS YEARS YBARS

NUNBBR OP
HOURB SPBND ON INTBRNBT

c5 6-10 11 20 21 40 40e
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Basei Total Radio Station
Listeners That Visit Web Bite
Of AM/PN Radio Station

(A) (B) (C) (D) (B) (F) (g) (H) (I) (J) (K) (L)

1294 1197 97e 313 385 35S 211 115 299 34S 3S6 171
100 ' 100.0 100 ' '00 ' 100 ' 100.0 100aO 100 ' 100 ' 100.0 100 ' 100 '

Rnter a contest 27'7 250
21.4 20'

27 72
27.8 23.0

97 65 40 17 67 80 79 33
25.2P 18.3 19.0 14 ~ 8 22 ~ 4H 23 ~ 2H 22.2H 19.3
g

Listening (Net) 612 556
47 ' 46 '

56 146
57 ~ 7B 46 '

199 156
51 ~ 7P 43 ~ 9

100 59
47 F 4 51.3

138
46.2

155 169 87
44 ' 47 ' 5'

Listen to music programminy 479 429 50 121 151 127 70 50 110 118
37 ' 3S.S 51 'S 38 ' 39 ' 35.8 33 ' 43.5J 36.8 34 '

135
37 '

64
3'I ~ 4

Listen to non-music
programminy, such as a
sporting event

167 159
12 ' 13.3

8 32 58 38
8.2 10 ' 15.1D 10 '

F

37 10
17 ~ SDP 8.7

36
12 ~ 0

46 43
13 ' 12 '

30
17 ~ SHIH

Obtaining Information (Net) '786 732 54 196
60.7 61 ' 55.7 62 '

232 215
60.3 60.6

120 63 178 227 218
56 ' 54 ' SS ~ 5 65 ASH 61 '

L

97
56 '

Obtain information about an
artist, an album, music
reviews, other musio nous, or
the station's playlist

254
19o6

217 37 62
18 ~ 1 38 ~ 1B 19 ~ 8

80 64
20 '.

ISED

0
3S 20

18 ' 17,4
52

17 ~ 4
76 73 32

22 ' 20.5 18 '

Obtain information about an
on-air personality or other
information about the station

406
31 ~ 4

383 23 102
32 'C 23 ~ '7 32 ~ 6

12S 105
33 ' 29&6

65 40
30.8 34.8

88 121 10S
29.4 35 'L 30.6

46
26 '

Obtain information about
community events, station
events, or concerts

325
25.1

300
25 '

25 80 107 79 47 28
25 ' 25 ' 27 ~ SF 22 ' 22.3 24.3

77
25 '

101 84
29/3K 23.6
L

35
20.5

proportions/Means& Columns Tested (108 risk level) - B/C - D/B/p/0 - N/I/J/K/L
Overlap formulae used. ~ small base

MPD Custom Research
Pro)est ZZ4AJBOO21 ONLINR LZSTBNINO HASZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients H,IVMfN&~
THE NPD GROUP, INC.



0
Table 25

Q.12 During Your Most Recent Visit To This AN/PM Radio Station's Web Site, What Did You Do On The Web Site7

19 Ãpr 00

LENOTH OP TZMB
LISTBNED OVER ZNTBRNET

BAMPLR LON
OROUP OER

LESS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS MOS YBARS YEARS

NUMBER OP
HOURS SPBND ON INTERNET

cS 6 10 11 20 21-40 404
HOURB HOURS HOURS HOURS HOURB
/WBBK /WBBK /WEEK /WEBB /WBEK

(h) (5) (C) (0) (B) (P) (0)'H) (I) (J) (K) (L)

Base i Totai Radio Station 1294 1197 97 ~ 313 385 35S 211 115 299 345 356 171
Listeners That Visit Wab Bite 100.0 100.0 100.0a100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Of AM/PM Radio Station

Obtain news, sports, or
Weather information

200 195 5 54 53 58 32 10 45 51 63 31
15.S 16 ~ 3C 8.2 17.3 13.8 16 ~ 3 1S ~ 2 8.7 1S.1H 14.,8H 17.7H 18.1H

Other

No hnsrer

112 108 4 23
8.7 9.0C 4. 1 7,3

37 32
9 ' 9 '

3 4 1 2 1
0.5 0.3 4oZS 0.3 0.5 0.3

19 13 27 29 28
9 0 llo3 9 0 8 4 7 '

1 1 4 2
0 ~ 5 0 ~ SK 1.3K Oo6

14
Sa2

Sigma 2227 2044 183 547 714 569 350 189 506 624 614 285
172.1 170.8 188.7 174.8 185.5 160,3 165.9 164.3 169.2 180.9 172.5 166.7

proportions/Means~ Columns Tested (10% risk level) - 5/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used. ~ small base

NPD Custom Research
Prefect ZZ4AJBOO21 ONLINE LIBTBNZNO HABITS

This report is CONPZDENTIAL ... produced solely for use by NPD clients Q,QUNi==:
TME NPD GROU8 INC



Table 26
0.13a Thinking About Your Most Recent Visit To This AM/PM Radio Station's

Web Site, Did You~ ~ ~ .7

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADUIT TRBNB

(A) (B) (C)

LBNOTH OF TIMB
LIBTBNBD OVER INTBRNBT

NUNBRR OP
LON HOURS SPBND ON INTBRNBT
OBR

LRSS 1 TO THAN c5 6-10 11 20 21-40 40e
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 NOB HOB YBARS YBARS /WBRK /NBRK /MBBK /WBBK /NRBK

(D) (R) (F) (0) (H) (I) (J) (K) (I)

Base& Total Radio Station 1294 1191 91 ~ 313 385 355 211 115 299 34S 356 111
Listeners That Visit web Site 100.0 100.0 100.0 ~ 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Of AM/PM Radio 'Station

Bxplore the radio station's S17 485 32 121 162 142 81 52 118 141 139 58
web site but not listen to the 40.0 40.5 33.0 38.7 42.1 40.0 38.4 45.2L 39.5 42.6L 39.0 33.9
s

I isten to the radio station on 234 213 21 53 75 62 42 21 53 59 60 39
the Internet but not explore 18.1 1'7.8 21.6 16.9 19.5 11.5 19.9 18.3 17.7 17.1 16.9 22,8

Both listen to the radio
station on the Internet and
explore

480 440 40 122 136 131 81 31 112 128 138 69
37.1 36 ~ 8 41 ~ 2 39 ~ 0 35 ~ 3 36 ~ 9 38 ~ 4 2'7 ~ 0 37 ASH 31 ~ 1H 38 ~ SH 40e4H

Don't Know/Don't Remember/Not 63 59 4 17 12 20 1 11 16 11 19 5

Sure 4.9 4.9 4,1 5.4 3.1 Si6R 3.3 9.6JL 5.4 3.2 S.3 2.9

Sigma 1294 1197 91 313 3S5 355 211 115 299 345 356 171
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100o0 100 ~ 0 100 ~ 0 100 ~ 0

Proportions/Means& Columns Tested (108 risk level) - B/C - D/R/p/0 - H/I/J/K/L
Overlap formulae used. e small base

NPD Custom Research
Pro3ect IIhAJSOO21 ONLINR LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients t7.&Vx7fN==
THE NPD GROUP, INC.
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Table 27

Q. 13b How Huch Time Was Spent Surfing7

19 hpr 00

BANPLB
DROOP

TOTAL TOTAL
TOTAL ADULT TBBNB

L

LBNOTH OP TZNB
LZSTBNBD OVBR ZNTBRNST

LON
OBR

LSSB 1 TO THAN
THAN 3 ll 1 1/2 1 1/2
3 HOS MOB YBARB YBARS

NUNBBR OP
HOURS SPBND ON INTSRNBT

c5 6-10 11 20 21 40 40+
XOURB HOURB HOURS HOURS HOURS
/WBBK /WBBK /WSSK /WBBK /WBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base i Total Bxplore Web-Site 991 S25 72» 243 298 2'73

And Wot Listen Or Listen And 100.0 100.0 100.0»100 I 0 100.0 100.0
Bxplore Web-Site

162 83» 230 215 2'77 127
100.0 100.0»100.0 100.0 100.0 100eO

Less than two minutes 54 49
5.4 5 '

5 19 13 li
6 9 ')oSB 4 4 5 1

'7 6 16 14 12 S
4o3 1.2 7ig 5.1 4&3 3.9

2-10 minutes 444 420 24 109 127 120 77 38 113 127 118 46
44.5 45.4C 33.3 44.9 42.6 44.0 41.5 45.8 49.1L 46.2L 42.6 36.2

11-20 minutes 310 279 31 73 101 83
31 1 30 ~ 2 43 18 30 ~ 0 33 ~ 9 30 ~ 4

49 30 66 82
30 ~ 2 36 ~ 1 28 ~ 7 29 ~ 8

84 47
30.3 3'

21-30 minutes 130 124 6 26 43 38 20 5 29 37 42 1'7

13.0 13 ' 8.3 10.7 14.4 13.9 12.3 6.0 12.6H 13sSH 15.2H 13.4N

31-60 minutes

Nore than one hour

41 39 2414 ~ 228
14 12 2

1.4 1.3 2.8

9 11 13
3.7 3.1 4.8

6 2 4
2 ~ SB 0.1 1 ~ 5

2
1 ~ 2

1
0,4

7 4 3
4 ' 4 ~ SZ 1,3

15 11 8
5.5Z 4.0I 6.3Z

9 4
3.2HZ 3 ~ 1ZJ
J

Don't Know/Don't Remember/Not 4 2 2 1 1 1

Bure 0.4 0.2 2.8B 0 ' 0.3 0.4
2

0.9
1

0.4

Sigma 991 925 12 243 298 273 162 83 230 275 217 121
100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0

proportions/means & Columns Tested (10h risk level) B/C D/8/P/O - H/I/J/K/L
Overlap iormulae used. ~ small base

NPD Custom Research
Pro)ect IZiAJBOO21 ONLINB LIBTBNZNa HABITB

This report is CONPIDBNTIAL ... produced solely for use by NPD clients stan&Ni==:
THE NPD GROUP, INC.



0
Table 28

Q ~ 14 Thinking About The Last Music CD, Cassette, Or Album That You Purohased
Which OR The Following Motivated Your Furchase7

19 Apr 00

ShNPLB
OROUP

TOTAL.TOTAL
TOTAL ADULT TEENS

LBNOTH OP TIMB
LZSTENBD OVER INTBRNBT

NUNBBR OP
LON" HOURS SPEND ON INTERNET
OER

LBSB 1 To THAN e5 6 10 11-20 21-40 40t
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURB

3 MOS MOS YEARS YEARS /WBEK /WBEK /WEBK /WBBK /WBEK

Baeei Total Radio Station
Listeners

L

(A) (8) (c) (D) (E) (F) (0) (H) (I) (J) (K) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Familiarity with artist

Favorable review you read on
Internet-only "streaming"
service or on AM/PM radio
station web site

1381 1276
71 ~ 4 71 ~ 3

43 32
2 ~ 2 1 ~ 8

105
73 '

ll
'7

~ 78

180
69 ~ 2

10 15 11 6 3
2 ' 2 ' 2 ' 2 ' 1 ~ 7

9 8 12 11
20 16 23 42IJ

356 416 360 212 128 328 373 361
70 ~ 1 72 ~ 6 7'2 ~ 0 73 ~ 1 71 ~ 5 71 ~ 3 73 ~ 9 71 0

Pavorable review you read or 215 183
heard elsewhere 11 ~ 1 10 ~ 2

32 54 65 49 38 23
22 'S 10 ' 11 ' 9 ' 13.1 12 '

42 10 55
F 1 13 ~ 9I 10 '

L

25
9 '

Friend's recommendation/Priend 344 212
1st me listen 17 ~ 8 15 ~ 2

Heard or noticed sony/artist/ 311 261
album in store 16 ' 14 '

Heard sony/artist by listening 1000 903
to an AM/FM radio station over 51.1 50 ~ 4

the air

12 95 100 89 48 36 81 96 90 3S
50. 3B 18 ~ 7 11 ~ 5 1'7 ~ 8 16 ~ 6 20 ~ 1 1'7 ~ 6 19 ~ 0 1'7 ~ 4 15 ~ 0

44 92 . 103 12 36 40 81 61 80 41
30.85 18 ~ 10 18 ~ 00 14 ~ 4 12 ~ 4 22 ~ 3J 17 ~ 6J 12 ~ 1 15.5 18 ~ 1J

K

O'T 274 309 244 144 95 237 262 279 123
67 ~ SB 53 ~ 9 S3 ~ 9F 48 ' 49 ~ 7 53 F 1 51 ' 51 ' 54.0L 47 '

Heard On The Internet (Net) 338 296 42 70 101 8'T 61 22
1'1 ~ 5 16 ~ 5 29 ~ 4813 ~ 8 18 ~ 1D 1'7 ~ 4 23 ~ 1D 12 ~ 3

F

68 '75 108 64
14 '

ling

9 20 'H 24 ~ 6HIJ
IJ

Heard song/artist by 173 153
listening to an AM/FM radio 8.9 8 ~ 5

station over the Internet

20
14 ~ OB

27 56 49 40 7
5 ' S ~ SD LSD 13 ~ 8DB 3 '

P

25 41 63 36
5.4 8.'1H 12.2H 13+SHIJ

I ZJ

Proportions/Meanet columns Tested (108 risk level) - s/c D/E/F/0 - H/I/O/K/L
Overlap formulae used.

NFD Custom Research Project ZI4AJBOO21 ONLINE LISTEHINO HABITS

This report is CONFIDENTIAL ... produced solely. for use by NPD clients Lyly@ &
~=~

THE NPO GROUP, INC



Table 28
0.14 Thinking About The Last Music CD, Cassette, Or Album That You Purchased

Which Of The Poliowing Motivated Your Purchase7

19 hpr 00

LBNOTH OP TIMS
LZSTSNSD OVRR INTSRNST

SAMPLB LON

OROUP OBR
LSSS 1 TO THAN

TOTAL TOTAL THAM 3-11 1 1/2 1 1/2
TOTAL ADULT TSRNS 3 MOS MOS YBARB YBARS

NUMBSR OF
HOURS SPSND ON INTBRNBT

45 6-10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBSK

Base& Total Radio Station
Lis tenors

(A) (S) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

1933 . 1790 143 508 573 500 290 179 460 505 517 260

100.0 100 ' 100.0 100eO 100 ' 100.0 100.0 100 ' 100.0 100.0 100.0 100.0

Heard song/artist by
listening to music on an
Internet-only "streaming"
service (not including music
videos, sample audio clips
and/or downloads)

'70 63 7
3.6 3.5 4,9

1 26 26 11
l.l 4 'D 5.2D LSD 2 '

14
3.0

11
212

23 17
4.4J 6eSHIJ

Heard sang/artist by other
means on the Internet (such
as listeniny to/watching
music videos, listening to
sample audio clips or
downloading music)

i81 150 31 49 55 38 33 16
9.4 8 ~ 4 21.1B 9 ~ 6 9 ~ 6 1.6 11.4F 8.9

42
9.1

42
8.3

43 31
8a3 14.2HZJK

Heard song/artist while 315 325 50 109 126 16 53 39

watchiny television or movies 19.4 18.2 35.0B 21.5F 22 ~ OF 15.2 18.3 21.8
90

19 ~ 6

101 95 49
20 0 18 4 18 8

Record club mailing 185 172 13 63 48 45 21 21
9.6 9.6 9.1 12 'SP 8.4 9ae 7a2 11s7

0

42
9.1

51
10. 1

44 24
8+5 9.2

Other 125 118 1
6.5 6.6 4.9

35 25 36 23 6

6.9B 4.4 1.2S 7.9B 3.4
22

4.8
29

5.7
38 28

'7, iH 10+ SHIJ
I

No Answer 19 16
1.0 0.9

3 6 4 5 3 1
2.1 i&2 Oo7 1oo 1.0 0.6

6 5 3 3
1.3 1.0 0.6 1.2

Sigma 4422 3930 492 1177 1348 1100 668 419 1019 1190 1192 619
228.8 219.6 344.1 231 ~ 1 235.3 220.0 230.3 234.1 221.5 227,7 230.6 238.1

proportions/Meansi Calumns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Prefect IZiAJBOO21 ONLINE LZSTSNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Lu.Mal~:
THE NPD GROUP, INC.
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Table 29

()&15a/b Over The Last 12 Months, Has Listening To Musio On AM/pM Radio
Stations Over The Internet....T

19 Apr 00

LBNOTH OP TIMB
LZBTBNBD OVBR ZNTBRNBT

SAMPLB LON
OROUP OBR

LBSS 1 TO THAN
TOTAI TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS MOS YBARB YEARS

MUMBBR OP
BOURS SPBND ON INTBRNBT

e5 6 10 11-20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/NBBK /NBBK /NBBK /NSBK /NBBK

Base) Total Radio station
Listeners

(A) (B) (C) (D) (B) (P) (O) (H) (I) (&1) (K) (L)

1933 1190 143 508513 500 290 1'I9 460 505 517 260
100.0 ioo ~ 0 100 ' 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100 ' 100.0

Top 2 Box (Net)

Caused you to increase your 31 25
overall music purchases 1.6 1.4
substantially

6 10 5 8 7 2 8
4 'B 2 ' 0 ' 1 ~ 6 2 'B 1 ~ 1 1 'I

13S 120 19 27 39 41 30 7 25
'1

~ 2 ~ 6 1 13 3B 5 ~ 3 6 ~ 8 8 ~ 2D 10 ~ 3DB 3 9 5 4
37 44 24

1.3 8.5HZ 9.2HZ

6 8 1
1.2 1.5 2.7

Caused you to inorease your 108 95
overall music purchases S.6 5.3
somewhat

13 17 34 33 23 5 17
9 1B 3 3 S&SD 6&6D 7 9D 2 8 3 7

31 36 17
6 ~ 1HZ 1.0HI 6.5HZ

Neither caused you to increase 158S 1496 92
nor caused you to decrease 82.2 83.6C 64.3
your overall musio purchases

404 416 427 241 141 384 423 429 205
19.5 $3.1 85.4D $3.1 18.8 83.5 83.8I $ 3'.0 78.8

Bottom 2 Box (Net) 31 23
1.6 '.3

Caused you to decrease your 18 14
overall music purchases O.S 0.8
~omewhat

8
5.6B

6
1.2

2
2.8B 0.4

15 6
2.6DP 1,2

10 5
1.7DO 1,0

4 1 8
1.4 0&6 1.7

1 1 5
0.3 0 ~ 6 1&l

6
1 ~ 2

2
0 ~ 4

7 9
1&4 3.5HJK

6 4
1.2 1.5J

Caused you to decrease your
overall music purchases
substantially

13 9
0.'I 0&5

4
2. SB 0&8

5 1
O.S 0.2

3 - 3
1.0 0.7 0.8

1 5
0.2 1.9HK

Don't Knou/Don&t Remember/Not 1'13 150
Sure $ .9 $ .4

23 71 42 26
16.1B 14,0BP 1.3 S.2

14 30 43
4 ~ 8 16 ~ SIIT 9 ~ 3

KL

39
'1.7

I

36 21
7 ~ 0 8.1

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/p/O - H/I/J/K/L
Overlap formulas used.

NpD Custom Research
Prefect II4AJBOO21 ONLINB LZSTBNZNO HABITS

This report is CONFIDENTIAI ... produced solely for use by NPD clients Lkk)(KINDS'=-
THE NPD GROUP, INC.



Table 29
Q.15a/b Over The Last 12 Months, Has Listening To Music On AM/PM Radio

Stations Over The Internet....7

19 hpr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBRNS

LBNOTH OP TIMB
LZSTSNBD OVER INTBRNBT

LON
OBR

LBSS 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON ZNTBRNET

c5 6 10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/NBBK /NBBK /NBBK /NBBK /NBBK

Base& Tatal Radio Station
Listeners

(h) (B) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

1933 1190 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100 ~ 0 100.0 100.0 100aO 100.0

No hnsser 2 1 1
0.1 'wl 0.7B 0.2 0.3

1 1
0.2 0.4

Signa 1933 1190 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100,0 100 ~ 0 100 ~ 0 100.0 100.0 100.0

Proportions/Meansi ColusLns Tested (10% risk level) - B/C - D/B/9/0 - H/I/J/K/L
Overlap Eormulaa used.

NPD Custon Research Pro)eat zlihJR0021 CNLINB LIBTRNINo HABITB

This report is CONFIDENTIAI ... produced solely tor use by NPD clients SXaTy.VNi'=:
THE NPD GROUP, INC.



Tahls 30
Q. 16a Phrase That Best Applies To You Over Ths Last 12 Months

1S Apr 00

LBNOTH OP TIMB
LZSTBNBD OVBR INTERNET

BAMPLB LON
OROUP OBR

-- TBBB 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOS MOS YEARS YEARS

NUMBBR OP
HOURB SPEND ON ZNTERNET

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURB HOURB HOURS
/WRBK /WBBK /WBEK /WBBK /WRBK

Bass~ Total Radio Station
Listeners

(h) (B) (C) (D) (E) (P) (0) (H) (Z) (J) (K) (L)

1933 1190 143 508 513 500 290 11S 460 505 511 260
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 3.00 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0

At least some of my purchases 459 416 43 S9 141 131 S3 29 $7 116 145 80
of musio CDs, oassettes, or re 23.1 23.2 30.1B 17.5 24.6D 26.2D 32.1D 16.2 18.9 23.0H 28.0H 30.8HZJ

RP ZJ

None of my purchases of music 1319 1240 79 367 394 340 172 132 341 347 330
CDs, cassettes, or record alhu 68.2 69.3C 55.2 '12.20 68.80 68.00 59.3 13.7K 74.1J 68.7K 63.8

L KL

163
62o7

Don't Know/Don't Remember/Not 153 133 20 52 38 29
SuLs 7.9 1.4 14.0B 10.2EP 6.6 5.$

23 18 32 42 42191011708381 15
5.8

No Answer 2 1 1
0.1 0.1 0.7B

2
0.7DBP

2
O.SZJK

1933 1790 143 508 573 500 290 17S 460 505 537
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100eO 100eo 100 ~ 0

260
100.0

proportions/Means t Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/I,
Overlap formulae used.

NPD Custom Research
Prefect ZI4AJBOO21 ONLINE LIBTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients ELKS}UN'~::~
THE NPD GROUP, INC.



Table 31
Q. 16b Past 12 Month CD Purchases

19 hpr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIME
LISTBNBD OVER INTERNET

LON
OBR

LESS 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YEARS YEARS

NUNBBR OP
HOURS SPEND ON INTERNET

s5 6 10 11 20 21 40 40»
HOURS HOURB HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

(h) (5) (C) (D) (B) (P) (g) (H) (I) (J) (K) (L)

Basai At Least Soma Purchases 459 '16 43 ~ 89» 141 131 93 ~ 29»» 87» 116 145 80»

OE CD's, Cassettes, Or Records 100.0 100.0 100.0 ~ 100.0 ~ 100.0 100.0 100.0 ~ 100.0 ~ ~ 100 ~ 100.0 100.0 100.0»
Albums InEluenced By Internet
Radio Stations

Less than 2 123 116 7 29 36 32 22 9 28 38 31 16
26 ~ 8 27 ~ 9 16 ~ 3 32 ~ 6 25 ~ 5 24 ~ 4 23 ~ 7 31 ~ 0 32 ~ 2K 32 ~ SK 21 ~ 4 20 ~ 0

L L

101 90 11 1838 27 18 6 20 28 36 11
22.0 21.6 2S.6 20o2 27.0 20.6 19.4 20.'T 23.0 24.1L 24.8L 13.8

3 to 4 108 99 9 20 32 35 21 7 17 26 36
23.5 23.8 20.9 22.5 22.7 26.7 22.6 24.1 19.5 22.4 24.8

22
21 e 5 .

5 to 9 69 63 6 8 22 21 18 5
1S 0 15 1 14 ~ 0 9 0 15 ~ 6 16 ~ 0 19 4D 11 2

8 14 23
9.2 12al 15 9

1$
22.5IJ

10+ 58 4$ 10 14 13 16
12.6 11.5 23.3B 15.7 9.2 12.2

14 2
15 ~ 1 6 ~ 9

14 10 19 13
16 ~ 1 8 ~ 6 13ol 16 ~ 3

Sigma 459 416 43 89 141 131 93 29 $7 116 145 $ 0
100 ~ 0 100 ~ 0 100 ~ 0 100oO 100aO 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100oO

proportions/Mean»i columns Tested (10$ risk level) - s/c - D/B/p/0 - N/I/J/K/L
Overlap Eormulae used. » small bases » ~ very small base (under 30) ineligible Eor sig testing

NPD Custom Research
Project II4AJBOO21 ONLINE LISTBNINO HABITS

This report is CONPIDBNTIAI ... produced solely for use by NPD clients aha.v9JN&~
THE NPD GROUP, (NC,



Table 32
Q& 16b Past 12 Nonth Cassette Purchases

19 Apr 00

LSNQTH OP TZMB
LISTSNBD OVRR INTBRNBT

SAMPLB LON

OROUP OSR
LRSB 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPSND ON ZNTBRNBT

cS 6-10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/NRBK /NBBK /WBBK /MBBK /NBBK

(A) (B) (C) (D) (B) (P) (U) (H) (I) (&1) (K) (L)

Base& At Least Some Purchases 460 417 43 ~ 90 '41 131 93'ee 8'17 145 80e

OE CD's, Cassettes, Or Records 100.0 100.0 100.0 ~ 100.0'100.0 100.0 100.0 ~ 100.0 ~ ~ 100e100.0 100.0 100,0 ~

Albums Influenced By Internet
Radio Stations

377 340 3'7 '72 123 104 '14 23
82,0 81.5 86.0 80.0 S7.2P 79.4 79 ' 79.3

71 99 121 62
81.6 84&6 83.4 77&5

1-2 55 S2 3 8 12 22 12 3

12 ' 12.5 7 ~ 0 8&9 8 ' 16.8D 12 ' 10 '
11 13 18

12. 6 11. 1 12. 4
10

12&S

28 25
6.1 6.0

3 10 6
1.0 11.1BP 4.3

5 7 3
3.8 7.5 10.3

5 5 6 8
5.7 4.3 4.1 10.0K

Sigma 460 411 43 SO 141 131 93 29 81 11'1 14S 80

100 ~ 0 100&0 100 ~ 0 100&0 100 ~ 0 100 ~ 0 100&0 100 ~ 0 100&0 100&0 100.0 100 ~ 0

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used. ~ small base& ~ ~ very small base (under 30) ineligible Eor sig.testing

NPD Custom Research Pro)ect ZIihJBOO21 ONLINB LISTBNINU HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients
THE NPO GROUP, INC
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Table 33

Q.16b Past 12 Month Record Album Purchases

19 APr 00

LBNOTH OP TIMB
LISTBMBD OVBR IMTBRMBT

SANPLR LON-

OROUP OBR

LBSS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 NOB MOS YBARS YBARS

NUMBSR OP
HOURS SPBND ON INTBRNBT

cS 6-10. 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

(h) (S) (C) (D) (R) lP) (g) (H) (I) l0) (K) (L)

Baser At Least Some Purohases 460 417 43 ~ 90» 141 131 93 ~ 29» ~ 81» 111 145 80»

Of CD'sg Cassettas, Or Records 100.0 100.0 100.0 ~ 100o0»100.0 100.0 100.0 ~ 100.0»» 100 ~ 100,0 100.0 100,0»

Albums Influenced By Internet
Radio Stations

436 391 3S 82 135 129 86 28 83 109 138

94.8 9S ~ 2 90 ~ 1 91 ~ 1 95.1 98.5D 92.5 96.6 95.4 93.2 95.2
76

95 '

1-5

6+

16 14
3.5 3.4

8 6

1 ~ 1 1 ~ 4

2 3 5 2 5

41 33 3 ~ 5 15 Soi

2 5 1 - 2 1

4 ' 5.6BF 0 ' - 2 'P 3 '

2 6 6
2.3 5 ~ 1 i'll

2 2 1
2 ' 1 ~ 7 0.7

2
2 '

2
2 '

460 411 43 90 141 131 93 29 81 117 145 80

100 ~ 0 100 ~ 0 100 ~ 0 100iO 100 ~ 0 100oO 100.0 100 ~ 0 100eO 100.0 100 ~ 0 100 ~ 0

Proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/O - H/I/J/K/L
Overlap formulae used. ~ small basei ~ ~ very small base (under 30) ineligible for sig tasting

NPD Custom Research Pro)act 114)u7BOO21 ONLINB LIBTBNINO HABITS

This report is CONFIDENTIAL ... produped solely for use by NPD clients sX~lwNi~=:
Hlf A Ofouf (WC.



Table 34
O.16c Whether Purchased Any CD's, Cassettes, Or Record Albums Over The Internet

While Listening To An AM/PM Radio Station Over The Internet

19 Apr 00

LBNOTH OP TIME
LISTBNED OVER ZNTBRNBT

SAMPLB
SROUP

LESS
TOTAL TOTAL THAN 3-11

TOTAL ADULT TEENS 3 MOS MOS

7 ON
OBR

1 TO THAN
1 1/2 1 1/2
YEARS YBARS

WHBBR OP
HOURS SPBND ON ZNTRRNBT

«5 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WRBK /WBRK /WEBB

(A) (B) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

Base i At Least Some Purchases 459 416 43 ~ 89 ~ 141 131 93 ~ 29» ~ 81» 116 145 80»

Of CD's, Cassettes, or Records 100.0 100.0 100.0 ~ 100.0 ~ 100 ~ 0 100.0 100.0»100.0 ~ ~ 100 ~ 100.0 100.0 100.0»
Albums Influenced By Internet
Radio Stations

Yes 150 133 1'7 22 42 52 32 10 25 31 53 31
32.7 32 ~ 0 39 ~ 5 24o7 29 ~ 8 39.1D 34 ~ 4 34 ~ 5 28.1 26.7 36.6J 38.8J

B

293 270 23 64 96 '73 5'7 19
63.$ 64&9 53.5 71.9P 68.1P 55.7 61e3 65.5

Don't Knou/Don't Remember/Not 16 13 3 3 3 6 4

Sure 3.5 3.1 '7
~ 0 3 ~ 4 2.1 4.6 4.3

59 79 $ 6
67.$ 68.1 59.3

3 6 6
F 4 5 ' F 1

48
60.0

1
1.3

Sigma 459 416 43 89 141 131 93 29 8'7 116 145 80
100.0 100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100.0

Proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/P/O - H/I/J/K/L
Overlap formulae used. ~ small bases ~ ~ very small base (under 30) ineligible for sig testing

NPD custom Research
Pro)est ZZ4AJBOO21 ONLZNB LISTENINO HASZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients ky)/)/}~A &
~—

7Hf NPO GROUP, INC.
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Table 35
O. 17 CD's Purchased Zn past 12 Months Overall

19 APr Ol

BAMPLB
GROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNQTH OF TIMB
LZSTBNBD OVER ZNTBRNBT

NUMSSR OP
LON- HOURS SPBND ON ZNTBRNET

OBR
LBSS 1 TO THAN cS

'
10 11 20 21 40 40t

THAN 3-11 1 1/2 1 1/2 HOURS HOURS llOURS HOURS HOURS

3 MOS MOS YEARS YBARS /WBBK /WBBK /WBBK /WBBK /WBBK

Sasei Total Radio Station
Listeners

(A) (B) (C) (D) (B) (P) (O) (H) (I) (J) (B) (L)

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100 ' 100 ' 100 ' 100.0 100 ' 100.0 100.0 100.0 100.0 100 ' 100 '

139
7 '

130 9
7.3 6.3

43 24 39 24 19 29
8 ~ 5E 4.2 7 'B 8 ~ 3E 10 'ZK 6 '

38
7.5

31 18
6&0 6 '

1 2 328
17. 0

306 22 98 103 80
17 F 1 15 F 4 19.30 18 F 00 16.0

35
12 '

37 99 80 74 . 35
20 ~ 7K 21 'J 15 ' 14 ' 13.5
L KL

3 to 4 317 289 28 78 97 91 43 44 87 84 63 38

16 ~ 4 16 ~ 1 19 ~ 6 15 ~ 4 16 ~ 9 18 ~ 2 14 ~ 8 24 ~ 6J 18 ~ SK 16 ~ 6K 12 ~ 2 14 ~ 6
KL

5 to 6 307
15 ~ 9

289 18
16 ~ 1 12 ~ 6

85 98 78 36 18 64
16 ' 17 'O 15 ' 12.4 10 ' 13 '

94 86 43
18 ASH 16 'H 16 ASH

I

7 to 9 160
8.3

146 14
8 ~ 2 9 '

40 54 ~ 38
7.9 9 ~ 4 7.6

24
8.3

17 32
9 ~ 5 7 '

35
6 ~ 9

51 25
9 ~ 9J 9 ~ 6

10 to li 296 271 25 70 82 79 56 25 71
15 . 3 15 . 1 17 . 5 13 . 8 14 . 3 15 . 8 19 . 3D 14 . 0 15 . 4

90 70 39
17.8K 13.5 IS+0

15 to 19 134
6.9

129 5
7 'C 3 '

27 44 35
5 ' 7 ' 7 '

25
8 ~ 6D

4 28 27 53 21
2 ' 6 'H 5 ~ 3H 10 'HZ 8 ~ 1H

J

20e 250 229 21 67 70 60 45
12 9 128 147 132 122 120 155

15 50
8.4 10 '

57li. 3
88 40

17 NOH 1S ~ 4HZ
ZJ

proportions/Meansi Columns Tested (10% risk level) - B/C - D/s/F/0 - N/I/O/K/L
Overlap Eormulae used.

NPD Custom Research Pro)ect IZiAJEOO21 ONLINB LISTBHZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients EVERY PNi=::
THE NPD GROUP INC.



Table 35
Q ~ 17 CD's Purchased In Past 12 Months Overall

19 Apr 00

BAMPLS
CROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMB
LIBTSNBD OVBR INTBRNBT

NUMBBR OP
ION HOURS SPBND ON ZNTBRNBT

OBR

LBSB 1 TO THAN cS 6-10 11-20 21-40 40t
THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOB NOS YBARB YSARS /MBBK /MBBK /WBBK /MBBK /MBBK

Base i Total Radio Station
Listeners

(A) (B) (C) (D) (B) (P) (O) (H) (I) (U) (K) (L)

1933 1190 143 508 573 500 290 119 460 505 511 260
100 ' 100 ' 100 ' 100.0 100 ' 100 ' 100.0 100.0 100.0 100 ' 100 ' 100 '

No Answer 1 1 1
01 01 0 ~ 7B 02

2
0 ~ 7DP

1
0 ~ 2

1
0 ~ 4

Sigma 1933 1790 143 508 5')3 500 290 119 460 505 517 260
100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

Proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/U/K/L
Overlap formulae used.

NPD Custom Research Prefect 114PJBOO21 ONLINB LZSTBMINU HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Eiyiiyg 1 s=-~
THE NPO GROUP INC
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Table 36

Q ~ 17 Cassettes Purchased In past 12 Months overall

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LBNOTH OP TIME
LISTBNBD OVER INTERNET

NUMSER OP

LON HOURS SPEND ON INTBRNBT

GER

LBSS 1 TO TEAN c5 6-10 11-20 21 40 40+

THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURB

3 MOS MOS YBARS YBARS /NBEK /NBBK /NBBK /NBEK /NBBK

Base i Total Radio Station
Listeners

1 2

3+

No Answer

Bigma

Proportions/Means~ Columns
Overlap formulae used.

266 253 13 72 76 81 31 21 53

13.8 14.1C 9.1 14 ~ 2 13 ~ 3 16.20 10.7 11.7 11 ~ 5

2 1 1 1 2

0 ~ 1 F 1 0 'B 0 ' 0 ~ 7DP

68
13.5

78
15. 1

1
0.2

45
17 ~ 3I

1
0 '

1933 1790 143 508 573 500 290 17 9 460 505 51'7 260

100. 0 100. 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100. 0 100. 0 100 ~ 0 100. 0 100 ~ 0 100. 0

Tasted (10% risk level) - B/C - D/S/P/0 - H/I/J/K/L

(h) (S) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 17 90 143 508 573 500 290 179 460 505 517 260

100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100.0 100 ' 100 ' 100 '

1368 1263 105 355 413 346 206 136 328 364 357 17'7

70 ' 70 ' 73 ~ 4 69 ~ 9 72 ~ 1 69 ' 73s0 76 'K 71 ' 72 1 69 1 68 1

L

297 273 24 81 83 73 51 22 79 '73 81 37

15.4 ~ 15.3 16 ~ 8 15 ~ 9 14.5 14.6 17.6 12.3 17.2 14.5 15.7 14.2

NPD Custom Research Prefect II4MBOO21 OHLINE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients APXHAfiv~:
THE NPO GROUP, (NC



Tahle 37
{}.17 Record Albums Purchased In Past 12 Months Overall

19 Apr 00

LBNQTM OP TINE
LISTENED OVER INTBRNBT

BAMPLB LON
OROUP ,OBR

LBSS 1 TO THAN
TOTAL TOTAL THAN 3 ~ Il 1 1/2 1 1/2

TOTAL ADULT TBENS 3 'MOS MOS YBARS YBARS

NUMSBR OP
HOURS SPBND ON INTBRNBT

c5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/NBBK /NBBK /NBBK /NEBR /NBBK

(A) (B) (C) (D) (B) (P) (O) (H) (I) (0) (K) (I)

Basei Total Radio Station
Listeners

1933 1790 143 508 573 500 290 179 460 505 517 260
100.0 100.0 100.0 100&0 100&0 100 ' 100.0 100&0 100.0 100.0 100&0 100&0

1-5

6+

No Ansuer

28 24
1.4 1.3

4 7 6 9
2.8 1&4 1.0 1 ~ 8

2 1 1 - 1
0 1 0&l 07B - 0 ~ 2

181'7 1688 129 477 533 476
94.0 94.3C 90.2 93.9 93&0 95.2

86 77 9 24 33 1S
4.4 4.3 6 ' 4.7 5.8P 3.0

273 172
94.1 96.1

10 5
3&4 2.8

5 2
1.7 1.1

2
0 ~ 7DP

430
93.5

4SO
95.0

485
93. 8

240
92.3

22 20
4.8 4.0

24 14
4 ~ 6 5.4

8
1.7

5 7
1.0 1.4

5
1&9

1 1
0.2 0 ~ 4

Sigma 1933 1790 143 508 573 500 290 179 460'05 517 260
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100&0 100&0 100.0 100&0 100&0

Proportions/Meanst Columns Tested (10% risk level) - B/C - D/B/p/O - H/I/J/K/L
Overlap Eormulae used.

NPD Custom Research
Pro)ect II4hJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients 172,).e1Ni~::~
THE NPD GROUP, INC.



Table 38
0.18 Whether Heard An Artist Or Song On An AM/pM Radio Btation Over The

Internet That You Liked But That You Had Never Heard Betore2

19 hpr 00

LSNOTH OP TZMB
LZBTBNBD OVSR ZNTSRNBT

SAMPLS ION
0ROUP 0SR

LSSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TSSNS 3 MOS MOS YSARS YKARS

NUMBBR OP
HOURS SPBND ON INTSRNBT

45 6 10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURB
/WBSK /WSSK /WSBK /WSSK /WBBK

Rasa i Total Radio Station
Listeners

(h) (m) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 1190 143 508 513 500 290 179 460 505 511 260
100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

766 690 76 154 249 213 137 59 155 205 225 120
39 ' 38.5 53 ~ 1B 30.3 43 'D 4'D 47.2D 33.0 33.7 40.6H 43.5H 46&2HZ

I I

No 935
48.4

881 54 281 267
49.2C 37os 55.3B 46.6

PO

232
46.4

121 106 239 243 230 113
41 ' 59 ~ 2I 52 ~ OK 48 F 1 44 ' 43 '

JKL L

Don't Know/Don't Remember/Not
Sure

230 218 12 73 56
11.9 12.2 8.4 14.4B 9.8

55
11as

30 14 66 57
10.3 7.8 14.3H 11o3

61 26
11. 8 10. 0

No Answer
F 1

1 1
0 ' 0 '7B

1
0.2

2
0.1DP

1 1
0.2 0.4

Sigma 1933 1790 143 508 573 500 290 119 460 505 517 260
100.0 100.0 100.0 100.0 100 0 100 ' 100.0 100.0 100.0 100.0 100.0 100.0

Proportions/Maansi Columns Tested (30% risk level) - B/C - D/S/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Project IZ4AJSOO21 ONLINB LISTSNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients k7&.UNi'::
THE NEO GROUP, )NC.



Tahls 39
()&19 How Many Hours Zn An Average Week Do You Spend On The Znternet2

19 hpr 00

SANPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TSBNS

LSNOTH OP TZMB
LZSTBNBD OVSR ZNTBRNBT

NUMBSR OF
LON HOURS SPBND ON ZNTRRNRT
OBR

LSSS 1 TO THAN 45 6 10 11 20 21 40 40t
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 MOS MOS YSARS YSARS /WBBK /WBSK /WBSK /WBSK /WSSK

Basei Total Radio Station
Listeners

(A) (5) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

1933 1'190 143 508 573 500 290 179 460 50S 517 260
100 ' 100 ' 100 ' 100.0 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

Less than 1 hour per week

1-5 hours par «eek

8 7
F 4 0 ~ 4

171 148
8 ' 8 ~ 3

1 5 2 1 8
0 ~ 7 1 ~ OP 0 ~ 3 0 ~ 3 4 ~ 5I&TKL

23 60 - 62 34 6 111
16 ~ 1B 11 ~ SP 30 ~ SPO 6 ~ 80 2 ~ 1 SS ~ 5IJKL-

0

6-10 hours per week 460 416 44 149 122 124 4'7 460
23 ~ 8 23 ' 30 'B 29 ~ 3R 21 '0 24 F 80 16 ' - 100 ~ OHJKL

0

11-20 hours per weak 505 472
26.1 26.4

33
23 ~ 1

136 152 130 16
26 ' 26 ' 26 ' 26 '

505
100 ~ OHZKL

21-30 hours per week 338 319 19 71 115 81 62
17 ~ 5 17 ~ 8 13 ~ 3 14 ~ 0 20 ~ 1D 16 ~ 2 21 ~ 4DP

338
65 'HZJL

31 ~ 40 hours par week 178 172 6
9 ~ 2 9 'C 4 '

40 49 50 32
1 ~ 9 8 ~ 6 10 ~ 0 11 ~ 0

178
34 ~ 4HIJL-

Over 40 hours per weak 259 244
13 ' 13 '

15
10 ~ 5

43 69 78 64
8 ~ 5 12 'D 15 'D 22.1DBP

B

259
99 'HZJK

Don' Know/Don' Rememher/Not 12 11
Sure 0 ~ 6 0 ~ 6

1
0 ~ 7

1 3
0 ' 0 ~ 2 0 '

No Answer 2 1
0 ~ 1 0 ~ 1

1
0 'B

1 2
02 - 07DP

1 1
0 ' 0 ~ 4

proportions/Means i Columns Tested (10% risk lovel) - 5/C - D/8/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Prefect ZIiAJBOO21 ONLINR LZSTBNINO HABITS

report is CONFIDENTIAL ... produced solely for use by NPD clients 175 49M==
THE NPD GROUP, INC.
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Table 39

Q. 19 How Many Hours In hn Average Meek Do You Spend On The Internet2

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TZMB

LZSTBNBD OVSR INTBRNBT
NUMSBR OP

LON- HOURS SPBND ON INTBRNBT

OBR

LSSS 1 TO THAN cS 6 10 11 20 21 40 40t
THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOS MOS YBARS YBARS /NSBK /WBBK /MBBK /MBBK /NBBK

Base~ Total Radio Station
Listeners

Sigma

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1933 1790 143 505 573 500 290 179 460 505 517 260

100.0 100 ' 100ae 100aO 100ae 100.0 100 ' 100 ' 100oe 100 ' 100 ' 100 '

1933 1790 143 505 S'73 500 290 17 9 460 505 51'7 260

100.0 100.0 100 ~ 0 100ae 100 ~ 0 100 ~ 0 100 ~ 0 100oe 100 ~ 0 100 ~ 0 100.0 100 ~ 0

proportions/Meansi Columns Tasted (10% risk level) - 5/C - D/B/P/G - H/I/O/K/L

Overlap Eormulae used.

NPD Custom Research Pro)eat II4AJBOO21 ONLZNS LISTSNZNO HABITS

This report is CONFIDENTIAL ... produced solely for uee by NPD cliente aV~Pr2Ni==:
THE NPD GROVE (NC,



Table 40
O.20 How Long Have Sean Listening To Internet-Only "Streaming'ervices

19 hpr 00

BAMPLB
QROUP

ToTaL TDTaL
TOTAL ADULT. TEBNS

LBNQTH OP TIMB
LZSTENSD OVER INTERNBT

NUMBER OP
LON- HOURS SPBND ON INTBRNBT
QBR

LESS 1 TO THAN c5 6 10 11 20 21 40 40e
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 Mos Mos YBARS YBARB /wBBK /NBBK /wBEK /MBBK /NEBK

Basei Total Streaming Service
Listeners

(h) (8) (C) (D) (B) (P) (Q) (H) (I) (J) (K)

1492 1288 204 319 461 335 250 124 288 387 419 267
100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100 F 0 100.0 100 ' 100.0

Lass than 3 months 379
2S.4

319 60 379
24.8 29,4 100.0SPQ

47 94 112 76 48
37.9J 32.6K 28.9K 18.1 18+0
KL L L

3-6 months 305 26'7 38
20 ~ 4 20 ~ 1 18 ~ 6

305 - 29 52
66.2DPQ - ." 23 ~ 4L 18.1

91 91 40
23 ~ 5Z 21.'7L 15 '
L

7-31 months

About 1 year

about 1 1/2 years

155
10 ~ 4

140 15
10.9 7.4

10'7
7 ~ 2

94 13
1 ~ 3 6,4

228 198 30
15.3 15.4 14.7

155
33.6DPQ

11
Sa9

228 16
68 ~ 1DBQ 12. 9

10'7 - 5
31. 9DBQ 4. 0

34
11. 8

47
16.3

16
5.6

38
9.8

62
16.0

21
5.4

41 30
9.8 11.2

63 40
15 ~ 0 15 F 0

45 20
10.7HZ 1.5
J

about 2 years 151 140 11
10.1 10,9C 5.4 0.

151 5
60 ~ 4DB 4.0
P

19
6.6

32 55 40
8.3 13.1H 15.0HIJ

IJ

About 3 years 46
3 ~ 1

41 5
3 s2 2.5

46
18e4DEP

9 13 17
2.4H 2.3H 3.1H 6o4HIJK

Nore than three years 53
3.6

49
3&8 2.0

53
21. 2DBP

5
1.1

7
1.8

19 22
4.5HI 8s2HIJK
J

proportions/Neansi Columns Tested (10% risk level) - B/C - D/B/p/Q - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
project ZZiAJBOO21 ONLINE LZBTBNINQ HABITS

This report is CONFIDENTIAL .... produced solely for use by NPD clients SX)',Mf & ~—
THE NPD GROUP, INC.



Table 40
C.20 How Long Have Bean Listening To Internet-Only "Streaming» Services

19 A'pr 00

SAMPLE
GROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LENOTH OP TIME
LZSTBNED OVBR ZNTBRNBT

LON-
GBR

LESS 1 TO THAN

THAN 3 11 1 1/2 1 1/2
3 MOS MOS YEARS YEARS

NUMBBR OP
HOURS SPEND ON INTERNET

«5 6-10 11-20 21-40 404
HOURS HOURS HOURS HOURS HOURB

/WBBK /WEBK /WBBK /WBBK /WEBK

(A) (B) (C) (D) (B) (P) (G) (H) (I) (J) (K) (L)

Base~ Total Streaming Service 1492 1288 204 399 461 335 250 124 288 387 419 267

Lie teners 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Don't know/Don't Remember/Not
Sure

68 40 28
4.6 3.1 13''VS

11 14 15
8.9JK 4s9 3.9
L

16 10
3 ' 3a7

Sigma 1492 1288 204 319 461 335 250 124 . 288 387 419 269

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 IOOoO 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100oO 100 ~ 0

proportions/Means& Columns Tested (10% risk level) - B/C - D/S/P/G - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Pro)act ZZ4AJEOO21 ONL1NE LIBTENING HABITS

This report is CONFIDENTIAL ... produced solely for uee by NPD clients LVAYUsa-~
THE NPD GROUP INC



Table il
(),21 Amount Of. Time In Average Week Spent Listening To Programming On

Internet-Only "Streaming'ervioes1

19 Apr 00

SAMPLE
OROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LBNOTH OP TIMB
LZSTRNBD OVER INTERNET

NUMBBR OP
LON- HOURS SPEND ON INTERNET
0RR

DEBS 1 TO THAN e5 6-10 11-20 21-40 40t
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOS MOS YEARS YBARS /WBBK /WBBK /WBEK /WEBB /WBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

sass & Total Streaming Servioe 1492 1288 204 319 461 335 250 124 288 387 419 267

Lie tenors 100.0 100.0 100.0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100.0 100.0 100.0 100.0 100.0

Less than one hour per week 143 635 108 243 208 152 94 83 165 209 183 99
49,8 49.3 52.9 64.1E 45&10 45e40 3'7 ~ 6 66 ~ 9I 57 ~ 3K 54.0K 43.7L 37 ~ 1

90 JKL L L

1-5 hours per week 520 455 65 96 196 124 95 30
34.9 ~ 35.3 31.9 25.3 42.5D 37.0D 38.0D 24.2

95 136 159 97
33sOH 35olH 37.9H 36o3H

6-10 hours per week

11-20 hours per week

95 83
6.4 6.4

65 58
4.4 4.5

12 16
5.9 4 '

28'6 24 4
6.1 '7,8D 9.6DB 3.2

7 11 1'7 19 18 2
3 4 2 ' 3 ' 5 7D 7 'DR 1 ~ 6

13
4.5

la4

21
5.4

11
2.8

33 24
1. 9HZ 9.0HIJ

27 21
6s4HZ 7 ~ SHIJ
J

21-40 hours per week 40 39 1 6 8 12 14 3

2.7 3.0C 0.5 1.6 1.1 3.6D 5.6DE 2.4
4

1.4 1.0
10 19

2.4 7aiHZJK

Over 40 hours per week 8 5 3 1 2
0.5 0.4 1.5B 0.3 0.4

5
2.0DEP

2
0.1

1 5
0 ' leSJK

Don' Know/Don' Remember/Not 21 13 8 6 2

Bure 1.4 1.0 3.9B 1.6B0 0.4 0.6
2

1.6
5

1.7
6 6 2

1.6 1.4 0.7

Sigma 1492 1288 204 379 461 335 250 124 288 381 419 261
100 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Means& Columns Tested (10% risk lovel) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae uaad.

NPD Custom Research Pro)est II4AJBOO21 ONLINE LISTBNIHO HABITS

This report is CONFIDENTIAL ... produced solely for use by MPD clients I&M)'.HfV~ ~
THE NPD GROUP, INC,



Table 42
Q.22 When You Listen To Internet-onlY ~streaming" Bervices, About What

Proportion 0! The Time Zn hn Average Weak Do You Bpend Listeniny To Music&
Not Including Time Listening/watching Music Videos, Sample Audio Clipsg

And Downloads1

19 hpr 00

LRHOTH OP TIMB
LZBTBNBD OVBR INTBRNBT

NUMSBR OP
HOURS SPEND ON INTBRNBTBAMPLB

OROUP
LRSB

TOTAL TOTAL THAN 3 11
TOTAL ADULT TEBNS 3 MOB HOS

LON-
OBR

1 TO THAN

1 1/2 1 1/2
YBARB YEARS

(h) (8) (C) (D) (R) (P) (O) (H) (Z) (J) (K) (L)

45 6-10 11 20 21 40 404
HOURS HOURS HOURS HOURI HOURS
/WEEK /WEBB /WEEK /WEEK /WEEK

Sasei Total Streaming Service 1492 1288 204 379 461 335 250 124 28S 38'1 419 261
Listeners 100eO 100mB 100oO 100mB 100+0 100.0 100.0 100.0 100 ~ 0 100 ~ 0 100+0 100 ~ 0

None or a small proportion of 437 373 64 146 124 Sl S5 55 91 113 124 51
the time 29.3 29.0 31.4 38 ~ 5R 26 ~ 9 24.2 22.0 44.4Z 31.6L 29 ~ 2L 29.6L 19 ~ 1

PO JKL

About one-guarter of the time 272 223 49 10 85 62 47 25
18 . 2 17 . 3 24 . OS 18 . 5 18 . 4 18 . 5 18 . 8 20 . 2

53 72 76 48
18 ~ 4 18 ~ 6 18 ~ 1 16 ~ 9

About hal! of the time 174 152 22
11.1 11 ~ 8 10. 8

36 58 43 36 13 33 40 49 39
9.5 12.6 12.8 14.4D 10.5 11.5 10 ' 11a7 14 '

About three-quarters ot the
time

133 114 19 1'1 45 31 37 6
8 ~ 9 8.9 9,3 4 ~ 5 9oSD 9.3D 14.8DB 4.8

1'1 34 49 21
5. 9 S. 8 11.'1H 10.1HZ

I

All or nearly all o! the time 431 396 35 102 133 111 73 21 84 115 111
28,9 30.7C 17,2 26.9 28.9 33.1D 29.2 16.9 29.2H 29 ~ 1H 26.5H 37olHIJK

Don't Know/Don't Remember/Not 45 30 15 8 16 7 2 4

Sure 3.0 2.3 1.4B 2.1 3.50 2.1 0.8 3 ~ 2
10 13 10 6

3.5 3.4 2.4 2.2

Sigma 1492 1288 204 379 461 335 250 124 288 387 419 267
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/O - H/I/J/K/L
Overlap Sormulae used.

NPD Custom Research
Project II4AJBOO21 ONLINB LIBTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients f~aiMNi
IHE NPD GROUP, (NC.
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Table 43

Q.23 Internet-only "streaming" service Listened To Host Recently

19 Apr 00

LBNOTH OP TINE
LISTENED OVER ZNTERNBT

SANPIB LON
OROUP OBR

LESS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 NOS MOS YBARS YEARS

NUNSRR OP
HOURS SPEND ON INTBRNET

«5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBEK /WBBK /WBEK /WEBB

(h) (S) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

Base i Total Streaminy Servioe 1492 1288 204 379 461 335 250 124 288 387 419 267

Listeners 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 0 100 ~ 0 100 0 100 0 100 ~ 0 100 0

Bclectio Radio (includiny
Ooyaya.com, duhwire.corn,
aminoradi

19 12
1.3 O.S

7
3.45

7
1.8

7 2
1.5 0.6

2 4 5 5
0.8 3.2KL 1.7 1.3

3 1
0.7 0 ~ 4

BBT.corn

hn.com RADIO

DiscJockey.corn

17 7
1 ~ 1 0 ~ 5

1 1
0.1 0 ~ I

103 90
6.9 7 '

10
4 ~ 9S

13
6.4

3
0.8

5 3
1.1 Oa9

3S 27 20
10.3BP 5.9 6.0
0

1
0.4

15 10
6 ~ 0 8 ~ ZJ

1
0 '

22 16 2S 25
7 ~ 6J 4.1 6.9J 9.4J

1 2 4 4 5 2
0.4 1.6 1.4 1 ~ 0 1 ~ 2 0.7

DNKNus is. corn

Bverstream.corn

PlashRadio

GreenWitch.corn

ZmayineRadio.corn

12 9
0 ~ 8 0 ~ 7

2 2
0.1 0 ~ 2

55 45
3 ' 3a5

4 3
0 ~ 3 0.2

19 13
1 ~ 3 1 ~ 0

3
1.5

3
0 ~ 8

1
0 ~ 3

10
4eS

18
4.7

1
0 ~ 5

1
0 ~ 3

6 4
2 ~ SB 1 ~ 1

3
0 ~ 9 0 '

16 10
3o5 3aO

1
0.3

5 6
1 ~ 1 1.8

1
0.4

1
1 ~ 4J 0.3

5 2
1.2 0.7

1
0+8K

7 4
2 ' 3.2

2
USE

1
0 ~ 3

11 15
3 ' 3 '

1 2
0.3 0 ~ 5

18 '7

4e3 2.6

1
0.2

3 2 6 4 5
1 ~ 2 1.6 2 ~ 1 1 ~ 0 1.2 0.7

proportions/Neansi Columns Tested (10% risk level) - S/C - D/B/P/O - H/Z/J/K/L
Overlap Eormulae used.

NPD Custom Research Pro)ect ZI4AJBOO21 ONI INB LISTRNZNO HABITS

Tl&is report is CONFIDENTIAL ... produced solely for use by NPD clients i2KVJNi~::
THE NPD GROUP, INC
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Table 43

(}.23 Internet-Only "Streaming" Service Listened To Most Recently

19 hpr 00

LBNOTH OP TZMB
LISTBNBD OVBR INTBRNBT

SAMPLB LON-
OROUP OBR

LBSB 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOS MOS YBARS YBARS

NUMSBR OP
HOURS SPBND ON INTBRNBT

45 6-10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/NBBK /NBBK /WBBK /NBRK /NBBK

(A) (B) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

Sasei Total Streaming Service 1492 1288 204 379 461 335 250 124 2$ 8 387 419 267

Listeners 100.0 100.0 100+0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100&0

Launch.oom 109 79 30 31 35 26 8 16 21
7.3 6 ' 14a7B 8.20 7 '0 7,80 3.2 12.91J 7.3

22
5.'7

31 1'7

7.4 6.4

Live365.com

LycosRadio

MusicChoiceRadio. corn

39 34
2.6 2.6

15 15
1.0 1.2

15 14
1.0 Zal

5 6 15
2 ~ 5 1.6 3o3

8 10 1 .3
2.4 4.0D 0.8 1.0

9
2 ~ 3

3
0.8

6 5
1 ~ 3 1.5

1 2
0.4 - 0.7

7
1. SL

1 6 6 1 2 6 4
0.5 1.6P 1.3 0.3 0.8 2.1L 1.0

18 8
4.3HZ 3.0Z

6
1. 4L

1
1.0 0.4

NetRadio.com 228210 18 4885 43 47 19 4S 7S 51 3'7

15.3 16.3C 8.8 12.7 1$ .4D 12.8 18.$D 15.3 1S ~ 6 19.4K 12,2 13 '
F F L

Oradio

RollingstoneRadio

SonicNet.corn

1 1
0.1 0 ~ 1

31 25
2.1 1 ~ 9

103 8'7

6.9 6.8
16

7. 8

32
Se4P

1
0.3

6 6
2.9 1.6

39 13
SeSF 3.9

16 12 22
64 97 76

1
O.SJK

5 13 5 3 5
1.1 3 ~ 9DB 2 ~ 0 2 ~ 4 1.7

9
2 ~ 3

27
7.0

9 5
2 ~ 1 1,9

24 17
5.7 Sa4

SOUNDSBZO.corn 1
0.1 F 1 0.5

1
0 3

1
0 ' OoSJ

1
0 '

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Prefect ZI4AJBOO21 ONLZNB LZSTBNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD 'clients &'.v.v'.v.8e~=~
THE kPD GROUS }kC



Table 43
().23 Internet-Only "Streaming" Service Listened To Most Recently

19 Apr 0(

LENGTH OP TIMB
LZSTENBD OVER INTBRNBT

BAMPLB LON"
GROUP GSR

LESS 1 TO THhN
TOThL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOS YBARS YBhRS

NUMBBR OP
HOURS SPEND ON ZNTBRNBT

«5 6 10 11 20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/MEEK /MBBK /MEEK /MBBK /MEBK

(A) (B) (C) (D) (B) (P) (G) (H) (I) (6) (K) (l)

Rase i Total Streaming Service 1492 1288 204 379 461 335 250 124 288 387 419 267
Listeners 100 ~ 0 100 ~ 0 100 ~ 0 100+0 100 ~ 0 100 ~ 0 100oO 100 ~ 0 100 ~ 0 100IO 100 ~ 0 100 ~ 0

Spinner.com 250 233 17 47 73 70 51 15 52 62
16 ~ 8 18,1C BI3 12o4 15s8 20e9D 20a4D 12+i 18al 16eO

E

67 54
16.0 20o2H

Spu tnik7 5 4 1 2 1 1
0.3 0 ' 0 ' 0 ~ 5 0 ' 0 '

1 1 1 2
0.4 0 'K 0 ' 0.5

1
0 '

Tunes ~ com 23 21 2
1.5 1 ~ 6 1.0

3 8 6
0.8 1.7 1.8

6
2.4D

2 5
0.7 1.3

13 3
3 ~ 1HI lo1
JL

Yahoo Radio

Other

122 108
8.2 8 ~ 4

14 34 36 27
6 ' 9 0 '7 8 8 1

315 273 42 83 8'l 76
21.1 21 ~ 2 20 ~ 6 21.9 18o9 22.7

18 8
7a2 6.5

53 24
21.2 19. ~

24 31
8.3 Sag

31 28
7o4 10.5

50 86 97 5'7

17.4 22.2 23.2I 21.3

No Answer 2 1 1
0.1 0.1 0.5

1
0.3

2
0.7K

Sigma 1492 1288 204 379 461 335 250 124 288 387 419 267
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Meaner Columns Tested (10% risk level) B/C - D/R/P/G H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Project ZI4MROO21 ONLINB LISTENING HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients g+r~Tr~rgg=— ~
THE NPD GROUP, INC.



Table 44
0.24 What Motivated You To Visit The Web Site Of This Service Por The Pirst Time

19 hpr 00

LBNOTH OP TIMB
LZSTRNBD OVER INTBRNBT

TOTAL

SAMPLB
OROUP

LBSB
TOTAL TOTAL THAM 3 11
ADULT TBBNS 3 MOS MOS

LON
OBR

1 TO THAN
1 1/2 1 1/2
YBARS YBARS

NUNBBR OP
HOURS BPBND ON XNTBRNBT

ce 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Base& Total Streaming Service
Listeners

(A) (B) (C) (D) (B) (P) (0) (H) (I) (IT) (K) 'L)
1492 1288 204 319 461 335 250 124 288 381 419 267

100&0 100,0 100.0 100.0 100 ' 100&0 100.0 100&0 100 ' 100.0 100.0 100 '

I wanted to listen to
~ treaming music programming
(not inoluding musio videos,
~ ample audio clips, or
downloads)

$ 14
54&6

116 Se
55.6C 48&0

167
44 &1

264 198 162 56 148
57&3D 59 ~ 1D 64.$D 45&2 51&4

B

208 232 110
S3.7H 55&4H 63&7HZ&IK

I wanted to listen to sample
audio clips of music

I wanted to listen to/watch
music videos

I wanted to search for and/or
obtain .mp3 downloads

380
25&5

310
24&1

240 169 71 63 72 50
16.1 13.1 34.8B 16&6 15.6 14.9

38 20 53
15.2 16.1 18.4

217 159 58 56
14.5 12.3 28.4B 14.8

73 50
15.SO 14&9

21
10& 8

23 40
18&5 13.9

10 10S 115 81 54 38 ')2
34.3B 2e.80 24.9 24.2 21.6 30.6L 25.0

104 111 52
26.9L 26 'L 19,5

56 66 44
14.5 15.8 16.5

52 62 39
13 ~ 4 14.8 14.6

I wanted to listen to non
music oontent (such as
interviews)

166
11. 1

14$
11 ~ 5

18
8&8

31
8&2

47 42 SS 16 22 41 51 3S
10.2 12.5D 15.6D 12 ~ SZ '7.6 10.6 12.2Z 13.1Z

B

I wanted to participate in a
chat

Z wanted to read about
artists/music news/concerts/
album reviews on the service's
«eb site

32
2.1

92
6.2

22
1.1

10
4.9B

10
2 '

62 30 26
4.8 14.15 6.9

e 6
1.7 1.8

31 16
6.7 4.8

6
2.4

16
6 '

3 7
2.4 2.4

11 13
8.9ZL 4.5

9
2 ~ 3

22
5.7

9
2.1 1.5

35 11
8.4ZL 4.1

Other 137 11$
9.2 9&2

19 48 38 26
9 ' 12&1BP 8.2 7 ~ 8

0

16 12 20 42 41 21
6.4 9.7 6.S 10&9Z 9.8 1.S

I

proportions/Means& Columns Tested (10% risk lovel) - B/C D/5/p/0 - H/I/O/K/L
Overlap iormulae used.

NPD Custom Research
Pro)eat II4AJBOO21 ONLINB LZBTBMXN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients kvÃV.)'V i ~—
THE NPD GROUP, INC.



Table 44
().24 What Motivated You To Visit The Web Site Of This Service For The First Time

19 Ayr Ol

LBNOTH OP TIME
LISTBNBD OVBR INTBRNET

k

LON-
OBR

1 To THAN
1 1/2 1 1/2
YEARS YEARS

SAMPLB
GROUP

LESS
TOTAL TOTAL THAM 3-11

TOTAL ADULT TBBNS 3 MOS MOS

WNBBR OP
HOURS SPBND ON ZNTERNBT

e5 6-10 11-20 21 40 40t
HOURS HOURS HOURS HOURS HOURS
/WBEK /WBBK /WBBK /WEEK /WBBK

(A) (5) (C) (D) (B) (F) (01 (H) (I) (J) (K) (L)

Base i Total S treaminS Service 1492 1288 204 379 461 335 250 124 2$ 8 387 419 267
Listeners 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100 ~ 0

No Answer 16 10 6 5 7 1
1.1 0.$ 2,9B 1 '0 1.5PO 0.3

2
la6

3 7 3 1
1&0 1 $ 0+7 Oe4

Sigma 2094 1714 380 515 655 470 358181 3'78 541 610 377
140.3 133 ~ 1 1$ 6 ~ 3 135 ~ 9 142el 140 ~ 3 143 ~ 2 146'a0 131o3 139 ~ 8 145e6 141 ~ 2

Proyortions/Means~ Columns Tested (10% risk level) - B/C - D/E/F/(3 - H/I/6/K/L
Overlay formulae used.

NPD Custom Research Pro)est II4ASEOO21 ONLINE LISTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients suvwNi~=
YHE NPD GROUP, INC.



Table 45
Q.25a Hours Spent Listening To Streaming Music Programming

19 hpr 00

TOTAL

(A)

SAMPLB
OROUP

TOTAL TOTAL
ADULT TBBNS

LBNOTN OP TINS
LISTBNBD OVBR INTBRNBT

NUNSBR OP
LON HOURS SPBND ON ZNTBRNBT
OBR

LRSB 1 TO THAN cs 6-10 11 20 21-40 40+
THAN 3 11 1 1/2 1 1/2 HOURB HOURS HOURB HOURS HOURB
3 NOB NOS YBARS YBARS /WBBK /WBBK /WBBK /WBBK /WBBK

(8) tC) (D) (B) (P) (O) (H) (I) tJ) tK) (L)

Basal Total Streaming Service 1492 1288 204 379 461 335 250 124 288 , 3S7 419 267
Listeners 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 0 100 0 100 0 100 0 100 0

Less than 1 hour 635
42 '

547 88 181 186 143 87 65 137 176 159 97
42 S 43 ~ 1 47 ~ SB40 ~ 3 42 7034 8 52 4547 SK45 SK37 ~ 9 36 ~ 3

0 L L L

1 hour

2 to less than 4 hours

218
14 ~ 6

789
52 '

201 17
15 ~ 6C 8.3

686 103
53 ' 50 ~ 5

208 254 176 119 56
84.90 55.10 52.5 47.6 45 '

155 214 229 130
53+8 55 ~ 3H 54.7H 48 '

L

58 6'7 52 33 13 40 63 60 42
15 ~ 3 14 ' 15 5 13 ' 10 ~ 5 13 ' 16 ' 14 ' 15 '

4 Hours + 183
12 ~ 3

172 ll 29
13 'C 5 ' '7 '

54 43 54 8
11 'D 12 'D 21 'DB 6 '

P

'22 34 57 61'
' 8 ~ 8 13 'M 22 ~ SHZJK

IJ

No Answer 103
6 '

84 19
6 ~ 5 9 ~ 3

19
5 '

34 25 23 8
7 ' '7 ' 9 ~ 2D 6 '

14 26 34 21
49 67 8 ~ 1I '79

Sigma 1710 1489 221 437 528 387 283 137 '28 450 479 309
114 ~ 6 115 ~ 6 108 ~ 3 11S ~ 3 114 ~ 5 115 ~ 5 113 ~ 2 110 ~ 5 113 ~ 9 116 ~ 3 114 ~ 3 115 ~ 7

proportions/Means~ Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulas used.

NPD Custom Research
Prefect ZZ4AJBOO21 ONLZNB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients IXX ~UN'~=:
TNf NPD GROUP, INC.



Table 46
Q.25b Hours Spent Listeniny To Other Btreaminy Proyramminy

19 hpr 00

LBNQTH OP TIMB
LZBTBNBD OVBR ZNTBRNBT

SAMPLB LON

CROUP OBR

LBBB 1 TO THAM

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOS MOB YBARB YBARS

NUMBBR OP
HOURS SPBND ON ZNTBRNBT

c5 6-10 11-20 21-40 40+
HOURS HOURB HOURS HOURS HOURS

/WBBK /NBBK /NBBK /NBBK /NBBK

(A) (8) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base& Total Btreaminy Bervloe 1492 1288204 319 461 33$ 250 124 2$ 8 38'7 41S 267

Listeners 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Less than 1 hour

1 hour

2 to less than 4 hours

974 874 100 261 300 21S
65 ~ 3 61 ~ 9C 49 ~ 0 68 ~ 90 65 1 65 ~ 4

209 188 21 42 11 4S
14.0 14.6 10 ~ 3 11.1 15,4D 14.6

552 412 80 125 171 125
31&0 36&6 39&2 33&0 38 4 31 3

153 84 202 266 265 154
61 ~ 2 $7.'1L 70 ~ 1K 68.1L 63,2 57.7

L

39 11
15.6D 8.9

46 51 67 34
16.0H 13.2 16.0H 12.7

98 41 111 127 161 108
39&2 33 F 1 38.5 32.8 38.4J 40.4J

4 Hours +

No Answer

116 83 33 20
7.8 6.4 16.28 5.3

31 21 29 8

8.0 8.1 11.6D 6.5

9 2
3.6 1.6

59 47 12 15 18 13
4.0 3.6 S.S 4.0 3&9 3.S

13
4.5

8
2.8

26
6.1

19
4.9

38 31
9.1I 11.6ZJ

22 8

5.3H 3.0

1101 1476 225 421 532 384 2$ 9 135 334 438 4$ 6 301

114 0 114 6 110 3 111 1 115 ~ 4 114 ~ 6 115 ~ 6 108 9 116 ~ 0 113 2 116 0 112 ~ 7

proportions/Meansi Columns Tested (10$ risk level) - 5/C - D/B/p/0 - H/I/J/K/L
Overlap iormulae used.

NPD Custom Researoh Pro)apt ZI4AJBOO21 ONLIHB LZSTBHINO HABITS

This report is CDNFIDBNTIAI ... produced solely for use by NPD clients EX,vyMNi~=:
TINE NPO GROVE INC.



0
Table 47

0.26 The Host Recent Time That You Li.stoned To "Streaming'rograssning On hn
znternet-only service, which of. The pollowing, zf Any, Did You Do while You were Listening1

19 Apr 00

SANPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TINB
LISTBNBD OVER INTBRNBT

NUMBER OF
LON- HOURB BPRND ON INTERNET
OBR

LESS 1 TO THAN s5 6-10 11 20 21-40 40+
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 NOS MOS YEARS YEARS /WBBK /WBBK /WBBK /WBBK /WBBK

(h) (5) (C) (D) (B) (F) (0) (H) (Z) (J) (K) (L)

Base~ Total Streaming Service 1492 128S 204 3'7S 461 335 250 124 288 38'7 41S 261
Listeners 100 ' 100 ' 100 ' 100 ~ 0 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

Participate in a chat on the
web site of the same Znternet-
only service where you
launched the

"streaming'rogram

111 78
'F 4 6 '

33 27 37
16 ~ 2B 7 ~ 1 8 is

20 19 12 18
6,0 'T

~ 6 9 ' 6 ~ 3
25 40 16

6 ' 9 ~ 5L 6 '

Read about artists, music
news, album reviews or
concerts (including ticket
information/tour dates) on the
same web site

312 241 65 $ 3 101 70 46 2S 54
20 ~ 9 19 ~ 2 31 ~ 9B 21. 9 21 ~ 9 20. 9 1$ . 4 23 ~ 4 18. 8

$ 0
20 ~ 7

92
22 '

56
21m 0

Explore other features of the 448 366
~ ame web site 30 ' 28 '

$ 2 106 150 102 75 36 84 112 128
40 '8 28 ' 32.5 30.4 30.0 29.0 29 ' 28 ' 30 '

$ 6
32 '

Read about artists, music
news, album reviews or
concerts (including ticket
information/tour dates) on a
different web site

188 133
12.6 10 '

55 46 51 44 31 20 32 41
27 'S 12.1 11 ' 13 ' 12 ' 16 ~ 1J 11 ' 10.6

62 31
14 ~ SJ 11.6

Bxplore other information 'on a 611 521
different web site 41 ~ 0 40 ~ 5

SO
44.1

141 113 151 122 34 102 151 186 136
31 ~ 2 31 ~ 5 45 ~ 1D 48 ~ SD 27 ~ 4 35 ~ 4 39 ~ OH 44 ~ 4H 50.SHIJK

B B I

Leave the player visible on my 524 450
screen and do something else 35 ~ 1 34.9
not involving the Internet

14 119 173 111 102 40 110 128
36 ' 31 ' 37 LSD 33 ' 40 LSD 32 ' 38 ~ 2 33 '

F

147
35 ~ 1

9S
37 ~ 1

Proportions/Neansi Columns Tested (108 risk lovel) - B/C - D/B/F/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Project IZ4AJBOO21 ONLZNB LISTBNZN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients e~vNi~=
THE NPD GROUP INC.



0
Table 47

Q.26 Tha Most Recant Time That You Listened To 'streaming'rogramming on An

Internet Only Service, Which Of Tha pollowiny, Zf Any, Did You Do While You Mere Listening7

19 Apr 00

LBNOTH OP TZMB
LZSTBNED OVER INTBRNET

SAMPLE LON
OROUP ORR

LBSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TEEMS 3 NOS MOB YBARS YEARS

NUMBER OP
HOURS SPBND ON INTERNET

45 6 10 11 20 21 40 404
HOURS HOURB HOURS HOURS HOURS

/NBRK /NEBR /MEEK /MBBK /MEEK

(A) (B) (C) (D) (B) (P) (01 (H) (I) (J) (K) (L)

Basai Total streaming service 1492 1288 204 379 461 335 250 124 288 387 419 267

Listeners 100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100IO 100a0 100.0 100 ~ 0

Remove the Player from sight 452 385 67 9'7 130 116 93 27

and do somethiny else not 30.3 29.9 32 ~ 8 25.6 28.2 34.6D 37.2D 21.8
involving the Internet B E

79 118 132 95
27.4 30sSH 31&SH 35.6HI

Other 56 44
3.8 3.4

12 11
5.9B 2+9

22 11
4.8 3.3

6 6
2.4 4.8

8 13 14
2a8 3.4 3,3

14
Sa2

Mo Ansmer 22 14 8 7 4 4

1 ~ 5 1.1 3 ~ 9B 1.8 0 ~ 9 1 ~ 2 1.6
6 8 7 1

2 ~ 1L 2 ~ 1L 1.7 0. 4

Bigma 2724 2238 486 637 841 629 498 204 493 676 808 534

182 ~ 6 173 ~ 8 238o2 168&1 182o4'187m 8 199.2 164 ~ 5 171a2 174.7 192 ~ 8 200o0

proportions/Meansi Columns Tasted (10'8 risk level) - B/C - D/B/P/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research pro)ect zz4AJB0021 oNL1NE LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NFD clients SX4,pN&~
THf NPDGR VP INC



Table 4$
Q.27 The Most Recant Time That You Listened To "Streaming" Programming On

An Internet-Only Service, Where You....

19 Apr 00

LBNQTH OP TIME
LIBTBNBD OVER INTBRNBT

SAHPLB LON-
0ROUP ORR

LBSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOB YEARS YEARS

NUMBBR OP
HOURB SPRND ON INTRRNBT

a5 6-10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/WEBK /WERE /WBEK /WBEK /WRBK

Sasei Total Streaming Service
Listeners

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1492 1288 204 3'79 461 335 250 124 2$ 8 387 41S 267
100 0 100 0 100 ' 100 ' 100 ' 100 ' 100 ' 100 0 100 ' 100 0 100 0 100 0

At home 1108
74 ~ 3

922 186 286 351 230 185 89 206 290 324 193
71.6 91.2$ 75,5P 76.1P 68.1 74.0 71.$ '71.5 '74,9 71.3I 72,3

At work 313
'21. 0

309 4 '75 88 90 55 26 69 75 18
24.0C 2.0 19.8 19ol 26 ~ 9D 22oO 21.0 24.0K 19.4 18.6

B

65
24.3K

At school

Other

3.8

14
O.S

4S 12 13 22
3.5 5.9B 3.4 4.8

12 2 5
0.9 1.0 1.3R

10 9
3.0 3.6

5 1
1.5E 0.4

9 11
7.3KL 3.$

0.7
4 ~

1.0 1.0 1a5

18 13 S
4.7L 3.1 1. 9

Sigma 1492 1288 204 379 461 33$ 250 124 288 357 419 267
100.0 100.0 100.0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100.0

proportions/Means~ Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Prefect II4AJBOO21 ONLINE LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients euafN
THE NPD GROUP, INC.



Table 49
0.28a Thinkiny About Your Most Recent Visit To The Web Site Of An Zntarnet

Only Service, Did You...

19 Apr 0

LBNQTH OP TIME
LISTBNED OVBR INTERNBT

SAMPLE LON
OROUP ORR

LBSB 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 MOB MOS YEARS YEARS

NUMBBR OP
HOURS SPEND ON INTERNET

&5 6-10 11-20 21-40 40+
HOURS HOURS HOURB HOURS HOURB

/WBEK /WBBK /WBBK /WBEK /WBBK

(A) (8) (C) (D) (R) (9) (0) (H) (I) ( J) (K) (L)

Beset Total Streaming Service
Listeners

1492 1288 204 31S 461 335 250 124 288 387 419 261
100.0 100.0 100 ' 100aO 100oO 100oO 100.0 100 ' 100.0 100oO 100.0 100.0

Explore the reb site of this
Internet-only service but not
listen to tha ~

straaming'rogramming

Listen to the

'streaminy'rograssainy but not explore
the rab site of this
Internet only service

174
11. 7

523
35+1

143 31 39 58 43 21 2'7 28 49 50 18
11.1 15.2B 10.3 12.60 12,80 8.4 21,8ZJ 9.7 12.7L 11.9L 6.7

KL

415 48 122 173 118 98 33 106 145 138 98
36 ~ 9C 23 ' 32 ' 3' 35 ' 39 'D 26 ' 36 ASH 3'ASH 32 ' 36 'H

Both listen to the
'straaminy'royramminy and explore the

reb site of this Znternat-only
service

601 519 82 160 182 130 115 41 106 144 178 131
40.3 40.3 40.2 42.2 3S.S 38.8 46.0R 33 1 36.8 37.2 42.5H 49.1HZJK

Don't Knor/Don't Remember/Mot
Sure

194
13. 0

151
11 ~ 7

43 58 48 44 16 23 48 4S 53 20
21 '8 15 '8 10 '0 13 F 10 6 ' 18 ASK 16o7L 12.7L 12a6L '7s5

0 L

Sigma 1492 1288
100.0 100 '

204 379 461 33S 250 124 288 3S1 419 267
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 s 0 100 ~ 0 100. 0 100. 0

proportions/Means & Columns Tested (108 risk level) B/C - D/S/P/0 H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Pro)ect II4hJSOO21 ONLINE LISTBNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients QFXQN&~
THE NPD GSOVS INC.



Table 50
Q.28b Thinking Abb out Your Most Recent Visit To Tha Neb Site Of An Internet

Only Barvice, Approximately Now Much Time Did You Spend Just Exploring/"Surfing"
The Neb Sitel

19 Apr 00

LENOTH OP TINE
LZBTBNBD OVER INTSRNBT

SAMPLB LON-
QROUP OBR

IBES 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TRBNS 3 MOB HOS YEARS YEARS

NUMBER OP
HOURS SPBND OH ZNTBWT

c5 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/MEEK /NBEK /NSBK /KEEK /NBEK

Basei Total Streaming Service
Listeners

(A) (B) (C) (D) (E) (P) (1) (H) (I) (J) (K) (L)

7')5 662 113 1SS 240 173 136 68 ~ 134 1S3 228 149
100 ~ 0 100,0 100&0 100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 ~ 100&0 100&0 100 ~ 0 100&0

Less than two minutes 30 23
3 ~ 9 3 '

7 13 7
6 ' 6 'BP 2,9

2 6 7 2 3 14 2
1.2 4.4P 10.3IJ 1 ~ 5 1.6 6.1I&7 1.3

L L

2-10 minutes 280
36 ~ 1

243
36&7

37 72
32.7 36.2

83
34,6

73 41 22 54 79 66 58
42&20 30.1 32&4 40.3K 40.9K 28.9 38&9K

11-20 minutes

21-30 minutes

203 178 25 49 63 41 44 1S 36 49 63 36
26.2 26.9 22.1 24.6 26.3 23.7 32.4P 27.9 26.S 25.4 27.6 24.2

118 100 18 29 43 22 20 15 18 23 35 2'I
15.2 15.1 15.9 14.5 17.9 12.7 14.7 22.1J 13.4 11.9 15.4 18.1

31 60 minutes 69
8.9

57
8.6

12 16 22
10.6 8.0 9.2

16 13
9.2 9.6

4
5&9

11 16 29 9
8.2 8.3 12.7L 6.0

Mora than one hour 61
7 '

50 11 17
7.6 9.7 8.5

17
7.1

.16 11 1 12 16 18 14
9 ~ 2 8 ~ 1 1 S 9 ~ OH 8 ~ 3H 7 ~ 9H 9 ~ 4H

Dont Know/Don't Remember/Not
Sure

14
1 ~ 8

11
1,7 2.7 1. 5

5 3
2 ~ 1 1.7

1
0.7

1 'I 3 3
0.7 3.6Z 1.3 2 '

sigma 775 662 113 199 240 173 136 68 134 193 228 149
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100&0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Means i Columns Tasted (10\ risk level) - B/C - D/E/P/0 - H/I/J/K/L
Overlap formulae used. a small base

NPD Custom Research
Project ZI4AJSOO21 ONLINE LZSTSSINS HABZTS

This report is CONFIDENTIAI ... produced solely for use by NPD clients Si/ fiMfNa
IME NPD GROUP, (NC



0
Table 51

0.38 Thinking About The Last Musie CD, Casette, Or Album That You Purchased,
which OE The Pollowing, Z! Any, Motivated, ht Least In Part, Your Purchase7

19 hpr 00

LBNOTH OF TIMB
LISTBNBD OVBR INTBRNBT

SAMPLB LON
0ROUP OBR

LBSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TBBNS 3 NOS MOS YBARS YBARS

NUNBBR OF
HOURS SPBND ON INTBRNBT

e5 6 10 11 20 21 40 40e
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /MBBK /NBBK /NBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base & Total Streaming Service 1492 1288 204 319 461 335 250 124 288 381 419 261
Listeners 100. 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Familiarity with artist 1034 877 157 249 328 234 176 18
69 3 6$ 1 77 ~ OB 65 ~ 7 11 ~ 1D 69 ~ 9 70o4 62 ~ 9

201
69,8

210 286 195
69.8 68.3 13.0H

Pavorable review you read on
Internet-only "streaming"
service or on AM/PM radio
station web site

74 52 22 18 21 19 11 4 . 11
5 ' 4 ' 10 'B i@7 4 ' 5 7 4 ' 3 ' 3 '

1$
4.7

23
5 '

16
6.0

Favorable review you read or 199 131
heard elsewhere 13 ' 10 '

62 51 61 36 38 16 33 56
30.4B 13 ' 13.2 10 '7 15 ' 12 ' 11 ' 14 '

55
13 ~ 1

3S
14 ~ 6

Friend' recommendation/Friend 308 211
1st me listen 20o6 16 ~ 8

91 81 100 55 50 32 60 77 81 58
44 ~ 6S 21 ~ 4P 21 ~ 7F 16 ~ 4 20 ~ 0 25 ~ 8 20 ~ 8 19 ~ 9 19 ~ 3 21 ~ 7

Heard or notiaed song/artist/ 288 203
album in store 19 ' 15 '

85 68 91 58 54 33 44
41 ~ 7B 1'7 9 19 ~ 7 17 ~ 3 21 6 26 ~ 6I 15 3

JK

74 82 53
19 F 1 19 ' 19 ~ 9

Heard song/artist by listening 748 607
to an AN/PM radio station over 50 ~ 1 47 ~ 1
tha air

141 204 241 152 117 64 161 18S 195
69 ~ 1B 53 ~ SF S2 ~ 3F 45 ~ 4 46 ~ 8 51 ~ 6 55 ~ 9J 4$ 8 46 5

0 K

131
51 ~ 3

Heard On The Internet (Net) 431 345
29 ' 26 '

92 89 136 109 89 26
45.15 23 ~ 5 29.5D 32 ~ SD 3S,6D 21 ~ 0

68
23,6

106
2'7.4

133 104
31+7M 39 ~ OHZJK
I

Heard song/artist by 223 171
listening to an AM/PM radio 14.9 13.3
station over the Internet

52 34 74 56 51 1 37 51 63 65
25 ~ 5B 9aO 16 ~ 1D 16 ~ 7D 20 ~ 4D 5 ~ 6 12 ~ SH 13 ~ 2H 15 ~ OH 24 ~ 3HIJK

I

proportions/Meanei Columns Tested (10% risk level) B/C - D/B/p/0 - H/I/J/K/L
Overlap Eormulae used.

NPD Custom Research
Project IZ4AJBOO21 ONLZNS LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients tXE~MNi~=:~
THE NPD GROUP, F4C.



0
Table 51

Q ~ 38 Thinking About The Last Music CD, Casette, Or Album That You Purohased,
Which Of The pollowing, Zf Any, Motivated, At Least Zn part, Your purchaee1

19 Apr 00

LBNGTH OP TZMB
LISTBNBD OVRR INTBRNRT

BAMPLB LON

GROUP GRR
LBBB 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOB MOS YRARB YBARB

NUHBBR OP
HOURS SPEND ON ZNTBRNBT

e5 6 10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WRRK /WBRK /WBRK /WRRK /WRRK

(A) (B) (C) (D) (B) (P) (G) (H) (I) (J) (K) (L)

Bases Total Streaming Service 1492 1288 204 319 461 335 250 124 288 387 419 267

Listeners 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

Heard sony/artist by
listeniny to music on an
Internet-only 'streaminy"
service (not includiny music
videos, sample audio clips
and/or downloads)

169 130 39 30 47 44 39 7

11 3 10 1 19 ~ 1B '1
~ 9 10 ' 13 ~ 1D 15 'DR 5 ~ 6

26 38 53 4S
9 ' 9 ' 12.6H 1'HZaT

Heard sony/artist by other
means on the Internet (such
as listening to/watching
music videos, listening to
sample audio clips or
downloading music)

220 152 68 49 65 50 45 15 41 53 67 44

14.7 11 ~ 8 33 ~ 3B 12 ~ 9 14 ~ 1 14 ~ 9 18.0D 12 ~ 1 14 ~ 2 13.1 16 ~ 0 16.5

Record club mailing 131 111 26 29 48 31
9 ' 8 ~ 6 12 ~ 7B '1 ~ 7 10 F 4 ST 3

Other 92 81
6 ' 6 '

il 11 29 16
5 ~ 4 4.5 6 ' 4 '

No Answer 5 4 1 2 1

0 ~ 3 0 ~ 3 0 ~ 5 0.5 0.2

Heard sony/artist while 332 228 104 84 97 10

watching television or movies 22 ~ 3 1'1 ~ 1 51 ~ OB 22.2 21 ~ 0 20 ~ 9

63 28
25 ~ 2 22 '

24 8
9 ~ 6 6 ~ 5

18 3
1 ~ 2 2 ~ 4

2
0 ~ 8

58 85
20.1 22 ~ 0

26 39
9 ' 10 ~ 1

19 21
6 'H 5 ~ 4

2
0 ~ 5

91 69
21 ' 2'

39 25
9 ~ 3 9 ~ 4

32 11
1 ~ 6H 6 ~ 4

'1 1
0 ~ 2 0 ~ 4

Sigma 382S 2910 859 916 1203 821 688 295 '711 973 1068 764

256.6 230.6 421.1 241.7 261.0 245.1 215.2 231.9 249.0 251 ~ 4 254,9 286,1
I

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/G - H/I/O/K/L

Overlap formulae used.

NPD Custom Research Prefect ZI4AJBOO21 ONLINB LZBTBNING HABITS

This report ie CONFIDENTIAL ... produced solely for uee by NPD clients uvCtN==
THE NPD GROUP, INC.



Table 52
Q.39a/b Over The Last 12

Menthol'as
Listening To Music on Internet-Only

'Streaming» Services....

19 Apr 00

IBNOTH OP TIMB
LZBTBNBD OVER ZNTBRNET

SAMPLE LON

OROVP OER
LBSS .1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TEENS 3 MOB MOB YBARS YEARS

NUHBBR OP
HOURS BPBND ON INTERNET

cS 6-10 11 20 21 40 40t
HOURS HOURS HOURS HOURS HOURB

/WEBB /WREK /WBBK /WEBB /WEEK

Base& Total Btraaming Service
Listenors

Top 2 Son (Nat)

(A) (B) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

1492 1288204 379 461 335 250 124 288 387 419 26'I

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 1.00 ~ 0

293 243 50 65 87 73 5S 18 46 68 SS 71
19.6 18 ~ 9 24 ~ SB 17.2 18 ~ 9 21 ~ 8 23 ~ 6D 14.5 16 ~ 0 17.6 21.2H 26.6HIJ

Caused you to increase your
overall music purchases
substantially

61
4 ' 3.$

18 13 23
8.85 3 ' 5 ~ 0

14 15 3 15 17
4s2 6 ' 2 ' 5,2 4.4

15
3.6

16
6 '

Caused you to increase your
overall music purchases
samewhat

226 194
15 ' 15 F 1

32
15 ~

'I
S2 6l 59 44 15 31 51 74 55

13 ~ 7 13 ~ 9 11 ~ 6 17 ~ 6 12m 1 10. 8 13 ~ 2 17.7I 20 ~ 6HZJ
J

Neither caused you to increase
nor caused you to decrease
your avarall music purohases

1073 963 110 280 345 238 1'73 8'I 221 29S 291 169
71.9 74.8C 53.S 73.9 'Tie 8 13..0 69 ' 70.2 16 '7K 16.2K 10 'L 63 ~ 3

L L

Bottom 2 Box (Nat) 56 43
3 ' 3 '

13
6. 4B

14 17
3 ' 3 '

12 11 5 8 9

3 ' 4 ~ 4 4 ' 2 ' 2 '
14

3 '
19

'7
~ 1IJK

Caused you to decrease your
overall musie purchases
somewhat

31
2 ~ 1

23
1.8

8 8 9

3 ~ 9B 2.1 2 '
1 6 3

2.1 2.4 2.4
6

2 ~ 4 1 ~ 6
9 6

2 ~ 1 2 ~ 2

Caused you to decrease your
overall music purchases
substantially

25
1.1

20
1.6

5
2.5

6 8
1.6 1 ~ 1

5 5 2 1
1 ~ 5 2 ' 1 ~ 6 0 3 0 8 1.2

13
4»SZJK

Don't Know/Don't Remember/Not
Sure

69 38
4 ' 3.0

31
15.2B

20 11
5.3B 2 '

12 7 14 13 1P
3.6 2 ~ 8 11 ~ 3IJ 4.5 3.9

KL

1S
4 ~ 5

8

3 '

Proportions/Means& Columns Tasted (10% risk level) B/C - D/B/p/O . H/I/J/K/L
Overlap Eormulaa used.

NPD Custom Research Project ZI4AJEOO21 ONLINE LZSTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients seAtJN=
THE NPD GROUP, INC,



Table 52
Q.39a/h Over The Last 12 Months, Has Listening To Music On Internet-Only

"Streaming~ Services....

19 hpr 0(

LENSTH OF TIMB
LISTBNBD OVBR ZNTERNET

BAMPLB I ON
GROUP OER

LBSS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOB YBARB YBARS

NUMBER OF
HOURS SPEND ON INTBRNBT

65 6-10 11 20 21-40 40+
HOURB HOURS HOURS HOURB HOURS
/WEBB /WEBK /WBBK /WEBB /WEEK

(A) (S) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

Base i Total Streaming Bervice 1492 1288 204 379 461 335 250 124 288 387 419 267
Listeners 100.0 100.0 100 ~ 0 100aO 100.0 100.0 100 ~ 0 100aO 100.0 100 ~ 0 100.0 100,0

sigma 1491 1287 204 379 460 335 250 124 288 387 419 267
99 9 99 ~ 9 100 ~ 0 100 ~ 0 99 ~ 8 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0

Proportions/Meansi columns Tested (10% risk level) - B/c - D/B/F/G - H/I/LT/K/L
Overlap formulae used.

NPD Custom Research
Pro)ect ZI4AJBOO21 ONLINB LISTENIHQ HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients e)'/.yMNi~=
THE NPD GROVE INC.



Table 53
Q.ica Over Tho Last 12 Months..

19 hpr 00

LBNQTH OP TZMB
LZSTBNBD OVBR ZNTBRNBT

SAHPLB LON

OROUP OBR
LBSS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOS MOS YSARS YBARS

NUMBBR OP
HOURB SPBND ON INTBRNBT

cS 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

Basei Total Stroaminp Servioo
Listeners

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

1492 1288 204 3'19 461 335 280 124 288 387 419 267
100 ' 100 ' 100.0 100 ' 100 ' 100.0 100 ' 100.0 100 ' 100 ' 100.0 100 '

At least some of my purohasos
of music CDs, cassettes, or
record albums have been
motivated by 'streaming"
services

641 538
43.0 41.8

103 139
50&SB 36.1

192
41 ~ 6

163 130 46 100
48&'1D 52 ~ OD 31.1 34&7
B R

160 198 136
41 ~ 3Z 47.3H 50 ~ SMZJ

ZJ

Nona of my purchases of music
CDs, cassettes ~ or reoord
albums have been motivated by
ostreaminS'ervices

751
50 ~ 3

670 81 214 235 158
52 'C 39 ' 56 ESP. 51.00 47 '

0

103
41 ~ 2

64 168 202 200 114
51 ~ 6 58 ~ 3K 52 ~ 2L 47 ~ 7 42 ~ 1

L

Don't Know/Don't Remember/Not
Sure

98
6 '

78
6.1

20 26
9 ~ SB 6 ~ 9

32 14 17 14 20
6.SP 4.2 6.8 11.3JK 6 ~ 9

L

24
6 ~ 2

21 17
5.0 6&4

No Answer 2 2

0.1 0.2
2

0.4
1

0 ~ 3

Proportions/Mcanal Columns Tested (10% risk level) - B/C - D/B/9/0 - H/I/J/I/I,
Overlap formulae used.

NPD Custom Research Pro/oct ZI4AJBOO21 ONLINB LISTBNZNO HABITS

This rePort is CONFIDENTIAL ... Produced iolely for use by NPD clients ELy,wNi~=
THE NPD GROVE INC.



Table 54
Q.40b CD Purchases Motivated

19 Apr 0(

LBNQTH OF TIME
LZSTBNED OVER ZNTERNST

SANPLB LON-
OROUP OBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEBNS 3 Mos MOS YBARS YBARS

NUMSBR OF
HOURS SPBND OH ZNTBRMET

45 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /NBBK /WEEK /MEEK

(A) (S) (C) (D) (B) (F) (S) (H) (I) (d) (K) (L)

Base& Total Straaminp Service 641 538 103 139 192 163 130 46 ~ 100 160 198 136

Listeners And some Purchases 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0a100 ~ 0 100 ~ 0 100 ~ 0 100.0
Motivated Streaming Services

Less than 2 103 82 21 32 21 28 16 10 23 27 29 14
16 ~ 1 15 ~ 2 20 4 23 ~ OE 10 ~ 9 17 ~ 2E 12 ~ 3 21 7L 23 ~ OK 16 ~ 9 14 ~ 6 10 ~ 3

0 L

144 126 18 31 51 31 27 16 19 37 51 20
22.5 23.4 17 ' 22 ~ 3 26 'F 19 ' 20 ' 34 'Z 19 ' 2'L 25 'L 14.7

L

3toi

5to9

10+

159 136 23 32 50 38 36 8 22 41 47 41
24 ~ 8 25 ~ 3 22.3 23 ~ 0 26 ~ 0 23 ~ 3 27 ~ 7 17.4 22 ~ 0 25 ~ 6 23 ~ 7 30 ~ 1H

136 116 20 25 41 39 28 11 17 32 43 33
21. 2 21 ~ 6 19 ~ 4 18 ~ 0 21 ~ 4 23 ~ 9 21 ~ 5 23 ~ 9 17 ~ 0 20 ~ 0 21 ~ 7 24 ~ 3

99 ') 8 21 19 29 27 23 1 19 23 28 28
15 ~ 4 14 ~ 5 20 ~ 4 13 ~ 7 15.1 16 ~ 6 17 ~ 7 2 ~ 2 19.0H 14 ~ 4H 14 ~ 1H 20.6H

641 538 103 139 192 163 130 46 100 160 198 136
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100,0

proportions/Means& Columns Tested (10% risk level) - 8/C - D/B/F/0 - N/I/J/K/L
Overlap Zormulae used. ~ small base

NPD Custom Research Project IZ4AJEOO21 ONLINE LlSTENIMO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients iZ)'/UA & N
— ~

THE NPO GROUP 64C
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Table 55

0.40b Caseettes Purchases Motivated

19 APr 00

LBNOTH OP TIMR
LZSTBNBD OVBR INTBRNBT

BAMPLB LOH

OROUP 0BR
LBSB 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOS MOS YBARS YBARS

NUMRBR OP
HOURS BPBND ON ZHTBRNRT

45 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/HBBK /HBBK /HBRK /HBBK /HRBK

Sasai Total Streaming Service
Listeners hnd Some Purchases
Motivated Streaming Services

.(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

641 538 103 139 192 163 130 46 ~ 100 160 195 136
100.0 100.0 100aO 100+0 100 ' 100 ' 100 ' 100 F 0 '00.0 100.0 100oO 100.0

530
82a7

446
82a9

84
81.6

107 156 135
77 ~ 0 81. 3 82. 8

117 35 76 131 166 121
90.0D 76.1 76.0 81.9 83.8 89 ~ OHZJ
BP

1 2 67
10.5

55
10 ~ 2

12
11. 7

20 21 16
14.40 10.9 9.8

9 7 17 19 17
6 ~ 9 15.2L 17 ~ OK 11.9L 8.6

L

7
5.1

44 37
6 ' 6 '

7
6.8

12 15 12
8.60 7.80 7.4

4 4 7
3 ~ 1 8 ~ 7 7 ~ 0

10 15
6.3 7.6

8
So9

Sigma 641 538 103 139 192 163 130 46 100 160 198 136
100 ~ 0 100 ~ 0 100aO 100.0 100aO 100&0 100.0 100oO 100 ~ 0 100oO 100aO 100 ~ 0

proportions/Means& Columns Tested (108 risk level) - S/C - D/R/p/0 - H/I/O/K/L
Overlap formulae used. ~ small base

NPD Custom Research Project ZZ4AJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients fA)'/88 & ~— ~
THE NPO GROUP, INC,
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Table 56

Q.40b Record Albums Purchases Motivated

19 hpr 00

LBNOTH OF TZMR
LISTRWBD OVBR ZNTBRNRT

SAMPLR LON

OROUP OBR

LRSS 1 TO THAN

TOTAL TOTAL THAN 3"11 1 1/2 1 1/2
TOTAL ADULT TBRNS 3 MOS MOS YBARS YBARS

NUMBBR OF
HOURS SPBND ON ZNTBRNBT

c5 6-10 11-20 21 40 404
HOURS HOURS HOURS HOURS HOURS

/WRBK /WBBK /WRBK /WRBK /WBBK

(h) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base t Total Streaming Service 641 S38 103 139 192 163 130 46 ~ 100 160 19S 136

Listeners And Some Purchases 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 ~ 100.0 100,0 100.0 100.0

Motivated Streaming Services

607 513 94 132 183 153 123 45 94 157 184 126

94 ~ 7 95 ~ 4C 91&3 95 ~ 0 95 ~ 3 93 ~ 9 94&6 97 ~ 8 94.0 98.1I S2 ~ 9 92 ~ 6

KL

1-5

6+

86 20
4.1 3 '

8 5
1 ~ 2 0 ~ S

6 7
5.8 5 ~ 0

5 7
2 ' 4&3

3 - 4 3

2 'B - 2 'D 1.8

6
4 ~ 6 ~

1 1
0 ~ 8 2.2

5 2
5 ~ OJ 1 ~ 3

1 1'

0 0 '

11 8
5.6J 5 ~ 9HJ

3 2
1'5 1 ~ 5

Sigma 641 538 103 13S 192 163 130 46 100 160 198 136

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100&0

proportions/Means& Columns Tested (108 risk level) - B/C - D/S/F/0 H/I/J/K/L
Overlap Eormulae used. s small base

NPD Custom Research Prefect ZI4AJBOO21 ONLZNR LZSTBNIN0 HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients i2kiU7iÃi'::
THE NPD GROUP, )HC.



Table 57
9.40c Online music store

19 Apr 00

BAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TEBNS

LBNOTH OP TIME
LIBTBNED OVER INTBRNBT

LON
OBR

LESS 1 TO THAM

THAN 3-11 1 1/2 1 1/2
3 MOS MOS YEARS YBARB

NUMSBR OP
HOURI SPBND ON INTERNET

cS 6-10 11-20 21-40 40+
HOURS HOURB HOURS HOURS HOURS

/MBBK /MEBK /MBBK /MSBK /MSEK

(h) (S) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

Bases Total Streaming Service 641 S38 103 139 192 163 130 46o 100 160 198 136

Listeners And Borne Purchases 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0o100.0 100.0 100.0 100 ~ 0

Motivated Btreaming Services

Yes

No

290 241 43 62 85 76 66 23 40 67 81 13

45.2 45.9 41.1 44o6 44 ~ 3 46.6 50s8 50.0 40.0 41e9 43m 9 53 ~ 7IJK

325 2'71 54 11 100 80 61 21 55 85 104 59

50.7 50.4 52o4 51.1 52.1 49.1 46.9 45.1 55.0L 53.1L 52.5 43.4

Don't Kno«/Don' Remember/Not 26 20 6 6 7 7

Bure 41 31 58 43 36 43
3 2

2.3 4.3
5 8 7

5.0 5.0 3.5 2 ~ 9

Sigma 641 538 103 139 192 163 130 46 100 160 198 136

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100 F 0 100 0

Proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/d - H/I/O/K/I

Overlap formulae used. ~ small hase

NPD Custom Research Pro)oct II4AJBOO21 ONLINE LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EiHiCfifNaa ~
THE NPD GROLIP, INC.
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Tahle 58

Q.ii Past 12 Months Overall CD Purchases

19 Apr 00

SANPLB
UROUP

TOTAL TOTAL
TOTAL ADULT TEBNS

LENOTH OP TIMB
LZBTBNBD OVER INTBRNET

NUMBBR OP
LON- HOURS SPEND ON INTERNET
DER

LESB 1 To THAN ce 6 10 11 20 21 40 40t
THAN 3-11 1 1/2 1 1/2 HOURS HOURB HOURS HOURS HOURS

3 MOS MOS YBARS YEARS /WSBK /WBBK /WBBK /WEEK /WBBK

Basei Total Streaming Service
Listeners

(A) (B) (C) (D) (E) (P) (0) (H) (I) (&1) (K) (L)

1492 lace aoi 37s 461 335 aso 124 aee ae7 ils a67
100 0 100 0 100 ~ 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 ~ 0 100 ~ 0

62
4 ~ 2

58 4
4 'C 2.0

19
8 ~ OR

12
3 '

12
4 ~ SE 3.2

8 15
2 ' 3.9

23
5 ~ 5Z

12
5

1 2 169 149 20 53 52 39 17 1S 41 39
11 ~ 3 11 ~ 6 9 ~ 8 14 ~ 00 11 ~ 30 11 ~ 60 6 ~ 8 14 5 14 ~ 2J 10 ~ 1

L

46
11 '

24
9 ~ 0

3 to ~ 215
14. 4

189 26
14.7 12.7

63 78
16 'P 16.9P

30
9 '

38 24 43
15 'P 19 'K 14 '

L

60
15,5

54
12 '

34
12 ~ 7

5to6

7 to

10 to 14

235
15 ~ 8

152
10 '

198 37
15 ~ 4 18 ~ 1

130 22
lo ~ 1 lo.e

52 '75 52
13 ' 16 ' 15 '

41
16 ~ 4

50
13 ~ 2E

36
7 ~ 8

32 25
9 ' 10 '

251 219 32 59 86 70 31
16 ~ 8 11 ~ 0 15 ~ 7 15 ~ 6 18 ~ 70 20 ~ 9D 12 ~ 4

O

23
18 ~ 5

15
12 ~ 1

15
12 ~ 1

51
1'7 ~

'1

lee
43

14. 9

61
15 ~ 8

42
10 ~ 9

63
16 '

60 38
14.3 14.2

40 21
9 AS 7 ~ 9

82 48
1S.6H 18.0

15 to 19

20+

134
9 '

273

lent

3

116 18
9 ' 8 '

228 45
11 ~ 1 22 ~ 1

31
8 '

52
13 ~ 1

43 34
9 ' 10 ~ 1

19
7 ~ 6

10
8 ~ 1

30 35
10 ' 9 ~ 0

39
9 '

19
'1

~ 1

79
11 ~ 1

66 61 15 38 12 75 11
19 ~ 1D 26,8D 12.1 13.2 18.6H 17 ~ 9Z 26 ~ 6NZJK

EP I

No Answer 1
0 ~ 1

1
0 ~ 1

1
0 ~ 2

proportions/Meansi Columns Tested (10% risk level) - B/C - D/S/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Proiect ZI4AOBOO21 ONLZNB LISTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients LkU,k7fNi==:
THE NPD GROUP, INC
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Table 58

Q.41 Past 1'2 Months Overall CD Purchases

19 hpr 00

SAMPLE
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LB~~~~ 0~ ~™
L1STBNBD OVBR INTBRNBT

LON-
OBR

LBSS 1 TO TH
THAN 3-11 1 1/2 1 1/2
3 NOS NOS YBARS YEARS

NUMBER OP
HOURS SPEND ON INTSRNBT

c5 6 10 11 20 21 40 404
HOURS HOURS HOURS HOURS HOURS

/WBBK /WEBB /NBBK /NEBR /WEBK

(h) (8) (C) (D) (E) (P) (0) (H) (I) (J) (K) (L)

Base~ Total StreaminS Service 1492 1288 204 379 461 335 250 124 28$ 387 419 267

Listeners 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

SIEma 1492 1288 204 379 461 335 250 124 288 387 419 267

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Project ZZiAJBOO21 ONLINB LISTENINQ HABITS

This report is CONFIDENTIAL ... produced solely for use by NFD clients g~r7 r grfg=- ~
THE NPD GROUP, INC.



Table 59
Q.41 Past 12 Months Overall Cassette Purchases

19 Apr 00

LBNOTH OP TIMB
LISTBNBD OVBR INTBRNBT

SAMPLB LON-

0ROD'P OBR

----------- LBBS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 Mos MOS YBARS YBARS

NUMSBR OP
HOURS SPBND ON INTBRNBT

e5 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Basei Total Streaming Sarvioe 1492 1288 204 379 461 335 250 124 288 381 419 267

Listeners 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100.0

1068 917 1S1 263 317 256 184 95 203 216 286 204

71 ~ 6 71 ~ 2 14 ~ 0 6S ~ 4 68 ~ 8 76 4D 73 ~ 6 16 ~ 6K '10 5 71 ~ 3 68 3 16 ~ 4K

1 2 226 198 28 12 69 39

15.1 15.4 13.7 19.0P 15.0 11.6
36 20 46 66 66 28

14.4 16.1 16.0L 17 'L 15 'L 10.5

19'7 172 28 44 74 40 30 9 39 45 67 3S

13 ~ 2 13 4 12 ~ 3 11 6 16 ~ 1D 11 ~ 9 12 ~ 0 7 ~ 3 13 ~ SH 11 ~ 6 16 ~ OH 13 1H
J

No Answer

SiSma

1 1 10101-02
1492 1288 204 319 461 335 250 124 288 38'7 419 261

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Proportions/Means& Columns Tested (10% risk level) - 8/C - D/B/p/0 - H/I/J/K/L

Overlap Eormulae used.

NPD Custom Researoh Pro)eot ZZ4AJBOO21 ONLZNB I IBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients i~a)xtN =
THE NPD GROUP, INC.



Table 60
0.41 Past 12 Months Overall Record Album Purohases

1S hpr 00

BANPLB
0ROUP

TOTAL TOTAL
TOTAL ADULT TBENS

LBNOTH OF TIMB
LISTENED OVER ZNTBRNET

LON
OER

LESS 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS HOS YEARS YBhRS

NUMBBR OF
HOURS SPBND ON ZNTERNET

45 6-10 11-20 21-40 40e
HOURS HOURS HOURS HOURS HOURS

/MBBK /MBBK /MBBK /MEEK /MEBK

(h) (8) (C) (D) (E) (F) (0) (H) (I) (J) (K) (L)

Base i Total Streaming Servioe 1492 1288 204 379 461 335 250 124 2$ 8 387 419 167

Listeners 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0

0 1383 1199 1$ 4 356 430 309
92.7 93. 1

SORY

2 S3.90 93.30 92.2
224 119 275 362 3$ 6 235

89.6 96.0L 95.5K 93.5L 92.1L 8$ .0
L

1-5

6+

No Ansver

29 23 6 3

1 ~ 9 1.8 2.9 0.$
9 7

2.0 2.1

1 1 10101--02

79 65 14 20 21 19
5,3 5.0 6.9 5 ' 4.6 5.7

17 5
6.8 4.0

9
3.6D

10
3&5

18
4.7

3 7
1 ~ 0 1.8

25 21
6 ' 7 'IJ

8 11
1.9 4&1HZJK

Sigma 1491 1288 204 379 461 335 250 124 188 3$7 419 167
100.0 100.0 100 ~ 0 100.0 100 ~ 0 100.0 100&0 100&0 100.0 100 ~ 0 100&0 100 ~ 0

proportions/Meansi Columns Tested (10% risk level) - B/C - D/E/F/0 - H/I/O/K/L
OverlaP formulae used.

NPD Custom Research Pro)eat ZI4AJBOO21 ONLINE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients kktk)'/ff&V~
THE NPD GROUP, INC.



 
Table 61

0.42 Have You Bver Heard An Artist Or Song On hn Internet-Only "Btreaming" Service
That You Liked But That You Had Never Heard Sefore2

19 hpr 00

SANPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LBHOTH OF TIME
LIBTBNBD OVER ZNTBRNBT

LON-
OER

LBSS 1 TO THAN

THAN 3 11 1 1/2 1 1/2
3 HOS HOB YEARS YEARS

NUWBER OF
HOURS SPBND ON INTBRNBT

c5 6-10 11 20 21-40 40t
HOURS HOURS HOURB HOURS HOURB

/WBBK /WEEK /WBEK /WEEK /WEBK

(h) (B) (C) (D) (B) (F) (O) (H) (I) (J) (K) (L)

Base& Total Streaming Service 1492 1288204 3'19 461 335 250 124 288381 419 261

Listeners 100.0 100.0 100.0 100.0 100 ' 100.0 100 F 0 100.0 100.0 100.0 100.0 100.0

Yes 923 789 134 207 301 217 167 67 164 232 274 184

61.S 61 ~ 3 65.7 54.6 65 ~ 3D 64 ~ SD 66.8D 54.0 56 ~ 9 59.9 65.4H 6$ .9HIJ'

No 430 384 46 129 122 92 67 44 88 124 111

28.8 29,8C 22.5 34.0B 26.5 21.5 26.8 35.5K 30.6L 32.0K 26.5
FO L L

63
23o6

Don' Know/Don' Remember/Not 138 114 24 43 31 26

Sure 9,2 8.9 11.8 11.30 8.0 7.8
16 13 36 31 34

6.4 10.5 12.5JK 8.0 8 ~ 1
L

20
7 '

No Answer

Sigma

1 1 1
0.1 0.1 - - 0.2

1492 1288 204 3'19 461 335 250 124 28$ 38'7 41S 267

100.0 100 ' 100.0 100 ' 100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0

Proportions/Neanas Columns Tested (10$ risk level) - B/C - D/E/F/O - H/Z/J/K/L

Overlap Zormulae used.

HPD Custom Research Pro)ect II4AJEOO21 ONLINE LISTBHINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients sXkiwNi==
THE NPD GROUP, (NC.



Table 62
().43 How Many Hours In An Average Wack Do You Spend On The Internet

19 hpr 00

LBNOTH OP TIME
LISTENED OVER ZNTBRNBT

BAMPLB LOM»

OROUP OBR
LESS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TEBNS 3 MOB MOB YBARB YBARS

NUNBER OF
HOURS SPEND ON IMTBRNET

«5 6 10 11 20 21-40 40t
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

(A) (8) (C) (D) (El (Pi (0) (H) (Z) (J) (K) (L)

Base& Total Streaming Service 1492 1288 204 31S 461 335 250 124 288 387 419 267

Listeners 100,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Less than 1 hour par weak

1-5 hours per weak

9 6 3 3 1 2 1 9

0.6 0.5 1.5B 0.8 0.2 0,6 0,4 7.3IJKL

115 80 35 44 39 1S 4 115 ~

1.7 6.2 17.2B ll&6P0 8&50 5.70 1&6 92 'ZJKL

6-10 hours per week 288 238 50 94 86 63 31 - 28$
19.3 18.5 24.5B 24.8B 18.70 18,80 12.4 100,0HJKL

PU

11-20 hours per week

21-30 hours per week

381 343 44 112 129 83 48
25,9 26.6 21.6 29.60 28.00 24.8 19.2

268243 25 49 81 16 52
18 0 18 ~ 9C 12 ~ 3 12 ~ 9 17 ~ 6D 22 ~ 7D 20 ~ BD

E

381
100 ~ OHZKL

268
64&OHIJL

31-40 hours per week 151 136 15
10&1 10.6 7ai

21 52 32 35
7 ~ 1 11 ~ 3D 9 ~ 6 14 ~ ODP

151
36&OHZJL

Over 40 hours per week 267 240 2'1 48 70 60 19
17.9 18.6C 13.2 12 ' 1$ .2 11 LSD 31.6DBP

261
100&0HZ&1K

Don't Know/Don't Remember/Not
Sure

No Answer

6 1 5 2 2

0&4 01 2 ~ SB 0&5 04
1 1 1

0&1 Oal 0.2

1492 1288 204 37S 461 335 250 124 288 387 419 267
100.0 100.0 100.0 100,0 100.0 100.0 100aO 100 ~ 0 100,0 100.0 100.0 100.0

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/F/0 - H/I/J/K/L
Overlap formulas used.

HPD 'Custom Research Proieot IZ4AJBOO21 ONLINE LISTBHZNS HABITS

This report is CONFIDENTIAL ... produced solely for use by NFD clients g+rrri @pe
THE NPD GROUP INC.



Table 63
Q.44 Zn The Last 12 Months, Have You Visited The Web Site OE An hM Or PM

Radio Statlon2

19 Apr 00

SANPLB
GROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LBNGTH OP TIMB
LISTBNBD OVBR INTBRNBT

NUNBER OP
LON HOURS SPBND ON INTERNET
GBR

LESS 1 To THAN 45 6 10 11 20 21»40 40+
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 NOS MOS YEARS YEARS /WBBK /WBBK /WEEK /WEBB /WBBK

(A) (B) (C) (D) (B) (P) (G) (H) (I) (J) (K) (L)

sasei Have Not Listened To AN/ 4798 4388 410
PN Station On Internet hnd 100.0 100.0 100.0
Streaminy Servioes

~ 1 ~ ~ 1 ~

Is ~ ~ a ~

~ a 860 1340 1291 972 316
100 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Yes 1'740 1580 160
36.3 36.0 39.0

265 471 516 371 110
30.8 35.1H 40.0H 38.2H 34.8

ZL

2953 2717 236
61.5 61.9C 57.6

585 842 751
68.0I 62.8J 58,2
JKL K

5'70 197
58.6 62.3

Don' Know/Don' Remember/Not 105 91 14

Sure 2.2 2.1 3.4B
10

1.2
27 24

2.0 1.9
31 9

3 ~ 2HZ ASH

Siyma 4'798 4388 410
100.0 100.0 100.0

860 1340 1291 972 316
100.0 100.0 100.0 100.0 100.0

Proportions/Means& Columns Tested (10% risk level) - 5/C - D/B/P/G - H/I/J/K/L
Overlap formulae used. aa vary small base (under 30) ineliyibla Eor siy testiny

NPD Custom Researoh Projeot II4AJEOO21 ONLINB LZSTBNING HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients aVV).PN==:-
THE NPD GROUP, INC.



Table 64
0.45 Which Of The yellowing, Zf Any, Hotivated You To Visit This Radio

Station's Meb Site On The Internet Por The Pirst Time7

19 Apr 00

LBNOTM OP TIMB
LISTENED OVBR INTBRNBT

SAMPLE LON-
OROUP OBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TEBNS 3 MOS NOS YBARS YEARS

NUMBER OP
HOURS SPEND ON INTBRNET

e5 6-10 11 20 21 40 40+
HOURB HOURS HOURS HOURS HOURS

/WEBB /MBBK /MBBK /NBBK /NBBK

(A) (B) (C) (D) (E) (P) (0) (H) (I) (IT) (K) (L)

Base& Total visited Radio 1')41 1580 161
Station Web Bite Zn Last 12 100.0 100.0 100.0
Months

-e* e ~ ee 1* ~ 26S 471 516 371 111
~ e ~ e e ~ 1QQee ]QQ 1QQ,Q ]QQ,Q 1QQ,Q IQQ,Q

I wanted to enter a contest 508 455 53
29.2 28.8 32.9

1 77 144
100. 0 29. 1 30. 6

137 113 35
26. 6 30. 5 31. 5

Listening (Net) 207 179 28
11,9 11,3 17.4B

1 26 38
100&0 9&8 S.l

61. 58 17
13&QZ 15 'H 15.3Z

I

I wanted to listen to musia 1'T6 151 25
programming 10.1 9.6 15.5B

1 24 32
100.0 9.1 6&8

54 53 12
10 'Z 14 'H 10 '

I&T

I wanted to listen to non- 37 33
music programming, such as a 2.1 2.1 2.5
sporting event

3 8
1.1 1.7

14
2.7

7
1.9

5
4. SHI

Obtaining Infaxmation (Net) 1296 1177 119
74&4 74.5 73.9

1 210 355 386
100.0 79&2K 75&4K 74&8

260 80
70&l 12.1

I wanted to obtain 104 642 62
information about community 40.4 40.6 38.5
events, station events, or
cancerts

1 108 198 222 135
100 0 40 ' 42 'K 43 'K 36 F 4

39
35. 1

I wanted to obtain
information about an artist,
an album, musie reviews,
other music news, or the
station's playlist

351 275 76
20,2 17.4 47 'B

1 61 91
100.0 23.0 19.3

96 77
18.6 20.8

23
20.7

proportions/Means& columns Tested (10h risk level) B/C - D/B/p/0 - H/I/&7/K/L
Overlap formulae used. e'ery small base (under 30) ineligible for sig testing

NPD Custom Research
Prefect ZliASEOO21 ONLINE LIBTBNINO HABITS

This report is CONFIDENTIAl ... produced solely for use by NPD clients ay.mtN-=
THE NPD GROUP, INC.



Table 64
O.45 which of The pollowing, If Any, Motivated You To visit This Radio

Station'e Web Site On The Internet Por The Pirst Time7

19 hpr 00

LBMOTH OP TIME
LISTENED OVBR INTBRNET

SAMPLE LON-
OROUP OER

DEBS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBRNS 3 MOS MOS YEARS YEARS

NUHBRR OP
HOURS SPEND ON INTERNET

&5 6-10 11-20 21-40 40+
BOURS HOURS HOURS HOURS HOURS
/WEBK /WBBK /WBEK /WEEK /WEEK

(h) (5) (C) (D) (R) (P) (O) (H) (I) (J) (K) (L)

Base i Total Visited Radio
Station Web Site Zn Last 12
Months

1741 1580 161
100 F 0 100.0 100.0

~ ~

~ ~

~ ~

~ ~

~ ~ 1 ~ ~ 265 4'l1 516 371 111
*a 100 ' 100 100.0 100.0 100.0 100a0

I wanted to obtain
information about an on-air
personality or other
information about the station

675
38 ~ 8

626 49
39.6C 30.4

1
100.0

106
40.0

178 215 129 45
37.8 41.7K 34.8 40.5

I wanted to obtain news,
~ports, or weather
in format ion

173
15 ~ 7

258 15
16.3C 9.3

44 70 86 55
16 6 14 9 1617 14 8

18
16e2

Other

No Answer

247
14 ~ 2

3
0.1

214 33
13.5 20.58

3
0 ~ 2

33 'l3 71 52
12.5 15.5 13.8 14.0 15.3

2 1
0.4 0.2

Sigma 2974 2657 31'7
170.8 16' 196.9

5 456 796 896 621 194
500 ~ 0 172 ~ 1 169 ~ 0 173 ~ 6 167 4 174 ~ 8

proportions/Mcanal columns Tested (10% risk level) B/C - D/s/p/0 - H/I/O/K/L
Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research Project IZhhJROO21 ONI,ZNB LZSTEHINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients s7VXfNi'=:
THE NPD GROUP, INC.
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Table 68

Q.46 During Youn Most Recent Visit To This AM Or PM Radio Station's Web Site,
What Did You Do On Ths Web Site

19 Apr 00

LSNOTH OF TZMR
LISTENED OVER INTBRNST

SAHPLE LON
OROUP OBR

IBSS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TRBNS 3 MOS MOS YEARS YEARS

NUMBER OP
HOURS SPBND ON ZNTBRNET

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBEK /WRBK /WBEK

(A) (8) (C) (D) (E) (P) (0) (H) (Z) (J) (K) (Ll

Base& Total Visited Radio 1741 1580 161
Station Wsb Site In Last 12 100.0 100.0 100.0
Months

~ 1

~ e
e ~ - ~ ~ lee 265 471 516 371 111

- ~ ~ ee 100 ' 100 100 ' 100.0 100.0 100,0

Bnter a contest 463 417 46
26a6 26.4 28 '

1 69 138 112
100.0 26.0 29.3J 21.7

107 34
28.8J 3'J

Listening (Net) 173 144 29
9.9 9.1 18 ~ OS

29 29
10 ~ 9I 6.2

47 53 13
9 ~ 1Z 14o31 11.7I

J

Listen to music programming 144 116 28
8.3 7.3 17e48

28 26
10.6I 5o5

37 43 8
7 ~ 2 11 ~ 6IJ 7.2

Listen to non-music
programming, such as a
sporting event

36 32 4
2.1 2.0 2.5

3 5
1 ~ 1 lol

11
2.1

11 5
3.0Z 4.5HZ

Obtaining Information (Nst) 1300 1176 124
74.7 74.4 77.0

1 208 366 396 252 73
100.0 78.5K'77a7K 76.7K 67.9 65.8

L L L

Obtain information about an 390 314 76
artist, an album, music 22 ' 19 ' 47 '$
reviews, other music news, or
the station's playlist

1 68 104
100.0 25.7 22.1

107
20.7

83 24
22.4 21.6

Obtain information about
cossaunity events, station
events, or concerts

637 587 50
36m 6 37.2 31o 1

1 102 182 191 126 33
100.0 38.5 38.6L 37.0 34.0 29.7

proportions/Means i Columns Tested (1st risk level) - 8/C - D/8/p/0 - H/I/J/K/L
Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research
Prefect II4AJBOO21 ONLZNR LZSTBNZNO HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EVLE,QN==
THE NPD GROUP, INC.



Table 65
O.46 During Your Most Ascent Visit To This AN Or PH Radio Btation's Weh Site,

What Did You Do On The Web Sits

19 hpr 00

LBNOTH OP TIMB
LISTBNBD OVBA ZNTBANET

BAMPLB
OAOUP

LBSS
TOTAL TOTAL THAN 3-11

TOTAL ADULT TEBNS 3 MOS MOS

LOM

UBR

1 TO THAN
1 1/2 1 1/2
YEARS YBARS

NUMBER OP
HOURS SPBND ON INTBRMET

c5 6-10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOUAS

/WBEK /WBBK /WBEK /WBBK /WBBK

(h) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base& Total Visited Aadio 1741 1580 161
Station Web Site Zn Iast 12 100.0 100.0 100.0
Months

e a ~ ~ - ~ ~ 1 ~ ~ 265 411 516 371 111
- ~ e - ~ ~ - ~ + 100 ' 100 100.0 100.0 100.0 100.0

Obtain information about an 625 5'73 52

on-air personality or other 35.9 36.3 32.3
information about the stat),on

99 169
3'7.4 35.9

200 116
38.8K 31e3

39
35aI

Obtain news, sports, or
weather information

Other

No Answer

Sigma

248 235 13
14.2 14. 9C 8. 1

191 174 17
11. 0 11. 0 10 ~ 6

18 17 1
1.0 1.1 0 '

2752 2465 28'7

158 ~ 1 156 ~ 0 118 ~ 3

36 68 81 44
13. 6 14 ~ 4 15.1 11. 9

18
16.2

29 49
10 ' 10.4

3 6
1.1 1.3

62 36 14
12.0 9.7 12 '

3 5 1
0.6 1.3 0 '

3 43'I 141 804 511 116
300.0 164o9 158a6 155.8 153.9 158.6

proportions/Meansi Columns Tested (10% risk level) - S/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research Pro)act ZI4AJBOO21 ONLINE LZBTENINS HASZTS

This report is CONPIDEMTZAL ... produced solely for use by NPD clients aL/,n7tN==~
THE NPD GROUP, INC.
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Table 66

Q.41 Thinking About Your Moat Recent Visit To hn AM Or PM Radio Btation'a
Web Bite, Approximately How Huch Time Did You Spend Just Exploring/"Surting"

The Radio .Station's Web Site

19 hpr 00

LBNOTH OP TIME
LISTBNBD OVBR INTERNET

SAMPLE LON
GROUP GBR

LBBS 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOB YEARS YEARS

NUMBER OP
HOURS SPEND ON INTBRNET

e5 6 10 11-20 21 40 40e
HOURS HOURS HOURS BOURS HOURS
/'IfEEK /'IfEEK /NBEK /IIBEK /IfEEK

(A) (B) (C) (D) (E) (P) (O) (H) (I) (J) (K) (L)

Baaei Total Visited Radio
Btation Meb Site In Last 12
Months

1'741 1580 161
100.0 100.0 100.0

~ e
~ e

11
~ e

e ~ 1e ~ 265 411 516 311 111
ea 100 ~ e 100 100.0 100.0 100.0 100.0

Lass than two minutes 180
10. 3

173 1
10. 9C 4. 3

31 40 53 43 12
11&'I . 8&5 10.3 11.6 10&8

2-10 minutes 928 854 74
53.3 54.1C 46.0

149 261 283 182 50
56.2K 55.4K 54.8K 49.1 45.0
L L L

11-20 minutes

21-30 minutes

421
24.2

126 103
1 ~ 2 6.5

23
34&3B

319 42
24.0 26.1

1
100.0

52 122 124 93 30
19.6 25.9H 24.0 25.1 27.0

20 33 30 31 11
1.8 1.0 5.8 8.4 9.9

31-60 minutes

Nore than one hour

Don't Know/Don't Remember/Mot
Sure

42
2.4

14
0.8

30
1.7

39 3
2.5 1.9

9
0.6

5
3 ~ 15

23 1
1 ' 4.35

5 7
1.9 1.5

2 1
0.8J 0.2

6 1
2.3 1. 5

16 11 3
3 'I 3.0 2.7

7
1.9IJ 3.6HIJ

10 4 1
1.9 1.1 0&9

Sigma 1141 1580 161
100.0 100&0 100.0

1 265 471 516 371 111
100 ~ 0 100. 0 100 ~ 0 100 ~ 0 100. 0 100. 0

proportions/Means f Columns Tested (10% risk level) B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used. ~ e very small bass (under 30) ineligible tor sig testing

NPD Custom Research
Pro)ect II4AJBOO21 ONLINE LIBTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients fm.)'.).ftiv~:
THE NPO GROUP, INC,



Table 67
0.48 Zn Past 12 Months, Overall Purchases OE CD's

19 hpr 00

SAHPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMB
LISTBNBD OVBR ZNTBRNBT

LON
OBR

LBSS 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMSBR OP
HOURS SPBND ON ZNTBRNBT

45 6 10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/MBSK /MBBK /MBBK /MBBK /WBBK

(h) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Bases Have Not Listened To AM/ 4798 4388 410
PM Station On Internet And 100.0 100.0 100.0
Streaming Services

e ~

ee
e ~

~ ~

~ ~

e ~ $ 60 1340 1291 972 316
- ~ ~ 100 100.0 100.0 100.0 100.0

74l 715 29
15&5 16.3C 7&l

121 1$ 1
14&l 13.5

222 156 61
17.2H 16 ~ OZ 1S ~ 3HZ
Z

26'7 246 21
5.6 5.6 5.1

63 81
7 'JK 6.0
L

61 49
4 ' 5.0

13
4. 1

454 l21 33
9 ' 9.6 8 ~ 0

103 120
12.0ZJ 9.0.

103 S4 31
8.0 S.7 S.s

368 333 35
7.7 7.6 8.8

343 322 21
7.1 7.3C 5.1

92 98
10.7IJ 7.3
KI&

58 107
6&7L S.OL

90 73
7 ' 7.5L

S2 'I3
7 'L 7.5L

15
l.7

13
4.1

412 363 4S8683120$ 71 127 107 73
$ &3 ASK $ .3 7&5

29
9&2

34'7 318 29
7.2 7 ' 7.1

58 107
6.7 8.0

S8 66
7.6 6.8

18
S&7

126 109 17
2.6 as 4 '$ 27 34

3 ~ 1 2 ~ 5
31 27 7

F 4 2 ~ 8 2.2

148 12'7 21
F 1 2.9 5 '$ 24 52

2.8 3.SJ
31 33

2/4 3.4
7

2 ~ 2

proportions/Heansi Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap formulae used. ~ ~ very small base (under 30) inelisible Eor siS testinS

NPD Custom Research
Prefect ZI4AJBOO21 ONLINB LISTBNZN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Ega,}'ik)'/ifIiVM ~~
7HE NPD GROUP, INC.



0
Table 67

O.48 In Past 12 Months, Overall Purchases OE CD'

19 hpr 00

TOTAL

LBNOTH OP TZMB
LISTENED OVER ZNTBRNBT

BAMPLB LON
OROUP OER

LESS 1 TO THAN

TOTAL TOTAL THAM 3-11 1 1/2 1 1/2
ADULT TBBNS 3 MOS MOS YBARS YEARS

I

NUMBER OF
HOURS SPEND ON INTBRNET

c5 6-10 11-20 21-40 401
HOURS HOURS HOURS HOURS HOURS
/WBBK /WEBB /WBBK /WBBK /WEEK

(h) (B) . (C) (D) (B) (F) (O)

~ t
~ ~

~ 1

I ~

t1
~ 1

Basei Have Not Listened To AN/ 4798 4388 410
FM Station On Internet And 100.0 100.0 100.0
Streaming Services

11
~ 1

(H) (I) (J) (K) (L)

860 1340 1291 972 316
100 100 ' 100.0 100 ' 100 '

107 90
2.2 F 1

17
4 ~ 1B

16 31 31 18
1 9 2 ' 2 ' 1&9

10
3 '

10 404
8 '

370
8 '

34
8 '

67 120
1 ~ 8 9 ~ 0

112 77
8 ' 7.9

27
8 ~ 6

24 21
0.5 0.5

3
0.7

5 5 8 6
0.6 0&4 0.6 0&6

203
4 '

192
4 '

11
2.1

28 61 64 36 13
3 ' 4 ' 5 ~ OH 3 ' F 1

13

14

15

16

18

34
0.7

29
0 '

5
1 ~ 2

202 113
4.2 3 '

29
1 &1B

25
0 '

22
0 ~ 5

3
0 '

18
0 '

16 2
0 ' 0 '

33 29 4
0 ' 0 ~ 1 1 ~ 0

11 7 4
0 ' 0 ~ 2 1 ~ OB

1 5 5
0 ~ 1 0 'K 0.4K

8 5 .11 1
09I 04 OS 0 ~ 7

30 51 56 47
3 ' 3.8 4.3 4 ~ 8

2 10 10 1
0 ' 0 ~ 7K 0 ~ SHK 0.1

4 5 4 4
0.5 0.4 0.3 0.4

5 8 IS 5
0 ~ 6 0.6 0.6 0 ~ 5

3
0&9

17
5.4

2
0&6K

1
0.3

6
1 ~ 9HIJK

proportions/Masnsi Columns Tasted (1st risk lovel) - B/C D/B/F/O - H/I/J/K/L
Overlap Eormulaa used. 11 very small base (under 30) ineligible i'or sig testing

NPD Custom Research
Prefect zz4AJB0021 DNLINE LIBTEMIMo HABITB

This report is CONFIDENTIAL ... produced solely for use by NPD clients HVdifN&a=
THE NPD GROUP, INC.



Table 67
Q ~ 48 In past 12 Months, overall purchases Of cD's

19 Apr 00

LBNOTH OP TIMB
LISTBNBD OVBR ZNTBRNBT

SAMPLB LON-

0ROUP OBR
LBSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TSBNS 3 MOS MOS YBARS YBARS

NUMRBR OP
HOURS BPBND ON INTBRNBT

45 6 10 11 20 21-40 40+
HOURS HOURS HOVRB HOURS HOURB

/WBBK /WBBK /WBBK /WBBK /WBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Basai Have Not Listened To AM/ 4198 4388 410
PM Btation On Internet And 100 ' 100.0 100.0
Streaming Servioes

~ ~

I ~

ee
~ ~

e ~ 860 1,340 1291 912 316
100 100 ~ 0 100 ~ 0 100 ~ 0 100.0

19

20

10 9 1
0 ~ 2 0&2 0.2

191 113 18
4 ' 3 ' F 4

3
0 ~ 3

29
3 '

2 4
0 ~ 1 0&3

48 55
3 ~ 6 4 '

1
0 ~ 1

40
F 1

18
5 ~ 1HZ

21 8 1 1
0 ~ 2 0 ' 0 2

5 3 2
0.1 0 ~ 1 0 ~ 5B

2
0.2ZJ

2
0.2J

2
0 ~ 1

2
0.4IJ 0 ~ 6ZJ

1
0 ~ 3JK

3 3
0 ~ 1 0 ~ 1

1 1
01 0 ~ 1 01

24

26

27

28

29 28 1
0 ' 0 ' 0.2

73 61 6
15 1 ~ 5 1 ~ 5

4 4
0 ~ 1 0 ~ 1

3 3
0 ~ 1 0 ~ 1

4 4
0 ~ 1 0.1

4
0 ~ 5

13
1 ~ 5

14 6
1.0JK 0 ~ 5

21 20
1.6 1 ~ S

1 2
0 ~ 1 0.2

1
0 ~ 1

1
0.1

3
0.3

14
1.4

1
0 ~ 1

1
0.1

3
0 ~ 3I

2
0.6

4
1 ~ 3

1
0 ~ 3HZ

Proportions/Means& Columns Tested (10% risk lovel) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used. ~ e very small base (under 30) ineligible for sig testing

NPD Custom Research Pro)est ZZ4AJBOO21 ONLZNB LIBTBNIN0 HABITS

This report is CONFIDBNTIAI ... produced solely for use by NPD clients g4 k&LVif N-— ~
THE NPD GROUP INC.
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Table 67

O.48 Zn Past 12 Months, Overall Purchases OE CD's

19 hpr 00

TOTAL

LBMQTH OP TINS
LZSTBNBD OVSR INTBRNBT

SANPLB LON

OROUP OBR

LESS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
ADULT TSBNS 3 MOS MOS YBARS YEARS

NUMBBR OF
HOURB SPBND OH INTBRNBT

c5 6-10 11-20 21-40 40@

HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WSBK /WBBK /WBBK

(A) (B) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

Bases Have Not Listened To AM/ 4798 4388 410

PN Station On Internet hnd 100.0 100.0 100.0
Streaming Services

~ ~

~ e
e ~

~ 1
~ ~

ee
t ~

860 1340 1291 972 316
100 100.0 100.0 100.0 100.0

29

30 68
l. 4

5
0.1

65
1.5

3
0.1

3
0.7

2
0.5B

1
0.1

11 17
1.3 la 3

1
0.1 0.1

1
0.1

1
0.1

1
0.1

19 16 5
1.5 1.6 1.6

34 3 3
0.1 0 '

1
0.1

1
0 ~ 1

1
0.1

1
0. 1

1
0. 3HK

11
0. 2

10 1
0.2 0.2

2: 3
0.2 0.2 0.2

3
0 ~ 3

4
0 ~ 1 0 ~ 1

2'
o.a O.ax

38

40
18 17 1

0 ' 0.4 0.2
1

0.1

1
0.1

5
0.4

7
0J5

1
0.1

4 1
0.4 0.3

proportions/Means i Columns Tasted (10% risk level) - B/C - D/8/F/0 - H/I/J/K/L

Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research Prefect ZI4AJBOO21 ONLINS LZSTBNIMO HABITS

This report is CONFIQENTIAL ... produced solely for use by NPD clients Sy.a) kfN =
THE NPD GROVE (NC.



0
Table 61

O.48 In Past 12 Months, Overall Purchases Of CD's

19 Apr 00

SAMPLE
CROUP

TOTAL TOTAL
TOTAL ADULT TSBNS

LSNOTH OP TIME
LISTBNBD OVER ZNTBRNET

LON
OSR

LESS 1 TO THAN

THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUNBBR OP
HOURS SPEND ON ZNTSRNST

s5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS

/WEEK /WBEK /WBSK /WSBK /WEEK

(A) (S) (C) (D) (S) (P) (0)

Base& Have Not Listened To AM/ 4198 4388 410

PM Station On Internet And 100 ~ 0 100 ~ 0 100 ~ 0

Streaming Services

11
~ ~

~ ~

1 ~~ ~

11
1 ~

(H) (I) (J) (K)'L)
860 1340 1291 912 316
100 100 ' 100 ' 100 ' 100 '

45 4 3
0 ~ 1 0 ~ 1

1
0 ~ 2B

1
0 '

1
0 ~ 1

1
0 ~ 1

2
0 ~ 2

1
0 ~ 1

2
0 ~ 2I

1
0 ~ 3HZJ

50 34 33
0 ' 0 '

1
0 ~ 2

3
0 ~ 3

10 13 4
0 ~ OI 1.3HZ 1.3HZ

51

55

56

51

0 ~ 1 F 1

1
0 'B

0 ~ 2J

1
Owl

1
0 ~ 1

1
0 ~ 1

1
0 ~ 1

1
0 ~ 1

60

10

4
0 ~ 1

3

0 ~ 1
1

0 ~ 2

1
0.1

1
0 ~ 1

1
0 ~ 1

1
0.1

1
0.1

1
0 ~ 1

proportions/Meansi Columns Tested (30% risk level) - B/C - D/B/p/0 - H/I/J/K/L

Overlap formulae used. ~ ~ very small base (under 30) ineligible for siy testing

NPD Custom Research Pro)eat II4AJBOO21 ONLINE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients LJ~&AN~=~
THE NPO GROUC INC.



Table 67
0.48 In Past 12 Months, Overall Purchases Of Cps

19 Apr 00

TOTAL

(A)

LBNQTH OP TIMB
LISTBNED OVER INTERNET

SAMPLE LON-

OROUP OER

LESS 1 TO THAN

TOTAL TOTAL THAM 3 11 1 1/2 1 1/2
ADULT TEBNS 3 MOS MOS YBARS YEARS

NUNBBR OP
HOURS SPBND ON ZNTERNET

e5 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WEBK /WEBB /WEBB /WEBB

{B) (C) (D) (E) (P) (0) (H) (Z) {aT) {K) {L)

Base& Have Not Listened To AM/ 4798 4388 410
PM station On Internet And 100.0 100.0 100.0
Streaming Services

e ~

~ t
~ ~

1 ~

~ I
~ ~

~ ~

~ ~
860 1340 1291 972 316
100 100oO 100.0 100ac 100.0

16

16

6 6
0.1 0.1

1 2
0.1 0.1

1
0.1

1
0.1

2
0.2

85

1
0.2B

1
0.1

1
0.1

1
0.1

90

91

98

1
0.2B

2
0.2ZJ

1
0.1

1
Oo3HZJK

1
0&3HZJK

12 12
0.3 0.3

1
0.1

,4
0. 3I

6 1
0 6HZ 0 3Z

proportions/Means i Columns Tested (10% risk level) B/C D/E/p/0 - H/I/O/K/L
Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research Project IZ4AJEOO21 ONIZNE LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients &yQkfN=:
7Nf NPD GROUP, INC.



Table 68
9.48 Zn Past 12 Months, Overall Purchases OE Cassettes

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TZMB
LZSTBNBD OVBR ZNTBRNRT

LON
OBR

LBSB 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON ZNTBRNRT

cS 6-10 11-20 21 40 40t
HOURS HOURS HOURS HOURB HOURS
/MBBK /MBBK /MBBK /MBBK /MBBK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Basei Nave Not Listened To AM/ 4198 4388 410
PM Station On Internet And 100.0 100.0 100.0
Streaming Services

~ s
~ s

~ ~
~ ~

~ s
~ E

- ~ s 860 1340 1291 912 316
-s ~ 100 100.0 100.0 100.0 100.0

3253
61. 8

2S44 309
67.1 15.4B

619 8$ 5 870 655 216
72 ~ OZ 66.0 61.4 61.4 68.4

336
1 ~ 0

301 35
6 9 8 ~ 5

448
9.3

41S 29
9.5C 1.1

191 115 16
4.0 4.0 3.9

164
3.4

160
3,6C 1.0

132 12S 7
2.8 2,8 1.1

54 120 74
6.3 S.OHJ 5,1

L
I

68 135 137
7.9 10&1H 10.6HK

40 54 47
4.7 4 ' 3.6

23 49 48
2.7 3.7 3.7

19 31 40
2.2 2.3 3.1

11 15
7.3 4.7

26
2.7

15
4.7HZK

79 27
8.1 8.5

37 12
3.8 3.8

35 8
3.6 2.5

83
le7

80 3
1.8 0.7

14 20 30 13
1.6 1 ~ 5 2.3K 1.3

5
Zo6

24 23 1
0.5 0 ' 0.2

32 31 1
0.7 0.'7 0 '

4 9 S
0.5 0.7 0.4

12 1
Zo2HJ 0.3

3 6 6 8 103040S0803

proportions/Meansi Columns Teated (30t risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used. s ~ very small base (under 30) ineligible Eor sig tasting

NPD Custom Research
Pro)eat ZI4AJROO21 ONLZNB LZSTRNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients liV.Vikfi'fltYN
THE NPD GROVE INC.



Table 68
().48 In Past 12 Months, Overall Purchases Of Cassattas

19 Apr 00

BAMPLB
UROUP

TOTAL TOTAL
TOTAL ADULT TERNS

LBNOTH OP TIME
LZBTBNED OVER INTBRNBT

NUMBBR OP
LON- HOURS SPBND ON INTERNET
OBR

LESS 1 TO THAN e5 6 10 11 20 21 40 404
THAN 3-11 1 1/2 1 1/2 HOURS HOURB HOURS HOURS HOURS
3 MOB MOS YEARS YBARS /WBBK /WBBK /WBBK /WBBK /WEBB

(A) (S) (C) (D) (B) (P) (g) (H) (I) (J) (K) (L)

Base& Have Not Listened To AM/ 4'198 4388 410
PN Station On Internet And 100.0 100.0 100.0
Btreaming Services

~ ~

~ a
~ ~

~ ~

ae
~ ~

s ~

~ ~
860 1340 1291 912 316
100 100.0 100 ' 100 ' 100.0

14
0 ~ 3

13 1
0 ~ 3 0&2

3
0 ~ 2

4
0 ~ 3

3
0.3

4
1.3NIJK

10

12

13

50
1 ~ 0

0.1

50
1 ~ 1C

3
0 ~ 1

0.1
4

0 ~ 1

20 19 1
0 ' 0 ' 0 '

8 15
0.9 1.1

1 1
0.1 0 ~ 1

2 1
0 ~ 2 0 ~ 1

2 2
0.2J 0 ~ 1

16
1.2

5
0 ~ hI

8 3
0 ~ 8 0 '

1
0.1

9 2
0 ~ 9HI 0.6I

14 3
0 ~ 1

3
0 ~ 1

1
0 ~ 1

1 1
0 ~ 1 0.3HJ

15

16

14 13 1
0.3 0.3 0 '

2 2
0 ~ 2 0.1

1
F 1

3
0&2

3
0&3

3
0&SHIJ

20

21

13 13
0.3 0 ~ 3

3
0.2

2
0.2

6 2
0.6HJ 0.6H

1
0 ~ 1

Proportions/Means( co]umns Tasted (10% risk level) S/C - D/B/P/0 H/I/O/K/L
overlap formulae used. s ~ very small base (under 30) ineligible for sig testing

NPD Custom Research
Prefect ZI4AJBOO21 ONLINE LZSTBNZMO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients E Fk HING~=:~
THE NPD GROUP INC.



Table 68
Q.48 In Past 12 Months, Overall Purchases Of Cassettes

19 hpr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LSNOTH OF TZMR
LISTBNBD OVER ZNTBRNBT

NUMBER OF
LON HOURS SPBND ON INTERNET
OBR

LESS 1 TO THAN e5 6-10 11 20 21-40 40t
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 MOS MOS YEARS YEARS /WEEK /WEEK /WSBK /WBEK /WEEK

(h) (S) (C) (D) (B) (F) (0) (H) (I) (a7) (K) (L)

Sasei Have Not Listened To AM/ 4798 4388 410
FM Station On Internet And 100.0 100.0 100.0
Streaming Services

a ~

I ~

- ~ ~ -e* ~ ~ 860 1340 1291 972 316
-+ ~ - ~ ~ - ~ ~ 100 100.0 100.0 100.0 100.0

23

25

37

40

1 1
e

3 3
0.1 0.1

1 1

1 1

1 1

1
0.2R

1. 2
0.1 0.2

1
0.1

1
0.1

1
0.1

1
0.1

1
Owl

1
0.1

1
0.1

63

72

1 - 1
0.2$

1
0.1

1
0. 3HIJK

proportions/Meansi Columns Tested (10% risk level) B/C - D/B/F/0 - H/I/O/K/L
Overlap formulae used. ~ ~ very small base (under 30) ineligible for sig testing

NPD Custom Research
Pro)ect ZI4AJSOO21 ONLINE LISTSNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NFD clients ALv.(/)/)tlirt~:
THE NPD GROUP, INC.



Table 69

C.48 In Past 12 Months, Overall Purchases Of Record Albums

19 Apr 00

TOTAL

SAMPLB
CROUP

TOTAL TOTAL
ADULT TBBNS

LBNOTH OP TIMB
LISTBNBD OVBR INTBRNBT

NUHBBR OF

LON HOURS SPBND ON ZNTBRNBT

OBR

LBSS 1 TO THAN s5 6 10 11 20 21 40 404

THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 HOS MOS YBARS YBARS /WBBK /NBBK /NBBK /WBBK /NBBK

(h) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Basoi Nave Not Listened To AM/ 4798 4388 410

FM Station On Internet And 100 ' 100.0 100.0

Streaming Services

1 ~

*1
~ ~

Io
~ o

ol
~ ~ 860 1340 1291 972 316

100 100 ' 100.0 100.0 100.0

iS94
95a7

59
1.2

51
1.1

27
0.6

11
0.2

13
0.3

4203 391
95.8 95.4

55 4
1.3 is0

48 3

1 ~ 1 0.'T

23 4
0.5 1 ~ 0

9 2
0 ' 0,5

11
0.3 Os5

10
1.2

17
1 ~ 3

18
1.4

10
1.0

4
1.3

1
Owl

13
1 ~ OH

15
1,2H

12 9
Io2H 2.8HZJK

7
0.8

2
0.2

3
0.3

9
O.'7

2
0 ~ 1

0 ~ 3

4
0.3

1
0 ~ 1

4
0.3

5
0.5

2
Oo2

1
0 ~ 1

1
0 ~ 3

1.3HZJK

1
0.3

828 1291 1239 928 291
96.3L 96.3L 96.0L SS.5L 92al

5 5
0.1 0.1

3 3

0.1 0.1

1
0. 1

0 ~ 1

1
Os1

2
0.2

1
0.1

1
0.1

1
0. 3H

1
0.3HJK

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/F/0 - H/I/O/K/L

Overlap formulae used. s ~ very small bass (under 30) ineligible for sig testing

NPD Custom Research Pro)sCt ZI4AJBOO21 ONLINB LISTBNINO HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients P~Z~MNi==:
THE NPD GROUP, INC



Table 69
Q.48 In Past 12 Months, Overall Purchases OE Record Albums

19 hpr 00

LBNOTN OF TZMB
LISTBNED OVER INTERNET

TOTAL

SAMPLE
OROUP

LESS
TOTAL TOTAL THAN 3 11
ADULT TBBNS 3 MOS MOS

NUMSBR OP
LON HOURS SPEND ON ZNTBRNBT
0BR

1 TO THAN cS 6 10 11 20 21-40 40+
1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
YBARS YBARS /MEEK /NBEK /WBBK /NBBK /WEEK

(h) (S) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

Easel Have Not Listened To AM/ 4198 4388 410, -ee ~ e - ~ ~ -e ~ 860 1340 1291 912 316
PM Station On Internet hnd 100.0 100.0 100.0 -ee - ~ ~ - ~ ~ - ~ ~ 100 100.0 100.0 100.0 100.0
Streaming Services

10

12

13

14

15

le

6 8 1
0&1 0 ~ 1 0.2

3 3
0.1 0 ~ 1

2 2

4 4
0.1 0.1

1
0.1

.1
0.1

1
0 ~ 1

1
0.1

1
0.1

2 1 2
0 ~ 2 Owl 0.6ZK

1
0.1

1
0. 1

1
0.1

2
0 'I

1 2
0 ~ 1 0.21

1
0.1

20 1 1
0.1 0.1

1
0.1

30 1 1
~ 0.28 0.2IJ

proportions/Means& columns Tested (1st risk level) - 8/c - D/B/F/0 - H/I/J/K/L
Overlap formulae used. ~ ~ vary small base (under 30) ineligible Eor sig testing

NPD Custom Research
Project ZZ4AJBOO21 ONLINE LZSTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients sZUUN~
THE NPO GROIN INC.



Table 69
().48 Zn Past 12 Months, Overall Purchases Of Record Albums

19 Apr 00

BANPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TEENB

LBNOTH OP TIME
LZSTBNED OVER ZNTBRNET

NUNBBR OP
LON- HOURS SPEND ON ZNTBRNET
OER

LESS 1 TO THAN cS 6-10 11-20 21-40 40+
THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOS MOS YBARS YEARS /WBBK /WEBB /WEBB /WBBK /WEEK

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

Base& Have Not Listened To AM/ 4198 4388 410
PM Station On Internet And 100.0 100.0 100.0
Streaming Services

~ a
~ ~

s* ~ ~ 860 1340 1291 912 316
"a* -aa 100 100 F 0 100.0 100.0 100.0

50

61

1 1
a a

1 1
~ - 0.2B

1
0.1

1
0 ~ 1

1
0.3HZJK

99 3 2 1
F 1 ~ Os2

2
0.2IJ

1
0 ~ 1

1
0.3ZJK

Proportions/Means& Columns Tasted (10% risk level) - B/C - D/B/P/0 - H/I/O/K/L
Overlap formulae used. « very small base (under 30) ineligible for sig testing

NPD Custom Research
Project IZ4AJEOO21 ONLINE LZSTENINU HASITB

This report is CONFZDENTIAI ... produced solely for use by NpD clients s2U.efNi'=:
THE NPD GROUP, INC.



Il
Table 70

O.49 How Many Hours In An Average week Do You spend on The Internet

19 Apr 00

LBNOTH OP TIME
LZBTlfNBD OVER INTERNBT

BAMPLB LON
OROUP OBR

LESS 1 TO THA}(

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TEENS 3 MOB MOB YBARB YEARS

NUMBER OP
HOURS SPEND ON ZNTBRNBT

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WEEK /WSSK /WEBB /WBBK /WEBB

{A) (B) (C) (D) (E) (9) (O) (H) (I) (6) (K) (L)

Basec Have Not Listened To AN/ 4198 4388 410
pM station on Internet And 100.0 100.0 100.0
Streaming Bervices

a ~

~ ~

~ s
~ ~ ~ ~

860 1340 1291 912 316
- ~ ~ 100 100ac 100.0 100.0 100 '

Less than 1 hour par wack

1-5 hours par week

6-10 hours per week

11-20 hours per weak

21-30 hours par weak

31-40 hours per week

Over ~ 0 hours per week

48 37 11
1.0 0.8 2.7B

812 682 130
16 ~ 9 15. 5 31.78

1340 1218 122
27.9 21.8 29.8

1291 1226 65
26.9 27.9C 15.9

683 645 38
14. 2 14.1C 9. 3

289 211 18
6.0 6.2 4.4

316 296 20
6.6 6o7 4 '

48
5 'ZJKI

812
94.4ML-

1340
100oOHOKL

1291
100.0HZKL

683
70. 3HIaTL

289
29 ~ 7HZJL

316
100.0HZJK

Don't Know/Don't Remember/Not 19 13 6

Sure 0 ' 0 ' 1.5B

Sigma 4798 4388 410
100.0 100.0 100,0

860 1340 1291 972 316
100 ' 100 ' 100 ' 100 ' 100 '

Proportions/Means i Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/O/I/L
Overlap formulas used. ~ ~ very small base (under 30) ineligible for sig tasting

NPD Custom Research
Project II4}u7BOO21 ONLINE LZSTENINO HABITS

f
HiY lhfNLa-—
THE NPD GRO{II,'NC.

This report is CONPIDENTIAt, ... produced solely for use by NPD clients



Table 11
Q.SO sender Of Respondent

19 hpr 00

LBNOTH OP TINS
LISTBNBD OVER ZNTBRNBT

SAMPLE LON

OROUP OER
LESS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOS MOS YBARB YEARS

NUMBER OP
HOURS SPBND OH INTBRNBT

cS 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WEBK /WEBK /WBBK /WBBK

Baser Total Respondents

Male

9emale

8 4gma

(A) (8) (C) (D) (E) (P) (01 (H) (I) (J) (K) (L)

8224 7467 751 88'7 1033 835 S39 1163 2088 2183 1901 $ 44

100os 100oO 100ao 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100 ~ 0 100sO 100 ~ 0 100 ~ 0 100 ~ 0

3630 3312 318411 539 4$ 6 363 343 807 1022 968 476

44 1 44 4 42 0 46 ~ 3 52 ~ 2D 58 ~ 2D 67 3D 29 ~ 5 38 6H 46 8H 50 ~ 8H 56 4HZJK

B EP I ZJ

4594 4155 439 476 494 349 116 820 1281 1161 939 368

55.9 55.6 5$ ~ 0 53.7B 47 ~ BP 41 ~ 80 32.7 70 ~ 5I 61 ~ 4J 53 ~ 2K 49aIL 43.6
PO 0 JKL KL L

$ 224 1467 151 881 1033 835 539 1163 2088 2183 1907 844

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Proportions/Means& columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research Prefect IZ4AJBOO21 ONLINE LIBTEHINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients l7f ))i'==
THE NPD GROUP, INC.



Table 72
0 '1 Age Ot Respondent

1S hpr 00

LBNOTH OP TZNB
LZSTSNSD OVBR INTBRNBT

SANPLB ION-
0ROUP ORR

LBSB 1 TO THAN
TOTAL TOTAL THAN 3 11 1 1/2 1 1/2

TOTAL ADULT TSSNS 3 NOS NOS YBARS YSARS

NUNBBR OP
HOURS SPRND ON INTBRNBT

s5 6-10 11-20 21-40 404
HOURS HOURS HOURS HOURS HOURS
/WSRK /WRBK /WSRK /WSSK /WBBK

Basei Total Respondents

(A) (B) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

8224 7461 151 88'I 1033 835 '539 1163 2088 2183 1907 844
100.0 100.0 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100.0 100 ' 100.0 100 '

Under 13 5
0 ~ 1

5
0 ~ 7$

1
0 ~ 1

1
F 1

2
0 ~ 2K

1 2
0 ~ 1

13

14

15

67
0 ~ 8

1 ~ 2

180
2 '

1 16 18 12
0 ~ 2 1 ~ 4JL 0 ' 0 ~ 5

8 20 24 20
1 ~ SF 1.1JK F 1 0 ~ 9

3 64 10 5 1
~ 8 F 58 1.10 0.5 0,8

17
1 ~ 9P

13 1
1 ~ 3F 0 ~ 1

2 93
12 ~ 3B

4 176
0,1 23&28

31 25 18 3 45 60 36
3 ~ SPO 2 '0 2 '0 0 ' 3 'JK 2 'JK 1 ~ 6

L L

16
'

0.8 0 ~ 5

15 12
0.8 1&4

31 8
1 ~ 6 0.9

16 292
3 '

8 284
0.1 37.5$

43
4.80

38 33
3 '0 4.00

8 84 18 51
1&5 7&BIB 3.7JK 2&3

KL

52 22
2 ' 2.6

17 200
2 '

94 106
1.3 14 'B

25
2.8

22 21
2 ~ 1 2.5

11 58 59 43 17 20
2 ~ 0 S.OZJ 2&SJK 2&OK 0&9 2&4K

KL

18

19

20

216
2 '

141
1 ~ 8

114
1 ~ 4

205 11
2 ~ 7C 1 ~ 5

146 1
2.0C 0 ~ 1

34 33 .12
3 ~ SPO 3 'PO 1 ~ 40

2 32
0 ~ 4 2 '

21
2 'P

57 68
2.7K 3 ~ 1K

40 29
1 ~ 9 1 ~ 3

112 2 16
1.5C 0 ~ 3 1 ~ 8

23 11
2 ' 1 ~ 3

6 21 30 21
1.1 1. OK 1 ~ 4 X.P

21 5 8 22
2 'F 0.6 1.5F 1.9

36 19
1.9 2.3

41 15
2 ~ 1J 1.8

20 15
1 ~ 0 1 ~ 8

proportions/Neans& Columns Tested (10% risk level) - B/C «D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
I ro$ ect ZI4AJBOO21 ONI,INR LIBTSNZN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by Np() clients kL'4&%&
THE NPD GROLll,'NC



Table 12
Q.51 Age OE Respondent

19 Apr 00

BAHPLB
OROUP

TOTAL, TOTAL

TOTAL ADULT TSBNS

LBNOTH OP TZMS
LZSTBNSD OVER ZNTBRNBT

NUMSBR OP

LON HOURS SPBND ON INTSRNBT

OBR

LBBB 1 TO THAN e5 6 10 11 20 21-40 40+

THAM 3-11 1 1/2 1 1/2 HOURS HOURB HOURS HOURS HOURS

3 NOS MOS YBARB YSARB /MSBK /NBBK /MBBK /MBBK /MBBK

Sasei Total Respondents

(h) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 1467 7$7 887 1033 835 539 1163 2088 2183 1901 $ 44

100.0 100.0 100&0 100.0 100.0 100,0 100 ~ 0 100,0 100.0 100.0 100.0 100,0

21 103
1.3

100 3
1.3C 0.4

13
1&5

14 8

1&4 1&0
16 10

3&ODB 0&9
P

26 21
1&2 1&0

27 19
1&4 2&3HZJ

23

25

26

27

128
1&6

144
1 ~ 8

134
1.6

158
1.9

154
1.9

153
1.S

128
1.'7C

144
1& 9C

134
1. 8C

19
2,1P

19
2.1

11
1&9

154
2. 1C

153
2 ~ OC

16
1.8

14
1.6

151 1 19
2.1C 0.1 2.1

28 33
1&3 1 ~ 5

18 24
1.7 2.S

10 28 30 38
1.9 2.4IK 1.4 1.7

13 19 11 19
1.3 2.3B 2.0 1.6

33 33
1. 6 1.5

25 19
2.4 2.3

18 1$
1.1 2. 2

12 2S 44 36
2 2 2 5J 2 1 1 ~ 6

15 30
2.8 2&6I

35 39
1.7 1. 8

22 27 10 22
2132D 1&919

4'7 40
2&3K 1&8

18 6 10 17
1 ~ 7P 0.1 1 ~ 9P 1 ~ 5

34 14
1.8 1,7

28 1S
1.5 2.3

33 15
1.7 1.8

35 14
1.8 1 ~ 7

33 17
1.7 2.0

2$ 15
1&5 1.8

28

29

30

172
2.1

206
2.5

215
2.6

112
2.3C

205 1
2.7C 0.1

215
2 ~ 9C

21 21 10
2.4P 2.0 1 ~ 2

13 27
2.4P 2.3

14
1,6

23
2.6

35 23
3.4 2.8

14 19
2.6 1.6

31 33 14 28
3.0D 4.0D 2.6 2,4

51 50
2.4K 2 'K

63 47
3.0J 2.2

69 56
3.3HL 2&'6H

29 15
1&5 1&8

49 18
2 ~ 6 2.1

55 16
2 ~ 9H 1.9

proportions/Meansi Columns Tested (10% risk level) - 5/C D/B/p/0 - H/I/J/K/I

Overlap formulae used.

NPD Custom Research Project ZZ4AJBOO21 ONLINB LZBTBNZNO HABZTB

This report is CONFIDENTIAL ... produced solely for use by NPD clients kVMVA i ~=
THE NPD GROUI,'NC.



Table 72
().51 hge OE Respondent

19 hpr 00

BAMPLB
0ROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMB
LZSTBNBD OVBR ZNTBRNBT

LON
OBR

LBSS 1 TO THAN
THAN 3 11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
HOURB SPBND ON INTBRNBT

c5 6 10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS

/NBBK /WBBK /NBBK /NBBK /NBBK

Basei Total Respondents

(A) (B) (C) (D) (B) (P) (0) (H) (I) (IT) (K) (L)

8224 Tl61 '757 881 1033 835 539 1153 2088 2183 1901 844
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

31

33

35

174 174
2 ~ 1 2.3C

173 173
F 1 2 'C
171 171
2 ~ 1 2 ~ 3C

187 187
2.3 2.5C

161 161
2 ' ABC

176 175 1
F 1 2.3C 0.1

18
2 ~ 0

20
2 '

18
2 '

23
2.6

18
2 '

16
1 ~ 8

24
2 ~ 3

29
2 ~ 8

27
2 ~ 6

14
1,7

18

24
2 '

26 '6
2 ' 3 '

22
2 ~ 1

14
1 '

16 18
3.0 1 ~ 5

12 26
2 ' 2 '

16 19
3.0 1.6

10 17
1 ~ 9 1.5

51 49 36
2 'H 2 ' 1 ~ 9

42
2 '

45 41
F 1 2.5

52 34
2.4 1.8

61 38
2 'HK 2 '

51 33
2 ~ 3L 1 ~ '7

47
2 '

47
2 '

19
1 ~ 8

27 9 26
3 'DB 1 ~ 7 2 '
0

58 43 35
2.8JK 2 ' 1 ~ 8
L

14 22 44
26 19 21

20
2 '

13
1.5

19
2 ~ 3

24
2 'H

13
1 ~ 5

37 195 195
2 ' 2.6C

18
2 '

26
2.5

20
2 ~ l

22 27
4 ~ 1DB 2 ~ 3
P

62 46 46
3.0JL 2 ' F 4

14
1.7

38

39

186 185 1
2 ' 2 'C 0 ~ 1

183 182 1
2 ~ 2 24C 01

16 21
1.8 2 ~ 0

21 28
2 ~ l 2 ~ 1

18
2.2

18
2 ~ 2

13 33
2 ~ 4 2 ~ 8Z

11 17
2 ' 1 ~ 8

35
1 ~ 7

59 40
2 ~ 1Z 2 ~ 1

56 46 42
2 'N 2 ~ 1 2 '

17
2 '

21
ASH

Proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap iornulae used.

NPD CustosL Research
Project ZZ4AJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NFD clients 1 Ly~k9N==:
THE NPD GROUP, INC



Table 72
0.51 hpe Ot. Respondent

19 hpr 00

LBNOTH OP TIMB
LZBTBNBD OVBR ZNTBRNBT

SAMPLB LON"
OROUP OBR

LBSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOS MOB YBARS YBARS

NUMSBR OP
HOURS SPEND ON INTBRNBT

c5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WBBK /WBBK

Saae& Total Respondents

(A) (B) (C) (D) (B) (P) (O) (Hl (I) (J) (K) (L)

8224 1467 '757 881 1033 835 539 1163 2088 2183 1901 844
100 0 100 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 0 100 0 100 ~ 0

41

100 199
2.4 2.7C

115 115
2.1 2.3C

206 205
2.5 1.7C

1
0&l

1
0.1

203 .202 1
2.5 2.7C 0 '

24
2 ~ 7

20
2 ~ 3

24
2&7

13
1.5

23 21
2&2 2&5

.24 18
2.3 2.2

29 23
2&8 2&8

11 28
2 ' 2.4

11 25
2&0 2.1

16 25
3.0 2.1

22 29 19 25
2.1 3&SDB 3.5DB 2&l

46 57 4S
2 1 2 ~ 6 2 6

1S
2.3

50 51 52
2.4 2.6 2&7

4S 48 47
2 3 2 2 2 5

22
2.6

33
3.SHZJK

32 46 45 26
1.5 2.1 2.4Z 3.1I

44 200 200
2.4 2.7C

188 188
2.3 2.5C

183 183
2.2 2.6C

178 171
2.2 2.4C

166 166
2,0 2 'C
183 183
2.2 2 'C

1
0.1

20
2 ~ 3

23 18
2.2 2&2

17 19
3.2 1.6

49 48 60 24
2 ~ 3 2 ~ 2 3 ~ 1HJ 2 ~ BH

li
1.6

23 21 14 25
2.2 2.5 2.6 '.1

1'7

1 ~ 9
18 15

1.'7 1. 8
13 22

2.4 1.9

45 52 39
2 ' 2.4 2 '

42 44 50
2.0 2.0 2.6

38 4S 47
1.8 2.2 2.5

21
3.2ZK

25
3.0

23
2 ~ 7

21

20
2 ~ 3

26 23
2.5 2.8

16 23
3 ~ 0 2&0

38
1.8

24 iS 12 23 35232322201 ~
'7

45 31
2&l 1.9

60 49
2.11 I 2. 6I

21
2.5

16
1 ~ 9

11 23 20 14 22
1.2 2.2 2.4D 2.6D 1.9

proportions/Means& Columns Tasted (10% risk level) - B/C - D/B/p/O - H/Z/J/K/L
Overlap formulae uaad.

NPD Custom Research
Pro)eot ZZihJBOO21 ONLINB LISTBNZNO HABITS

This report is CONFIDBNTIAL ... produced solely for use by NPD clients j ~FIEFgg
THE NPD GROUP, INC,



Table 72
0.51 hge Of Respondent

19 hpr 00

SAMPLR
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TZMB
LZSTBNRD OVBR INTBRNBT

LON
ORR

LBSS 1 TO THAM
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

c5 6 10 il 20 21-40 40+
HOURS HOURS HOURS HollRS HOURS
/WRBK /WRBK /WBRK /NBBK /NBRK

(h) (B) (C) (D) (B) (P) (0) (H) (I) ( 6) (K) (L)

Sasei Total Respondents 8224 '7467 757 BS7 1033 835 S39 1163 2088 2183 1907 844
100es 100.0 100.0 100.0 100es 100.0 100.0 100.0 100.0 100aO 100 ' 100.0

50

51

52

54

56

58

179
2 ~ 2

1'7 9
2o4C

166 166
2.0 2.2C

163
2.0

182
2.2

162
2o2C

182
2 ~ 4C

82
1.0

82
1. 1C

143 143
1.7 1. 9C

94 94
1.1 1 ~ 3C

103 103
1 ~ 3 1 ~ ic

119 119
1.4 1.6C

1
0.1

21 25
2,4 2.4

15 27
1.7 2.6

19 15
2.1 1.5

20 12
2 ~ 3B 1o2

11 14
1.2 1.4

20 16 24
2 ~ 4 3 ~ 0 2 ~ 1

18 9 20
2.2 1.7 1.7

1'7 8'2
2.0 1.5 1.0

20 15 19
2.4B 2 'B 1.6

16 7 13
le 9 1.3 1.1

37
1 ~ 8

30
1. 4.

48 50 19
2a2 2.6Z 2.3

55 46 14
2.5I 2.4I 1.7

41 50 37 22
2aOH 2.3H li9H 2&SH

37 Si 45
1 ' 2 ' 2.4

37 35 43
1.8 1.6 2.3B

27
3.2HZ

15
1 ~ 8

11 9
1.2 0 '

10 14
1.1 1.4

2 9
0.2 0.9D

7 5 11
0.8 0.9 0.9

24
1.1

23 30
1.1 1.6

15
1.8

'7 10 11 29
0.8 1.9P 0.9 1.4

33 34 11
1.5 1.8H 1.3

5 2 7
0.6 0.4 0.6

25 21 27 2
1.2Hl 1.0L 1.4HL 0.2

6 10 9 3 8 26 22 29 9
0.7 1.0 1.1 0.6 0.7 1.2 1.0 1.5H 1.1

59 72
0.9

72
1. Oc

6 8 8 5 9 12
0.7 0 ' 1.0 0.9 0.8 0.6

31 14
1.4ZK 0.7

I

6
0.'7

proportions/Mcanal Columns Tested (10% risk level) B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
prefect 114AOBOO21 ONLINB LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients
TMf NPD GROUP, INC,



Table 12
Q ~ 51 hse Of Respondent

19 hpr 00

LBNOTH OF TIME
LZSTBNSD OVER ZNTBRNET

SAMPLE LON

OROUP OER

LISH 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TBENS 3 MOS MOS YEARS YEARS

NUMBER OF
HOURS SPEND ON INTERNET

cS 6 10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBEK /WEBK /WEBB /WBBK /WEBK

Sasat Total Respondents

(h) (B] (C) (D) (B& (F) (a) (H) (I) (J) (K& (L)

S224 7467 757 887 1033 835 539 1163 2088 2183 1901 844

100 ' 100 ' 100 . 0 100 ' 100 ' 100 ' 100e 0 100o 0 100. 0 100 ' 100 ' 100. 0

60

61

62

63

64

65

66

61

68

69

61 61
0 ~ 8 .0. 9C

62 62
0 ~ 8 0 ABC

55 55
0 ' 0 ~ 7C

44 44
0 ' 0 'C

41 41
0.5 0 ~ SC

30 30
0 ~ 4 0 ~ 4C

43 43
0.5 0 'C

28 28
0 ' 0 'C

31 31
0.4 0 'C

21 20
0 ' 0 ~ 3

5
0.6

6 4
0 ~ 6 0.5

3 8 12
0 ~ 6 0.7 0.6

24 11 5
ZelI 0 ~ 9 Oa6

0.5

2
0 ~ 2

3
0.3

1
0 ~ 1

3 3

0 ' 0 '

1 3
0 ~ 1 0 ~ 4

6 3
0.6 0 ~ 4

1 1
0 ~ 1 F 1

3 3 10
0 ' 0.3 0 ~ 5

3 11
0 ~ 7B 0 ' 0 '

1 5 9
0.2 0.4 0.4

8
0.3 0 ~ 4

20 18 4
0 ~ 9HZ 0 ~ PHZ 0 ~ 5

19 7
0 'HK 0 ' 0 '

8 15 4
0.4 0 ~ OJ 0&S

6 9 3
0.3 0 ~ 5 0 ~ 4

4
0 ~ SF

0 ~ 5

2
0 '

3 1
0 ~ 3 0 ~ 1

1 1 9 12 18 3

0.2 0.1 0.4H 0.5H 0 ~ 9HI 0.4

10 8

0 ~ 6KL 0 ~ 5K 0 ~ 4K 0 ~ I 0 ~ 1

4
0 ~ SEP

1 2
0 ~ 1 0 ~ 2

1
0 ~ 1

1 5 3
0 ' 0.4 0 ~ 1

3
F 3 0.3

15 5 3
0 ~ 1ZK0 ~ 3 0 ~ 4

3 5 3

0 ~ ,1 0 ~ 3 0 ~ 4

4 7 4 1 6 16 18 20

0.5 0 ' 0 ' 0.2 0.5 O.OL O.OL 1 ~ OL 0.2

proportions/Meansi Columns Tested (10% risk level) B/C - D/5/F/0 - H/I/J/K/L

Overlap formulae used.

NPD Custom Research Project ZI4AJBOO21 ONLINB LZSTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients i4XM &
~—

THE NPO GROUP, INC



0
Table 72

0 ~ 51 Ase Of Respondent

19 hpr 00

LBNOTH OP TIMB
LZBTBNBD OVER ZNTBRNBT

SAMPLB
LON-

OROUP
OBR

~ - LBSS 1 TO THAN

TOTAL TOTAL THAM 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOS MOS YBARS YBARS

NUMSBR OP
HOURS SPSND ON INTBRNBT

c5 6-10 11-20 21-40 40t
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

Base& Total Respondents

(h) (S) (C) (D) (B) (P) (a) (H) (I) (J) (K) (L)

8224 7467 757 887 1033 835 539 1163 2088 2183 1907 844

100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

11
0 ~ 1

11
0 ~ 1

26 26
0 ' 0 ~ 3

3
0 '

1
0 ~ 1

5
0 '

1
0 ~ 1

1
0 ~ 1

1
0 ~ 2

4
0 ~ 3L

2
0 ~ 2

10 8 4

0 ~ SL 0 ~ 4L 0 ~ 2

3 2
0 ~ 1 0.1 0.2

72
17

0 '

14
0 '

17
0 '

14
0 '

2
0 ~ 2

1
0 ~ 2

1 1
0 ~ 1 0 ~ 2

2
0 ~ 2

5 5
0 ~ 2H 0 ~ 2

3 6
F 1 0 '

7
0 ~ 4HL

3
0 ~ 2

74
11 11

0 ~ 1 0 ~ 1

2
0 ~ 2

1
0 ~ 1

2
0 'Z

4
0 ~ BI 0.2I

1
0 ~ 1

75
14

0 '
14

0 '
1

0 ~ 2
3 2 7 2

0 ~ 3 0 ~ 1 0 ~ 3L 0 ~ 1

76

78

5
0 ~ 1

7
0 ~ 1

5
0 ~ 1

7
0 ~ 1

1
0 ~ 1

1
0 ~ 2

2 1
0 ~ 1 ~

3 2
0 ~ 1 0 ~ 1

1 1

1
0 ~ 1

0 ~ 1

1
0 ~ 1

79

2
0 ~ 1

I

1
0.1

proportions/Meansi columns Teated (10% risk level) - B/c - D/s/p/s - H/I/O/K/L

Overlap formulae used.

NPD Custom Researcb pro)eat Iziju750021 DNLINB LISTBNIHO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients f~fyTTTj gTgg
THE NPD GROUP INC.



Table '72

OS 51 Age OE Respondent

19 hpr 00

LBNOTH OP TINE
LISTENED OVER INTERNET

SAMPLE LON

OROUP OER
LESS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TEBNS 3 MOS MOS YBARS YEARS

MUMBBR OP
HOURS SPBND ON INTERNET

c5 6-10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/MEBK /NBBK /NEBK /WBBK /NEBK

Basai Total Respondents

(h) (I) (C) (D) (E) (P) (0) (H) (I) .(J) (K) (L)

8224 1467 157 887 1033 83S 539 1163 2088 2183 1907 844

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

80

81

82

0 ~ 1
1

0 ~ 1

1
0. 1

1
0 ~ 2

2
0 ~ 1

1
*

2
0 ~ 1

1
0.1

1
0 ~ 1

1
0 ~ 1

87

89

99

Mo Answer

1
0.1B

1
0 ~ 1

1
0&1

1
0 ~ 1

1
0 ~ 1

1
0 ~ 1

1
0.1

1
0.1

1
0 ~ 1

Sigma 8224 1461 751 887 1033 835 539 1163 2088 2183 190'7 844
100 ' 100 ' 100.0 100 ' 100.0 100 ' 100 ' 100 ' 100 ' 100.0 100 ' 100.0

I

proportions/Means i Columns Tasted (10% risk level) - B/C - D/B/9/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Pro)act 114AJEOO21 ONLINE LISTBNIMO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients QkiLtif t N-
THE NPD GROUP& INC,



TahIe '73

Marital Status

19 hpr 00

SAMPLB
OROUP

TOTAL TOThL
TOTAL hDVLT TBSNS

(h) (B) (C)

LENOTN OP TINE
LZSTBNBD OVBR ZNTBRNBT

LON
OBR

LBSS 1 TO THBN

THAN 3 11 1 1/2 1 1/2
3 MOS MOS YEARS YBhRS

(D) (B) (P) (0)

NUMBBR OP
HOURS SPBND ON ZNTBRNBT

cS 6 10 11-20 21 40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /NBBK /MBBK /NBBK /MBBK

(H) (I) (J) (K) (L)

Base& Total Respondents $ 224 7467 757 887 1033 835 539 1163 2088 2183 1S07 844

100 ' 100 ' 100 ac 100 ' 100 ' 100 ' 100 ac 100.0 100 ac 100 ' 100 ' 100.0

Married 4041 4041
49.1 54.1C

381 485 411 278 522 1036 1125 965 381

43 ' 47 'D 49 'D Slo6D 44 ' 4'H SI ~ SH 50 'H 45 '
B L L L

Widowed

Divorced/Separated

104 104
1 ~ 3 1 ~ 4C

775 775
9 ' 10 ~ 4C

80 93 $ 2

9 ~ 0 9 ' 9 '
46 92

8 ~ 5 7o9

11 14 6 3 6

1 ~ 2 1.4 0.7 0.6 0.5
28

1.3H

171
8 '

36 28 6
1 ~ 6HL 1 ~ SHL 0 ~ 7

210 206 94
9 ~ 6 10.8H 11.1HI

I

Single/Never Married 2788 2045
33 ' 27.4

743 356 375 287
98 2B 40 ~ 1B 36.30 34.4

PO

167 474 740 678 584 290
31.0 40 ~ BZ 35e4J 31 ~ 1 30 ~ 6 34a4JK

JKL K

Domestic Partnership

No hnswsr

48$ 480
5.9 6 ~ 4C

28 22
0.3 0.3

6

0 ~ BB

54 63 47
F 1 6 ' 5,6

5 3 2
0.6 0.3 0.2

44 65
8.2P Bo6

1
0 ' 0.3

106
5 ~ 1

7.
Oa3

125 119 71
5.7 6.2 8 ~ 4HZJK

9 5 2
04 03 02

proportions/Meanest Columns Tested (10'isk level) - B/C - D/B/p/0 - N/I/O/K/L

Overlap formulae used.

NPD Custom Research Project ZZ4hJBOO21 ONI,INB LZSTBNZNO HhBITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients sZKHfN==
THE NPD GROUP. INC.



0
Table 'T4

Household Bise

19 Apr 00

LBNOTH OP TIMB
LZSTBNBD OVER INTBRNBT

BAMPLB LON

OROUP OBR
LBBB 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TBBNS 3 MOB MOS YSARB YSARS

NUMBBR OP
HOURS BPBND ON INTBRNBT

cS 6 10 11 20 21 40 40t
HOURS HOURS HOURS HOURS HOURB

/MSBK /WBBK /MBBK /MBBK /NBBK

Baser Total Respondents

Sinyle Member

(A) (8) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

S224 7467 757 8$ '7 1033 $ 3S $ 39 1163 208$ 2183 1907 844
100 ' 100 ' 100 ' 100.0 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 ' 100 '

1287 1276 11 135 149 144 94 160 310 359 304 152
1S ~ 6 1'7&lC 1 ~ 5 15.2 14.4 1'7&28 17.4 13 ~ $ 14.8 16 ~ 4H 15.9 1$ ,0HI

Two Members 2614 2577
31. 8 34. SC

37
4 '

271 329 252 192 314 657 735 634 264
30 ' 31 ' 30 ' 35 'D 27 ' 31 ~ 5H 33 'H 33 ~ 2H 31 'H

P

Three Members

Pour Members

1649 1499
20 ~ 1 20 ~ 1

1562 1261
19 ' 16 '

150
19 ~ 8

16$ 203 168
18.9 19.7 20.1

301 175 199 164
39.$ B 19 ' 19 ' 19 '

100 229 424 424
18 ' 19 ' 20 ' 19 '

94 253 417 402
17 F 4 21 ~ OJ 20.0K 18 F 4

KI L

401 161
21. 0 '19.1

339 139
17 ' 16 F 5

Pive Members 732 576 156 91 103 75
8 ' 7 '7 20 'B 10 '0 10.00 9 ~ 0

39 127 180 180
7 ' 10 'ZJ 8 ~ 6 8 ~ 2

156 SS
8 ~ 2 10&l

Six Members 250 186
3.0 2 '

64
8 'B

29
3 '

33 17
3 ' 2.0

14 48 64 61
2 ~ 6 4 ~ 1&TK 3 ~ 1 2 ~ 8

L

53 23
2 ' 2&7

Seven Members

Bight Hembers

Nine or More Members

35 24
0.4 0.3

11
1 ~ 5B

5
0.6

27 22 5 3

0 ~ 3 0 ' ITS 0 ~ 3

68 46 22 10
0 ~ 8 0.6 2.9B 1 ~ 1

9 8
0.9 1.0

4 4
0.4 0.5

4 3 2 6
0.4 0.4 F 4 0 ~ 5

7,5
0 ' 0.2

17 21 11
0.4 1 ~ SJK 1 ~ 0&TK 0 '

2 9 8 6
0.4 0 ~ SJK 0.4 0&3

9 10
0 ' 1 ~ 2JK

6 6
0.3 O&7J

5 4
0 ' 0 ~ 5

proportions/Meansi Columns Tested (10'isk level) - B/C - D/B/p/0 - H/I/J/K/I,
Overlap formulae used.

NPD Custom Research
Project IZ4AJBOO21 ONLZNB LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EXvyMN&'
THE NPD GROVE (HC



Table 75
Household Composition

19 hpr 00

LBNUTH OF TIMB
LZSTBNBD OVBR ZNTBRNBT

SAHPLB LON

OROUP OBR
----------- LRSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TDThL ADULT TBBNB 3 Mos Mos YBARs YshRB

NUMBBR OF
HOURB SPRND ON INTRRNBT

c5 6 10 11 20 21 40 404
HOURS HOURS HOURS HOURS HOURS
/NBBK /WBBK /WBBK /NBBK /WBBK

Basai Total Respondents

Male and Pemale Married

(A) (5) (C) (D) (B) (F) (0) (H) (I) (J) (K) (L)

8224 1467 151 881 1033 835 S39 1163 2088 2183 1901 844
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

488S 4346 543 505 597 481 311 720 1295 1310 1093 448
59 ~ 4 58 ~ 2 71.'1B 56 ~ 9 51 ~ 8 58 ~ 3 5'7 ~ 7 61 ~ 9K 62 ~ OK 60 ~ OK 51 ~ 3L 53sl

L L L

Female Living with Others
Related

Male Living with Others
Related

363 314
F 4 4 '

49 52
ASS 5 '

46 41 30 41
4 ' , 4 ' 5 ' 3 '

78
3 ~ 1

616 574 102 84 'I9 60 21 104 1'72
8.2 1.7 13.55 9.5P0 7.60 '1.20 3.9 8.9 8.2

168 163
7 ~ 7 8 ~ 5

109 88
5 ~ OHI 4 ~ 6

62
7 ~ 3

45
5 'HZ

Male and Pemale Not Married 375 360 15
4.6 4 ~ 8C 2 '

46
5 '

45 39
4.4 4 '

36 61 77
6 'TB 5 ~ 2IJ 3.7

84 102 49
3 ' 5 'ZJ 5 ~ SIJ

Female I iving Alone 638 622
1 ' 8 'C

16
2 ~ 1

67 69 53 26 110 174 176 123
1.60 6 ~ 1 6.3 4 ~ 8 9 ~ 5KL 8 ~ 3KL 8 ~ 1KL 6 ~ 4

53
6 '

Pemale Living with Others Not 239 236
Related 2 ' 3 'C

12
1 ~ 4

43 18 12 26
4 'DP 2 ' 2 ' 2 '
0

73 59
ASH 2 'I 57

3 '
24

2 ~ 8

Msle Living Alone 563 556
6 ~ 8 7 'C 7

0 '
52

5 '
75 88 62 48 115 158 160 81

'1.3 10.5D 11.5DB 4.1 ST 5H 7.2HZ 8.4HI 9.6HIJ
B

Male Living with Others Not
Related

236 232
29 31C 0 ~ 5

29
3 '

3S 28 23 iS
3 ' 3 ' 4 ~ 3 1 ~ 6

52
2 '

57
2 'H

60 47
3 'H 5 ~ 6HZJK

Mot a Household, group
Quarters

210 201
2 ~ 6 2 ~ 1C

9
1 ~ 2

35 38 17 13 28
3 'F 3 ~ 7F 2 ~ 0 2.4 F 4

43
2 ~ 1

55
2 P

53
2 '

30
3 'I

proportions/Mcanal Columns Tested (10% risk lovel) - 5/C - D/B/F/0 - H/I/J/K/L
Overlap i'ormulae used.

MPD Custom Research
Project II4AJBOO21 ONLINR LZSTBNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients s2UwNi=::
THE NPD GIOUP, INC.



Table 15
Household Composition

19 hpr 00

SAHPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TSBNS

LBNOTH OP TIME
LZSTBNBD OVER ZNTBRNBT

NUMBER OP
LON HOURB BPSND ON INTERNET
OSR

LESS 1 TO THAN c5 6-10 11 20 21-40 40t
THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOS MOS YEARS YEARS /WBSK /WBBK /WBBK /WBSK /WBBK

Basei Total Respondents

No Answer

(h) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (I,)

8224 7467 757 887 1033 835 539 1163 2088 2183 1907 844
100,0 100.0 100.0 100.0 100mB 100 ~ 0 100.0 100 ~ 0 100 ~ 0 100o0 100 ~ 0 100 ~ 0

35 26 9 5 2 4 5 6 9 7 8 5
0 4 0 ~ 3 1 2B 0 ~ 6 0 ~ 2 0 ~ 5 0 ~ 9B 0 ~ 5 0 ~ 4 0 ~ 3 0 ~ 4 0 ~ 6

Proportions/Meansi Columns Tested (108 risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Pro)eot ZZiAJEOO21 ONLINE LISTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients Sly|/AN==
TNE NPD GROUP, INC.



Table 76
Household Income

1S hpr 00

SAMPLE
OROUP

TOTAL TOTAL
TOTAL ADULT TEENS

LBNOTH OP TZME
LZSTBNED OVER INTBRNST

LON-
OER

LBSB 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR Ot
HOURS SPEND ON ZNTBRNET

&5 6 10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURS
/WBSK /WSBK /WSSK /WSSK /WSSK

(A) (S) (C) (D) (B) (P) (0) (H) (I) (J) (K) . (L)

Sasei Total Respondents e224 7467 7s7 ee7 lo33 ess s39 1163 Soee 2183 ls01 e44
100.0 100.0 100.0 100.0 100.0 100 ' 100.0 100 ' 100 F 0 100.0 100.0 100.0

Under $ 15,000 418 375 43
5 ~ 1 sao so7

60 48
6.8st 4.6
0

38 11
4,6 3.2

73 84
6 ~ 320 4oo

104 58
5.5Z 6.9ZJ

$ 15 - $ 24 590 519 71 82 62
1.2 1.0 9.48 9.2BP 6.0

0

36 27 '71 146 148
4.3 5.0 6.6 1.0 6.8

150 63
1 ~ 9 7.5

$ 25 - $ 29

$ 30 - $ 34

510 469 41
6.2 6.3 5.4

517 466 51
6.3 6.2 6 '

52
5.9

62
'1 a 0

64
6.2

83
8.0

133
6.1

Se 45
6.s 8,3

71 128 136
6 ~ 1 6.1 6.2

61 35 69 137
7.3 6.5 5.9 6.6

114 57
6.0 6.8

129 49
6.e s.e

$35-$ 44 1102 1020 82 103
13.4 13.7C 10.8 11.6

161 113 75
15.6D 13.8 13.9

152 301 290 255 91
13.1 14.1L 13.3L 13 ~ 4L 10.8

$ 45-59

$ 45 ~ $ 49

$ 50-$ 59

3 1
~ 0.1

660 588 72
8.0 'I.9 9.5

897 814 83
10.9 10.9 11.0

es
9 ~ 7

113
10. 9

87 86
9.8P 8.3

1
0.2

59 40'l.l 7.4

107 52
12.8DO 9.6

3
O.IJ

97 148
8.3 7.1

127 220
10e9 10 ~ 5

1
0.1

241
11. 0

207 97
10 ~ 9 line

188 152 71
S.sz e.o e.4

$ 60-$14 1291 1206 85 144
1S ~ 7 16o2C 11 ~ 2 16 ~ 2

166
16. 1

116 el 170 364 Ssl 287 lie
13.9 15 F 0 14 F 6 17.4H 16.1 15.0 14.0

KL

proportions/Means& Columns Teated (10% risk level) - B/C - D/B/t/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
prefect ZZ4AJBOO21 ONLINE LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients saaww =
INf NPD GROUP, INC.



Table 16
Household Income

19 hpr 00

LBNOTH OP TZMB
LISTENBD OVER INTERNET

SAMPLE ION
OROUP OBR

LESB 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TEENB 3 MOS MOS YBARB YBARB

NUMSBR OP
HOURS SPBND ON INTERNET

e5 6 10 11 20 21-40 40t
HOURS HOURS HOURS HOURS HOURS

/NBSK /NBBK /NBBK /NBBK /NBBK

(A) (8) (C) (D) (B) (P) (O) (H) (Z) (J) (K) (L)

Sasei Total Respondents 8224 1461 151 887 1033 835 539 1163 2088 2183 1907 844

100 ~ 0 100.0 100oO 100 ~ 0 100 ~ 0 100 ~ 0 100,0 100.0 100.0 100.0 100.0 100.0

875-899

8100-8149

1136
13. 8

1062
14 ~ 2C

133 660
8 ' 8 '

14 112
9.8 12.6

73 58
9.6 6.5

124
12.0

114
13. 7

73 114 265
13.5 15 ~ OZ 12.7

83 95 63 95 190
8.0 11.4D 11.7DB 8;2 9.1

208
9.5

162
8.5

311 263

llew

5Z 13o8
111

13 '

18
9.2

8150-5199 193 165
2.2

28 18
3 ~ 7B 2oo

23
2 ~ 2

18
2 ~ 2

21 33 48
3.9DE 2.8J 2.3
P

37
1.1

47 27
2.5J 3.2J

8200+

Under 825,000

825-834

No Answer

139
1.7

9
0.1

101
1.4

22 16
0.3 0.2

38 16
SaOB 1.8

6 1
0 ~ 8$ 0.1

6 4
0.8S 0.5

3
0.4S 0.2

11
1. 6

1
0.1

2
Oo2

11
2.0

3
0.4

1
1. 3

1
0.2

1
0.2

18 39
1.5 1,9

2 3
0.2 0.1

3 5
0,3 0.2

2 1
0.2JK ~

32
1.5 1.4

5
0.2

7
0.4

2 2
0.1 0.1

22
Bo6HJK

2
0.2

Proportions/Meanest Columns Tested (10% risk level) - 5/c - D/B/p/o . H/I/J/K/L
Overlap formulae used.

NPD Custom Research Pro)est II4AJEOO21 ONLINE LIBTBNZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EX~V@Ni~=:~
THE NPD GROUP, INC.



Table '71

Age 8 Presence OE Children

19 hpr 00

LBNOTH OP TIMB
LISTBMBD OVBR ZNTBRNBT

SAMPLB LOM

OROUP OBR

LBSS 1 TO THAN

TOTAL TOTAL THaN 3-11 1 1/2 1 1/2
TOTAL ADULT TBBNB 3 MOS MOS YBARS YBARS

NUMBBR OP
HOURS SPBND ON ZNTBRNBT

c5 6-10 11 20 21-40 401
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /MBBK /WBBK /WBBK

Base& Total Respondents

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 7461 757 887 1033 835 539 1163 2088 2183 1907 844
100. 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Under 6 only 559
6 '

559
7 ~ 5C

52
5.9

62 49
6.0 5,9

26
4.8

85 116 138
7&3K 8.4JK 6.3

110 49
5.8 5.8

6-12 Only 530
6.4

530
7. 1C

46
5.2

10 '73 36
6 ' 8.7D 6.1

68 153
5 ' 1 .3

141 116 51
6.5 6.1 6.0

13-17 Only 1190
14.5

664
8.9

526 151 158 111
69&5B 11&1P 15&30 13 ~ 30

0

53
9.8

22'7 325 212
19&SZ 15.617 12&5
&TKL KL

254 101
13.3 12.0

Under 6 and 6-12 321
3.9

321
4.3C

40
4.5

42 33
4 ~ 1 4.0

20 40 82
3.7 3.4 3.9

93
4.3

13
3.8

31
3 ~ 7

Under 6 and 13-11 69
0 ~ 8

46
0.6

23 14 12 6
3.0$ 1.6P 1.2 0.7

5
0,9

1'7 15
1.5IJ 0.1

'L

15
0. '7

19
1. OL

3
0.4

6-12 and 13-17 491
6.0

311 180
4.2 23,8B

56 80 38
6.30 1,1PO 4 '

21
3&9

95 118
8&2ZJ 5&7
KL

140 87
6 'K 4.6

46
5.5

hll 3 89
1.1

61
0.8

28
3.7B

11
1.2

9 14
0.9 1.7

15 20 20
1.3 1.0 0.9

22 12
1.2 1.4

None Under 18 4915 4975
60.5 66.6C

511 600 511 374 616 1199 1364 1226 551
57.6 58.1 61.2 69.4D 53&0 57.4H 52&SH 64&3H 65&3HI

BP I I

proportions/Means& Columns Tested (108 risk level) - B/C - D/B/P/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Project ZI4AJBOO21 ONLINE LISTBMINO HABITS

This report is CONFIDBNTZAL ... produced solely'or use by NPD clients L,ma)/UNi~=~
THE NPD GROUP, INC,



Table 78
sender Of Panel Member

19 Apr 00

LBNOTH OP TZMB
LISTENED OVER ZNTERNBT

SANPLB LON-
OROUP ORR

LESS 1 TO THAN
TOTAL TOTAL THAN 3 ~ 11 1 1/2 1 1/2

TOTAL ADULT TEENS 3 MOS MOS YBARS YBARS

NUMBER OP
HOURS SPBND ON INTERNET

«5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/MBEK /MBRK /MBBK /MBBK /WBBK

Basei Total Respondents

(A) (5) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 7467 '757 S87 1033 835 S3S 1163 2088 2183 1907 844
100.0 100 ~ 0 100.0 100&0 100 ~ 0 100 ~ 0 100 ~ 0 100.0 100.0 100.0 100.0 100&0

Male 3661 3337
44.5 44.7

324 412 543 485 362 348 813 1035 975 476
42.8 46.4 52 ~ 6D 58,1D 67 ~ 2D 2S ~ 9 38,9H 47.4H 51 ~ 1H 56,4HZJK

B BP I ZJ

Pemala 4563
55.S

4130 433 475 490 350 177 815 127S 1148 932 368
55.3 57.2 S3.6B 47 'P 41&90 32 ' '70.1Z 61.1J 52,6K 48.9L 43.6

P4 0 JKL KL L

Proportions/Means i Columns Tested (10% risk level) - 8/C - D/B/P/0 - H/Z/J/K/L
Overlap formulae used.

NPD Custom Research
Project ZZ4AJEOO21 ONLINE LZSTENZNS HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients AUiVXt i H-~
THE NPD GROUP, INC.
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0
Table '79

Age of Panel Member

19 hpr 00

LSNOTH OP TIME
LISTBNBD OVER INTBRNET

SAMPLE LON

OROUP OBR

LBSS I TO THAN

TOTAL TOTAL THAN 3 11 I I/2 I I/2
TOTAL ADULT TEENS 3 MOS MOB YEARS YEARS

NUMBER OP
HOURS SPBND ON INTSRNET

c5 6-10 11 20 21 40 404
HOURS HOURS HOURS HOURS HOURS

/MBEK /MBBK /MBBK /MBEK /MEEK

Rase& Total Respondents

(h) (B) (C) (D) (S) (P) (0) (H) (I) (J) (K) (L)

8224 1467 1S7 887 1033 83S 539 1163 2088 2183 1907 844

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100&0

21 112
1&4

112
1. SC

IS 19 9
21P 18 1&1

10 17 25
1&S I.S 1.2

26 17
1.2 1.4

16
1&9

22 101
1.2

101
1.4C

9
1.0

12 8
1.2 1,0

15 10 20
2.8DB 0.9 1.0
P

26 28
1&2 1&5

16
1. SHI

23

27

125
I ~ 5

168
2,0

142
1.7

145
I ~ 8

141
1.7

125
1.7C

168
2.2C

142
1. 9C

145
1&9C

141
1. 9C

21
2.4P

22
2 '

15
I&7

22
2 '

11
1.2

15 17
1&5 2 ~ 0

'23 21
2 ' 2 '

17 16
1,6 I ~ 9

14 18 3S
2.6 1.5 1.9

11 28 40
2.0 2 'J I ~ 9

13 31 31
2.4D 2.1IJ 1.5

20 9 8 19 31
I ~ 9 1.1 1.5 1.6 1.5

18 26 9 29 35
1.7 3 ~ IEO 1.7 2.5 1.7

32 28
1.5 1.5

46 37
2.1 1&9

34 30
1.6 . 1.6

30 34
1.4 1. 8

37 28
1.1 1. 5

14
1.1

20

20
2.4

13
1&5

14
1.1

29

150
1.8

ISI
2.3

150
2.0C

191
2.6C

16
1. 8

23
2,6

24 24
2&3 2&90

24 15
2.3 1.8

8 20 47 43 22
I 5 I ~ 7 2 'K 2 'K I 2

15 29 58 49 3'7

2 ~ 8 2.5 2.8K 2.2 1.9

18
2. IK

18
2.1

proportions/Means i Columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/J/K/L

Overlap formulae used.

NPD Custom Research Prefect II4AJEOO21 ONLINE LISTENIN0 HABITS

This report is CONFIDENTIAL ... produced solely .for use by NPD clients sX~VfdNi'~
THE NPD GRQU(& (NC.



Table 79
hge o! Panel Member

19 hpr 00

SANPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIME
LISTBNBD OVBR INTBRNBT

NUNBBR OP
LON HOURB SPBND ON INTBRNET
OER

LESS 1 TO THAN «5 6 10 11-20 21 40 40t
THAN 3 11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS
3 MOS NOS YBARS YBARS /WBBK /WBBK /WBBK /WBBK /WBBK

Sasei Total Respondents

(A) (B) (C) (D) (E) (F) (0) (H) (I) (J) (K) (L)

8224 7467 7 57 887 1033 83S 539 '1163 2088 2183 1907 844
100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100+0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

30 196
F 4

196
2 'C 10ill 32 32

3 ~ ID 3.8D
15 23

LSD 2.0
62 47 53 10

3 ~ OHJ 2 'L 2 'L 1 ~ 2
L

31 218
2 ~ 7

218 '
'C

24
2 ~

'7
34 22 14 19 71 53

3 ' 2 ' 2 ' 1 ~ 6 3 'HJ 2 '
52 23

2.7H 2.7H

32

34

174
2 '

1'71
2 '

182
2.2

174
2a3C

171
2.3C

182
2 'C

16
1 ~ 8

22
2 '

18
2 '

24 15
2.3 1. 8

30 19
2.9 2 '

24 27
2 ' 3 '

17
3 ~ 2 1.5

15 26
2 ' 2 '

14 17
2 ~ 6 1 ~ 5

42
2 '

42
la 9

39 22
2 ' 2 ~ 6

51 60 42 12
2.4HI 2o7HL 2.2 1. ~

50 53 40 14
2a4H 24H 2 ~ 1 17

35 170
2 '

170
2.3C

22 27 23 10 21
2 ' 2 ' 2 ' 1 ~ 9 1 ~ 8

37
1.8

51 34 27
2 ~ 3 1. 8 3.2HIK

38

162
2 ~ 0

199
F 4

190
2 '

162
2 'C
199
2 ~ 7C

190
2.5C

18
2 ~ 0

.17 16
1.6 1.9

11 20
2.0 1.7

53 48
2.5KL 2,2L

17
1 ~ 9

21 17
2 ' 2.0

20 28
3.7DB 2.4
P

55
2.6

50
2 '

1'T 24 28 15 29 60 51
1.9 2 ' 3 'D 2 ' 2 ' 2 'L 2 '

32 9
1,7 1.1

43 14
2.3 le 7

39 18
2 ~ 0 2 ~ 1

proportions/Weans& Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Projeot II4AJBOO21 ONI,INE LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EiY kh.'fifN&s ~
THE NPD GROUP, INC.
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Table 79

Age of Panel Nember

1S hpr 00

LBNOTH OF TZMB
LISTENBD OVBR INTBRNET

BAMPLE LON

OROUP OER

IBSS 1 TO THAN

TOTAL TOTAL THAN 3"11 1 1/2 1 1/2
TOTAL ADULT TEBNS 3 MOS MOB YBARS YEARS

NUMSER OP
HOURS BPBND ON ZNTBRNBT

cS 6 10 11-20 21 40 40+
HOURB HOURS HOURS HOURS HOURS

/MEEK /WBBK /NBBK /NBBK /NBBK

Basei Total Respondents

(h) (B) (C) (D) (B) (F) (0) {H) (I) {aT) (K) {L)

8224 7l67 7S7 887 1033 83S S39 1163 2088 2183 1907 844

100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0 100.0 100.0

39

41

178
212

191
2 ~ 3

189
2 ~ 3

1S3
2 ~ 2

209
2.5

204
2.5

178
2s4C

191
2.6C

189
2. 5C

183
2.5C

20S
2.8C

204
2.7C

19
2.1

20
2.3

23
2a6

21
2.4

20
2.3

17
1. 9

24 18
2.3 2.2

26 18
2 ~ 5 2.2

24 21
2.3 2sS

23 21
2.2 2.5

31 21
3.0 2.5

18
2.1

11 30 34 56 37
2.0 2.6Z 1.6 2.6Z 1.9

18
2.111 30 42 44 53

2.0 2.6 2.0 2.0 2.8

12 21 40
2,2 1.8 1.9

18 27 50
3.3 2.3 2,4

53 45
2.4 2.4

54 49
2.5 2.6

50 49
2.3 2.6

24
2aS

29
3 ~ 4

16 27 19 26 46
1.5 3.2DE 3.5DB 2.2 2.2

32
3 ~ SHIJK

12 16 54 55 47 19
2.2 1.4 2.6H 2.5H 2.5H 2.3

181
2.2

181
2. 4C

19 23 15 12 17 48

21 22 18 22 15 23
44 50 22

2.0 2.6H 2.6H

189
2.3

189
2.5C

12 24 19
1.4 2.3 '2.3

15 27 37
2.8D 2.3 1.8

55 45
2.5I 2.4

25
3.0I

190
2.3

190
2oSC

14
1.6

18 28 12 18 46
1,7 3,4DE 2.2 1.5 2 '

50 51 25
2.3 2.7H NOH

167
2.0

167
2. 2C

14
1 ~ 6

24 19
2 ~ 3 2 ~ 3

15 22 36
2.8 1.9 1.7

45 40
2.,1 2.1

23
2.71

proportions/Meansi Columns Tested (104t risk level) - B/C - D/E/F/0 - H/I/0/K/L

Overlap formulae used.

NPD Custom Research Pro)eot 114AJBOO21 ONLINE LISTSNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients QK LPNi'::~
THE NPD GROUP, INC.



Table 79
Age oE Panel Member

19. Apr 00

LBNOTH OP TIME
LIBTENED OVER INTERNBT

SAMPLB LON-
OROUP OER

LBSS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TREWS 3 MOS MOS YEARS YBARS

NUMRBR OP
HOURS SPBND ON INTERNBT

45 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBEK /WSBK /WEBK /WRBK /WBRK

Bass& Total Respondents

(h) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 1467 751 $ $1 1033 835 53S 1163 2088 2183 1907 844
100 ' 10' 100 ' 100 ' 100 ' 100 ' 100 ' 100.0 100 ' 100.0 100 ' 100 '

50

175
2 ~ 1

191
2 ~ 3

175
2 'C
191
2 ~ 6C

25
2.$

30 24
2 ' 2 '

17 22 19
19 21 23

14 22 41
2 ' le9 2 '

16 27 31
3 ~ 0 2 'Z 1 ~ 5

41
1.9

49 . 21
2 ' 2 '

68 50 14
3 ~ 1ZL 2 'Z 1 ~ 7

51 163
2 '

163
2 ~ 2C

11 26 15 16 23 36
19 2 ~ 5 1 ~ 8 3 ~ 0 2 ~ 0 1 ~ 1

42
1 ~ 9

49 13
2 ~ 6ZL 1 ~ 5

52 164
2 '

164
2 ~ 2C

15
1 ~

'7

24 19
2 '0 2 ~ 3

6 15 36
11 13 11

5'7 38
2 'HI 2 '

16
1 ~ 9

53 168
2 '

16$
2 ~ 2C

16
1 ~ 8

14 16 10 13 33
14 19 19 1 ~ 1 16

51 41 24
2.3HI 2 ~ SHI 2 ~ SHZ

116
2 ~ 1

116
2 ~ 4C

24
2 ~ 1B

16 20
1 ~ 5 2 ~ 4

13 17 44
2.4 1 ~ 5 2 ~ 1

54 35
2 ~ 5H 1 ~ 8

26
3 ~ 1HK

55 121
1 ~ 5

121
1 ~ 6C

7
0 ~ 8

10 14 5 11 31
1 ~ 0 1.7D 0.9 0 ' 1 ~ 5

22
1 ~ 0

46 11
2.4HZ 1 ~ 3
JL

56

57

58

96
1 ~ 2

116
1 ~ 4

113
1 ~ 4

96
1 ~ 3C

116
1 ~ 6C

113
1 ~ SC

11
1 ~ 20

12
1 ~ 4

5
0.6

11 9
1.1 1 ~ 1

10 8
1 ~ 0 1 ~ 0

11
1 ~ 1 0 ~ 5

7 15 26
Io3 13 1 ~ 2

9 14 28
1.7DP 1 ~ 2 1 ~ 3

23
1 ~ 1

35
1/6

2 8 26 22
0.4 0 ~ 7 1 ~ 2 1 ~ 0

29
1 ~ 5H

34
1.8J

11
1.3

18
2 ~ liaT

28 '1

1 ~ 5 0 '

proportions/Means& Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap Eormulae used.

NPD Custom Research
Pro)est II4AJBOO21 ONLINB LZBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients avxrwNi
THE NPD GROUP, INC.



Table 79
ASe oE Panel Member

19 APr 00

LBNGTH OP TIMB
LZBTBNBD OVER INTERNET

BAMPLB LON-
GROUP GBR

LESS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TSSNB 3 MOS MOB YBARS YBARS

NUMSBR OP
HOURS SPEND ON INTERNET

c5 6 10 11 20 21 40 40t
HOURS HOURB HOURB HOURS HOURS
/WBEK /WSBK /WBBK /WRBK /WEEK

Basei Total ResPondents

(A) (B) (C) (D) (B) (P) (0) (H) (I) (0) (K) (L)

8224 1467 157 887 1033 838 53S 1163 2088 2183 1901 844
100.0 100.0 100 ~ 0 100 ~ 0 100&O 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

59 66
0 ~ 8

66
0&SC

5 9 7 3 S 20 11 22 2
0.6 0.9 0.8 0.6 0.4 1.0HL O.BL 1.2HL 0.2

60 74 74
0.9 1.0C

6
0.7

5 6
0&5 0&1

5 8 17
0.9 0.7 0.8

30 11 7
1.4HI 0.6 0 '

67
0,8

62
0&8

67
0&9C

62
O.SC

0.5

4
0&5

10 5
1 ~ 0 0&6

4 4
0&4 0&5

2 7
0.4 0&6

2,6
0&4 0&5

9
0.4

15
0.7

23 25 3
1.1ZL 1.3BZ 0.4

L

22 17 2
1&OL 0&SL 0&2

63

65

66

61

S3
0 '

53
0.7C

38 38
0.5 0.5C

41 41
0.5 O.SC

39 39
0.5 O.SC

40 40
0.5 0.5C

2
0.2

3
0&3B

2 3
0,2 0.4

3
0.4B

0.5
7 4

0.70 0.5

1
0.1

2
0.2

6 1
0.'7BP 0 ~ 1

3 3 12
0.6 0.3 0.6

3 6
0,6R 0&5

7
0.3

1'1 15 6
O.SH 0 ~ 8H 0.1

15 8 2
0.1 0.4 0&2

2
0.2

4
0.3

1 2
0.2 0.2

6
0.3

11
0.5

11 13 4
0.5 0.1I 0&5

14 11 2
0.6H 0.6H 0.2

13 6 16 4
0.6HJ 0.3 O.SHJ 0.5

ProPortions/Means i Columns Tested (108 risk level) B/C - D/8/9/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Project ZI4AJSOO21 ONLINE LZBTBNING HABZTS

This report is CONFIDENTIAL ... produced solely for use by NPD clients i v.@PM'=::
THE NPD GROUP, INC.



Table '79

Age of Panel Member

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LBNOTH OP TIMB
LISTBNBD OVBR ZNTBRNBT

LON
UBR

LB8B 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YEARS

NUMBBB OP
HOURS SPBND ON INTBRNBT

s5 6-10 11-20 21-40 406
HOURS HOURS HOURS HOURB HOURS

/WBBK /WBBK /WBBK /WBBK /WBBK

Base~ Total Respondents

(A) (8) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 7467 757 SS7 1033 835 539 1163 2088 2183 1907 844
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

68 24 24
Os3 Oo3

3
0.3

3 1
0.3 0 ~ 1

1
0.2

8 5
0.7IJ 0.2

5
0.2

3 3
0.2 0.4

69 32 32
0.4 0.4C

3
0.3

1 1
0.1 0.1

3
0.3

3
0.1

16 8 2
Os7HZ Oo4Z Oa2

70 24 24
0.3 0 '

2
0.2

4
0.4P

5
0. 4K

12 5
Oa6JK 0.2
L

1 1
Oil 0 ~ 1

71

72

73

19 19
0 ' 0.3

14 14
0.2 0.2

19 19
0.2 0.3

4
0.5

2 1
0.2 0.1

1
0.1

1
Owl

1 3
0.2 0.3

2
0.2

1
0.2

Oe2

4
0.2

6
0.3

2
0.1

6
0.3

6
0.3

6 8 5
0.3H 0 ~ 4HL 0.3H

74 12 12
0.1 0.2

2
0.2

1
0.2

5 3
0.4JK 0.1
L

0 '
1

0 ~ 1

75 13 13
0.2 0.2

10 10
0.1 0.1

2
0 ~ 2

1
0 ~ 1

3
0&3Z

1 1 2
0.2 0.1 0.1

4
0.2I

6
0.5K

5 1
0.3Z 0.1

1
0.1

proportions/Means i columns Tested (10% risk level) - B/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

HPD Custom Research
Pro)eot IZ4AJBO021 ONLZMB LIBTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients IiUikkfltVe--
THE NPD GROUP, INC.



Table 79
hge oE Panel Memher

19 hpr 00

LBNQTH OP TIME
LZSTBNED OVER INTERNET

SAMPLB
OROUP

LBSS
TOTAL TOThI THAN 3-11

TOThL ADULT TEENS 3 NOS MOS

LON
OBR

1 TO THAN
1 1/2 1 1/2
YEARS YBARS

NUMBBR OP
HOURS SPBND ON INTBRNBT

68 6 10 11«20 21-40 40t
HOURS HOURS HOURS HOURS HOURS
/WBBK /WEBK /MBBK /WBBK /WEEK

Basei Total Respondents

(h) (B) (C) (D) (B) (P) (0) (H) (I) (IT) (K) (L)

8224 7467 '757 887 1033 $ 35 839 1163 2088 2183 190'I 844
100.0 100,0 100 ~ 0 100 ~ 0 100 ~ 0 100mB 100 ~ 0 100.0 100.0 100 ~ 0 100 ~ 0 100 ~ 0

77

78

8 8
0 ~ 1 0 ~ 1

1
Oi1

1
0 ~ 2

4 3
0.2 0.1

1
Owl

2
0.1

79

80 6 6
0.1 0.1

3
F 1

2
0 ~ 1

81

82 4
Ooi 0 '

1
0.2 0.2HK

83

86 1
0.1

1
0&1

$ 8

proportions/Meansi Columns Tested (10% risk level) - B/C - D/E/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Project ZZ4MB0021 ONLzME LISTENZNO HABITS

This report is CONPIDENTIAL ... produced solely. for use by NPD clients kk4AJNi~:
THE NPD GROUP, INC.



Table 79
Age of Panel Member

19 Apr 00

SAMPLB
OROUP

TOTAL TOTAL
TOTAL ADULT TBBNS

LENOTH OP TZMB
LZSTBNED OVER INTERNET

LON
OER

LBSS 1 To THAN
THAN 3-11 1 1/2 1 1/2
3 MOS NOS YEARS YBARS

NUMSBR OP
HOURS SPBND OH ZNTBRNBT

c5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WEEK /WEBK /WBBK /WBBK

Base& Total Respondents

(A) (S) (C) (D) (R) (P) (O) (H) (I) (J) (K) (L)

8224 7467 '181 88'1 1033 835 539 1163 2088 2183 1901 844
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/F/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Prefect ZI4AJEOO21 ONLINE LZSTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients EVE)MN==
THE NPO GROUP, INC,



Table 80
Education Of Panel Member

19 hpr 00

LENOTH Ot TIMB
LISTBNBD OVER INTBRNBT

SAMPLB I ON-
OROUP OBR

I RSS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TESNS 3 MOS NOS YBARS YEARS

NUNBBR OP
HOURS SPBND ON ZNTBRNET

c5 6-10 11 20 21-40 40+
HOURS HOURS HOURB HOURS HOURS

/WEBK /WBEK /WBBK /WBBK /WBBK

Base& Total Respondents

(h) (S) (C) (D) (E) (t) (O) (H) (I) (J) (K) (L)

8224 1l67 75'T 887 1033 835 539 1163 2088 2183 1901 844
100.0 100.0 100&0 100.0 100 ~ 0 100.0 100.0 100 ~ 0 100&0 100.0 100.0 100&0

grade School 160
1.S

14 146 24 22 9
0.2 19.3B 2.7PO 2.1t 1.1

1
1.3

35 41 33
3.3ZJ 2.0 1.5
KL

27 16
1.4 1& 9

Less than High School 822
10.0

232 590 120 104
3. 1 77 & 9R 13 & SE 10 ~ 10

PO

14
8&90

213 245 166
5 ~ 0 18 ~ 3I 11.1JK 7.6

JKL

123 63
6&4 1.5

HS grad 533
6.5

518 15
6.9C 2 '

64 53 23
1.2BP S.lt 2.8

23
4.3

75
6.4

146 123
1 ~ OJI& 5.6

146 43
7.7&TL 5.1

Some Collage 2111
25.7

2107
28.2C 0 '

231 305 251 191 216
26.0 29&SD 30&1D 35,4D 18.6

Et

441 608 538 297
21&1H 27 ~ 9H 28&2H 35.2HIJK

I I

College Orad 2131
33 '

2730
36.6C

1
0.1

263 331 218 153 371 74l '736 618 254
29.1 32.60 33.30 28.4 31.9 35.6H 33.7L 32.4 30.1

KL

Post College Orad 1867 1866 1 185 212 200 138 250 471 517 455 171
22.7 25.0C F 1 20 ' 20 ' 24 ~ OE 2S ~ 6D 21 ' 22 ~ 6 23.7L 23 ~ SL 20.3

proportions/Meansi Columns Tested (10% risk level) - B/C - D/E/t/O - H/I/O/K/T.
Overlap formulae used.

NPD Custom Research
Pro)act ZI4AJEOO21 ONLINE LIBTENINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients tXkkPNi~=:~
THE NPD GROUP, INC.



Table Bl
Maior Occupation Of Panel Member

19 hpr 00

LBNOTH OP TIMB
LZSTBNBD OVER ZNTBRNBT

BAMPLS LON

CROUP @BR

LESS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADULT TSBNS 3 MOS Mos YEARS YEARS

NUMSBR OP
HOURS SPEND ON ZNTBRNBT

cS 6-10 11 20 21-40 ~ Ot
HOURS HOURS HOURS HOURS HOURS

/WBBK /WBBK /WEBB /WBBK /WEBB

Base& Total Respondents

(A) (5) (C) (D) (B) (P) (9) (H) (I) (J) (K) (L)

8224 '7467 757 88'7 1033 835 S39 1163 2088 2183 1907 844
100.0 100 ~ 0 100.0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100.0

White Collar 4789 4'755 34
58.2 63.7C 4.5

488
55+0

613 546 364 627 1212 1314 1117 506
59.3D 65&4D 67.5D 53s9 SS NOH 60.2H 58 'H 60+OH

B E

Blue Collar 667 646 21 94
8 ~ 1 8.7C 2 ~ 8 10. 6O

BS
8.6

73
8.7

37 89 176 194 158 47
6.9 7.7L 8.4L 8.9L 8.3L 5 '

Student 1387 721 666
16 ' 9.7 88.05

189 195 117 62 286 384 31S 251 128
21.3P 18.9P 14.0 11.5 24.6Z 18.4J 14.6 13.2 15.2
O 0 JKL KL

Retired 531 530 1
6.5 7.1C 0.1

32 39 28 19 55
3 ' 3 ' 3 ' 3.5 4.7

102
4.9

155 158 60
7 ~ 1HI 8s3HZ 7 ~ 1HZ

hll Other 766 740 26
9.3 9.9C 3.4

80
9.0

91
8.8

63
7.5

51 94
9.5 8.1

192
9.2

180 201 96
8.2 10.5H 11.4HZJ

No Ans«er 84 75 9
1.0 1.0 1.2

6 8
0.6 1.0

6 12
I'll 1.0

22
1.1

21 22 7
1.0 1.2 0.8

Proportions/Means& Columns Tested (10% risk level) - 8/C - D/B/p/0 - H/I/O/K/L
Overlap formulae used.

NPD Custom Research Pro)est II4AJEOO21 ONLINB LZSTBNINO HABITS

This report is CONPIDENTIAL ... produced solely for use by NPD clients likfi(XfNia ~
7HE NPD GROUP, (NC.
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Table 82

Employment Of Panel Member

1S Apr 00

LBNOTH OF TZMB

LISTBNSD OVER IFZBRNBT

SANPLB
OROUP

LESS
TOTAL TOTAL THAN

TOTAL ADULT TSBNS. 3 MOS

(A) (S) (C) (D)

LON
OSR

1 TO THAN
3-11 1 1/2 1 1/2

MOS YBARS YBARS

NUMBER OP
HOURS SPEND ON IHTBRNST

«5 6 10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WEBB /MBBK /NBBK /WSBK /MEEK

(S) (P) (0) (H) (I) (J) (K) (L)

Basei Total Respondents $ 224 7467 757 SS7 1033 835 53S 1163 2088 2183 1907 844

100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0

Under 30 Hours 976 832
11. 9 ll ~ 1

144 118 116 87 50 149 242
19.0B 13 ~ 3P 11.2 10 ~ 4 9 ~ 3 12 ~ 8 11.6

0

269 21S
12. 3 11 ~ 3

S5
11. 3

30 - 34 Hours 352 313
4 ' 4 ' 5 ~ 2

35 51
3 ' 4 '

29 24 44
3 ' 4 ~ 5 F 8

88
4 '

91 87
4 ~ 2 4 ~ 6

41
4 ~ 9

35 Or More Hours 4855 4805 50 510 630 570 373 63S 1246 132S 1128 504

59 0 64 3C 6 6 57 ~ 5 61 0 68 ~ 3D 69 ID 54&9 59 ~ 7H 60 7H 59 ~ 2H SS SH

B S

Not Employed for Pay 1761 1282
21& 4 17 ~ 2

4')9 200 210 132 78 294 439 415 414 181

63.38 22 ~ SP 20 ~ 3P 15 ~ 8 14 ~ 5 25 ~ 3I 21&0 19 ~ 0 21&7J 21.4
0 0 JKL

No Answer 280 235
3,4 3 '

45 24 26 17
5 'B 2 ' 2.5 2 '

14 37
2.6 3,2

73 83 63
3 ' 3 ' 3.3

23
2 ~ 7

proportions/Means i columns Tested (10% risk level) s/c - D/B/p/0 - H/I/O/K/L

Overlap formulae used.

NPD Custom Research Prefect IZ4AJBOO21 ONLINE LISTBNZNO HABZTS

This report is CONFIDENTIAL ... produced solely for use by NpD clients s ~GRAN==
THE NPD GROUP, INC



Table 83
Census Reyion

19 Apr 00

LBNOTH OP TIME
LZSTBNBD OVER INTERNET

SAHPLB LON
OROUP OBR

IBBS 1 TO THAN

TOTAL TOTAL THAN 3-11 1 1/2 1 1/2
TOTAL ADDI,T TBBNS 3 MOS MOS YBARB YEARS

NUMBER Ot
HOURS SPBND ON ZNTERNBT

c5 6 10 11-20 21 40 40+
HOURB HOURS HOURS HOURS HOURS
/WEBK /WBBK /WBEK /WEBB /WBBK

Basei Total Respondents

(h) (8) (C) (D) (E) (t) (O) (H) (I) (&I) (K) (L)

8224 1467 751 887 1033 835 539 1163 2088 2183 1901 844
100.0 100.0 100.0 100.0 100 ~ 0 100.0 100 ~ 0 100.0 100.0 100 ~ 0 100.0 100 ~ 0

New England

Middle Atlantic

453 406
5.5 5.4

1091 S86
13.3 13.2

47
6.2

43 62 48 24 66 112 11948605145575455 103 4S
5.4 5.8

105 116 130 99 63 135 290 313 249 100
13.9 13.1 12.6 11.9 11.7 11.6 13 ~ 9H 14.3H 13 ~ 1 11 ~ 8

L

East North Central

West North Central 615 610
8.2 8 '

65
8.6

1301 1171 136
15. 9 15.1 18. 0

153 154 116 16 196 314 355
11 ~ 2P 14 9 13 9 14 1 16 9 15 ~ 0 16 ~ 3

64 62 17 40 119 198 157
7.2 6.0 9 'B 1.4 10 '&IK S.SJK 1.2

L L

288 147
15.1 1'I.4

142 58
7.4 6 '

South Atlantic 1538 1412
18.7 18 ~ 9

126
16&6

158 186 169 116 204 381'27 367 155
17.8 18.0 20.2 21.5D 17.5 18.2 19.6 19.2 18.4

B

East South Central

West South Central

Mountain

417 389 285152C37 48 54 43545281
826 152

10,0 10.1

597 546
7.3 1 ~ 3

51
6.7

71 92 68
8&0 8 ~ 9 8.1

14 97 102 16
9.8 10.9 9.9 9.1

24 68
4&5 5 '

112 105
5&4 4.8

41 89
'7. 6 7.7

160 146
7.7 6&7

52 110 205 208
9.6 9.5 9.8 9,5

90 37
4.'7 4. 4

205 92
10.7 10.9

138 62
'7&2 7.3

Pacific 1320 1195 125 137 191 139 103 176 316 353 325 144
161160165154185D166191D15115116&2170111

Proportions/Means i Columns Tasted (10% risk level) - 5/C ~ D/B/t/U - H/I/&I/K/L
Overlap formulae used.

MPD Custom Research
Project ZZ4AJEOO21 ONLINE I,ZBTENZNO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients ay.(/,).WNi~=~
THE NPO GROUP INC.
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Table 84
PC Type

19 hpr 00

LBNQTH OF TIMB
LZSTBNBD OVBR ZNTBRNBT

SAMPLB
0ROUP

IBSS
TOTAL TOTAL THAW 3-11

TOTAL ADULT TBBNS 3 MOS MOS

LON-
0BR

1 TO THAN
1 1/2 1 1/2
YEARS YBARS

NUMBBR OP
HOURS SPBND ON INTERNET

a5 6 10 11 20 21 40 40e
HOURS HOURS HOURS HOURS HOURS
/WBEK /WBEK /WBEK /WEBK /WBBK

Basei Total Respondents

(A) (B) (C) (D) (E) (F) (0) (H) (I) (J) (K) (L)

822 ~ 7467 757 $ $ '7 1033 835 539 1163 2088 2183 1907 844
100.0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100 ~ 0 100ee 100 ~ 0 100 ~ 0 100aO 100 ~ 0

Apple/Macintosh 420 372 4$
F 1 5.0 6 '

39
4.4

3'7 40 28
3.6 4 ' 5.2

71 114 112 77
6 'K 5.5K 5.1K 4.0

45
5.3

IBM

Other

6692 6191 501 ')4l $ 75 729 462 893 16')8 1808 1587 704
81.4 $ 2.9C 66.2 83.5 84.7 87.3D 85.7 76.8 80.4H 82.8H 83 ~ 2H 83.4HI

I I

938 753 18S 9S 109 61 44 164 259 215 203 84
11.4 10 ' 24a48 10.7P 10 'P '7 ' 8 ' 14alJ 12 'JK 9 ~ 8 10 ' 10 '

KL L

Set Top Box

No Answer

100 $ 4 16
1.2 1.1 2.18

74 67 7
0.9 0.9 0 '

7
0.8

5
0.6

8
Oo8

2
0.2 0.4

4 3 3
0.4 0.4 0.6

18 19 30
1.5L 0.9 1.4

17 1818
1.5JK 0.9 0.8
L

26
1.4

14
0.7

6
0.7

5
0.6

Proportions/Maansi columns Teated (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap Eornulae used,

NPD Custon Research
Project ZI4AJBOO21 ONLINE LZSTBNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients k).)'/v.v'.V & ~=~
THE NPO GROVE INC.
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Table 85

Operating System

19 Apr 00

SAMPLE
OROUP

TOTAL TOTAL

TOTAL ADULT TBENS

LBNOTH OP TIME
LISTENED OVER INTBRNBT

NUMBBR OP

LON HOURS SPBND ON INTERNET

OBR

LESS 1 TO THAN c5 6 10 11 20 21 40 40+

THAN 3-11 1 1/2 1 1/2 HOURS HOURS HOURS HOURS HOURS

3 MOS MOS YEARS YEARS /WEBK /WBBK /WBBK /WEBK /WBBK

Sasei Total Respondents

(A) (S) (C) (D) (B) (P) (0) (N) (I) (J) (K) '(L)

$ 224 7467 'TS'I 887 1033 835 539 1163 2088 2183 190'7 844

100.0 100.0 100.0 100.0 100 ~ 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

DOS

Mac/Power Mac OS

OS/2

UNIX

NIndows 95/98

Windows 3.x

1 1

345 317
4.2 l.2

14 14
0.2 Oe2

23 23
0.3 0.3

6646 6003
eo.e eo.i

44 41
0.5 0.5

28 31 33 31 28 46 94 97

3.7 3.5 3.2 3.7 4.6 4.0 4.5 4.4

3 1 4 3 4 3

0.3 0.1 O.S 0.3 0.2 O.l

2 5 1 2 2 1 9

~ 0205010402*04Z

69
3.6

2
0.1

5
0&31

38
4.5

2
0.2

6
0.'THZK

3
0.4

6 5 3

0.70 0.5 Oai
10 8 L6

0.9ZL 0.4L 0 ~ '7L
e

0 'L

643 742 874 6$ 3 438 906 1691 1775 1556 686

84. 9B 83.7 84. 60 $ 1. 8 81. 3 7'7 ~ 9 81. OH 81. 3H Sl. 6H $ 1. 3H

Windows NT

Other

Don' Know

102 9 ~

1.2 1.3

226 17'I
2 ' 2.4

e
1 ~ 1

49
ASS

526 514 12
6.4 6.9C 1.6 5.0

8 7
09 07 06

6 1$
1.1 1.5

114 134
5.5 6.1

26 24
1.2 1.1

20 10
2 'BP 1.00 0.7
0

1 56 61 44
0.2 l.eZJ 2.9JL 2.0

KL

70 86 53 74
6.8D 10.3DB 9.8DB 6.4

25
1a3

50
2.6L

9
1.1

13
1.5

139 65
7 'Z 7.7Z

I inux 10 10
0.1 0.1 0.2 0.1

2
0.4D

2,2
0.1 0.1

2
0. 1 0. 5HIJK

proportions/Meansi columns Tested (10% risk level) - B/C - D/B/p/0 - H/z/J/K/I,

Overlap formulae used.

NPD Custom Research Project zI4AJB0021 DNI INK LIsTBNIN0 HABITs

This report is CONFIDENTIAL ... produced solely for use by NPD clients tf.t,~aN-=
THE NEO GROVE INC.
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Table 85

Operating System

19 Apr 00

LBNOTH OP TZMS
LISTBNSD OVER ZNTBRllBT

BAHPLS
OROUP

IBIS
TOTAL TOTAL THAN 3 11

TOTAL ADULT TBBNS 3 WOS WOS

NUHBBR OP
LON HOURS SPEND ON INTBRNBT
OSR

1 TO THAN e5 6-10 ll 20 21-40 40+
1 1/2 1 1/2 HOURS HOURS HOURS HOURB HOURS
rsARS TEARS /wsss /wsss /wsss /wssK /wsss

Basei Total Respondents

(A) (B) (C) (D) (B) (P) (O) (H) (I) (J) (K) (L)

822 ~ 1467 751 881 1033 $ 35 539 1163 2088 2183 1901 844
100.0 100 ' 100.0 100.0 100 F 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

No Answer 287 273 14 31 26 15 12 48 87 18 51 21
3.5 3.7C 1 ~ 8 3eSP 2.5 1.8 2.2 4.1KL 4.2KL 3.6 2.7 2.5

proportions/Means~ Columns Tested (1st risk level) - B/C - D/S/P/O - H/I/O/K/L
Overlap formulae used.

NPD Custom Research
Project IZ4AJBOO21 ONLINE LZSTBNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients f2'.NNi~=:~
THE NPD GROUP, INC



Table 86
ComputeL Primary Location

19 Apr 00

LBNOTH OF TIMB
LISTENED OVER INTBRNBT

SAMPLE LON
OROUP 0RR

LRSS 1 TO THAN
TOTAL TOTAL THAN 3-11 1 1/2 1 1/2

TOTAL ADULT TBBMS 3 MOS MOS YEARS YEARS

NUMBBR OF
HOURS BPBND ON INTBRNBT

c5 6-10 11 20 21 40 40+
HOURS HOURS HOURS HOURS HOURB
/WRBK /WBBK /WSBK /WBBK /WBBK

Base& Total Re'spondente

Home

(h) {B) (C) {D) (H) (F) (0) {H) (Z) !J) {K) {L)

8224 7467 757 88'7 1033 83S 539 1163 2088 2183 1907 84l
100 ' 100.0 100ao 100 ' 100.0 100.0 100 ' 100.0 100.0 100.0 100.0 100.0

6019 5391 628 662 742 559 379 809 1531 1658 1398 595
73.2 72.2 83.0S 74 'F 71.8F 66,9 70 '. 69.6 73.3H 76.0H 73 'H 70.5

0 ZKL

Work 1819 1805
22.1 24.2C

14
1.8

171 235 252 137 275 454
19.3 22 ~ 7D 30.2D 25.4D 23.6J 21.7

B0

442
20.2

430 215
22.5J 25.5ZJK

School 302 203 99 43 4l 20
3.7 2.7 13.1B 4.8PO 4.3FO 2 ~ 4

14 64 81
2.6 5.5ZJ 3.9

KL

'71
3.3

56
2s9

23
2 ~ 7

Other 69 57
0.8 0.8

12 10 12 3
1.6B 1.1P 1 2F 0.4

13 20
0.7 1.1J 1o0

12
0.5

18
0.9

6
0.7

Mo Answer 15 11
Oe2 0.1

4
0 ~ SB

1
0.1

1
0.1

5 2 2
0.9DB 0.2J Owl
P

5
0,3J

5
0. 61J

proportions/Meansi Columns Tasted {108 risk level) S/C - D/B/F/0 - H/I/J/K/L
Overlap tormulae used.

NPD Custom Research
pro)ect IZ4AJBOO21 ONI INR LISTSNIN0 HABITS

This report is CONFIDENTIAL ... produced solely for use by NPD clients SiY.YiYXfNi~~
THE NPD GROUP, {NC.



Table $ 1
Conneotion Type

19 Apr 00

LBWOTH OP TXWB
LISTBNBD OVER INTBRNBT

ShMPLB
OROUP

LESS
TOTAL TOTAL THAN 3 11

TOTAL ADULT TBBNS 3 MOS MOS

NUMBBR OP
LON HOURB SPBND ON INTBRNET
OER

1 TO THAM 45 6 10 ll 20 21 40 404
1 1/2 1 1/2 HOURS HOURS HOURB HOURS HOURS
YBARS YBARS /WBBK /WBBK /WBBK /WEBB /WBEK

Base& Total Respondents

(h) (B) (C) (D) (E) (P) (0) (H) (I) (J) (K) (L)

822l 7461 157 SS7 1033 835 S39 1163 2088 2183 1901 844
100.0 100.0 100ao 100ao 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

14.4 kb or less 97 84
1.2 1.1

13
la7

15 6 2
la1EP Oa60 0 ~ 2
0

15 26 25
1.3 1.2 1.1

22 7
1.2 OaS

28. 8 kb 143 652 91
9.0 $ .1 12 'B

76 90
8.6 8.1

64 37 118 223 187 15S 55
'1.7 6,9 10.1K 10.1JK 8.6L 8.3 6.5

L

33 ~ 6 kb 721 679 48
8 ~ 8 9 ~ 1C 6.3

83 82 58 51 106 191
SahP 1 9 6a9 9 ~ 5P 9 1 9 1

185
8.5

171 71
Sa0 8.4

56kb or x2 3800 3530 270
46.2 4'1.3C 35 ~ '1

412 516 423 265 408 929 1105 933 412
46ai 50 ' 50&7D 49a2 35.1 44.5H 50.6H 48 ASH 48aBHZ

I I

Tl/T3 641 632
7.$ 8 ~ SC

9
1.2

69 109 109 86 53 143 160 118 106
7.8 10.6D 13.1D 16.0DB 4 ~ 6 6.$H 1.3H 9.3H 12 ~ 6HIJK

B IJ

ISDN oonneotion 261 256
3.2 3aiC 0.7

34
3a8

41 35
4.0 4.2

14 39 57
2a6 3.4 2.7

72
3 ~ 3

61
3.2

32
3.8

Prame Relay

Cable Modem

WebTV

2
0 '

443 400
5.4 5.4

214 199
2.6 2 ~ 1

43
5.1

38
4.3

15 15
2.0 1.7P

24 23 1
0.3 0.3 0.1

6
0 '

6
Oa3

2
0.2

118 117 6$
$ ,4H 6.1HZ 7,1HIJ

15 6
1. 5 0.1

8 32 5S 51
1.5 2.8L 2.8L 2.3

58
3.0L

13
1.5

1 6 1 8 2
0 ~ 1 0 ~ 7B 0 ~ 2 ' ~ 7Za7 0 1

70 59 44 42 98
68D 71D Sa2D 36 47

Proportions/Meansi Columns Tested (10% risk level) - B/C - D/B/P/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Researcb
Projeot IZiAJEOO21 ONLZNB LISTENINO HABITS

This report is CONPIDENTIAL ... produced solely for use by NPD clients IZKFPNi~=:~
IHE NPD GROUP, INC



Table 8'7

Connection Type

19 Apr 00

SAMPLB
DROOP

TOTAL TOTAL
TOTAL ADULT TBBNS

LENOTH OP TINB
LISTSNBD OVER INTBRNBT

LON
OBR

IBSS 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YEARS YEARS

NUMBBR OP
HOURS SPEND ON ZNTBRNBT

c5 6 10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS
/WBBK /WBBK /WBBK /WSBK /WEEK

Sasei Total Respondents

(A) (B) (C) (D) (B) (P) (0) (H) (I) (J) (K) (L)

8224 7467 757 887 1033 835 539 1163 2088 2183 1907 844
100.0 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

DSL/ADSL 110 99
1.3 la 3

11 14
1.5 i+6

20 19
li9 2o3

14 6 16
2 ' 0 5 0 8

26 36 26
1+2H leSHZ 3alHZJK

J

Other 87 77 10 10
1.1 1.0 1.3 1.1

9 8
'

18 1.3

0.9 1.0 0.6 1.5IJ 0.6
19

0.9
23 13

1.2I 1.5Z

Don 1009 778 231 108 69 44 14 30S 310 214 130 37
12.3 10.4 30.5B 12.2BP 6 ~ 70 5.30 2 ~ 6 26.2I 14.8JK 9.8KL 6 ~ SL

0 JKL L

No Answer 68 58
0.8 0 '

10 11 5 2
1.3 1.2EP 0.5 0.2

0

2 13 21 15 13 5
0.4 1.1 1.0 0.7 0.7 0 ~ 6

Proportions/Means& Columns Tested (108 risk level) - B/C - D/B/p/0 - H/I/J/K/L
Overlap Eormulae used.

NPD Custom Research
Pro)eat IIihJSOO21 ONLINE LISTBNZNO HABITS

This report is CONBIDENTIAL ... produced solely Eor use. by NPD clients LAXkfi ~ ~
THE NPD GROUP, INC.



Table 88
Web Browser

19 Apr 00

SAMPLB
CROUP

TOTAL TOTAL
TOTAh ADULT .TBBNB

LBNOTH OP TZMB
LZSTBNBD OVBR ZNTBRNBT

LON-
UBR

LBSS 1 TO THAN
THAN 3-11 1 1/2 1 1/2
3 MOS MOS YBARS YBARS

NUMBBR OP
BOURS SPBND ON ZNTBRNBT

4

«5 6-10 11-20 21-40 40+
HOURS HOURS HOURS HOURS HOURB
/WBBK /WBBK /WBBK /WBBK /WBBK

Base& Total Respondents

No Answer

Total Answering

AOL's Browser

(A) (B) (C) (D) (B) (P) (U) (H) (I) (J) (K) (L)

8224 746'7 757 88'7 1033 '35 539 1163 2088 21S3 1907 844
100.0 100.0 100.0 100oo 100.0 100.0 100.0 100.0 100 ' 100.0 100.0 100.0

29 24 5 3 3 2 2 3 7 6 9 3
0.4 0.3 0.7 0.3 Oa3 0.2 0.4 0.3 0.3 0.3 O.S 0.4

8195 7443 752 SS4 1030 833 537 1160 2081 217'7 1898 841
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

1038 968 70 115 138 86 47 165 254 277 244 90
12 7 13 ~ OC 9 ~ 3 13 ~ OP 13 ~ 1P 10 ~ 3 8 ~ 8 14 ~ 2L 12 ~ 2 12 ~ 7 12 ~ 9 10 ~ 7

S U

MSN Internet Explorer

Netscape

5238 4771 467 576 738 599 369 666 1261 1406 1282 601
63 ~ 9 64 ~ 1 62.1 65.2 71.7D 71 ~ 9D 68.7 57.4 60 ~ 6H 64 ~ 6H 67 ~ 5H 71.5HZJK

I ZJ

4018 3693 325 432 505 464 330 510 974 1047 976 492
49.0 49.6C 43.2 48.9 49.0 55.7D 61.5D 44.0 46.8 48.1H 51.4H 58.5HZJK

B BP IJ

WebTV

Otber

254 234
3.1 3.1

20 16 21 9
27 18 20 11

695 5S1 114 79 89 77
8.5 7.8 15.28 8.9 8.6 9.2

9 38 66 65 . 70 14
1.7 3o3L 3o2L 3aOL 3a7L i+7

47 107 175 148 167 91
8.8 9 ~ 2J 8.4J .6.8 S.SJ 10.8ZJK

Sigma 11243 10247 996 1218 1488 1235 802 1486 2730 2943 2739 1288
137 ~ 2 137 ~ 7 132 ~ 4 137 ~ 8 144 ~ 5 148 ~ 3 149.3 128 ~ 1 131 ~ 2 135 ~ 2 144.3 153 ~ 2

proportions/Means t Columns Tested (10% risk level) - 8/C - D/5/p/O - H/I/J/K/L
Overlap formulae used.

NPD Custom Researcb
Pro)act ZIiAJBOO21 ONLINB LISTBNINO HABITS

This report is CONFIDENTIAL ... produced solely. for use by NPD clients
7HE NPD GROUP INC.



Table 89
Race Codes

19 Apr 00

LSNOTN OP TIME
LZSTBNSD OVER ZNTBRNBT

SAHPLS LOH

OROUP OER

LESS 1 TO THAN

TOTAL TOTAL THAN 3 11 1 1/2 1 1/2
TOTAL ADULT TREWS 3 MOS MOS YBARS YEARS

NUMBBR OP
HOURS SPEND ON INTERNET

cS 6-10 11 20 21-40 40+
HOURS HOURS HOURS HOURS HOURS

/WBBK /WRBK /WRBK /WRBK /WSSK

Baser Total Respondents

(h) (B) (C) (D) (S) (P) (0) (H) (I) (J) (K) (L)

8224 7467 157 8$7 1033 835 539 1163 2088 2183 1907 844

100 ' 100 ' 100 ' 100 0 100 0 100 0 100 ac 100 ac 100 ' 100 F 0 100 ' 100 '

White/Caucasian 7301 6674 627
88.8 89.40 82.8

762 904 741 491 1034
85&9 81&5 88&7D 91.1D $8,9

B

1861 1951 1691 733
$ 9 ~ 1L 89.4L 88 7 86.8

Black/African American

hsian/Pacifio Zslander

Other

Native American/Aleut Bskimo

No Answer

268
3.3

239
3 ~ 2

179
2 ~ 2

2$ 1
3 '

141
2 '

226
3 '

97 90
1.2 1.2

9$ 91
1 ~ 2 1 ~ 2

29
3 ~ 8

32
4&2B

55
7 ~ 3B

7
0 ~ 9

1
0.9

41 36 23
4.6PO 3.50 2,8

15 23 15
1 ~ 7 220 18

46 54 28
5.2P 5 'PO 3 '

12 5 14
1.4S O.S 1.7B

10
1 ~ 9

4
0 ~ 1

18
3 '

13
2.4R

11 ll 14 3
1&2 1.1 l. ~ 70 0 ~ 6

41 'l4
4 'L 3.5 3 '

57
3.0

20
2 '

23
2 '

40
3 ~ 4

6
0.5

13
1 ~ 1

42
2 '

67
3 '

46
2 ~ 1

66
3.0

41
2.1

'l2
3.8

24
2.8

34
4.0

20
1 ~ 0

25 21 24
1&1H 1.1H 2.8HZJK

24 26 25
1 ~ 1 1.2 1.3

Proportions/Meanst Columns Tested (10% risk level) - B/C D/S/p/0 - H/I/J/K/L
Overlap formulae used.

NPD Custom Research
Prefect ZZihJBOO21 ONLZNS LISTSNINO HABITS

This report is CONFIDENTIAL ... produced solely for use by NpD clients B Kt~AN
THE NPD GROUP INC
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RIAA Exhibit No. 103 RP

ebcasters
Speak Out!"

ARBITRON

Arbitron's Industry Studies

Arbitron/Edison Media Research Internet
Studies

~ Twice a year
~ Internet Vl: Streaming at a Crossroads

Arbitron/Coleman Research Broadband
Studies

~ Debuted in 2000
~ Broadband II coming in June

ARBITRON

 2001 Arbitron Inc.



0
A@vmtielvg Agenc:ies
Speak Quf. om Wehcasting

C

Arbitron spoke to key agency contacts last
year

~ 69% of those using webcast advertising
expected to use more this year

o 56% of those not using webcast advertising
likely to try it this year

~ 49% had never been approached by webcasters
trying to sell advertising

~ 81% agreed that webcasting's share of ad
spending will grow significantly in next 3 years

ARBITRON

~E'ehc:@slews

Speak Ooze

Time to speak with webcasters to gather their
pefGeptlons

~ Sales
~ Agency acceptance
~ State of the industry

AR B ITRON
\

 2001 Arbitron Inc.



Webcasters Speak Out

Interviews with senior executives
~ Conducted February-April 2001
~ ~Tpes: Internet-only webcasters, rep firms,

content delivery networks, technology
companies, broadcasters that stream

~ Positions: CEOs, presidents, SVPs, EVPs, VPs,
sales managers, marketing directors

ARBITRON

82% of Webcasters
Selling Advertising Now

Don't Plan to
Sell
6%

Plan to Sell
Next Year

2%

Plan to Sell
This Year

10%

Sell
Advertising

82%

Base: Total Sample ARBITRON

 2001 Arbitron Inc.



Nearly 2/3 Have Been Galled by
Agencies Placing Webcast Ads

Don't Know
4

Have Not
Gotten an

Avail Request
33%

Have Gotten
an Avail
Request

63%

Base: Those Who Sell Ads ARBITRON

85% Have Gotten at Least One
Webcast Advertising Buy

Don't Know
6%

Have Not
Gotten

Webcast Ad
Buy
9'/o

Got Webcast
Ad Buy

65o/

Base: Those Who Sell Ads ARBITRON

 2001 Arbitron Inc.



41% of Customers Ran More Than
One Webcast Schedule

Customers
Who Ran

More Than
One Schedule

41%

Customers
Who Ran
Only One
Schedule

59'/o

Base: Those Who Sell Ads AR B IT RON

Most Expect Ad Revenue to Exceed
Cost of Streaming in Two Years

+
"For theindustryin general, when do you think revenue from
M/ebcast advertising will exceed the cost of streaming?"

60%
6P/o

40

20%

0%

11%

24%

5%

Within 1 Year 1-2 Years 3Q Years 5+ Years

Base: Total Sample ARBITRON

 2001 Arbitron Inc.



80% Have In-Stream Ads
{Ads Within the Streamed Content}

Don't Have In-
Stream Ads

20%
'r.,
P

Have In-
Stream Ads

80%

Bases Those Who Sell Ads ARBITRON

Nearly 3/4 Use Ad Insertion
{Ad Replacement or Ad Targeting}

+

Don't Use Ad
Insertion

26%

Use Ad
Insertion

74%

Base: Those Who Sell Ads ARBI TRON

O 2001 Arbitron inc.



Top Advertising Categories
Targeted by Webcast Sales

Auto 37%

Entertainment 24%

Music 20%

Dotcom 15%

Alcohol 13%

0'/o

Base: Those Who Sell Ads

25% 50%
AR BIT ROH

More Sell to "Brick-and-Mortar"
Than "Dotcom" Advertisers

+--
"Which do you sell more to, brick-and-mortar or dotcom advertisers?"

Brick-and-
Mortar

Advertisers
66%

Dotcom
Advertisers

34%

Base: Those Who Sell Ads AR B IT RON

 2001 Arbitron Inc.



A High Percentage of Ad Dollars
Comes from Direct Advertisers
"What % of ad dollars comes from direct advertisers versus
traditional and "interactive" agencies?"

Traditional
Agencies

25%

Direct
Advertisers

42%

Interactive
Agencies

33%

Bases Those Who Sell Ads ARBITRON

Most Use a Sales Rep Firm or
Ad Sales Network

+
"Are you currently using a sales rep firm or ad sales networkin addition to
your in-house sales staff for ad sales?"

Use Rep
Firm/Ad Sales

Network
61%

58% of Ad
Revenue

Comes From
Rep

Firm/network

Don't Use Rep
Firm/Network

39%

Base: Those Who Sell Ads AR BITRON

 2001 Arbitron Inc.



Radio Is the Primary Source of
Salespeople for Webcasters
"From which of the following industries did most of your salespeople come
prior tojoining your company?"

Radio

Web Site Ad Sales

Cabhr Ad Sales

Newspapers 5%

Other 15%

O'L

Base: Those Who Sell Ads

6&o

ARBITRON

Majority Would Recommend Radio
to Use Together with Webcast

+
"lf an advertiser asked you to recommend another medium to use with
webcasting, which one would you recommend?"

Radio 64%

TV 17/o

E-Mail

Direct Mail

6%

4%

Cable 4

Web Sites 2/o

Other 4%

0%

Base: Those Who Sell Ads

25% 50% 75%

ARBITRON

 2001 Arbitron Inc.



Most Sell Combination of Webcast
Ads, Sponsorships, Banners 8 Buttons

"What do you sell most of?"

Banners/Buttons 22%

Sponsorships 13%

In-Stream Ads 11%

Gateway Ads 8%

AII of the Above 45

Base: Those Who Sell Ads

0% 25% 50%
AR B IT RON

Webcasters Say Average
Cost Per Thousand Is $27

+—
"What do you thinkis the average CPM for webcast advertising?"

30% Average: $27

20%

10%

15%

21%

12%

21%

0%
$2-$14 $15-$20 $21-$30 $31-$80 Don't Know

ARBI TRON

 2001 Arbitron Inc.



Most Can't Identify Right Person
to Work With at Advertising Agency
"Do you agree that webcast ad salespeople have trouble identifying
the right person to work with at advertising agencies?"

Don't Have
Trouble

identifying
Right

Person at
Agency

11%

Have
Trouble

Identifying
Right

Person at
Agency

89%

ARBITRON

Let's say I am an advertiser
and I have $50,000 to spend
on webcast advertising. How
many impressions would that

deliver?

1,600,000
impressions/ads served

AR 8ITRON
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''With $50,000 to Spend,
When Should the Spots Run?"

M-F 9A-5P 47%

Run of
Schedule 41%

Other 11%

0% 25% 50%

AR B IT RON

"With $50,000 to Spend,
How Would You Demonstrate ROI?"

Click-Through

Affidavit/Spot
Clearance Reports 27o/

41%

Ad Effectiveness
Studies

Up to
Advertiser/Depends

Other

11%

8%

8%

Third-Party
Measurement 5%

0% 25% 50%

ARBITRON
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Obstacles to Webcast Advertising
{for the Industry In General)

Lack of Metrics 30%

Adt/erther Awareness R Interest

Lack of Coherent Bales Message 23%

Technology Issues

Whose Budget Is Itt

Other

Baser Total Sample

0% 20%

% of Total Mentions

40%

AR B IT RON

Obstacles to Webcast Advertising
{for the Industry In General)

"Agency awareness and understanding of medium."
-president, Internet-only webcaster

"Lack of uniform measurement followed closely by a
lack of critical mass." —Senior sales exec, rep firm

"Ad agencieslwhole industry don't know where to
slot streaming media (traditional, interactive, etc)."

-Owner/president, Internet-only wsbcaster

"Need to learn how to sell on sponsorship like sports
sale vs. CPM basis. Think outside-of-the-box and
around CPM sale." - Senior manseer, Internet only webcaster

AR BITRON

 2001 Arbitron Inc.



Obstacles to Webcast Advertising
{for the Industry in General)

"Education of the advertisers: They don't recognize
that they have a captive, LOYAL audience."

—CEO, internet-only webcsster

"Standardization of buys, standardization of
technology. -coo, Internet-only webcaster

"Itis not a mature industry. There are few standards
and little historical data." —Dlo o oto Io,t trl ib d....,

"Marketplace education. Agencies got burned by the
s srbanner ad model. —President, Internet-only webcaster

ARBITRON

Most Frequently Asked Questions
When Selling Webcast Advertising

Audience 67%

Costs 35%

Demographics 24%

What Is It? 22%

Other 13%

0% 25% 50

Base: Total Sample

% of Total Mentions
AR 8 I TRON
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IMeS2 II=VeqLmeetIIy ASkeel Questions
Wkt n Seiling WebceSC A@weVHSimg

"How does the cost compare to other webcasters
(who are offering lower rates)?"

—VP, Internet-only webcaster

HoMf Bl'8 you m8asur8d Bnd Mfhat Br8 your Budl8nc8demographics 
. —Director of sales, Internet-only webcaster

"How do you measure results? Howis this an
gNeffective medium. —VP Internet sales, terrestrial broadcast group

"Mfhatis webcastln+owebcast advertising?"
— COO, Internet-only webcaster

AR8ITRQH

88 S'2 FD'GCg LIj&lR'Ik,'llg ASk(SmI QfJ tm(BS'Rtl ElS
Widen Sellllrttng WelhCeSR %4lweKlSang

"Should you be talking to me or someone else?"
—President, Internet-only webcaster

"Has it worked for somebody?"
—CTO, ad insertion company

"Oo you have Internet rights to the talent?"
—COO, Internet-only webcnster

"Mhll you do it on a cost-per-acquisition basis?"
—Director of advertising, Internet-only webcaster

ARE(TRON
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Top Reason Why Advertisers Should
Run Ads on Your Webcast

Target Attractive Audience

Branding

Interactivity

Lack of Clutter

10%

8%

6%

67%

Direct Response 6%

Captive Audience 4%

01o 25'Yo 50'Yo 75%

Base: Total Sample

% of Total Mentions

ARBITRON

Top Reason Why Advertisers Should
Run Ads on Your Webcast

+

"Highin-office usage, lack of clutter, highly qualified
audience. —Senior sales exec, rep firm

"Audience we'e providing is INTERACTIVE and
more likely to involve themselves in your
advertising." —Director of sales, Internet-only webcaster

"People with money, power and brains listen to
'xyz.corn.'ecision-making ability within

rrworkplace. —Vp Internet sales, terrestrial broadcast group

ARBIT RON
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Top Reason Why Advertisers Should
Run Ads on Your Webcast
"The ability to get to a demographic segment that
you can't get through broadcast."

—Marketing manager, Internet-only webcaster

"The audience for webcasting is educated, affluent,
sophisticated and adventurous. They spend more

Prthan any other audience. —VP Internet sales, terrestrial group owner

"Blends emotional appeal of traditional media with
one-to-one capabi%ties of the Internet."

—Director ot business development, Internet-only webcaster

AR8 I TRON

Recommendations

ARBITRON
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Recommendations
For Wia,lhcasters

Webcasters must present a consistent sales
message

o Sell buying power of streamies versus click-
through and audience size

~ Emphasize qualitative value of audience
o Avoid using click-through as measure of ROI
o Advertising effectiveness studies to validate

webcasting's branding capabilities
~ Need to build success stories for webcast

advertising

AR I I 7 RON

IRecommen@aititovs
Fait Melhcesle~s

Standardization is crucial
~ Sales and buying process needs to be defined
~ Confusion over technology (insertion)
~ Audience metrics

zWhat's different from broadcast?
zWhat's comparable to broadcast?

ARBITRQN

 2001 Arbitron Inc.



Hiring and organizing your sales staff
o Traditional media skills are crucial
~ Must understand technology and the Internet
o Sellers need to be able to sell banners, buttons

and sponsorships in addition to webcast
commercials

~ Sellers will need to work hard to find the right
contact at the agency

ARBITRON

Reeemmendlekiieree
Vere Weheeekelt S

Education on the value of webcast advertising
o Other recent events:

z Real Road Show
z I BEAM's "The State of Streaming Advertising"

o What we are doing
g Presenting "Webcasting 101" to several hundred

agencies
z Former Radio Advertising Bureau, marketing guru Judy

Carlough promoting webcast advertising to major
advertisers

ARBITRON

 2001 Arbitron Inc.



"The Last Word"

"Thisis where the marketis going.
How are leading advertisers reaching

consumers where they are getting
content today? The Internetis not a

new thing anymore. Catch it while it'
in its infancy."

—CTO ad insertion company

ARBITRON

~arbitron.corn
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RIAA Exhibit No. 104 RP

TURNING THE TABLFS WITH

BY HARNESSING THE POWER OF

PERSONALIZATION FOR THE

PURPOSES OF MARKETING,

TARGETED AD INSERTION

COULD CHANGE THE RULES FOR

ADVERTISING ON THE WEB.

TARGETED ADS HAVE MADE A

GOOD START IN ONLINE RADIO,

BUT WILL THE NUMBERS ADD

UP TO PROFIT?

0

0

z10

STOIC I DANO STEWART
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hen online advertising revenues

~ e slowed to a trickling pace in!

the fourth quarter of 2000, bearish

financial institution Merrill I ynch took

notice; reducing its estimates for

the online advertising market for

2001 down to 58 billion from earlier

expectations of $9 billion. Such

gloomy predictions don't bode well

for an industry practically clawing for

positive headlines and pained by the

ongoing sting of market backlash.

The streaming media space, though, may see that predic-
tion in a different light. First, any way you slice it, S8 billion is

SB billion, and not an insignificant chunk of change — if you
can grab a significant share of it. Plus, the killer app that has
so eluded streaming business models for so long has finally
arrived: targeted ad insertion.

Targeted advertisements can be inserted into audio and
video, for live streams or on&emand. Currently, many on-

demand ad insertions are being used as "gateway" or "in-mes-
sage" ads — 5- to 30-second spots that appear before or after
a particular stream. But the real challenge (and significant
revenue) comes in the ability of webcasters to insert targeted
ads during live streams, so two people in the same room, lis-

tening to the same stream, actually receive two different ads.
Most people in the industry agree that live, targeted ad

insertions for streaming video are still a long way off, so the
race, right now, is in Internet radio.

For terrestrial radio stations, targeted ad insertions pre-
sent a solution that seems almost perfect in its simplicity:
re-broadcast your radio programming online, and replace
local ads with ads targeted at a singular demographic that
commands mind-blowing CPMs.

But the simplicity is hardly perfect when one adds up
the many variables involved: the cost of streaming, the
competition (online radio stations number in the tens of
thousands), the limited audience, the complexity of the tech-
nology to deliver "seamless" ad replacements, and the
momentous effort necessary to move stodgy, 100-year-old
advertising agencies into believing that online advertising is

actually a good buy — particularly under these current
market conditions.

A CROWDED MARKET
Those vying for a foothold in the targeted adinsertion market
— companies like Hiwire, Lightningcast, Radiowave, Surfer-
NETWORK and Coollink Broadcast Network (CLBN) — must
cope with all of these issues at once. All are trying to connect
radio webcasters with a new inventory of advertisers, while

providing a technology that presumably holds it all together.
Hiwire, based in Los Angeles with sales offices across the

country, has focused on Internet~ly radio stations. The

company recently announced a deal with Clear Channel Com-

munications to deliver and sell targeted ads for Clear
Channel's flagship internet radio station, World Class Rock.

Hiwire's technology utilizes a three-question opener for radio
listeners, whereby it gathers the necessary demographic
information for tightly targeted advertising. After users opt in

with their gender, age, and zip code, radio stations within
Hiwire's network can insert ads that target that demographic.

"Our technology provides fineduning on the fly for adver-
tisers looking to maximize the demographics of its listeners,"
says Jim Pavilack. president of Hiwire. But while Pavilack

asserts that the number of listeners and customers for Hiwire

48 MARCH 2001 ~ ccr~rc»crccz~~~
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"grows significantly every week," he is unable to provide
definitive numbers of actual targeted ads served.

Tom DesJardins, chief executive officer of Alexandria, VA-

based Lightningcast, is confident that the business model of
targeted ad-insertion will work. "At this point, there's no
reason to suspect it won't be the dominant model online," he
says. Lightningcast has announced affiliate partnerships with
radio station programming software company, Scott Studios,
and DesJardins points to a "number of trials underway". But,
like Pavilack, he is unable to provide specific success stories.

Still, DesJardins maintains the numbers will work out in the
end, with an advertising pricing structure that is significantly
higher than that of traditional radio. That traditional pricing
structure varies wildly between markets, but generally falls in
the $8 to $15 CPM range. (CPM stands for "cost per 1.000
views"; M is the Latin cypher for 1,000) "Higher CPMs are
required to make this industry work," says DesJardins, citing
figures of $50 CPMs for audio ads and eye-popping $150 CPMs
for streaming video ads.

The technology offered by SurferNETWORK (SN), a New
Jersey-based company that aggregates radio stations on its
site, requires users to download a Surfer player before lis-

tening. Once downloaded, the player provides instant~
listening (no buffering) and displays the name of the song and
artist playing. The company has about 50 stations in Its net-
work offering targeted ad replacements, ranging from small
stations in New Jersey to even smaller ones in Oregon.

For broadcasters, SurferNETWORK pays all the costs to
stream their content, and pays them a percentage of the
advertising revenue. SN installs a server that connects
directly to the station's broadcast automation system.

DO THE MATH

Harry Emerson, founder of SN, cites a hypothetical example to
show how profitable the targeted ad-insertion model could be
for radio stations. Take, for example, a station that has

100,000 listener-hours per month online. By charging a
$37.50 CPM on 14 ads per hour. the station could see $52,500
in monthly revenue. SN then snags 85 percent ($44,625) of
that total in an attempt to recover costs (in all likelihood, this
would probably not even cover bask streaming costs). And
then SN generously gives the remaining 15 percent ($7.875)
directly to the radio station. This might seem small, but once
(or if) SurferNETWORK becomes profitable. the split will be
50/50 between the radio stations and SN, Emerson says.

Coollink Broadcast Network (CLBN) also has announced
targeted ad-insertion trials already underway with terres-
trial stations re+roadcastlng online. One trial, in conjunc-
tion with an ABC Radio classic rock station, utilizes edge
server technology to run streaming media ads immediately
after ABC's national, audio-only ads. The listener must fill
out a brief questionnaire (similar to Hiwire's) before the
station begins streaming.

With some 240 affiliate radio stathns, CLBN charges a $60
CPM for Inatream ads and a $120 CPM for "gateway" ads that
may indude a visual component for listeners to click. Sam
Stanton, vice president of new market development with
CLBN, says that this pricing structure could bring Net profits
of up to a third above revenue, minus costs, for stations within
the CLBN network.

STILL EVAN6ELI2IN6 FOR STREAMIN6 ADS
But while the above companies position themselves with
strategic partnerships, propose hypothetical profit scenarios.
and clamor to declare their targeted ad solutions the most
viable, a set of undeniably difficult factors stand in the way.

First, despite the optimistic numbers spread out by such
research firms as Arbitron, which estimates that some 20 per-
cent of all Americans have listened to radio stations online,
the pool of regular, targetable Bsteners remains small.

"The audience Is too nkhe right now to guarantee enough
listeners for the targeted-ad mode4" says Graham Keenan.

THIS I QINT, THERE'S NO
REASQN Q SUSPECT
ITARGETED STREAMING ADS
WQN'T BE THE
DQMINANT MQDEL ONLINE."
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"justify such high CPMs in the advertising market." In addition,

Von Der Haar points out that ad agencies also might be appre-

hensive about the cost of creating a dozen different ad spots

for a dozen different demographics.
And still another sticking point for agencies is uncertainty

about the accuracy of Internet radio listener numbers. Long-

time market research firm Arbitron has provided information

on terrestrial radio listeners and has extended its presence as

a third-party measurement service for online radio. But a set

of newcomers, inciuding Measurecast and Next Audit, have

entered the measurement services fray attempting to become

the equivalent of a Nielsen ratings standard for Internet radio.
"We provide a set of numbers for agencies to determine

where they should be advertising," says Bill Piwonka, vice

president of marketing for Portland, OR-based Measure-

cast. "Because when it comes down to it, no agency will

entirely trust self-reported numbers from the broadcasters
themselves."

BIG BOY5 WANT TO PLAY

Although the early adopters — dedicated ad-insertion
companies like Hiwire and CLBN — are still in the position of

convincing agencies to come on board, the targeted
ad-insertion field appears on the verge of an explosion. Well-

known, well-funded streaming services and software compa-

nies are getting ready to throw their hats into the ring, with

names like iBEAM, Activate, Real Broadcast Network (RBN)

and (gulp) Micj osoft.
RBN announced its'inwtream ad solution strategy toward

the end of last year. Independent radio group, Local Media

Internet Venture (LMiV), said it will use Real Broadcast Net-

work's webcasting services for its 190 stations. LMiV's

member stations reach more than 37 million people over the
air in the United States and Canada.

However, RBN's system currently utilizes ad-insertion tech-

nology, but not targeted ad insertion. For example, the system
strips out local on-air commercials and inserts Webmnly spots,

giving local stations the opportunity to bring in national adver-

tisers. At this point, though, the system does not provide

targeted ads because, according to RBN, it's just too early.
"We'e all about working with radio stations In concrete

terms and building a significant online audience." says
Michael Leo, senior product manager with RBN. "There are a

bunch of outrageous claims being made about targeted-ad
strategies that count on CPMs in the hundreds of dollars

range. If that's what your business model is built on, it sort of

boggles the mind."

iBEAM has been directly involved in providing on-demand

ad insertions for nearly a year now, working with companies
such as Profit and StarGuide and providing Inatream ads for
such sites as MTVi, AtomFilms and MSNBC. It claims to have

streamed over 20 million ads so far. Yet, the company has
been leery of jumping into the live, in-stream targeted ad-

insertion market.

"HIGHER
CPMS ARE
REQUIRE D

TO MAKE
THIS
INDUSTRY
WORK."
As if the market weren't crowded enough, another part of

the Web radio picture is represented by the stand-alone

Internet radio devices coming on the market, like those
offered by Sonicbox and Kerbango. The aim of these compa-

nies is to increase the listener base by aggregating stations on

their tuners. But radio stations must also be aware of rising

bandwidth and infrastructure costs that come with each new

listener added. That's why Sonlcbox (now called IM Networks)

started its adinsertion technology, which lets radio stations

gain listeners but also helps them to create new ad revenue.

Activate is also working to partner its way to a full ad-

insertion solution. Currently, Activate works with Engage and

AdForce for marketing and selling; RCS for broadcast
automation support; and Microsoft for providing the
streaming software.

Still, Stew Chapln, Activate's senior vice president of mar-

keting, has no illusions about how far along his company, or

the entire Industry, is at this point. "We'e barely at the

starting gate," says Chapin of proven streaming media busi-

ness strategies. "The cable market took IO years to build, so

we still have a long way to go."

What's missing so far, says Chapin and others, is a success

story of a streaming webcast that provides targeted ads to an

audience of significant size — maybe 100,000 listeners/

viewers or more. That type of reach will definitively convince

advertisers that the Web really is a bastion of consumers who

are leaning forward, remembering brand names, and just one

click away from a purchase.
Derek Top is Associote Editor/8usiness for Streaming Media

Magazine and streemlngmedfacom,
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37 CFR 5 260.1
37 C.F.R. 5 260.1

CODE OF FEDERAL REGULATIONS
TITLE 37—PATENTS TRADEMARKS AND

COPYRIGHTS
CHAPTER II—COPYRIGHT OFFICE

LIBRARY OF CONGRESS
SUBCHAPTER B—COPYRIGHT

ARBITRATION ROYALTY PANEL RULES
AND PROCEDURES

PART 260—USK OF SOUND RECORDINGS IN
A DIGITAL PERFORMANCE
Current through September 4, 2001; 66

FR 46363

RIAA Exhibit No 105 Rp
Page 1

260.1 General.

(a) This part 260 establishes terms and rates of
royalty payments for the public performance of sound
recordings by nonexempt subscription digital
transmission services in accordance with the
provisions of17 U8 C. 114 sod~801 b 1.

(b) Upon compliance with 17 U.S.C. 114 and the
terms and rates of this part, a nonexempt subscription
digital transmission service may engage in the
activities set forth in 17 U.S.C. 114.

&General Materials (GM) - References, Annotations,
or Tables&

37 C. F. R. $ 260.1

37 CFR 5 260.1

END OF DOCUMENT
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37 CFR $ 260.2
37 C.F.R. $ 260.2

CODE OF FEDERAL REGULATIONS
TITLE 37—PATENTS TRADEMARKS AND

published rate, whichever is less;

Page 1

COPYRIGHTS
CHAPTER II—COPYRIGHT OFFICE

LIBRARY OF CONGRESS
SUBCHAPTER B—COPYRIGHT

ARBITRATION ROYALTY PANEL RULES
AND PROCEDURES

PART 260—USE OF SOUND RECORDINGS IN
A DIGITAL PERFORMANCE
Current through September 4, 2001; 66

FR 46363

(vi) Monies or other consideration received by
Licensee from Licensee's carriers, but not including
monies received by Licensee's carriers Rom others
and not accounted for by Licensee's carriers to
Licensee, for the provision of hardware by anyone
and used in connection with the Program
Service;

(vii) Monies or other consideration received for any
references to or inclusion of any product or service
on the programming service; and

260.2 Ro al fees for the di ital erformance of
sound recordin s.

(viii) Bad debts recovered regarding paragraphs
(c)(1) (i) through (vii) of this section.

(a) Commencing June 1, 1998, the royalty fee for the
digital performance of sound recordings by
nonexempt subscription digital services shall be 6.5%
of gross revenues resulting from residential services
in the United States.

(b) A nonexempt subscription digital transmission
service (the "Licensee") shall pay a late fee of 1.5%
per month, or the highest lawful rate, whichever is
lower, for any payment received after the due date.
Late fees shall accrue from the due date until
payment is received.

(c)(1) For purposes of this section, gross revenues
shall mean all monies derived from the operation of
the programming service of the Licensee and shall be
comprised of the following:

(i) Monies received by Licensee from Licensee's
carriers and directly from residential U.S. subscribers
for Licensee's programming service;

(ii) Licensee's advertising revenues (as billed), or
other monies received from sponsors if any, less
advertising agency commissions not to exceed 15%
of those fees incurred to recognized advertising
agency not owned or controlled by Licensee;

(iii) Monies received for the provision of time on the
Programming Service to any third party;

(2) Gross revenues shall include such payments as
set forth in paragraphs (c)(1)(i) through (viii) of this
section to which Licensee is entitled but which are
paid to a parent, subsidiary, division, or affiliate of
Licensee, in lieu of payment to Licensee but not
including payments to Licensee's carriers for the
programming service. Licensee shall be allowed a
deduction from "gross revenues" as defined in
paragraph (c)(1) of this section for affiliate revenue
returned during the reporting period and for bad debts
actually written off during reporting period.

(d) During any given payment period, the value of
each performance of each digital sound recording
shall be the same.

[64 FR 36576, July 7, 1999; 65 FR 398211, June 28,
2000]

&General Materials (GM) - References, Annotations,
or Tables&

37 C.F.R. $ 260.2

37 CFR $ 260.2

END OF DOCUMENT

(iv) Monies received from the sale of time to
providers ofpaid programming such as infomercials;

(v) Where merchandise, service, or anything of value
is received by Licensee in lieu of cash consideration
for the use of Licensee's programming service, the
fair market value thereof or Licensee's prevailing

Copr.  West 2001 No Claim to Orig. U.S. Govt. Works
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Page 1

CODE OF FEDERAL REGULATIONS
TITLE 37—PATENTS TRADEMARKS AND

COPYRIGHTS
CHAPTER II—COPYRIGHT OFFICE

LIBRARY OF CONGRESS
SUBCHAPTER B—COPYRIGHT

ARBITRATION ROYALTY PANEL RULES
AND PROCEDURES

PART 260—USE OF SOUND RECORDINGS IN
A DIGITAL PERFORMANCE
Current through September 4, 2001; 66

FR 46363

37C.F.R. $ 260.3

37 CFR $ 260.3

END OF DOCUMENT

260.3 Terms for makin a ent of ro al fees.

(a) All royalty payments shall be made to a

designated agent(s), to be determined by the parties
through voluntary license agreements or by a duly
appointed Copyright Arbitration Royalty Panel
pursuant to the procedures set forth in subchapter B
of 37 CFR, part 251.

(b) Payment shall be made on the twentieth day after
the end of each month for that month, commencing
with the month succeeding the month in which the
royalty fees are set.

(c) The agent designated to receive the royalty
payments and the statements of account shall have
the responsibility of making further distribution of
these fees to those parties entitled to receive such
payment according to the provisions set forth at 17

U~S.C. 114

(d) The designated agent may deduct reasonable
costs incurred in the admimstration of the distribution
of the royalties, so long as the reasonable costs do not
exceed the actual costs incurred by the collecting
entity.

(e) Commencing June 1, 1998, and until such time as
a new designation is made, the Recording Industry
Association of America, Inc. shall be the agent
receiving royalty payments and statements of
account.

[63 FR 30636, June 5, 1998j

&General Materials (GM) - References, Annotations,
or Tables&
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CODE OF FEDERAL REGULATIONS
TITLE 37—PATENTS TRADEMARKS AND

COPYRIGHTS
CHAPTER II—COPYRIGHT OFFICE

LIBRARY OF CONGRESS
SUBCHAPTER B—COPYRIGHT

ARBITRATION ROYALTY PANEL RULES
AND PROCEDURES

PART 260—USK OF SOUND RECORDINGS IN
A DIGITAL PERFORMANCE
Current through September 4, 2001; 66

FR 46363

an employee or officer of a sound recording
copyright owner or performing artist, but is
authorized to act on behalf of the interested copyright
owners with respect to the verification of the royalty
payments.

(e) The designated agent shall implement procedures
to safeguard all confidential financial and business
information, including but not limited to royalty
payments, submitted as part of the statements of
account. Confidential information shall be
maintained in locked files.

260.4 Confidential information and statements of
account.

(a) For purposes of this part, confidential
information shall include statements of account and
any information pertaining to the statements of
account designated as confidential by the nonexempt
subscription digital transmission service filing the
statement. Confidential information shall also
include any information so designated in a
confidentiality agreement which has been duly
executed between a nonexempt subscription digital
transmission service and an interested party, or
between one or more interested parties; Provided that
all such information shall be made available, for the
verification proceedings provided for in $ $ 260.5
and 260.6 of this part.

(b) Nonexempt subscription digital transmission
services shall submit monthly statements of account
on a form provided by the agent designated to collect
such forms and the monthly royalty payments.

(f) Books and records relating to the payment of the
license fees shall be kept in accordance with
generally accepted accounting principles for a period
of three years. These records shall include, but are
not limited to, the statements of account, records
documenting an interested party's share of the royalty
fees, and the records pertaining to the administration
of the collection process and the further distribution
of the royalty fees to those interested parties entitled
to receive such fees.

&General Materials (GM) - References, Annotations,
or Tables&

37C.F. R. $ 260.4

37 CFR $ 260.4

END OF DOCUMENT

(c) A statement of account shall include only such
information as is necessary to verify the
accompanying royalty payment. Additional
information beyond that which is sufficient to verify
the calculation of the royalty fees shall not be
included on the statement of account.

(d) Access to the confidential information pertaining
to the royalty payments shall be limited to:

(1) Those employees of the designated agent who are
not also employees or officers of a sound recording
copyright owner or performing artist, and who, for
the purpose of performing their assigned duties
during the ordinary course of business, require access
to the records; and

(2) An independent and qualified auditor who is not

Copr.  West 2001 No Claim to Orig. U.S. Govt. Works
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CODE OF FEDERAL REGULATIONS
TITLE 37—PATENTS TRADEMARKS AND

COPYRIGHTS
CHAPTER II—COPYRIGHT OFFICE

LIBRARY OF CONGRESS
SUBCHAPTER B-COPYRIGHT

ARBITRATION ROYALTY PANEL RULES
AND PROCEDURES

PART 260—USE OF SOUND RECORDINGS IN
A DIGITAL PERFORMANCE
Current through September 4, 2001; 66

FR 46363

more; in which case, the service which made the
underpayment shall bear the costs of the verification
procedure.

(g) Interested parties. For purposes of this section,
interested parties are those copyright owners who are
entitled to receive royalty fees pursuant to 17 U.S.C.
~114, their designated agents, or the entity
designated by the copyright arbitration royalty panel
in 37 CFR 260.3 to receive and to distribute the
royalty fees.

260.5 Verification of statements of account.
&General Materials (GM) - References, Annotations,

or Tables&

(a) General. This section prescribes general rules
pertaining to the verification of the statements of
account by interested parties according to terms
promulgated by a duly appointed copyright
arbitration royalty panel, under its authority to set
reasonable terms and rates pursuant to 17 U.S.C. 114
and ~g01 b i, and the Librarian of Congress under

37 C.F.R. $ 260.5

37 CFR5 260.5

END OF DOCUMENT

(b) Frequency of verification. Interested parties may
conduct a single audit of a nonexempt subscription
digital transmission service during any given
calendar year.

(c) Notice of intent to audit. Interested parties must
submit a notice of intent to audit a particular service
with the Copyright Office, which shall publish in the
Federal Register a notice announcing the receipt of
the notice of intent to audit within 30 days of the
filing of the interested parties'otice. Such
notification of intent to audit shall also be served at
the same time on the party to be audited.

(d) Retention of records. The party requesting the
verification procedure shall retain the report of the
verification for a period of three years.

(e) Acceptable verification procedure. An audit,
including underlying paperwork, which was
performed in the ordinary course of business
according to generally accepted auditing standards by
an independent auditor, shall serve as an acceptable
verification procedure for all parties.

(f) Costs of the verification procedure. The
interested parties requesting the verification
procedure shall pay for the cost of the verification
procedure, unless an independent auditor concludes
that there was an underpayment of five (5) percent or

Copr.  West 2001 No Claim to Orig. U.S. Govt. Works
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more; in which case, the entity which made the
underpayment shall bear the costs of the verification
procedure.

(g) Interested parties. For purposes of this section,
interested parties are those copyright owners who are
entitled to receive royalty fees pursuant to 17 U.S.C.
~114, or their designated agents.

FR 46363

A DIGITAL PERFORMANCE
Current through September 4, 2001; 66 &General Materials (GM) - References, Annotations,

or Tables&

260.6 Verification of ro al a ments.

(a) General. This section prescribes general rules
pertaining to the verification of the payment of
royalty fees to those parties entitled to receive such
fees, according to terms promulgated by a duly
appointed copyright arbitration royalty panel, under
its authority to set reasonable terms and rates
pursuant tn 17 U.S.C. 114 and ~801 b t, and the
Librarian of Congress under his authority pursuant to

37C.F. R. 5 260.6

37 CFR5 260.6

END OF DOCUMENT

(b) Frequency of verification. Interested parties may
conduct a single audit of the entity making the
royalty payment during any given calendar year.

(c) Notice of intent to audit. Interested parties must
submit a notice of intent to audit the entity making
the royalty payment with the Copyright Office, which
shall publish in the Federal Register a notice
announcing the receipt of the notice of intent to audit
within 30 days of the filing of the interested parties'otice.

Such notification of interest shall also be
served at the same time on the party to be audited.

(d) Retention of records. The party requesting the
verification procedme shall retain the report of the
verification for a period of three years.

(e) Acceptable verification procedure. An audit,
including underlying paperwork, which was
performed in the ordinary course of business
according to generally accepted auditing standards by
an independent auditor, shall serve as an acceptable
verification procedure for all parties.

(f) Costs of the verification procedure. The
interested parties requesting the verification
procedure shall pay for the cost of the verification
procedure, unless an independent auditor concludes
that there was an underpayment of five (5) percent or

Copr.  West 2001 No Claim to Orig. U.S. Govt. Works
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260.7 Unknown co ri ht owners.

If the designated collecting agent is unable to
identify or locate a copyright owner who is entitled to
receive a royalty payment under this part, the
collecting agent shall retain the required payment in a
segregated trust account for a period of three years
from the date of payment. No claim to such payment
shall be valid after the expiration of the three-year
period. After the expiration of this period, the
collecting agent may use the unclaimed funds to
offset the cost of the administration of the collection
and distribution of the royalty fees.

[64 FR 36576, July 7, 19991

&General Materials (GM) - References, Annotations,
or Tables&

37C.F.R. $ 260.7

37 CFR $ 260.7

END OF DOCUMENT
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The Proposal

The FAA is considering an
amendment to Title 14 Code of Federal
Regulations, part 71 (14 CFR part 71) by
modifying Class E airspace at
Kemmerer, WY. Newly developed Area
Navigation (RNAV) approaches at the
Kemmerer Municipal Airport has made
this proposal necessary. Additional
Class E 1,200-feet controlled airspace,
above the surface of the earth is required
to contain aircraft executing the RNSAV
(GPS) RWY 16 and RNAV (GPS) RWY
34, at Kemmerer Municipal Airport, has
made this proposal necessary. The FAA
establishes Class E airspace where
necessary to contain aircrafi
transitioning between the terminal and
en route environments. The intended
effect of this proposal is designed to
provide for the safe and efficient use of
the navigable airspace. This proposal
would promote safe flight operations
under IFR at the Kemmerer Municipal
Airport and between the terminal and
en route transition stages.

The area would be depicted on
aeronautical charts for pilot reference.
The cooxdinates for this airspace docket
are based on North American Datum 83.
Class E airspace areas extending upward
from 700-feet or more above the surface
of the earth, are published in Paragraph
6005, of FAA Order 7400.9H, dated
September 1, 2000, and effective
September 16, 2000, which is
incorporated by reference in 14 CFR
71.1. The Class E airspace designation
listed in this document would be
published subsequently in the Order.

The FAA had determined that this
proposed regulation only involves an
established body of technical
regulations for which frequent and
routine amendments are necessary to
keep them operationally current. It,
therefore, (1) is not a "significant
regulatory action" under Executive
Order 12866; (2) is not a "significant
rule" under DOT Regulatory Policies
and Procedures (44 FR 11013; February
26, 1979); and (3) does not warrant
preparation of a Regulatory Evaluation
as the anticipated impact is so minimal.
Since this is a routine matter that will
only affect air traffic procedures and air
navigation, it is certified that this rule,
when promulgated, will not have a
significant economic impact on a
substantial number of small entities
under the criteria of the Regulatory
Flexibility Act.

List of Subjects in 14 CFR Part 71

Airspace, Incorporation by reference,
Navigation (air).

The Proposed Amendment

In consideration of the foregoing, the
Federal Aviation Administration
proposes to amend 14 CFR part 71 as
follows:

PART 71—DESIGNATION OF CLASS A,
CLASS B, CLASS C, CLASS D, AND
CLASS E AIRSPACE AREAS;
AIRWAYS; ROUTES; AND REPORTING
POINTS

1. The authority citation for l4 CFR
part 71 continues to read as follows:

Authority: 49 U.S.C. 106(g), 40103, 40113,
40120; E.O. 10854, 24 PR 9565, 3 CPR, 1959-
1963 Comp., p. 389.

$ 71.1 [Amended]

2. The incorporation by reference in
14 CFR 71.1 of the Federal Aviation
Administration Order 7400.9H,
Airspace Designations and Reporting
Points, dated September 1, 2000, and
effective September 16, 2000, is
amended as follows:

Paragmph 8005 Class E airspace amas
extending uprvard frsrm 700-feet or more
above the surface of the earth.

ANM WY Kemmerer, WY [Revised]

Ksmmsrsr Municipal Airport, WY
(let. 41'49'30"N., long. 110'33'32primsW.)
That airspace extending upward from 700-

fest above the surface within the 8-mlle
radius of the Ksmmersr Municipal Airport.
and within 4 miles each side of the 174'seringfrom the Ksmmersr Airport
extending from the airport 11 miles south of
the airport, end within 3.6 rrdlee each sids of
the 354'earing from ths Ksmmersr Airport
extending from ths airport to 16.1 miles
northwest of the airport; end that airspace
extending upward from 1,200-fust above ths
surface bounded by 0 line beginning at 1st.
41'30'00"N., long. 111'00'00"W; to let.
42'10'00"N., long. 111'00'00"W.; to lat.
42'10'00"N., long 110'00'00"W.; to let.
41'30'00"N., long. 110'00'00"W.; Io 1st.
41'15'00"N., long 110'23'00"W.; to let.
47'53'30"N., long. 104'29'4IPW.; to 1st.
48'10'0(PN., long. 104'12'00"W.; to point of
origin; end excluding that airspace within
Fsrlorel airways; and the Fort Brldgsr, WY,
Class B airspace areas.

issued in Seattle, Washington, on July 3,
2001.
Den A. Boyle,
AseistantManager, Air TmfficDivision,
Northwest Mountain Region.
[FR Doc. 01-18237 Piled 7-20-01; 8:45 em]

BILLING CODE 4910-1$-0I

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Food and Drug Administration

21 CFR 864

[Docket No. 95P-0315]

Hematology and Pathology Devices;
Reciassifircation of Automated
Differential Cell Counters; Correction

AGENCY: Food and Drug Administration,
HHS.
ACTION: Proposed rule; correction.

SUMMARY: The Food and Drug
Administration (FDA) is correcting a
proposed rule that appeared in the
Federal Register of May 9, 2001 (66 FR
23634). The document proposes to
reclassify from class III (pxemarket
approval) to class II (special controls)
the automated differential cell counter
(ADCC). The document published
inadvertently with the incorrect docket
number. This document corrects that
error.
FOR FURTHER INFORMATION CONTACT:

Joyce Strong, Office of Policy, Planning,
and Legislation (HF-27), Food and Drug
Administration, 5600 Fishers Lane,
Rockville, MD 20857, 301-827-7010.
SUPPLEMENTARY INFORMATION: In FR Doc.
01—11580, appearing in the Federal
Register of Wednesday, May 9, 2001,
the following correction is made: On
page 23634, in the second column,
"[Docket No. 95P-0351]" is corrected to
read "(Docket No. 95P-0315]."

Dated: July 17, 2001.
Margaret M. Dotxel,
Associate CommissionerforPolicy.
[PR Doc. 01-18343 Filed 7-20-01; 8:45 ein]

BILLING CODE 4160-01M

LIBRARY OF CONGRESS

Copyright Office

37 CFR Part 260

[Docket No. 96-5 CARP DSTRA]

Determination of Reasonable Rates
and Terms for the Digital Performance
of Sound Recordings

AGENCY: Copyright Office, Library of
Congress.
ACTION: Notice of proposed rulemaking.

SUMMARY: The Copyright Office is
requesting comment on proposed
regulations that will govern the RIAA
collective when it functions as the
designated agent receiving royalty
payments and statements of accounts
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transmission services which make
digital txansmissions of sound
recordings under the provisions of
section 114 of the Copyright Act.
DATES: Comments are due no later than
August 22, 2001.
ADDRESSES: An original and five copies
of any comment shall be delivered to:
Office of the General Counsel, Copyright
OfBce, James Madison Building, Room
LM-403, First and Independence
Avenue, SE., Washington, DC; or mailed
to: Copyright Arbitration Royalty Panel
(CARP), P.O. Box 70977, Southwest
Station, Washington, DC 20024-0977.
FOR FURTHER INFORMATiON CONTACT:

David O. Carson, General Counsel, or
Tanya M. Sandros, Senior Attorney,
Copyright Arbitration Royalty Panel,
P.O. Box 70977, Southwest Station,
Washington, DC 20024. Telephone:
(202) 707-8380. Telefax: (202) 252-
3423.
SUPPLEMENTARY INFORMATION:

Background
Section 106(6) of the Copyright Act,

title 17 of the United States Code, gives
copyright owners of sound recordings
an exclusive right to perform the
copyrighted work publicly by means of
a digital audio transmission. This right
is limited by section 114(d), which
allows certain non-interactive digital
audio sexvices to transmit sound
recordings under a compulsory license,
provided that the services pay a
reasonable royalty fee and comply with
the terms of the license.

Section 114(f)(1)(A) outlines the
procedural steps for setting these rates
and terms for subscription
transmissions by preexisting
subscription services. The first step
requires the Librarian of Congress to
initiate a voluntary negotiation period to
give the interested parties the initial
opportunity of establishing the
applicable rates and terms. If the parties
are unable to reach an agreement, then
section 114(f)(1) (B) directs the Librarian
of Congress to convene a three-person
Copyright Arbitration Royalty Panel
("CARP") for the purpose of
determining the rates and terms for the
compulsory license upon receipt of a
petition Bled in accordance with 17
U.S.C. 803(a)(1).

The first proceeding to sei rates and
terms for the section 114 license for
preexisting subscription services began
in 1995 and concluded with the
issuance of a Bnal rule and order by the
Librarian of Congress on May 8, 1998.
See 63 FR 25394 (May 8, 1998). The
parties in this proceeding numbered
four: The Recording Industry

Association of America ("RIAA");
Digital Cable Radio Associates, now
known as Music Choice; DMX Music,
Inc. ("DMX"); snd Muzak, L.P.
("Muzak") (collectively, "the parties").
In this proceeding, the parties proposed,
and the CARP adopted, a term which
gave the RIAA the responsibility for
collecting and distributing the royalty
fees to all copyright owners. Id. at
25397. The Librarian adopted this term,
then crafted additional regulations that
afforded copyright owners a means to
verify the accuracy of the royalty
payments made by the RIAA collective,'stablished

the value of each
performance, specified the nature of the
costs that RIAA may deduct from the
royalty fees prior to distribution, and set
forth a procedure for handling royalty
fees in the case where the collective is
unable to identify or locate a copyright
owner who is entitled to receive
royalties collected under the statutory
license.

RIAA appealed both the rate set by
the Librarian and the additional
conditions imposed on the RIAA
collective in its capacity as the
collection agent for copyright owners.
See, Recording Industry Ass'n v.
Librarian of Conyess, 176 F.3d 528
(D.C. Cir. 1999). The United States Court
of Appeals for the District of Columbia
Circuit upheld the rate set by the
Librarian and found that the Librarian
has the authority to impose terms on
copyright owners or their agents.
However, it remanded for further
consideration certain terms imposed on
RIAA under 37 CFR 260.2(d), 260.3(d),
260.6(b), and 260.7, because the CARP
had not considered these issues, leaving
the record devoid of any evidence upon
which to fashion any terms concerning
the collection and distribution of the
royalty fees. Id. at 536.

On February 13, 2001, the Copyright
Office issued a scheduling order,
directing the parties to this proceeding
to Ble their direct cases with the Office
on April 17, 2001. See, Order in Docket
No. 96-5 CARP DSTRA (February 13,
2001). On that date, RIAA filed a
petition to establish terms governing the
RIAA collective and to suspend the
scheduled proceeding.a DMX and

'n November ZOOO, RIAA formed "Socud
Exchange," an unincorporated division of RIAA, to
administer statutory licenses, mcluding the section
114 slatutory license. Ses, Memorandum in Support
of RIAA Petition Io Establish Terms Goveraing the
RIAA Collective at Z.

*A copy of the RIAA Petition to Establish Terms
Governing the RIAA Collective aud To Suspend
DQP Proceedings, its memorandum in support of
iis petition, aud iis letter aaluesting a revision of
the terms proposed in its petition may bs found on
the Copyright Office website ai: hap://www.icc.gov/
copyright/carpg114rsa&aad.

Muzak, two of the three other parties to
the original proceeding, authorized
RIAA to inform the Oflice that they
consent to the proposed terms offered
by RIAA in its petition. The third party,
Music Choice, had already informed the
Office by letter dated February 26, 2001,
of its intent not to participate further in
this proceeding and that it did not
object to the terms proposed by RIAA.

On June 22, 2001, RIAA requested a
revision to the terms offered in its
petition to remove a reference to the
section 112 statutory license for the
making of ephemeral copies and to
make clear that membership in the
collective is open only to those
copyright owners whose works are
subject to statutory licensing and thus
generate the funds to be distributed by
the collective. Neither DMX nor Muzak
had any objections to the proposed
changes. Music Choice, having
previously withdrawn from the
proceeding, took no position on the
proposed changes. There being no
objection from any party with a direct
interest in this proceeding, the
Copyright Office has incorporated the
revision into the terms set forth in the
petition.

Pursuant to g 251.63(b) of title 37 of
the Code of Federal Regulations, the
Librarian can adopt the parties'roposedterms without convening a
CARP, provided that the proposed terms
are published in the Federal Register
and no party with an intent to
participate in the proceeding files a
comment objecting to the proposed
terms. In other words, unless there is an
objection from a party with an interest
in the proceeding who is prepared to
participate in a CARP proceeding, the
purpose of which is to adopt terms
governing the RIAA collective in its
handling of royalty fees collected from
the three subscription services, these
terms will be adopted. This procedure
io adopt negotiated rates and terms in
the case where an agreement has been
reached has been speciBcally endorsed
by Congress.
If an agreement as to rates aud terms is
reached aud ihsrs is uo controversy as io
these matters, it would make no sense to
subject the interested parties to the needless
expense of an arbitration proceeding
conducted under [ssction 114(Q(2) (1995)].
Thus, it is the Committee's intention that in
such a casa, as under ths Copyright Office's
current rsgulsiious concerning rate
adjusimsui proceedings, the Librarian of
Congress should notify the public of the
proposed agrssmaut in a uotics-and-
commsut proceeding aud, if uo opposing
comment is received from a party with a
substantial interest aud an intent to
participate in an arbitration proceeding, the
Librarian of Congress should adopt the raise
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embodied in the agreement without
convening an arbitration paneL

S. Rep. No. 104—128, at 29
(1995)(citations omitted).

The proposed terms shall govern the
RIAA collective solely in its capacity as
the agent designated to receive royalty
payments from the three subscription
services that were parties to this
proceeding and operate under the
section 114 statutory license. These
terms have been developed to protect
the interest of those copyright owners
who are not members of the RIAA
collective and who did not participate
in this proceeding. Thus, due to the
circumstances under which these terms
are being promulgated, if they are
adopted, they shall have no precedential
value in any future CARP. Terms
governing the administrative functions
of any future collective shall be decided
in future rate adjustment proceedings
either through negotiations or after a
hearing before a CARP based upon a
fully developed written record. For this
reason, parties must limit their
comments to the terms offered in the
context of the proceeding to set rates
and terms ior the tliree subscription
services—Music Choice, DMX, and
Muzak—for the period from the
effective date of the Digital Performance
Act through December 31, 2001.

Accordingly, the Copyright Office is
granting RIAA's request to suspend
further CARP proceedings and is
publishing for public comment RIAA's
proposed terms concerning the
operations of the collective. Any party
who objects to the proposed terms must
file a written objection with the
Copyright Office and an accompanying
Notice of Intent to Participate, if the
party has not already done so. However,
it is unclear whether any party who did
not participate in the early stages of the
rate adjustment proceeding the purpose
of which was to set rates and terms
applicable to the three subscription
services can join the proceedings at this
stage. Any proceeding convened to
consider these terms would be a
continuation of the prior CARP
proceeding, Docket No. 96-5 CARP
DSTRA, on remand Irom the United
States Court of Appeals for the District
of Columbia Circuit. See, 17 U.S.C.
802(g). If a party does file an objection
to the proposed terms, it must state why
it believes the law permits a new party
to commence participation at this stage.
The content of the written challenge
must also describe the party's interest in
the proceeding, the proposed rule the
party finds objectionable, and the
reasons for the challenge. If no
comments ere received, the regulations

shall become final upon publication of
a final rule.

List of Subjects in 37 CFR Part 260

Copyright, Digital Audio
Transmissions, Performance Right,
Recordings.

Proposed Regulation
In consideration of the foregoing, the

Copyright Office proposes amending
part 260 of 37 CFR as follows:

PART 260—USE OF SOUND
RECORDINGS IN A DIGITAL
PERFORMANCE

1. The authority citation for part 260
continues to read as follows:

Authority: 17 U.S.C. 114, S01(b)(1).

II 260.2 (Amended]
2. In rr 260.2, remove paragraph (d).
3. Section 260.3 is amended as

follows:
a. By revising paragraphs (c), (d), and

(e); and
b. By adding new paragraph (Q.
The revisions to rr 260.3 read as

follows:

I)260.3 Terms for making payments of
royalty fees.
* 'k * * k

(c) The collective designated to
receive the royalty payments and the
statements of account shall have the
responsibility of making further
distribution of these payments to
copyright owners of the exclusive right
under 17 U.S.C. 106(6) whose sound
recordings were performed by the
services making the payments. Such
copyright owners shall allocate their
receipts according to the provisions set
forth at 17 U.S.C. 114(g)(2).

(d) Before making the distributions
specified in paragraph (c) of this
section, the designated collective may
deduct reasonable costs incurred in the
administration of the collection and
distribution of the royalty payments, so
long as the reasonable costs do not
exceed the actual costs incurred by the
collective.

(e) In determining the share of each
service's royalty payments to be
distributed to copyright owners who are
nonmembers of the designated
collective, the collective shall attach the
same weight to each performance of a
sound recording made by that service;
provided, however, that the collective
may adopt a distribution methodology
that weights each such performance
according to its relative value. In
deternuning relative value, the
collective may consider factors such as
the actual or estimated number of

persons who listened to each
performance by the service. The
collective shall inform the Register of
Copyrights of:

(1) The methodology for distributing
royalty payments to nonmembers, and
any amendment thereto, within 60 days
after its adoption;

(2) Any written complaint that the
collective receives from a nonmember
concerning the distribution of royalty
payments, within 60 days of receiving
such written complaint; and

(3) The final disposition by the
collective of any complaint specified by
paragraph (e)(2) of this section, within
60 days of such disposition.

Nothing in these rules shall deprive any
person from pursuing any remedies they
may have under law against the
collective.

(Q Commencing June 1, 1998, and
until such time as a new designation is
made, the collective established by the
Recording Industry Association of
America, Inc., known as "Sound
Exchange," shall receive the royalty
payments and statements of account
under tliis part 260. Membership in the
collective shall be open on a
nondiscriminatory basis to all copyright
owners of the rights subject to statutory
licensing under 17 U.S.C. 114. In
determining whether to make a new
designation, the Register of Copyrights
may consider any written complaints
concerning the collective; provided,
however, that the collective shall
receive timely notice of, and an
opportunity to respond to, any such
complaints.

4. Section 260.6 is revised to read as
follows:

I)260.6 Yerification of royalty payments.

(a) General. This section prescribes
procedures by which interested parties,
as defined in paragraph (g) of this
section, may verify the royalty payments
made by the designated collective
pursuant to r'r 260.3(c).

(b) Frequency ofverification.
Interested parties may conduct a single
audit of the collective making the
royalty payment during any given
calendar year.

(c) Notice ofintent to audit. Interested
parties must file with the Copyright
Office a notice of intent to audit the
collective making the royalty payments.
Such notice of intent shall be served at
the same time on the collective to be
audited. Within 30 days of the filing of
the notice of intent, the Copyright Office
shall publish in the Federal Register a
notice announcing such filing.

(d) Retention of records. The
interested party requesting the
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verification procedure shall retain the
report of the verification for a period of
three years.

(e) Acceptable verification procedure.
An audit, including underlying
paperwork, which was performed in the
ordinary course ofbusiness according to
generally accepted auditing standards
by an independent auditor, shall serve
as an acceptable verification procedure
for all interested parties.

(fj Costs of the verification procedure.
The interested parties requesting the
verification procedure shall pay for the
cost of the verification procedure,
unless an independent auditor
concludes that there was an
underpayment of five (5) percent or
more, in which case, the collective
which made the underpayment shall
bear the costs of the verification
pl'ocedure.

(g) Interested plies. For purposes of
this section, interested parties are:

(1) Those copyright owners who are
nonmembers of the collective entitled to
receive royalty payments pursuant to
g 2G0.3(c); and

(2) Those persons who are entitled to
receive a share of the copyright owners'eceiptspursuant to 17 U.S.C. 114(g)(2),
or their designated agents.

5. Section 260.7 is amended by
removing the phrase "collecting agent"
each place it appears and adding the
word "entity" in its place; and in the
last sentence, by removing the word
"fees" and adding the word "payments"
in its place.

Dated: July 18, 2001.
Marilyn J. Kretshiger,
Assisiant General CounseL
(FR Doo. 01-13339 Filed 7-20-01; 8:45 amj
BILLING CODE 1410-as-P

ENVIRONMENTAL PROTECTION
AGENCY

40 CFR Part 52

[KY-127-200114, KY-128-200115; FRL-
7016-6]

Approval and Promulgation of
Implementation Plans; Kentucky State
Implementation Plan Revision, Source
Specific Requirements

AGENCY: Environmental Protection
Agency (EPA).
AGTloN: Proposed rule.

SUMMARY: The EPA is proposing to
parallel process approval of revisions to
the Kentucky State Implementation Plan
(SIP) which concern the control of
emissions of volatile organic
compounds (VOC) at a specific source

in Bullitt County, Kentucky, and a
specific category of sources in jefferson
County, Kentucky. At the time of final
EPA action, the completed SIP revisions
must have been submitted to EPA.

In addition, EPA is proposing to
approve negative declarations from
Kentucky and from the Air Pollution
Control District of Jefferson County
(APCDJC) for certain categories of
sources subject to Control Techniques
Guidelines (CTGs).
DATES: Comments on the EPA's
proposed action must be received by
August 22, 2001.
ADDRESSES: Written comments should
be addressed to: Raymond S. Gregory,
Regulatory Planning Section, Aix
Planning Branch, U.S. Enviromneutal
Protection Agency, 61 Forsyth Street,
SW, Atlanta, Georgia 30303.

Copies of Kentucky's submittals, as
well as other information, are available
for inspection during normal business
hours at the following locations. People
who are interested and want to examine
these documents should make an
appointment at least 24 hours in
advance of the day they want to visit
and they should reference files KY—127
and KY-128; U.S. Environmental
Protection Agency, Region 4, Air
Planning Branch, Regulatory Planning
Section, 61 Forsyth Street, SW, Atlanta,
Georgia 30303; Commonwealth of
Kentucky, Division for Air Quality, 803
Schenkel Lane, Frankfort, Kentucky
40G01-1403; Air Pollution Control
District of Jefferson County, 850 Barret
Avenue, Louisville, Kentucky 40204.
FOR FURTHER INFORMATION CONTACT:

Raymond S. Gregory, Environmental
Engineer, Regulatory Planning Section,
Air Planning Branch, U.S.
Environmental Protection Agency,
Region 4, G1 Forsyth Street, SW,
Atlanta, Georgia 30303, (404) 5G2—

9116,(Gregory.Bayeepa.gov).
SUPPLEMENTARY INFORMATION:

L Applicability
EPA is proposing to approve into the

Kentucky SIP two submittals. The first
one which was adopted by the APCDJC
(Regulation 6.49), specifies VOC
reasonably available control technology
(RACT) requirements for Reactor
Processes and Distillation Operations
Processes in the Synthetic Organic
Chemical Manufacturing Industry
(SOCMI). This rule was submitted by
Kentucky to EPA on May 10, 2001, for
parallel processing. The second
submittal concerns source-specific VOC
RACT requirements for an offset
lithographic paper printing plant,
Publisher's Printing, Inc., located in
Bullltt County. The VOC RACT

requirements for Publisher's Printing,
Inc., were submitted by Kentucky on
April 16, 2001, and supplemented with
a request for parallel processing on May
4, 2001.

EPA received a negative declaration
from Kentucky for the CTG categories of
aerospace, SOCMI, shipbuilding, and
wood furniture, and a negative
declaration from the APCDJC for the
CTG categories of aerospace,
shipbuilding, and wood furniture. A
negative declaration is a certification by
an organization responsible for air
pollution abatement in a state or local
area that there are no facilities (a
particular category, type, ox size) under
their jurisdiction in the planning area
that meet the definition of an affected
facility (i.e., for which specific control
requirements would be applicable).

H. Background
Under the Clean Air Act (CAA)

section 107(d)(4) (A), on November 6,
1991 (56 FR 56694), all ofJefferson
County, portions of Bullitt and Oldham
Counides in Kentucky, and the Indiana
Counties of Clark and Floyd were
designated as the Louisville moderate
ozone nonattainment area, as a result of
monitored violations of the 1-hour
ozone National Ambient Air Quality
Standard (NAAQS) during the 1987—
1989 time frame. Since that time,
Kentucky, Indiana and the APCDJC have
adopted and implemented programs
required under the CAA for a moderate
1-hour ozone nonattainment area to
reduce emissions of the precursors of
ozone (VOCs and nitrogen oxides). As a
result of these programs, air quality
monitors in the Louisville area have
recorded three years of complete,
quality-assured, ambient air quality
monitoring data for the 1998, 1999, and
2000 ozone seasons, thereby
demonstrating that the area has attained
the 1-hour ozone NAAQS. On May 17,
2001, (66 FR 27483) the EPA proposed
to determine that the Louisville
moderate ozone nonattainment area has
attained the 1-hour ozone NAAQS. A
complete discussion of the data and
background that provides the basis for
that proposed action can be found in the
above-cited May 17, 200'I, Federal
Register action.

Kentucky on March 30, 2001, and
Indiana on April 11, 2001, submitted
requests to redesignate the Louisville
area to attainment for the 1-hour ozone
NAAQS. As further indicated in the
May 17, 2001 Federal Register, the
"detormination of attainment" is not
equivalent to redesignation of the area
to attainment. Attainment of the ozone
1-hour ozone NAAQS is only one of the
criteria set forth in section 107(d)(3)(E)
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Ruling: May 6, 1999
Role nr.: 97/996
Court role nr.: 95/1319

The COURT OF JUSTICE in THE HAGUE, CHAMBER M C-5

has delivered the following judgment in the case of:

Stichting ter Exploitatie van Naburige Rechten SENA [Foundation for the exploitation of
neighboring rights],
registered in Hilversum [the Netherlands],
appellant, defendant in the incidental appeal,
attorney: jhr mr J.L.R.A. Huydecoper,

versus

Stichting Nederlandse Omroep Stichting (NOS) [Dutch Broadcasting Foundation],
registered in Hilversum,
respondent in the appeal, cross-appellant
attorney: mr E. Grabandi,
lawyer: mr R.S. le Poole (Amsterdam).



The proceeding

1. Appellant, hereafter also referred to as SENA, has entered into an appeal against the
verdicts between the two parties, reached by the The Hague Court of Justice on August 7, 1996
and April 16, 1997.

2. In its statement of the grounds of appeal, SENA has brought forward, besides a common
ground of appeal, 10 grounds of appeal against both verdicts, with the conclusion to repeal both
insofar as SENA's claims have been admitted, and to, in as far as new justice is being rendered:

1.a to determine that the respondent owes the appellant, for theperiodPom July 1,
1993 through December 31, 1997, by way ofequitable remuneration as intended in
Article 7, SWR, as determined according to thefollowing criterion:

f 3,500 per hourfor broadcasting, in anyprogram broadcast at the respondent 's

responsibility on television by means ofthe national television network, ofmusic
recorded on commercialphonograms (and regardless ofthepossibility thatpart
ofthephonograms in question mayfall outside ofthe scope of SAR); as well as

f 350 per hourfor broadcasting, as described above, via a radio transmitter,

with the stipulation that the amount owed will be indexed annually by January 1" using
the CPIprice index (entire population) regarding thepreceding calendaryear;

1b. to sentence the respondent to settle with the appellant, according to the measure
claimed in sub l.a., by submitting within one month after the end ofeach calendar
quarter the sum that has become due in thepreceding quarter, minus any advances that
have already been paid;

to sentence the respondent to paying the costs ofboth instances;

to declare thejudgment to be enforceableprovisionally, without bail.

The abbreviation WNR stands for Wet op de Naburige Rechten I Dutch law regarding
neighboring rights]



Ground of appeal 10 contains an increase of the demand.

3. In its memorandum in reply, the respondent, hereafter also referred to as the NOS, has
disputed the grounds of appeal. It has resisted the increase of the demand. From its side, the NOS
has, in a cross-appeal, raised eight grounds of appeal against the mentioned court ofjustice
judgments, and concluded to their annulment, setting the 1995 equitable remuneration at f
700,000 or an amount to be established by the court in a proper administration ofjustice,
sentencing SENA to the cost for both instances.

4. SENA has disputed the grounds of appeal in the cross-appeal.

5. Parties have had their standpoints pleaded at the session, SENA by its attorney and the
NOS by its lawyer. At that occasion, both parties have brought exhibits to the proceedings,
SENA after a document request. At the presentation of the process documents, including
annotations to the suit, the parties requested judgment.

Ruling on the appeal

in the rinci al and cross-a eal

6. The NOS'pposition against the claim increase has not taken place in the legally
prescribed manner. For that reason, it cannot be addressed. The court will take the increased
demand as its starting point.

Through the grounds of appeal in the principal and cross-appeal, the dispute will be
subject to the court's judgment in its entirety.

7. The facts established by the court under 1 in its August 7, 1996 judgment have not been
disputed, therefore the court will also take these facts as its starting point.

8. Another central question in the appeal is in what manner the equitable remuneration
should be established which is described in article 7, paragraph 1 WNR, payable by the NOS to
SENA, the legal representative as established in article 15, paragraph 1 WNR, for broadcasting
by the NOS and the other public broadcasting corporations it represents ofphonograms issued
for commercial purposes or reproductions of such phonograms.

9. From SENA's claim stated under 2 above it appears that, for calculating the equitable
remuneration, SENA wishes to use a formula containing the following factors:



(a) the number of hours music was played via
(b) broadcast by national television network or radio transmitter
(c) multiplied by an amount per television hour or radio hour.

10. From the claim described in 3 above, it appears the NOS wishes the equitable
remuneration to be established as a lump sum.

The notion of "equitable remuneration "in the WWR and in European context

11. The court has established that the law does not offer a point of departure for establishing
the equitable remuneration. The only thing stated in the law under article 7 is that the producer of
the phonogram and the performing artist can claim equitable remuneration when a phonogram
produced for commercial purposes or a reproduction thereof is broadcast or otherwise made
public. The factors involved in establishing it are not mentioned at all.

12. Article 8, paragraph 2 of Directive 92/100/EEC ofNovember 19, 1992 on rental right and
lending right and on certain rights related to copyright in the field of intellectual property (Pb. L.

346/61), states that Member States shall provide a right "in order to ensure that a single
equitable remuneration is paid by the user, ifa phonogram publishedfor commercial purposes,
or a reproduction ofsuch phonogram, is usedfor broadcasting by wireless means orfor any
communication to the public, and to ensure that this remuneration is shared between the relevant
performers andphonogram producers. "

The court determines that the legislator has not deemed it necessary to change article 7

WNR in connection with this Directive. Apparently — and according to the court: correctly — the
legislator assumed that the quoted condition in the Directive does not require more than what had
already been included in article 7 paragraph 2 ~.
13. The Directive also does not help solve the problem in the present case. Neither the quoted
condition in the Directive nor its preambles provide concrete instructions for determining the
equitable remuneration.

14. The court cannot but conclude &om the Directive that the entitlement to an equitable
remuneration has been harmonized, but that thus far no harmonization has been pursued of the
way in which this equitable remuneration should be established. This means that the manner in
which equitable remuneration is calculated may and can vary by Member State. It appears that
the latter is the case based on information from other countries, as provided by the parties. It also
means that the national legislator's opinions on equitable remuneration can (continue to) play a
role.



The parliamentary history

15. The Explanatory Memorandum with the government bill "Rules regarding the protection
of performing artists, phonogram producers and broadcasting corporations and amendment to the
auteurswet [Authors Law] of 1912 (Neighboring Rights Law)" (Lower House, assembly year
1988-1989, 21, 244, nr. 3) teaches that the WNR is especially intended to execute the
International Convention for the Protection of Performers, Producers of Phonograms and
Broadcasting Organizations which was reached in Rome, 1961, (Trb. 1986, 182). The law also
aims to implement the Convention for the Protection of Producers ofPhonograms Against
Unauthorized Duplication of Their Phonograms (Trb. 1986, 183), reached in Geneva in 1971.

16. The Explanatory Memorandum also includes (pages 1-2):

Initially, the Dutch government held the standpoint that it was not advisable tojoin the
Rome Convention. One consideration was that uponjoining, the broadcasting budget
wouldface severefinancial consequences, leading to the necessity to raise the
broadcasting contribution. Another argument was that a large part ofthe claimable sums
wouldflow towardforeign claimants, since Dutch music imports are greater than music
exports.

17. The Explanatory Memorandum mentions hearings resulting in, among other things, the
following information (pages 2-3):

— According to the consulted claimant organizations, the totalproceeds ofthe sums owed
to the claimants can be estimated at approximately 12 million guilders per year, an
amount that would be reached after 10 years.
— Thefinancial consequencesfor the broadcasting corporation are not expected to
deviatefrom the sum which is currently beingpaid voluntarily to the Nederlandse
Vereniging van Producenten en Importeurs van Beeld- en Geluidsdragers (NVPI) /Dutch
Association ofProducers and Importers ofImage and Sound Carriersjfor the
broadcasting corporations 'se ofphonograms (600,000 guilders per year, to be
increased to 1 million guilders in ten years).
— The representatives ofthe consulted claimant organizations distinguished between the
proceeds that would be the result ofjoining the Convention, and the proceeds that might
need to be awarded under the national arrangement in addition to the Convention 's

secondary rights concerning image carriers. These amounts are approximately 8 million
guilders and 4 million guilders, respectively.



The 8 million guilder amount was divided asfollows by the representatives of the
claimant organizations:

Broadcasting corporations
Local broadcasters andfor instance the concert channel
Broadcasting corporations serving the sick, elderly and churches
Cable broadcasts offoreign broadcast corporations
Subscription TV and subscription radio
Background music in shopping centers,
galleries, factories, workplaces, airports
Hospitality industry, clubs
Sportsfacilities, exhibitions and other events
and manifestations, airplanes
PTT [postal serviceJ hit line

f 1,000,000
f 200,000
f 100,000
f 100,000
f 1,300,000

j 1,750,000
f 1,750,000

f 1,500,000
f 200,000

It should be noted that the abovementioned amounts are mere estimates, which is all the
more significant now that a time limitation has been included in article 32 ofthe bill. The
sizes ofthe amounts payable by the various categories ofpayers will in principle be
determined in contractual negotiations between (organizations of) claimants and users.
— The percentage ofthe proceeds payable to foreign claimants is estimated at 50% to
80%. Claimant representatives, however, have pointed out that they strongly believe
agreements will be reached with foreign claimant organizations, which will result in the
majority ofthe claims payable toforeign claimants remaining within the Netherlands.

18. This is immediately followed by a passage indicating why the government has reached a
revision of its initial standpoint (page 3):

Based on this investigation and the results ofthe hearings, the government has modified
its initial standpoint regardingjoining the Convention ofRome. The basis of this decision
is that neither thefinancial argument regarding the broadcasting corporation which was
raised in the past, nor the objections raised by the users during the hearings, are
significant enough tojustify maintaining the initial standpoint.

19. These passages demonstrate that on the one hand, the government initially did not want
to enter into the Rome Convention for fear of "severe financial consequences, leading to the
necessity to raise the broadcasting contribution," and on the other hand, that the government
revised this standpoint (partially) due to the information, established during the hearing, that in
the near future, the financial results are not expected to deviate from the sum which is currently
voluntarily paid to the NVPI.



In connection with this, another document that could be referenced is the Letter from the
Ministers of Justice and of Common Welfare, Health and Culture (Lower House, assembly year
1985-1986, 19, 435, nr. 1, page 3), which contains the following passage:

At the same time, a different uncertainty has been cleared up. For many years now, the
NOS has been voluntarilypaying the NVPI an annual compensationfor the use of
phonograms by the broadcasting corporation. In thefall of1984, an oral agreement
appeared to have been reached by the NOS and the NVPI regarding a new, ten-year
contract, which would coverperforming artists 'ndphonogram producers 'eighboring
and secondary rights. The new contract would not have significantfinancial implications
for the broadcasting corporation (above the thusfar rewarded amount off 600,000).
From this, it appeared that awarding secondary rights in connection with the use of
phonograms was not to havefurther adversefinancial resultsfor the broadcasting
corporation.

20. The passage under the header "Consequences for social-economic developments and for
companies, citizens and non-profit organizations" in the Explanatory Memorandum warrants
mention as well (page 8):

For the users oftheprotectedperformances (e.g. restaurants, cafes) thepresent bill
means that certain types ofuse would require a remuneration, which will be an extra
expensefor them. This is mainly applicable to the use described in article 6 (currently 7,

court) ofthe bill. In negotiations about these remunerations, it ispossible to introduce
the option ofgradually increasing the amounts.

In this context, it is also important to cite the government's answer to the PVDA Party's question
regarding the possible risk that the estimated financial consequences of the bill may turn out
higher (Explanatory Memorandum (Lower House, assembly year 1989-1990, 21, 244, nr. 6,
pages 6-7)):

The 12 million guilder amount at which the totalproceeds ofthepayments due to the
claimants are projected, is merely an estimate. Eventually, the amounts payable by the
diferent categories ofpayers will need to be determined through contractual
negotiations.



The risk that this amount turns out higher or lower can — naturally — not be ruled out
entirely. It is reasonable to assume that the amounts indicated by the claimant
organizations will be the startingpointfor negotiations.

Another noteworthy passage can be found on page 30 of the Explanatory Memorandum:

The members of the SGP Party posed the question ofwhat guarantees there are that the
representative legal entity determined in thefirstparagraph (currently article 15,
paragraph 1) will exercise restraint in thefirst years ofits negotiations with the music
users.

8'e have to startfrom the premise that an equitable remuneration must be paid
for secondary use ofcommercialphonograms. This will be the startingpoint ofthe
negotiations between the legal entity, determined in article 14 (currently article 15,
court), and the payers. It is reasonable to assume that this organization will come to the
negotiations with reasonable compensation proposals, as it is not to the claimants'enefitifno agreement can be reached about the payments due to excessively high
compensation proposals. The same is truefor thepayers: they can be expected to
contribute constructively to reaching agreements about equitable remunerations. As
noted on page 8 of the Explanatory Memorandum, it will be possible to propose a
gradual buildup ofthe compensation, in the sense that the agreed sum will be reached
after a number ofyears. This, however, is a matter between the collecting organization
and the payers. There are no guarantees regarding these matters and such guarantees
cannot be given, as this will depend on the results ofthe negotiations.

21. To summarize, the government's statements indicate that the government assumed that
the WNR would not have severe financial consequences for the broadcasting corporations, that
negotiations between claimants and payers would take the amounts cited during the hearings as
their starting point, and that the broadcasting corporations were not expected to have to pay more
than they voluntarily did at the time, with the amount possibly being raised to f 1 million over
the course of 10 years. As included in various records, the government assumed the equitable
remuneration as indicated in article 7 would — roughly — correspond to the amount the
broadcasting corporations actually paid at the time, under an agreement between the NOS and
the NVPI.



Impact ofthe parliamentary history on the dispute

22. The parties disagree on the importance of the government's opinion for the case in
question. SENA is of the opinion that the government's opinions are completely irrelevant,
whereas the NOS considers them of great importance for establishing the equitable
remuneration.

23. The court therefore judges as follows.
First of all, the court takes into account that the government was able to choose whether

to join the Rome Convention depending on the expected financial consequences for the
broadcasting corporations; a power it did not have over implementation of the abovementioned
Directive. Because of the Directive, the government lost its "grip" on the amount of the equitable
remuneration in the sense that they could no longer — as they could in the time before the
Directive — deny producers and performing artists their claim for equitable remuneration
altogether if they deemed those claims to have serious financial consequences for the
broadcasting corporations.

A second point that must be noted is that the government assumed the equitable
remuneration would be determined through negotiations between the claimants and the payers,
but that the government itself would naturally not be part of such negotiations.

These points put the importance of the government's opinions into perspective. The
government no longer plays the leading part. In fact, it ceases to play any part at all. It is merely
a spectator. The game is being played by the NOS and SENA.

24. The parliamentary history, however, is not entirely irrelevant. It is not especially
important for the government statements it contains, which have been noted above, but for the
viewpoints of the (then: future) claimants it contains. Those viewpoints not only should, but must
be taken into account.

This case is about determining the equitable remuneration the NOS owes SENA. In the
court's opinion, it is inherent to notion of "equitable remuneration" that the enumeration should
be reasonable within the relationshi between the NOS and claimants. This means that any
expectation the claimants may have created with the NOS can play a role in determining what
constitutes an equitable remuneration within the relationship between the NOS and the
claimants. In the court's vision, the notion of "equitable remuneration" cannot be equated with
"market value," as SENA appears to advocate, where the price is set solely on the basis of
"objective" data, i.e. separate from the parties, based on supply and demand. It must also be
considered that SENA is (virtually) the only "supplier" of the "goods" the NOS cannot do
without, which means the two parties are dependent upon each other.

The court realizes that its opinion means that the equitable remuneration which
broadcasting corporations are to pay producers and performing artists can vary by country due to
possible differences in relationships per country.



This, however, is unavoidable since the notion of "equitable remuneration" has been selected for
use in the Directive, and the Directive does not appear to have been intended to harmonize the
amounts of the equitable remunerations between the Member States. Below, it will become clear
that the court does not take this to mean that the amounts being paid in other countries have no
influence on the equitable remuneration to be established in this country.

Justified expectations?

25. The parliamentary history described above contains clear evidence that the NVPI,
partially on behalf of the Artists'nion FNV, in which performing artists are united, has openly
stated that the Gnancial consequences of the WNR for the broadcasting corporations would in
any case not substantially deviate Rom what had been agreed between the NOS and NVPI. These
statements are in keeping with articles 8.1 and 8.2 of the Agreement between the NOS and NVP,
dated December 16, 1986, namely:

8.1. This agreement does notprjeudicially affect any laws that may be established in
the Netherlands regarding "neighboring rights"; theparties agree that the NVPI will not
claim anypaymentsPom the broadcasting corporation other than as noted in this
Agreement, for the duration ofthis Agreement.

8.2. Ifa law is passed in the Netherlands that also contains recognition ofany so-
called "neighboring rights "forperforming artists, and this recognition is structured in
such a way that the current construction, where NVPIpartially represents a category of
performing artists involved in recordproductions and exploitation, is no longer
permissible orpossible, theparties will come to an agreement on how they can continue
to use this agreement in its unalteredform.

From these statements, the court deduces that the abovementioned parties, in the case where the
WNR was to become law during the course of the Agreement, would strive to leave theNOS'inancialobligations unchanged. The NOS could assume that the NVPI considered the financial
obligations in the Agreement to be at approximately the same level as the equitable remuneration
based on the future WNR.

From the various resources, the NOS could infer the justified expectation, with regard to
the NVPI and the Artists'nion FNV, that the "equitable remuneration" based on the WNR
would not substantially differ Rom what the NOS was already voluntarily paying producers and
performing artists for broadcasting phonograms before the WNR was signed into law.



The circumstances that these statements were not uttered by SENA and that at the
moment they were uttered, there was no contractual relationship between the NOS and SENA,
does not render the NOS'ustified expectations with regard to the NVPI irrelevant for the
relationship with SENA regarding the "equitable remuneration" under the~. In relation to
the NOS, the NVPI acted on behalf of producers and the Artists'nion FNV, the union of
performing artists. The SENA currently partially acts on behalf ofproducers and theArtists'nion

FNV. For that reason, SENA cannot successfully assert that what took place within the
relationship between the NVPI and the NOS does not concern them at all.

Conclusion regardingparliamentary history and contractual relationship between the NOS and
the NVPL

26. The court concludes that parliamentary history and the contractual relationship between
the NVPI and the NOS are factors that should influence the amount of the "equitable
remuneration" the NOS owes. Regarding the extent of these factors'nfluence, the court is of the
opinion that the outcome of the calculation, performed using the yet to be developed calculation
model set forth below, should be roughly equal to the amount the NOS previously voluntarily
paid the NVPI during the first few years after the WNR becomes effective, provided that there
will be room for deviations as described in more detail under 49. The parliamentary history and
the past contractual relationship between the NOS and the NVPI do not safeguard the NOS
against developments at the national and European level.

Lump sum orformula?

27. The parties further disagree about the question how the "equitable remuneration" ought to
be established. SENA opts for a compensation to be determined by a formula containing variable
and set factors. The NOS'osition is not entirely clear. It appears to advocate a lump sum only.

28. In a lump sum, no variable factors are represented — at least not visually. The NOS,
however, does want variable factors to be taken into account. This becomes clear from, among
other things, the conclusion of the NOS counsel's annotations to the suit.

29. In the court's opinion, the use of a formula will ensure that the remuneration is equitable,
and make it easier to calculate and verify. The court points out that in the agreement between the
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NOS and NVPI, variable factors were also taken into account (see articles 0.1, 9.2, 10.1, and
10.2). It will of course be necessary to include the time and calculation method for the variable
factors.

Constant and variablefactors

Broadcast hours

30. The number of hours during which music is broadcast is an obvious fact.. The
parties do not disagree on this point.

Potential and actual number of listeners and viewers

31. The parties are in disagreement on the question of whether the actual number of listeners
and viewers is of importance in addition to the broadcasting.

32. The Related Rights Act [WNRj mentions only "broadcasting" and "making public in
another manner." The Foundation for the Exploitation of Related Rights [SENA] is of the view
that this is mentioned only in connection with broadcasting or "potential audience." The
Netherlands Broadcasting Foundation (NOS), on the other hand, considers the actual number of
listeners and viewers ("actual audience") also to be relevant.

The court is of the opinion that considering only the "potential audience" does not lead to
fair royalties. This would mean that the broadcast of a musical program that, even though it
would be heard and seen by 15 million people, would actually be heard and viewed by 1 million
people, would have to be paid as much as a music program that was heard and by viewed by 8

million people. The court considers this absurd. The actual number of listeners and viewers must
also be taken into consideration.

The court notes that Foundation for the Exploitation of Related Rights, in spite of its
objection to the "actual audience" factor, does indeed take into consideration, although
indirectly, the actual number of listeners and viewers when it calculates the fair royalties it
desires from commercial broadcasters. For commercial broadcasters the fair royalty is linked to
the income of these broadcasters. The income consist to a great extent of advertising income
which - as is generally known — depends on the actual number of listeners and viewers.
According as well to calculations by the rights section of The Musical Composers Association
[BUMA], this sort of factual information plays an indirect role. For example, with respect to the
amount that hotel, restaurant and cafe operators have to pay, which is a multiple of the number of
square meters in the space wherein the music is made audible. As a general rule, there is
eventually a connection between the data and the number of visitors to a hotel, restaurant or cafe
establishment. For example, no one would operate a cafe with a determined surface if that did



not correspond to a determined number of customers. It should be observed that the broadcasters
cannot reduce the extent of the "potential audience" if it should appear that a certain music
program was heard by a limited number ofpeople.

33. "Actual audience" thus constitutes a factor, in the opinion of the court. Agreement is
needed on a means of determining it that is, preferably, as simple as possible.

34. In the example of the "interim decision" of the "copyright tribunal" of December 3, 1997
in the suit of British Sky Broadcasting Limited vs. The Performing Right Society Limited, a
copy ofwhich has been submitted in support of the plea, the court considered that the "potential
audience" factor did play a role in the sense that a fair royalty was linked to a fixed sum per
broadcasting station and a variable sum for the actual number of listeners per hour of
broadcasting.

Price per hour

35. Therefore, a price per hour is to be established. On the question ofwhich factors are to
play a role in this, there is no agreement between the parties.

Price per hour. Significance of the price lists of the Musical Composer's Association [BUMAj
and the Foundation for the Exercise of Mechanical Copyrights [STEMRA].

36. The parties disagree on the question of the extent to which the price lists of the
Association and the Foundation can serve for determining the amount of the fair royalties. As
the court understands it, the Foundation is of the opinion that the amount of the fair royalty
should be linked as closely as possible to the price lists of the Association and the Foundation.
The Netherlands Broadcasting Foundation contests that view. It contends that the licensing fees
of the Association and the Foundation payable to holders ofmusic copyrights on one hand and
the fair royalty pursuant to the Related Rights Act on the other are not comparable amounts. It
contends that musical composers on one hand and producing artists and record producers on the
other are not comparable amounts from the economic point of view. It must also be emphasized
that the Association and the Foundation represent what is known as the world repertoire, while
The Foundation for the Exploitation of Related Rights represents only the performing artists and
record producers from countries signatory to the Treaty of Rome, to which the United States, one
of the most important producers of popular performing artists, does not adhere.

37. The court is of the view that the productions of musical composers on the one hand and
performing artists and producers on the other are related to each other. This relationship lies at
the base of the Treaty of Rome and the Related Rights Act. For these reasons, we have before
us in the determination of the fair royalty to seek the connection with the price lists of the
Association and the Foundation. Here lies the mutually exclusive legal provision: a law
forbidding fair royalty in itself.
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This is not to say that the fair royalty must be equal to the price lists of the Association
and the Foundation. The court is of the view that the level of the fair royalty should be lower
than that set out in the following circumstances:

(i) There are no indications that the countries that have signed the Treaty ofRome and have
legislation on the matter find that the royalty should be comparable. If that had indeed been the
case, as must be accepted, it was brought out in one way or another.

(ii) The provisions ofThe Related Rights Act are of a later date than those of copyright law.
Obviously for a long time it was not self-evident that the services ofperforming artists and
producers were protected. Rightly or wrongly, their services were long regarded as not being on
the same level as those of the composers. Overcoming the barrier ofrecognition did not bring
these services up to the same level, at least not at once.

(iii) From the circumstances with respect to the situation in the countries surrounding us, it
appears possible to infer that the royalties for composers are situated at a higher level than that of
performing artists and producers.

(iv) The repertoire of the Musical Composers Association and the Foundation for the Exercise
ofMechanical Copyrights is more extensive than the one to which the Related Rights Act
relates. This must be negotiated in the price.

Price per hour. Significance of the amounts paid abroad by public broadcasters.

38. The parties are also in disagreement about the significance of the amounts paid abroad by
public broadcasters for the use of records to performing artists and producers.

39. The court rules that the parties in abstracto are to consider the situation abroad as
significant. The data presented thus far in this case can serve, in the view of the Foundation for
the Exploitation of Related Rights, as benchmarks for the fairness of the royalty it paid.
According to the Netherlands Broadcasting Foundation, however, these data are irrelevant. If the
situation abroad is of importance, their data from Belgium must play a role.



40. The court considers it an option — also with EEC Directive 92/100 on leasing law in
mind, as well as lending law and certain related laws in the field of intellectual property — to give
consideration to that which is paid as fair royalty by broadcasting organizations in other
countries. It is true that this Directive does not extend in the court's view to the calculation of
how the fair royalty is to be harmonized and so there is room for national differences that can
arise from circumstances in specific countries, but that does not detract from the fact that it
would violate the spirit of the EC Treaty and thus would be highly undesirable ifno efforts were
made to find a way to calculate the fair royalty as is done in other EU countries.

The data made known up to now concerning the situation abroad are related to the way in
which the fair royalty is calculated. They are not clear enough to enable the establishment of
ground rules that can be applied in the Netherlands.

Price per hour. The significance of what is paid by commercial broadcasters

41. Further to the significance ascribable to what commercial broadcasters actually pay, the
parties differ. The Foundation for the Exploitation of Related Rights finds that the public
broadcasters should pay more, the Netherlands Broadcasting Foundation that they should pay
less.

42. In the view of the court, the amount the commercial broadcasters actually pay is quite
relevant to the question ofwhat the Netherlands Broadcasting Foundation should pay to the
Foundation for the Exploitation of Related Rights as fair royalty. In principle, the fair royalty
that both categories ofbroadcasters must pay should be on the same level. Any deviations from
this must be justifiable.

43. The Netherlands Broadcasting Foundation takes the view that it should pay less per hour
ofmusic than a would a commercial broadcaster since it serves the general good and does not
seek any profit.

44. According to the previous opinion of the court, organizations that serve the general good
and do not seek profit can make no claim that they should pay less for goods and services than
do organizations that do not serve the general good and seek profit. Otherwise, those who
provide goods and services would be tied to organizations serving the general good and not
seeking profit and would be giving them subsidies. Therefore, there are no grounds for this.

The Netherlands Broadcasting Foundation has also stated that the broadcasting of records
encourages the sale of records.

Of course this also applies to the broadcasting of records by commercial broadcasters.

14



t 45. According to The Foundation for the Exploitation ofRelated Rights, the Netherlands
Broadcasting Foundation should pay more than commercial broadcasters since it
disposes ofmore financial resources than commercial broadcasters.

46. The court is of the view that this reasoning also is defective. The reasoning is a variant
ofwhat was considered at 44. Simply put: in principle, should an organization that disposes of
ample means pay no more for a good or service than an organization with fewer means. No
reasons were adduced as to why there should be any variation from this principle.

47. In this connection, The Foundation for the Exploitation ofRelated Rights has stated that
the Netherlands Broadcasting Foundation broadcasters have a far greater range than the average
commercial broadcasters.

48. That may be, but these eventual differences are offset in the "actual audience" factor.
With these differences, better calculations can be performed if the "potential audience" factor
plays a role in the manner set forth under 34.

Price per hour. Significance ofwhat is paid by those who are not broadcasters

46.[sic] According to The Foundation for the Exploitation ofRelated Rights, the amount paid by
those other than broadcasters for the use of records should play a role. The Netherlandst Broadcasting Foundation contests this assertion.

47. The court is of the opinion that these payments, on the whole, do not shed any light on
the fair royalty that the broadcasters must pay.

Conclusions with respect tofixed and variable costs

48. Prom the above it follows that the court - partially following the parties - considers
the following factors to be relevant:

a.
b.
C.

the number ofhours during which the records are broadcast;
the actual number of listeners and viewers ("actual audience");
the price lists of the Musical Composers Association and the Foundation for the
Exploitation ofMechanical Copyrights;
the amounts paid abroad by the public broadcasters;
what the commercial broadcasters pay.

The court also sets great store by giving the "potential audience" factor a place in the calculation
model.

The outcome of the calculation model must be in keeping with what is considered in 26
above, with consideration as well ofwhat is given at 49.



Further course ofthe procedure

49. In the opinion of the court, the Gordian knot cannot yet be cut. Too much data is still
missing for that. It is obvious that the parties themselves have proceeded more on the basis of
beliefs and decisions deriving from them — as they themselves can at least agree — than with the
participation of experts and attempts to develop a calculation model or formula. As was noted at
26, the result in the first years after the Related Rights Act came into force should be brought
into agreement with the amount that the Netherlands Broadcasting Foundation voluntarily
provides to the Netherlands Union ofProducers and Importers of Picture and Sound Conveyors
[NVPI]. Given these considerations, the court believes that there is reason to ask the
Netherlands Broadcasting Foundation to be prepared to accept an increase in the amount if such
is justified, for example, by:

+ in increase in the number ofmusic hours broadcast during the period ofvalidity of the
contract with the Netherlands Union of Producers and Importers of Picture and Sound
Conveyors, as emerges fiom the figures and then:

+ an eventual increase of the number of public broadcasters;

e an eventual increase in the "actual audience," as emerges from the figures;

an eventual increase, as derived from the figures, in the amount of the fair royalty paid by
the commercial broadcasters;

e an eventual increase, as derived from the figures, in the fair royalty paid by foreign
broadcasters and performing artists and producers of records;

+ an eventual increase, as derived from the figures, in the prices listed by the Musical
Composers Association and the Foundation for the Exploitation ofMechanical Copyrights.

It should be clear that much more data needs to be put on the table.

50. The court believes it would be useful to order the parties to appear again, in order to
consider what further steps can be taken between them and to consider the recommendation for
the involvement of experts for the development of a calculation model.



Ruling:

on the subordinate and princival anneal

The court:

Does rule further:

orders the parties, duly represented and accompanied by their counselors, to appear at the Palace
of Justice, Prins Clauslaan 60, the Hague, before the named Justice J. J. Brinkhof, on June 16,
1999 at 1:30 p.m. for the purpose ofproviding information.

This decree was issued by Justices B~of, Fasseur-van Santen and Van Sandick. The decree
was pronounced in the open session ofMay 6, 1999, in the presence of the Clerk of Court.

[Three signatures]

[Stamp:] Certified Copy
The Clerk of Court
The Hague
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Rolnr. xb: 95i1319

Het CKRECHTSHOP te 's-GRAV%2QXARE& KA3MER lb'-5
heeft het uolgende atrax geveze:n in de awk van:

Stichtittg ter RxpMtatie van Waburige Rechtan SERA.
gevesaM te HQvetsum.
zppellanre, vetweerstcr in bet incuienteel apyei,p~m-. jim'r J.L,.R.A. Huydecoper„

teg en

Stichtmg Xederiandse Oturoep Stinting (NO3),
geveatigd te Hillman,
geTutimeerde, incidenmei zpyellante,
pmcureur. mr E. Grabatuh,
ati&eeaat; mr R S. ie Poole (Amsterdam).
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Bet geciing

1. Appellante. ]terna oak aangeduid als SERA, ss in hoger betoep
mkamen van de dcsor de recbtbank te 's-Gravenhage tnsserc yarqjea gewezen
vonnissen van 7 augustus 1996 en 16 april 1997.

2. Bij tnecnorie van gxieven hecft ~iKNA naast een algeusene grief. 10
gricvcn tegen heide vcnsnissen aangevccxd tnet canelusie tnt vernie5ging
charvan vooxzaver chaxbij cle voohringen van SERA mij tcsege~ eu,
can. m zoverze oynieuw xechtdoende:

E.a. vast re stellen dar de gelnr&rceerde over de pen'ode ingacoule E
juli 2993 en tot en nret 9I decsorcber 2997 aan oppellante verxchuL-
digd is. ten tirel van bi2Hjke vergoeding als bedoeld bc arr. 7 ~
een bedrag, berelcend naar de volgercde rrcaaxsr+-

g 9.SM; per uur voor de c4zenciing, in enig onder verom-
waordeljikheid van de gebufnteerde rdtgezonden olrcroeppro-
gramma dar door middeL van het LandelrE7re televMene~rk
via ck televisie wordr uitgemnden. van rnrcafek vastgelegd op
eommernele fonogrosnrnen (en vveL ongeaehr de mogelrE7cheid
ckrt een decl van de berry~ Jonogramrnen buiren de wer-
kingssfeer van de RRR vcrlt); alsmede

j'5cS,- per uccr von de uitzending, als zoeven hiervdc$r be-
doeld. via een rebore'nder,

met bepaling dar de hier verschulciigde vergoecfing jocrrlijks per E
gcoxoari v/os'r gefndexeerd aan cAr hand van de omwikkeling van de
C'PI prijsrndex (gehele bevolking) over her dccanran voorajgacrnde
LralerJderEaor;

I b. de gefieimeerde te veroordelen own, aan de hand muz de sccb E a
gevorderde maarstaf, met de appellanre cd re relcsnen door reLEcens

her cftgelopen kwartaal versehcclciigd geworden billljlre vergoec5ng,
venninderd mer reeds beraalde voorschotten, aan oppelionze re
beralen;

2 de gefntimeerde re vcroorde!en in de Lcosren van beide insran-
nes;

3. her re wjizen arrest te verklaren uitvoerbaar bjivoorrrrad,
ZOnder borgtOChr.

De afkorting VFNR sraat voor Wet op de uaburlge reehten.
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Grief Io behelst een vcrmecrdeaug &an eis.

3. Bij trlmorie van antwoord hccft geQxrruccrde. hicrna ook aangcdoidals de NQS, de gneven besttedcn Zij heeft zich verzet tegen de eisvernrccr-
dcring. Van haar kant heeft de NOS, mcidenteci appeiicrcM„acht grlcventegen de genoetnde vonnissen van de techxbank aangevocrd en geconchrdaerdtot vernictiging daarvan en vaststelling van de biilijke vergoeding over 1995
op een bcdrag vanj'00 000„-~ althans op een door het gerechmhof in goedejasnnc te bepaleu bcdrag. met vercmdeIing van SEMA in de kosten vanbeide instanties.

4. SKNA heeft de grieven in het incldenteeI appal bestrcden.

S..parnjen hebben ter ziuing hnn standpuntnn doen bepIcitea, SEYA-
door haar procnrss2r cn de NOS door haar advocaat. Bij die gelcgenbeid
hsbben bcide parn~ prodncties in hct geding gebracht„SANA bij aktcver-~ Onder overlegging van de yrocesstnkken. waaronder de pleitaantc
ningen, hebben partijcn axrest gevraagd

Beoordeling van het hogcr beroep

r11 t rlBCI CI1 inc I a

6. Hct vetzet van de NOS tegea de vertneerdcriug van eis heeft niat opde wetteiijk voorgeschreven v/ijze piaatsgevonden Om die reden kan daarop
niet wotden ingegaan. Bet bof xal nirgaaxr van de verntecrderde eis

Door de gtieven in het pdncipaal en irrcidcntcel hogcr berocp wordx
bet geschil in voIIc omvaug aan het oorr5tel van het hof ondertrrorperL

7 De door de rechtbank in haar vonnis van 7 augustus 1996 ondcr I
vasrgesreldc fcitcn ztjn niet ~en, zcdat oak hcr hof van die feitcn zal
llrtgRan

8. Qok in hoger beroep sraat de vtaag central op weike wijze de
biIIijke vcrgoediug aIs bedoeld in arnkel 7, lid 1 ~ moct wordcn
vastgcstcld die de NOS verschnldigd is aan PENA„de rcprescntatleve rechts-
pcrscon als bedoeld in artikel 15, Iid I %NR„wegcns her nitzendeu door de
NOS cn de door haar vertegenwoordigde andere publicke otrrmepen van
voor connucrciele dce1einden rritgebrachte fonrqpamxocn of reprodncties
daarvan-

9. Uit de hierbaven ondcr Z wecrgegeven eis van SERA blijkt dat
SENA wcnst dat voor hct bcrekenen van de Mlijke vergoeding een fornntle
wordt gehantccrd, waaxvan de factoren zijn:
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n gedureude %'elk muziek cen geho~ w ~ b h d
(b) uitzeudiug door Iandelijk I'elevisienetwerk of radiozender(c) vermenigvuldigd tact een bedrag pet'ulevlsie-uur af cadi~
10. Uir de hierboven ander 3 omschreven vordermg vau de NGS blijktdaz. zij de billijke vergoeding vastgesteld wenst te zieu op een vast bedtag.

2Fer begrip hillis vergoeding in de WAR an de ~opere context
11 Hec hof constateert dat de wet vrijwel geeu enkeI 'canlcnczyingsyuuc'iedt voar de bepalinI? van de billijke vetgaeding. Hec enige dat de wet inarnkel 7 ?cgt Is,dat,I%5 producenc vs' t .fonogzaz11 cn de llitv&'rendeknnstettsar voor het nitrenden of op andece wipe openbaar tnakeu van eenvoor coxamcueiele doeleindcn uicgebtucht fanagp~ of een reptodncue'daarvan aanspcuak Runnen makeu op can billiike vergoa5ng. Paatatren diedaarvaor bepalend zijn, wotdeu in het gcdteel niec genocuncL

12. Artikci g Iid 2 van Richdijn 92l10Q/KECK van 19 nownnber 1992betceQende hec vetiuzncrecht, bet uitlecaxrecht en bepaalde nabttrige rechcenop het gebied van, intcGectuele eigendom (pb. L. 346/61), bepadt dat dcLid-&&ten eeu recht instellen "om ezvaor ze zorgen dot een enIceJe billiy7cevergoeding wordt uitgekeerd daar de gebrzoJcer, ~er een voor handegs-doeieinden zdtgegeven ganognvn of een repmdukne doorvan wprdz gebruz7ctvaor uk:encNng vio de ether of voor enigeriei mededelbtg oon her pzzbliek, endctt dere vergOec&rg wordr veldeekf tCcrsen de bezrakkax uizvaererufe kunsre-naars en producenten von fonogrovunen."
Het hof seals vast dac dc vrecgever hec nict nadig heeft geoardeeldarnkeI 7 %NR in verband mac dezc KcluHju te wijzigen. Kennels% - enaaar het hof voarkomt: terecht - is de wetgevcr ervan uitgegaan dat dcgeaoemde bepaling van de Richxlijn niet meer veriangc dan wat al in arokel7 lid 2 WNR besiotcn Iigt.

4,.
I3. Ook de Richdijn brengt de oplossing van hat probleem in de onderha-vige procedure niet naderbij. Ganoacude bcpaling van de Riehtlijn noah deconsidetans geven concrete sanwijzingen voor de bepaling van de. billijkevBrgocdlng

14. Uit de Richtlijn kan het hof nice andecs aflelden dan dat de aanspraakop cen bQlijke vergoediag is geharmoniseerd doch dat vooralsceg gaea,haxmonisatie is nagestrmfd vau dc vrijze wsarop de MIijke vergaeding dientIu worden vastgestelcL De consecpxentie hiervan is dat de wijzen w'aarap debGlijke vergoeding ~ordt bepaald. per Sucat uiteen mogen eu kunnrn lopeu.Uit de door partijen over de situatie in het bultenhcnd vccstcekte gegevensbljjkt dat het Iaatste fcitelijk hcc geval Is. Hec betekent vaorcs dac apvatdngenvan de nauanale wecgevct over dc biliijkc vergoeding een ral kannen(blij'veu) spelen.
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De patiententatre gesehiedenis

15 Dg
bcsebezzz van

Memaxzc van Taeltchung bg het wetsantwccp "Re el nttaketing uitvaexencie kuaatenaata, pmdueentcn van fanagxammcn enatzttaepatmaznsatiea cn wjjzigin8 van de Aurngswet 1912 guet ap dcfmbtztige zcehten) p'weede Katnet, vcxgadexjaat 1988-1989, 21 244, nt. 31leext dax de 'MINR m bet bzjaonder stxekz tat uixwezking vazz het m 196l teRame ~iaten Ittxexnaxzanaal Veztixag nazake tie besehexznmg van txixve g van txzxvaexen-

1986, 152). Vaaxta vnzzdt met cia wet heaagd uztvacxing re gev aan dete Geneva geslaten Qvueexdcaxn!it ter besehcxzning van Zztzciuaenxcnvan fanagxammen xnan lfet angeaatlaafti kapiexen van htnz fanagz'atnmengrab. 1986, 183)

16 Da Memaxic van Taelichting vetmeldx vaaxts oadet mccr (puma 1-2)."

AaevankelijA; heejt de Kederlandse regering zich op het standpunzgesteld dizt toetreding tot het V'erdrag vtzn Reer@ niet aongew~enwas. Overwogen werd dat van toetreding ernstige jinanciele gevolgenvoor hez omroepbudget en in v~~ daarmee verhoging van deornroepbzjdrage gevreesd moesten worden. E'en ander argument wctfdat een groot gedeelte van de te ontvangen gelden naar buitenlandsereehrhebbenden Zou wegvloeien. cfangezien d'e Nederkrndse zntcxiek&n-port grater is dctn de -export

17. In de Mctnazie van Taeiiebzing watdt gcwag g~ van haaxzittin-gen die ender mecr de vaigende gegevcns apleverden (pagina. 2-3):
- Near het oordeel van de gehoorde organisaties van rechthebbendenlac de totczle opbrengst van de oon de reehthebbenden verschuMgdevergoedingen warden geschar op een bedrag van ongeveer 12 mijlc engulden per jcuzr, welk bedrag na ongeveer 10jaren beref7tt zal wor-dezf.
- De jinaneiele gevolgen voor d» otnroep zullen naczr verwachn'ng
voo&Eoprg niet cgwijken van het bedrag dat thans reeds op vrjMlligebasis wordt betaald aan de iVederlondse Verenigizxg van Producentenen Imponeurs van Beeid- en GeLuifisdragers pWPI) voor her gebruikvan jonograntffren door de omroep (600 000 gulden per jaczr, oplo-pend in tienjaren tot l mlIL guider )- Door de verxegenwoordigers vm de gehoorde orgonisaxies.v/erd eenonderseheid gemaakt hazen de opbrengsz die het gevolg zou kunnenzijn vtzn toetreding tot het Verdrag en de opbrengst die het gevolg zouhunnen zjin van hetgeen naast het bepaalde in het Verdrag aansecundaire rechten met betrekking tot beelddragers zou znoetenworden toegekend in de nazionaje regeling. Deze bedragen zijn
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respecnevelijk ongeveer 8 miJloen gulden en 4 miljoen gulden'.
Wet bedrag van 8 mijloen gulden v/erd door de vertegenwoor-digers van de rechthebbenden alt volgt nader onderverdeelcL

Olgpclcpcn
Zuhde a~ an't htfvaaMc6I crr~tridcr
Zckpl" bpjfM&-, ~cpc'8
Abchdzemungett van hutnskuutte ynvaepetgcmimziav~-ZL" ctt abaneee-ref&
Achtetgnua5autke in ~arum.
cerberus, jub~ waiploactet, vtttavetdcn
H0rcctZ ctttashcket
@Onvetdclt. tll?Ikwllttplfglgclt cn ltttdBM Hrctfcrtsc8~
es ~rtlcxaaits. vent gaagttc
P2T4i4sa

f I 000000
200 000f IN 000

f IO0 000f I 300000

' I I$0000f I 750 000

f I5000cÃ7
f 200 000

BiI de hierboven genoetttde becHrgen tnoet v/orden aangetekend dathet hier czileen gaat om'schattingen. hetgeen nog te meer klemt nu inortikel 92 vztn het wetsvoorstel eel beperking in de ttJd is opgettotnen.IIe hoogte van de vergoedingen die door de verschillende ctttegorieen
betalingsplichtigett zullen moeten worden voldaatt, zal fn begintel inconzractuele onderhandelingen tussen forgantsozies vcr rechthebben-
den en gebrta7cers borden vastgesrekI,
- Het percentage van cie opbrengst, dat cuzn buitenlandse rechtheb-
benden toekotttr„v/ordt geschat tussen de S0% en 80% Vcrtegen-
woordigers van rechthebbenden hebben evenwei crop gewczen dot ernaar hunt stellige venvachting overeenkontsten met btazenlandsc
organlsotfes van rechthebbenden zullen tcorden gesloten, die ertoe
zullen Ielden dat het grootste decl vctn de ctczn buizettlandse recIttheb-
bettden roekomende vergoedmgen in Nederland kan blijven.

18. Daaxop vo)gt oumiddcIlijk de passage waazin wotdt sangegevenwaarom de zegexing tot hcrzienlng van het oozsptonkeiijjce szamipunt isgermen (pagina 3):

Op basis van dit onderzoek en de resultaten van de hoatziningen
heeft de regering in het aanvankeljik met betrekking zot de toetredingtot het Verdrag van Itome ingenomen standpunt hetzZen Hieraan ligt

,de ovetvveging ten grondslag dat noch het in het verfeden met betrek-
king tot de omroep oangevoerde argument van financiele oard noch
de tjtdens de hoorzittingen door de gebrurkers geuite bez~rrn van
zodanig geMticht zijn dat het ootspronkeljike szandpunt gehandhaajd
moet bljivetL

19. Uit de2e passages blitt ~*cL5 dat de zcgezing aanvankeHjk niet
vtet5te toc te tzeden tot bet Vezdzag van Rome mede vanwege de vzees voor

eznszige fimozai~ie gevoigen voor hez oznzoepbudget en hx vezbsnd, daaznieevezh~ van de oznzoepbijdzage", en anderzijdS dat de rCgeting dit stan-
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p (~) ~A xzien ~gens het. bij de hoorzitting naar boven gekomengegeven dat de financiele gevoIgen voor de omroep xxaar vexwachting vaorlo-pig niet 2xxllen afxvijken van het bedtag dat thans reeds op vrijwillige basisxuordt betaald aan de NVPI
In dit verhaxxd kan oak no@ gsxvezcxx xvbrden op de Mef van deMnistets van JustiYie en van Welzijn, VolRsgezondheid en Cultuur tTwaedcKalari, veqxaderjaar 1985-1986, 19 435, nr. 1, pagina 3] vxeHce de vo~passage bcxvat:

2egelijkenjid werd een andere onzekerheid epgehekferd. De %OS
. betacxlt reeds velej aren op vrijwiillige basis acn de NVPIjaorligks eenvergoedrng voor het gebrcak von+nogranxnxen door de onxrcxep. ln d'e
herfsr ran 2984 bleek nxondeling overecoxxretnnung txcxsen de ÃOS enAVPI fe bestacKn over een nx4vcK fxenjasxg 'ontract, ~xJvergoeding naburige rechten en sectoxdcxxre rechten varx uixvoerendekanstenaars en J'onognznxma~reducela'en zou bet~ lifer nieuwecontracr zou voor de onxraep geen noanenswaatxifge jinancigle gevol-
gax hebben fboven het tot nu tcxe betaalde'edrag van j'K OM)Hieruit bkek dot een roekennlng van secundaxre rechten in verbandmer bet gebruik van fonogranxnten geen verdere nade1ige jinancfele
gevofgen voor de ornroep zou hcbben.

20. UetmeIdixxg verdiexxx verder hexgemx de regering in de Mexnorie vanToelichturg opxnerkt oner het kopje "Gcvoigcn voor dc sociaal-cconoxnische
ontwildceliog en voor bedrijfsleven, butl,ers en non-prost-insteilingen"
(pagina 8)

Voor de gebruikers xxxn de beschermde prestaties pnjvoorbeeld
horecagelegenheden) betekent het ocxderhavige wetsvoorsrel dat voorbepacdde vormen van gebrcdk een vergoeding zal worden betaafd,
hergeen voor hen een estra kostenpost ral vormen. Dit geldt in het
bjizonder voor het gebruo.'bedoefd in artikel 6 (shans 7, hfdf) van het
wetrvoorsteL In her kader van de onderhandelingen over deze„vergoe-
dingen zou d'e mogelxjkheld aan de orde kunnen worden gesteid om de
hoogte van de tarieven geleideljik op te bouwen.

Xn dit kader is ook van belaud xvat de re~rin anrwoordde op de vraag vanloden van de P,v.d.A.-fractie in hocverre et gevaar bestaat dat de geschatte
6nanci61e consexluenties van het metsontxvcry hogcr zuQen xxitvaIIen [Memo-ria van Antwoord (Txvccde Earner, vcrgaderjaar 1989-199Q, 21 2ct4. nr 6,
pagixmx 6-7)j:

Her bedrag van 12 mijloen gulden waarop de totale opbrengsr van deaan de rechthebbenden verschuldigde vergoedingen wordt begroot. is
slechts een schatting. Uireindebjk zullen de door de verschillende
categories betalingsfxlichrigen verschcdciigde vergoedingen rnoeten
worden vcxstgesteld in contractuefe onderhandelingen. Het risico dat
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e~g bog«of Lager zaE u~ Es
Eteel uit te sluiten. Net ligt En de rede dat de door de organiscuies vanrechtbebbenden genomnde bedragen uugang~mzt tallen zijn voor deonderlnmdelingen.

Van gewicht is boveadiea de voIgende passage in de Metuorie vsa Ant-woord. patina 30:

De Eecien ~ de S.G.P.-fractie v aegen weL4 garanties bestaan datd'e En bet eerste Eid bedoelde representatieve recbtsEsersoon frbccnsartt7tel I5 Eid IJ zicjt de eerste jaren zal tnarigen ln zjin onderharIde-:Eingen ntet de tnntiekgebrulkets
Vooropgesteld cbertt te wonhss dat vaar Etet secundcar gebrtdk van

. commercigle fonogramtnen een biKjkc'erg~ .Verschuldigd is.Dit zaE bet tatgangspunt zijn van d'e onderiuoach'bngen tussen aterechtspersaon, bedoeld in'art. I4 frhans ardteE IS. Etofj„en debetalingsEslichrEgen. IEer Eigt in cie rede dat cfeze organisotie cn deondertumdelingen tnet redeljike tctrtefvoorsteEEen zal konten, aangezienher niet in bet belong van recjalcebbenden is indien vanwege ercessielhoge tariefvoorstellen geen overeenstemnting kan warden herein. overd'e te betalen vergaedingen. Overigens geldc EcetZeljde voor betalings-plicJmgen, van wie verwacht tnag vvorden dar zij constncniefmeewer-ken aan de totstandkoming van bi7ligke vergoedingsafspraken. Zoalsop biz. 8 van de memorie van toebcbring Es opgemerkr, kern in deonderbandelingen een geleuielij&e opbarcw van de vergoedingen. indie zin dat de uiteindeltjk afgnyraken vcrgaedrngsboagte na eenbepaalde hjd worclt bereikt, warden vaargesteld. Dit is evenwel eenkwestfe die speelt tusren de incrass~ganisatie en belalingsplicjcti-gen. Garanties lerrake Vjn niet dePnvezig en Jautnen ook niet gegevenworden aangetien dit zal ajJtangen van bet verlaop van de onderhan-
deiingen

21. Kort saxneagevat komen de uithtiagea vsa dc regenng crop ~ dotde tegeriag ervaa uit is gegssn dat de WNR voor de Omroepea geon erastigeimancieie gevolgen zou hebbea, dat oaderhandeliagen tussea ~bbendeaeu hetalingsylichdgen als vetttekpmn zouden nomen de bedrngen die door deotgaaiaries tijdeas de hoorzimingea zija genoemd en dat de omroepen assrverwachting met meer zoudea hoeven bmQen dan zII oy dat moment opvrijvnlllge basis deden. evcnmeel xuet uitloop tot 1 miljoea over'O j sar. Ineca en aadcr ligt besloten dat volgeus de regexing de billijke vergoeding alsbedoeM ia srukei 7 - rung - zou correspoaderea met wat toentertijd doorde omroepen feiteiij& merd bemud kraohteas eea overeenkotast mssea deNQS ea de NVE'L
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+e~ v~ ~ pQpf8ltldrttc&e gering~
22. Over de betekcnls van de opvattiug van dc rcgelIIlg Yoox'c ondcr?la-vige zaak vexschiilen pattijen van mating SERA is van xnening dat dcopvaxtiugen van de xcgering elke xelevaatie xnfssen, texwijl volgens dc NOSde opval5ng van de regcxing van gxoot belang is voor de vaststelling van debiliijlre vertex:ding.

23. Hct hof ovexweegt dieuaangaande als volgt.' Ailetcexst ncemt het hof'n aatancrkmg dat de toetceding xot hetV'exdtag vau Roxne door de regexmg afE~JR kon worden gest:Id van de.Yerermbrc fnmtncikle consapzenxies voor de omxoepen,;de'itnplexncntatie vande ccxdetgcnoenxde RicMjjn natnurhjk niet. Door de'ichtlga ~ chxagering cie gxcep" oy de hoogte van'ctle billijke vtzgoe5ng in die znx dat
zxj Inet Inter - zoals In de njd voox'e 'RES!5+ - dc aanspIBkNl op billljkevexgcxxHagen aan pxoducenten en uitvoeteade knnstcnaaxs iu bct gehecI zoutnogcn onthouden ais die aanspxaken veer de oxnroepen exnsxige Quancielcgevoigen zonden hcbben.

ln de xweede plaats dicot te woxdeu bedacht dat dc xegering ecvanuitging dat de bQlijke vexgoedmg in onderhandclingen mssen xcchxbcbbendenen bcxalingspiichtigen zou worden vastgesteld xnaar dax dc xegcxing zelfuiteraard buiten die onderhandelingen staaa
Dit een en ander xclativeert in sterne mate hct belang van de opvat-dng van dc xegerlng. De xcgering is nict hmger hoofdrolspeier Zij is zclf's

geen xncdespeler meer. Zij is slechts toeschouwer Het spcl wordt gespmlddoor de NOS en SENA.

24. Toch is de parlemcnxaixe gcschiedcaus niex gcheel zondcr bclang. Hexbeiang is dan niet zozeer gelegen in de daarin tcxug te vinden.cn hierbovenbesyroken uitlatingen van de xegexing, alswcI in de daarjn tot uixdruldcingkomende opvattingeu van dc (toeu. toekoxnsdge) ~bbenclcn Mex dieopvaulngen xnag niet aileen, maar bchooxt rckening tc worden gehonden,
Bet gaat in. dcze zasta om de vaststeIIing vau cle door de NGS aanSENA te betalen. biiiijke Vergaeding. Aan, het begrip "billijke vergaedlng" isnaar hec oordcel van hct hof inherent dat de vergoeding rcdclijk xnoct zijn inde v~i~oud g tnssen de NOS en dc xechkeb~. Oat betekent datevcntueie door de rcclnhcbbendcn bij de NOS gewekxe vcrwachtingen eentol knnncn spelen bij de bcpsling vau hetgecn een biiiijke vcrgoedhlg is indc rclatie tnsscn dc NOS en de recMmbbenden. In de visie van. hct hof Ishet begrip bQIjjM vergocding" dns niet gelijk te stellen xnct het bcgrip"markxwaaxde" zoals SERA Iijkt voor te staan, waarbij hct gaat om eenlouter op basis vau "objectievc, dat wII zeggen los van dc part/ca',

gcgevens als xesultante van vxaag en aanbod tat stand komcnde pcijs. Tebedenken xs vooxts dat $ENA (vxxyvel) dc ctnge aanbxeder xs van bet goeddat voox de NOS otonxbeerlijk is, zodat pssxijen op elkaar zijn aangcwezen.
Hex hof realise~ zich dat hcx gevoig van zijn opvatxmg is dax debillijke vcrgaeding die omroeycn aan produccnten cn uitvocrende kunste-
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In P r land kan verschiUen vanvrege de rno«h&~lende onderlinge verhondingen Dit is echr r onlijk nu in de Richtlijn, gekozen is voor hct begrime "billijke vergoeding" en de'n kiaarblijkeiijk niex bedoeld is om de hoagy: van de billijke vergae-ding in de Lid-Staten te haxmo~ Bieronder zal duidelljk warden daxdir naar hec oorderl van het haf niet, becekent dat de hoogte van de vergoe-dingen die in hec buitenland warden betaaid, zonder inv1oed zjja crp de hierxe lande vast te steIIen Mlijke vergoeding.

Grmclrtvcrcrrdigde verwcscihingen?

2$,'n dc hiexboven gerel~ parlernentarre geschiedenis is chudeiljktcrng te vinden dat de RVPI, mede nameas de Krmstenbrmd FNV waatmuitvceteruR krmstenaars vetenigd zijn. olseniljk kenbaax'eefx g~ dax de5qanciele gevolgen van de WNR voce de onzmepui m .ieder geval nicesnbstanriee1 zouden afargken van war tnssen de XVPI eu 'de NOS'wasovereengekornen. Deze uixlaturgen strolcrnc mex de 'artikelen '8.l en 8.2 vande'OvereerQcomsx d d. 16 december 1986 'rnssea de %OS «n d NVPItuidende"

8 I. Deze overeenkomst prejrrcKcieerr nier op bet event@eel tot stcrndkonren in Wederland van wettelij&i bepaHngen betregende de zoge-naarnde droirs vofstns: porajen komen overeen dcrt de NVP1, zalangde onderhavige overeenkomsr van kraeht is, van de Ornraep cat dienhaafde geen and'ere betaEngen zal vrrsgen dan die welke in dereavereenkarnst zijn vasrgelegd,

8.2. Indien er in Nederland een wertelrjke regeling tot stcrnd kornt,welke ook een erkenning Zal inhauden vcrn cie zogenaconde "droixrvoisins in enigerlez vorm voor ratvoerende kttnstenacrrs„en dezeerkenning zocianig is geregeld dat de huidige konstrrdcrie wattrrn deXVPI mede een karegorie van bij platenprodrrkties en exploitatiebetrakken ratvaerende krorst~crrs vertegenwoardigt, niea. meergeaarloofd of nrogeliz& is, zal warden nagegaan op weike wjrze dereaveree~ in gaed overleg door panftea ongewijzigd kan wardenvoarrgezet

Uit deze bepaturgen Ieidt het haf af'at vooxnoetndc part|jan in het gevalwaarm de %NR tijdens de Iooptijd van de overeenkomst m werking zontreden, ernaar zuiien streven orn de finarrcieie verpHchxingen voor de NQSongewijzigd te laren De NOS mocht aannemea dat de NVPI de Qnancielevexylichringen uit de overeenkomst vau ongeveer hctzelfde niveau beschouw-de als de billijke vergoeding oy basis van rle roekomstige WNR
Aaa een en ander xnachc de NQS ten opzichre van de NVPI en. deKnmtenhond FNV de gerechtvaardigde vercvadu'urg ontIenen dax de "biiiijkevergoeding" op basis vau de WNR niet substantieel zero afwijken van wat dcNQS reeds op vrtjurHHge basis vddr de inweckingtrediog van de WNR
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betaaide aan pzoducentcu en uitvoezeucie kunstcnaars voor het uitxendezL vfnnogzammen. r t txen vau
De omszandigheden dat die uidatmgcn tact zijn gedaazL door de SENAeu dat oy het motneut waarop zij werden gedaan, geen contzactueIe zelanebestond mssen de NOS en SANA, hccft nice tot gevolg dat de gezcchzvaar-digdc verwachtingen die de NGS tnocltt hchben ten oprichte van de NVPI,gceu betckenis zuccr hebbcn m dc relate tat de SERA mct bettckkiug tot de'bQlijke vezgoedmg krachtcns dc %PAL ln zeiatie tot'e NOS trad dc NVPI

. kunste
op voor produccnxten en de Kuusteuband FNV, de vakboud vau uitvoezendnstenaazs. De SENA tcecdt thans mede op namens pzoducenten, en de

van tlltvoezende

het
Kuumnboud PXV Om die reden lean SENA niet met yzucht aanvoezegcheeI gcen boodschap te hcbbeu aati hetgeen mich heeft af~d in de

aanvoezen ln
. vezhouding tnsacn de YVPf en de SOS.

ComtusL. ren czctnrzen vanpurbvnenrciire gesaMedenis'n conn'acxccele relariextcszen de %OS en 2VVPI

26. Het hof komt tot de couclusie dat dc parlemcntaize geschMcnis vande WÃk cn de contzactuele tete utssesz de NVPI en de NOS factocen gtjndic invlaed behoren te hebben op da hcogtc van de door de NOS vezschuI-digde bQHJR8 vcrgocdmg . Wat cIe enate bctD'-ft waazxzl de7c factorcninvlocd dieuen te hebben, is het bof van oordeei dat de uitltomst van debezekeuing volgens hct hiezua aan de orde komcnde nog te onw9ckelenbezekcningsmodci, in de eence jazen vanaf de inwerkingtzeding van de WNRongcveer moet oveznndccnnen met hct bcdrag dat de NQS vaordien opvzijwillige basis aan de NVPI voldeed, met dieu verstandc daz yiaats moctmijn voar afwijkingen als nader amscbzcvcn onder 49. De paz'lemeutaizegcschiedenis en de canzzactuele zelatie tnssen dc NOS cn YVPI nit hetverledcn vrljwaren dc NQS niet van ontwikkeliugcn op bet zLationaic enEuxopese nivcau.

Lcunp scun oJ'~rmule?

27, Psztgcn verschilicn voorts van mcsdng over de vzaag hoe de "biiiijkevergoediug" dient te warden vastgcstcld S~A optccrt voor ecn vergoediug~lke wordt vastgesteld overecnkomsug ccn formulc met variabele en vastefactozen. Qe opsteiling van de NOS is niet gchcel duidelijk Zij lijkt uicshi-tcnd geporteczd voor ecn lump suzn.

28. In ccn tuznp sum komen - altbans op eezl zichtbarc Mjze - geenvariabelc f~ tot uitdzukidug. De NOS M echter wel dat met vaziabelefactoren rekening wazdt gehoudan. Dit biijkt onder audeze nit hct slat van dcpleitaaniekcuingen in hoger bcrqep van dc z'aadsman van de NOS

29. Het hof is van oordccl dat de billijkheid van de vergoeding aismedede bezckcnbaarhcid en dc cozaxaleerbaarheid ciaarvan warden bcvarderd doorhet 'werken met een fotmule Het haf wijst emp dat ook in de ovezccnkomst
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tossen de NOS en de RVPI gewerkz werd mer. variabclc facrozcn (zie deartikelcn 9.1. 9.2„10.1 en IO 2). Hct is natuurlljk wel nodlg dat ook wordcnvaszgelcgd hot zijdsdp en dc mjzc van meting van de vaziabcle facrarerr.

Vcbfe en varQbclegctcroren

Ultgelorrdca urea

30. Het sandal area geduzcude weRe maziek v/ordt uitgczoodcn,-is eeuvoor de hand Iiggende factor. Paztijen vexschiQea daarovcr niet vaa meaing.

Patentiiile en feitalijke aerxta1 Msteraars en kijkers

31 Wel bcstaat nzsscn paxtrjca orremgheid over dc vzaag of hehalve hetzdzzendcn ook het feirolijke aantal luistczaazs en kijkezs van belang Is.

32. De VfNR~ aileen over 'uirzrardea" en "op ecn audexc maaieropenbaar makea" SENA mceuz dat in dit vcrbazrd ~ van belang is hotbczeik vaa de uizzendztLg. ook wel 'potential audience'cuoemd De NOSacht daazeuregen ook het feizelijkc aanzal Iuistezrrars en kijkcrs ('acmeaudience') relevant.
Het hof is van oozdcel dat hazrrcrxqg van uitsluitcnd de facror 'porcn-thl audience'uet mt cen bKijkr. vczgoeding leidt Hct zou bctekcnen datvoor het uizzcadca vau een muzickyzograznma dat, hoewel het door 15mQjoea mensen beluisterd en bekekcn zou kunnea wordcn, feirelijk door Razrnljoen measen wordt beluistczd of bckeken, evenveei beraald moet wordals v Ixl cnvoor het uitzendea van een muzickprogxamzua waaznaar door 8 miljoenmenscn wordt geluistczd of ~u. Bet hof achr. dit ong~. 14:keuingmoet daazom wozdea gehoudcn mct hct fcireiijke aaatal luisteraars enkijkezs.
Het hof znerkt op dat SERA oudaaks hsar vexzct tegen de 'actualaudience'-factor, mer het feirelijkc santa'uisteraazs ezr kijkcrs weI zekcuxughoudt bij dc biiiilkc vergoeding die ssj van de cornmczciele omxoepenveziangt, al is hcr. ook op ixIdirccre myra. Bli de coznmezciele ozezoepen isde biilijke vergoeding razoelijk gekoppeld aan de inkomsten van die omroe-

pen. Die 'mkomsten bestaau voor een groot decl uit reclame-iukomsrea weRc- rraar algcmcen bekead is — afhankelijk zijn vaa hct feirelijke aautal tuisre-
taazs ea kijkers. Ook bij de bezekeuing vazr de BUiVlA-zechten spelcn ditsoozr fcitel@hcdcn op indirecre wijzc een roL Zo is met berxckkmg tot hctbedzag dat bijvoorbecld door de uirbarezs van hozeca-gelegenheden macrwordca bcraald. een factor hcz aantal vierkanre mezers vaa. de xuimze waar-
binncn de mnziek ren gehorc woxdt gebtaoht. Jn dc rcgel ml cr uiteiadclij&cea verbaxsi besraan tussen dat gegevcn en het aantal bczoekezs van een
hozeca-gelegenhHL nicmaud zal bijvoorbeeld een cafe mer eea bepaaldoppcrvlak blijven exploitcrcn als dat niet cozzcspondeexz mcr. cea bepaaldsantaI klanrea. Opzueridng verdleut dat de ozuzoepen niez de mogelijkh".idhebben om de omvang van her 'potential audience'e verlagcn iudica zou
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PMd m~ckprogtstnma slechts door cen beperkt ~meuscn wordt betuisterd

33 'Actual audience'ehoott dus u:Jar het oordeel van het hof een factote zgn. Overeeustemmiug is nodig over ecn bjt voorkeur zo eenvoudimogelijke wijzc van betekenir~ daatvan

34 . Naat het voorbeeld van de 'Intentn Dechion'an de "Ca yrightTxibunal'an 3 deoctuber H87 (m de zaak tusscn Etixish Slur Broadc;~IgLimited csfHu". Performing Right Society Lanited) '-.'waatvsn een kopie ter' Icgenteid van de pleidooien is ovetaeicgd -'cht Iict 'hof het'avera'rcgenwaatd de factor 'potential audience" m'dic zm een rol te latcn spelen dat dc'bi1lijke vcrgoeding is ssmengcsteM mt een vast bedrag per zcndcr en eenvaxiabel bcdrag voor hct feitc?ijke astaal tuistetaats per uitgenmden mmuek-

prijs per uur

35. Veetvolgeos zal ecn prijs ycr uur moeten worden vastgestcld, Over devtaag welkc factoten daatbij een rol bchorcn te spelen. bested tussenpartijen gcen ovcreenstemming.

Prijs per nnr. Betekenis van EUMA/SYZMRA-tarieven
36. Partljcn vetschillen van mening over de vtsag in welke mate deBUMAISTl~-tatieven als l~ kunuen dieocn voor de bcpalmg vande hoogte van de billijke vergocding. Ãaar het hof begrttjpt is SERA vanmcnmg dat de hoogte van dc billijkc vergoeding zoveel mogelijk moetaansluitcn bij het nivean vau de BUMMSTEMRA-tsrievetL De NOSbcsttijdt dat. Zij voert aan dat de Mn dc tecbthebbenden op tn~uteurs-recht tc bctalcn licentievcrgocding HUMAlSTEMRA enetzijds en de bKijkevcrgoeding op grond van dc WNR andcnkjds onvcrgelijkErue groothcdcnzijn. Zij wijst crop dat tnuzickauteurs enctzgds en uitvacreude kunsMaars„phtcuptoducenten andcrtijds economisch gezien onvcrgclijkbarc groothcdenzijn. Ook benadrukt zij dat BU1KrVSTiMRA hat zogcnaamde weteld-repcttoirc vcttcgcnwootdigt, terwxjl SENA uitsluiteud de uitvoercndckunstetsuus en platenproduccnren uit lauden die zx~ aaugesloten blj hetVetdrag van Rome, vcttcgenwootdigt wsattoe nict dc Vcrenigde Statenbchoort. box van dc belangrijkste levercnaciers van (populaire) uirvoetcndckuustenaars.

37. Hct hof is van oordcel dat dc ptc.uaues van muzicksuteuts euerzijdsen uitvoetende kunstcuaats en producentcn ~jds aan clkaar vctwsntzijn. Dezc verwantschap ligt ten grondslag aan het Verdtag van Rome cn de%%K Om die tcden ligt hct voar de hand bij het bcpalcn van de biIlijkevergocdiug asnsluitiug tc aoeken blj dc BUMAISTEMRA-tsxicven. Dasraiuxdoct de underling afwijkendc wencliike regeling= verbodstecht tcgcnover
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billgke veigocding, op rich zeif aiet af.
Hiexmee is niet gezegd dat de billijkc vergoeding geiijk dicnt te zijnaan de 3UMAJSTEh1RA-taxieveu. Het hof is van oordeel dat het niveau vaude biIlijke vergoeding in vcrband met de volgeude oms~iigheden Iagermoet zijn:

(i) Aanwijzmgeu ombteken dat de jauden die het Verdrag van Romeh:bben gcsioten„en de wergever voor ogeu hceft gestaan dat de vcrgoe5n-geu gelijk behooxden tc zijn. Zau dar wci het geval zijn geweest. dan was dit- zo va1t «an te nexucn - op dc eeu of audexc xnamer tot uinixrdxking ge-1xachL I

.(BJ Dc xegeIixg van de nabuxige xechrcn is van latcre danmx dan'die vanhet aunuxxsxecht. Kexmelijk was het husge tijd niet vauzelfsp~ dat de
prcsuuies van uicvocncude lonLstenaaxs cn produceulen ~ beschermd
Hun presxaties ~ - tcrecht of txsx osmium —. gexuime tied niet be-.
schouwd aIs van hetzelfde niveau als die van auteuxs. Het ovexschrijden vande drempel van de exkenrdng breugt de pxesuxties niet auxomatisch. althausnict mereen, op hetzeifde nlveau.

{Hi) Ult de gegcvens met betr~ tot dc situatie in de ous omringende
Iandeu hjkf vooxshauds afgeIeid te moeteu worden dat de vergoedmgen veor
muziekauxeuxs op een hogex'iveau Iiggen dan die van uixvoerende kunste-
naats eu produceuten.

(iv) Bet B~STEVJRA repertoire is omvangrtIker dan dat ~ de%NR betrekking heeft. Dit zou iu de prijs verdiscouxeerd dicneu lc wordeu.

Pcs per uux'. Betekenis van ~en die door
public@a omroepen iu het buiteuland warden betaald.

38. Paxtijeu zIjn hct vooxts nicx «eus over de betekexus van de bedxagen
die in het buitcnlaud door dc publieke omroepen voor hex gcbnuk van
fouogxammen aau uitvoereude hmstenaaxs en yroduceuten worden betaaM.

39. Het hof stelt vast dat paxtijen in &@Macro de situatie in het buiteulaud
van betckexus achten. De in deze procedure tot un toe geprescnteerde
gegevens daarover Runny uaar de mcumg van SANA diarist doen ais
xefexeutiekader voor de beoordcling van de biiiijkbeid van de door haar
Ycllan~ vergoedmg. Volgeus de NOS zijn de gegevens echtcr'ouxoerci-
keud AIs de buitenlaudsc sixuatie Van bclang is, zoudeu haaxs iuriexM ooit de
gegeveus uix Belg& een xoI dieuen te speJeu.
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Hct hof acht hn geboden, mede met het oog op de Rxchtl 92/1EEG betxcTeach hct verh~ht, hat uideenrecht en bepaalde nabuxigexechxen oy he& gebied van Inxelicctucic cigcudom„acht te slaau op hexgcen inde Lid-Staten en met naxue in de ous omriugende landen als bQlijkc vergoe-ding door oxuroepo~ties woxdt betaald %'ciiswaar streixx deze Richxlljner m de visic van hct hof niet toe de wijze. van berekening vau dc billijMvexgoeding xn hazmonisezen en blijik er daarom ruimte voor nanouaievcrsclxlIIen dic mede zijn ingegeven door specific nationale vexhaudiugen,xnaar dix neexut met weg dat hex strijdig met de geest van hct RG-vcdxag endus ~ ongewcnst zau ztgn indxen.niet gestxcefd zou worden nasl ecu .
van beiekemng van de Mlijlze'vczgoeding weIIxe past bij die iu, andexeEU-landcxL* " ',;,
Ee'xot xzu toe IaJxcxide gegev'c'ns met'bexxekking tot de situarie In hct'uiteulaad zijn znet naxne waar het g uz om" de mjze waarop de biliijkevergocding wordt bexelzeud, ouvoldoeude duidelijlc ozu daazuK cen ~-- nuxgsgroudslag af te leiden die in Nederliazd Itan worden gehautcerd

Prgs pez nur, Bebdi.enis van betgeen doux'oxnxnerndcomroepen wordt betaald

41. Oolx aver de betekeuis dxe moez wordcu gchecht aan hexgeeu doux decommexciele oxuxuepen dsadwcrkelijk wordt betaaM, vezschillcn partijen vaumeuing. SANA vindt dat dc publickc .omxuepeu meer zouden moetenbexaleu, de HQS meant minder.

42. ¹ar hct oordeel van het hof is voor hct antwoord op de vxaag watdc NOS als billijke vergocding aan SENA dient te bcxalen. zeer relevant matde cammexciBIc omroepen fcitelijk betaleu In bcginsel zou dc bilUjkevergoediug die beide catcgoxicen van omrocpen hcbben xc bexaIen, ophetzelfde nzveau behoxen tc liggen. EvxxxtueIe afwijltmgeu moeten gcxacht-vaardxgd zijn.

43. De NOS sxelt zich op het standpxmt dat zij per xnuzickuur minder zoumoeten bcxalen dan een coxnxxumicle ommcp omdat zij het algemeen belangdient eu gceu wiust nastzaeft.

44- Naar hct voorlopig ooxdcel van hct hof kunncn organisaxies die hetalgemecn behug diencn en geeu winst heogen, geen aanspraalt crop magendat 2$j voor goaded eu dienstnn uundcr behaevcn tc betalcn dan organisa-des dic met het algemcen belang bchaxngen cu winst beogen. Het zou crandezs op uccrkomen dat de Ievexanciezs van gocderen en dienstyerlczcxs
gehoudcn zijn aan instellmgen die het algemeen belang dieneu en geeu winstbeogen, subsidies te vcricuexL Daaxvoor csxtbzeekt coze grond.

De NOS heed, os nog aangevocxd dat hct uixzendeu vau fonogxam-men dc verh3op van fonogrammenbevozdert.
Dix geldt naxuurlijk cvcuzeer voor het uxtzeuden van fonogzammendoor coxnxuerciklc omx~exL
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45. Volgens SENA zou dc NOS meer mocten bctsleu dan commerckleonxrzepea omdat de ÃGS over aanzienUjk meer financiclc middclen bcschiLidan dc commerclglc omrocpcn.

46. Het hof is van oordccl dat colt clcze redcnering niet opgaax. De zedenis ccn vazianz van wat is ovetwogen aoder 44 Slmpcl gezegdz m beglnscihoeft ccn organisatie die over tuime mlddelen bcschikt voor ccn goed ofdiensz niet mecr te bctalen dan ecn organhatie met ~ middclcnGtQDdcn vzaazom v%1 dit bcginsel Zou moeten wozden afgewciten zgn nictaangNQczd

47. In dit verband hceft SENA os aangevoczd dat dc NOS-zcnders ccnveeJ gtuter bczeilt hebbc'n dan dc gezsztsmlijlze cozznnczcielc~
48 Dit moge zo zijn, doch dcze evcnmcle verschi11cn wordcn verdiscon-te zcl in dc factor 'actual audience'. )Cct daze vcrschilicn zoo nog beret
tokening worden ~in. indicn dc factor 'ponmhal audience'eu rol zou.'pelcn op dc onder 34 genoemde wijzc.

Prjjs per nixr. Beteltenis van hetgeen door
anderen dan omrocpen wordt betaald

46 Voigens SENA bchoozt ccn rol tc spclcn wat door andcrcn dan
omroepcn tcr zake van hct gcbzuliz vsxx fonogzammcn wordt bctaaM, De
%OS bcstzijdt di,t.

47. Het hof is van oordeel dat de2~e vcrgocdingcn in hct gehccl nictrichting~end zion voor dc biIlijltc vcrgocding die door omroepcn moct
wozdcu betaald

Canc'luster ten aanzien van vcure en velkzbeie kohen

48. Uit het bovcnstaandc volgt dat het hof - decls tu hct voetspoor van
paztijcn - de volgende factorcn relevant achx

a-
h.

d.

het aantal nzen waarop fonogtsmmcn wozden uitgczonden;
hct feitelijke aantal tuistcrsazs en Izijkars ( actual audience'):
de BUhDVST12dRA-tazicven;
wat in hct buizcaiand wordt bctaald door dc publicize omroeycn;
wat de commercille omzocpcn betalcn.

Hct hof acht cr voorts veel voor tc zcggcn aolt de f'actor 'potenzMaudience'n

het bczckezungsmodel ecn piaats te geven.
Dc uidtomst van hct berekeningsmodcl zal znoctcn voidocn san

hctgccu, hiczbovcn ondcr 26 is ovczwogen, met inachtnctniug van bet ondcr
49 ovczwogene.
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Verder verioop van de procedure

doo
49. ¹ar het oordeel van het hof Runnen Iznoyen tbaus nog niet woz6zgebaltr Daazvoor onthrelten nog te vecI gegcvens. Hez ligt meer voor dc

e wo en
hand dat yartijen eezst zelf oy basis van de ovezwegingen en de daazio,besloten Iiggende hesiissingen - als zij zhh daaxxnce tenminste Ruaocnvezcnigen - al dan niet xnet in.Wakaling van desltnndigen, tzachten een
dc ui~ in de cerate'axen. vanaf de inwedzmgzxednxg van de.%MRongevccr macma oyereezdzoznen xnet IIet bedzag dat de ROB yooa6en opvzijwiaige basis'an de NVPT yoMeed. Gelet op 'al het vorcnavezwogenexnag naar 's hofs vooflopig oordeeI redcHjkerwgae van dc NOS gevergdvrozden dat aij bexeid is verhoging van dat bedxag te aanvaaxden als zaHcsgerectxvaazdigd woxdt door bijvoorbeeMl:

- cell nit ciifcxs blljloMdc toenaznc van het aantal ui+eaondcn~uzcn tzldens dc looped van het contract met dc NVPI en daaxna;
- een eventuelc uitbreidmg van het aanzal publicize zendezs;
- een cventneie, uit cijfezs bli~sxde, sdjging van de 'actual audien-tce ~

— een ev~, uit cijfezs biijltende, stijging van de hoogte van dedoor de connnercleie oznzoepen b~dc billilla: vezgoedmg;
- ccn evenmele, nit eijfers biijkende, stijging van de biliijke vergoc-dingen dic door bnitenlandse ozaroepen san uixvoerende Iamstcnaazsen pzoducenren van fino~:n worden betaald;

een eventuele. uit cijfezs blijRendc eij ging vazz dc 3ilUMAJ-
STEl,'ttHRA-tazieveu

Hct xnogc duidelijk xijn dat veel macr gegevens op tafel znoetea koznezL

50, Bez Itomt het hof dienstig voor een compazitie van partijen ta geiaszenom te onderzoaken af aver het verdere vcrIoop van de procedure afspzaltenkumen worden gemaaltt zusscn part/en en om na tc gaan af hez aanbevelingverdient voor het onreezpen van een bsta&ningsznodeI deskundigen in teschakelen.
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in rinc aal nciden a

Het hof:

Alvocens verder ce beslissen:

Ecveelt pattijen, deugdeHjk vertegeuwe&rcHgd. vergeteM van hjn raadsliedeate, verschijneu m her paieh van lusritie, Prim CiausIaan 60 te 's-Gravenba-.'ge, voor de te dczen benoande xaadsheer~autussaxis nu Z9. Bdnkhuf op.16 mini 1959 oxn 13.30 cur, teaeiude inlichtingett te verscbaK«n'1t
BxxRsz Is gc%'czcll dooz'Rs Bti)QRhof. F~-van 88xccD e!1 VanSander Het arrest is uitgespraken ter openbaxe ~huixting vazx 6 znei
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French-to-English Translation of Article 60 of The Swiss Federal Law On
Copyright and Related Rights

Art. 60 Principle ofEquity

Compensation shall be calculated according to the following criteria:
a. revenues earned by the user as a result ofusing the work,

the performance, the sound or video recording, or the broadcast or, in
the absence of such revenues, expenses arising from the use;

b. the number and type ofworks, performances, sound
or video recordings, or broadcasts used;

c. the ratio between protected works,
performances, sound or video recordings, or broadcasts and unprotected
works, performances, sound or video recordings or broadcasts.

As a general rule, compensation is equal to a maximum of 10 percent of revenues
earned from use or of the expenses incurred by this use for copyrights, and a
maximum of 3 percent for related rights; compensation shall be set so that sound
management provides equitable remuneration for the right-holders.

Use of the work as defined in Article 19, paragraph 1, letter b, is subject to
preferential rates.
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Shie dirigb."par le professeur Francis Dessemontet

F. DESSEMONTET, I. CHERPILLOD~ F. PERRET
P. F. LIECHTI, M J. LUTZ

LA NOUVELLE LOI FKDKRALE
SUR LK DROIT 9'AUTEUR

Travaux de la Journb: d'etude organisde
par le Centre du droit de I'entreprise le 3 mars 1993

h 1'University de Lausanne

6iitS par

Fabio Marchetto

Licencib en droit
assistant a 1'University de Lausanne

Centte du droit de 1'entreprise
(droit industriel, droit d'auteur, droit commercial)
de PUniversitb de Lausanne



Loi Sdhcsk
aur le droit d'axttettr et les drohs voishts
(Lei Nxhirale sur Ie droit d'auteur, LDA)

du 9 octolne 1992

L'AssemblefdiQnrk de kr CoqfdcQmeorc suisse,

vu les articles 31SNs 2e SHnba, 64 et 64 h de la constitution;

vu le message du ConseB Sddxal du 19 juin 1989t&,

Tltre premier: Objet

Article premier
t La yxdsente loi ogle:

a la protection des auteuxs d'auvxssli~ et artistiques;
b. la protection des artistes intexpxhtes, des prodncteurs de

phonogrannnes ou de viddogxxmmes ainsi que des organismes de
diffusion;

c Ia 8m'«388nce $65Bde des socl8iS de gestion.
& Les accoxds iaham@onanx sont rtnervds.

Titre deuxihne: Droit d'auteur

Chapitre prem' L'cauvte

Art. 2 Dbfinifion
t Par «euvxe, xiuelles qu'en soient la vaieur ou la destination, on entend
toute cxdstion de I'esprit, litthmre oa axtistique, oui a un caracxbxe
individuel



3 Pour exercer ses attributions, I'autorit6 de surveiHance peut aussi faire

appel I des personnes 8ranghrcs h 1'administration fbi&ale; ces personnes

sont soumises h 1'obligation de garder le secret.

Art. 54 Mesures en cas de violation des obligations
t Si une soci60 de gestion ne remplit pas ses obligations, pautoritd de

survciHancc lui impartit un dalai convenable pour rbgulariser la situation;

si le d8ai n'est pas respects, pautorit6 de surveillance prend les mesures

nRessaires,
& Lorsqu'uue soci6tb de gestion ne se conforme pas h ses ddcisions,
pautoriS de surveillance peut, ~s avertissement, hmiter la portbe de
1'autorisation ou la retirer.
3 L'autorit6 de surveillance peut publier aux huis de la soci&6 de gestion

celles de ses d6cisious qui sont passages en force.

Section 2: Surveillance des tarits

Art. 55 Commission arbitrale f&ibraie pour la gestion de droits d'auteur
et de droits voisins

t La Commission arbitrale fbderaie pour la gcstion de droits d'auteur et de
droits voisins (Commission arbitralc) est competente pour approuver les

tarifs des socidtds (art. 46).
~ Le Conseii f&l&ai en nomme les membres. Il ogle 1'or'ganisation et la
pmcddure ii suivre devant la Commission arbitrale conform6ment aux

principes de la loi fHbrale sur la proc&lure administrativet&.

3 Pour ses d6cisious, la Commission arbitrale ne prend en considdration
aucune instruction; le personnel du secr6tariat est subordonu6 pour cette
activit6 au prbsident de la commission.

Art. 56 Composition de la Couunission arbitrale
t La Commission arbitrale comprend un president, deux assesseurs, deux
supplhants ainsi que d'autres membres.
2 Les autres membres sont poposbs par les socibtds de gestion ct les
associations repr6sentatives d utllisateurs d'muvres et de prestations.



Loi fhQrale sur le droit d'auteur (LDA)

Ar4 57 Composition zequise pour la decision
La Commission arbitrale silage h cinq membres: le prEsident, deux

assesseurs et deux autres membres.
2 Pour chaque affaire, le prEsident choisit les deux membres en fonction de
leur connaissance du domaine concernE. H en designe un parmi les
membres nommes sur proposition des sociEtEs de gestion et 1'autre parmi
les membres nommEs sur proposition des associations d'utilisateurs.
3 Pour les membres choisis en raison de leur connaissance du domaine
concernE, le fait d'appartenir lt une sociEtE de gestion ou h une association
d'utilisateurs ne constitue pas h lui seul un motif de rEcusation.

Art. 58 Surveillance administrative
t Le DEparternent fEdEral de justice et police est FautoritE de surveillance
administrative de la Commission arbitrale.
~ La Commission arbitrale adresse chaque annEe au dEpartement un
rapport sur ses activitEs.

Art. 59 Approbation des tarifs
t La Commission arbitrale approuve le tarif qui lui est soumis s'l est
Equitable dans sa stmcture et dans chacune de ses clauses.
~ EIle peut apporter des modifications au tarif apres avoir entendu la
sociEtE de gestiou et les associations d'utilisateurs (art. 46, Ze aL) qui soot
parties h la proc&iure.
~ Lorsqu'ils sont entr6s en vigueur, les tarifs lieut le juge.

Art. 60 Principe de PEquitE
t L'indcmnitE doit Bre calculEe en fonction des critics suivants:

a rccettes obtenues par putilisateur greece it putihsation de 1'auvre, de
la prestation, du phonogramme ou du vidEogramme ou de I'Emission
ou, h dEfaut, frais occasionnEs par 1'utilisation;

b. nombre et genre des ceuvres, des prestations, des phonogrammes ou
des vidEogramnms ou des Emissions utTiisEs;

c, rapport entre les a:uvres, prestations, phonogrammes ou
vidEogranums ou Emissions protEgEs et les tnuvres, prestations,

. phonogrammes ou vidEogranunes ou Emissions non protEgEs.
2 L'indemnitE s'Eleve en regle gEnErale au maximum lt 10 pour cent de la
recette d'utihsation ou des frais occasionnEs par cette utilisation pour les
droits d'auteur et au maximum h 3 pour cent pour les droits voisins;
1'indenmitE doit Stre fixEe de maniere it ce qu'une gestion rationnelle
procure aux ayants droit une rEmunEration Equitable.



248 Annexe I

3 L'utilisation de l*muvre au sens de 1'article 19, le'linea, lettre b, est
soumise h des tarifs prEfErentiels.

Titre cinquime: Voies de droit

Chapitre premier: Actions civlles

Art. 61 Action en constatation
A qualitE pour intenter une action en constatation d'un droit ou d'un
rapport juridique prEvu par la prEsente loi toute personne qui dEmontre
qu'eHe a un intEret 1Egitime h une telle constatanotL

Art. 62 Action en exEcution d'une prestation
t La personae qui subit ou risque de subir une violation de son droit
d'auteur ou d'un droit voisin peut demander au juge:

a. de pinuterdire, si elle est imminente;
b. de la faire cesser, si elle dure encore;
c. d'exiger de Vautre partie qu'eHe indique la provenance des objets

confectionnEs ou mis en circulation de maniere illicite et qui se
trouvent en sa possession.

& Sont rEservEes les actions intentees en vertu du code des obligatlonst&
qui tendent au paiement de dommages-intErEts, h la rEparation du tort
moral ainsi qu'it la renuse du gain selon les dispositions sur la gestion
d'affaues.

Art. 63 Confiscation d'exemplaires
t Le juge pent ordonner la confiscation, la destruction ou la mise hors
d'usage des objets confectionnEs ou utilisEs de manibe illicite et qui se
trouvent en possession du dEfendeur.
& Sont exceptEes les uuvres d'architecture dEjh rEalisEes.

Art.64 For
t En matihe de droit d'auteur ou de droits voisins, le demandeur peut agir
au domicile du dEfendeur, au lieu oh 1'acte a EtE commis, ou au lieu oh le
rEsultat s'est produit.
2 L'action dirigEe contre plusieurs dEfendeurs peut Etre inteutEe devant
n'mporte quel juge compEtent si les prEtentions invoquEes se fondent pour


